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Abstract

As the environment becomes more and more competitive, companies are
beginning to pay attention to the implementation of corporate social responsibility in
pursuit of sustainable management. Because of its young, healthy and accessible
nature, the sport is deeply favored by enterprises and serves as a medium for fulfilling
corporate social responsibility. Sports corporate social responsibility is broadly
divided into two types: corporate social responsibility by non-sports-related
organizations through sports, and corporate social responsibility of sports
organizations themselves. In the past, it was found that enterprises can enhance their
brand image and brand trust through the implementation of corporate social
responsibility, and further enhance the purchase intentions. However, they rarely
discuss the company's efforts to create a higher quality of life for internal and external
stakeholders. With the development of the community, it is the essence of social
responsibility. This paper combines sport governance and corporate social
responsibility, emphasizes that transparency of the organization itself, accountibility,
and the interaction with the stakeholders are also an indispensable part of the
organization and implementation of corporate social responsibility. In addition, this
paper also analyzes the corporate social responsibility of non-sports-related
organizations and sports organizations in Turkey, and the case of large-scale groups
introducing organizational governance concepts into corporate social responsibility

for future academic research and organizational practice.
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