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G L ETEE B MRL AT IR - R AT TR E A TAE
EFRFRGHIT > e p B A 5 QPR R TR TR Y AT o AR T
Kt (Altmetrics) 4715 % 47 % 2722 %gi\ﬁfrafﬁ%g? 2 WP o A 47 808 £ 2 37

gl F Rt R R T RS T B R AL G £ FAT Y ¥ 2 Altmetric Badges £
PlumX 3 3+ 8 #icdy o vt 505 13- 8 #dp &2 Webof Science 512 F#LRE 2 31 % #0122 Google
Scholar 5! = #cenhd i & 37 o .
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BFEeREs % 11%5% 2% (20192 127 )

Bl Blake Mycoski A it FrIAR 2L B/ MHH: R Y/ INZ AR RS RV A EEZE - R - Bl R
DI — 8 > BI#5—EEE (one for one) AYARUASREESMAVIEAR « ILAERSABE Bt &
E{Er P ARE 11 & 85%( social entrepreneurship) 2 118 1 3%( social enterprise) ;-
MR RAIEE M G OENRE B RN RRIE B - i B HE T 5 5 2005
At 3 I SHIS ELEE B 5T B > i Granados ~ Hlupic ~ Coakes Bil Mohamed (2011) » DLK
Sassmannshauisen £ Volkmann( 2013 )ff 475 2 118 {36 R T B IR Rl R Z BRI AT 2= 7 -

HEMENMEZEEEHEREE R FTFEEANGEE  BF A58 BUE - 1gE
FERMAZF G D E L SRV 2E (Short, Moss, & Lumpkin, 2009) - L4 @ 54 H
R AR R B D SEMY SRR G - A 9LE i Smedley (2013) SR H A
EFTEYTH R R4 - R DA L E A RV BB - BRI DU & A S R A R S AR
oAb e E(E R Ry AR > — 5 DABR (R R sl oK B BE R 05 B Wi 2 =1 BV S F I 5 BB Y S & A
e IR RIS MERREER RN E - e g 0NN ENEZERS - (LHE
ARG I LT A N - it & EEIN T EEL G T EVEE - 02 T RE G LR
FHEF R 2B - 1] Goulding (2013 ) Flll o [ 25 & s 22 38 7 1 B ol 2 A1) Y B 5 1) Y SR 4K
BNILEF R - £ & (bigsociety) IR T 5 &G RENIE > SGETA
DAFR RO BAPARY I E 8E » 28 - Bl RSB A RS0 - BASEM & &R
%8 Ll BhiR BLE H R IZ LR - By B HER B R Et g g ER - HEEE
REPZIE IR R A AT 8% - Al 2 BN 2 SR rERUR AR A LB E EE S ' - &
DTHREFBZBEHGOLEMAFE - WL BEENEUEE & O EREA PR - 7%
FH BRI Ab 2> 1 1 2 S AT T ST S A R i 3, -

R ITERBIN 2 ot TR Z — BERETEIE BN A TRZE A HET
EhHES e LM EFBE ) (Douglas, 2008; Short, Moss, & Lumpkin, 2009;
Hoogendoorn, Pennings, & Thurik, 2009; Hill, Kothari, & Shea, 2010; Granados, Hlupic, Coakes,
Mohamed, 2011; Sassmannshausen & Volkmann, 2013; Kraus, Filser, O’ Dwyer, & Shaw, 2014 )>
B AT AL ST 02 H B R 5 47 S R R U B SR o 7 » B aRa T B B2 e o — (] 73 S Ry IS
STRE I EE B R R R B R B T B (altmetrics) Ryl FEAEESET
BHFEENTE - th SR N FLE I I (R RR AL BRI B R AT » FR 2 ERY
S EEREAR - ARE BHEGTR S [ EE R E 2 BRI AR T RIS A FAMHE -

AXEEIOT TR G AR 2 SE MBS R EREEAGT 8B 2%
TeiE o DAR B R [ S e 2 BRI - S e (UE T 2 S A & 10 5 2 3 LB fly Ik
At GBI -
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R~ XBAR
— FEFRARRTERE

IFEF AU S E R - EE LAY - BF BT - (R - R BIE
SEBUEE  JAERBECR - MEEET - BRA - FH - BEREgETE - BHthE 121
%Y (Kong, 2010) » ZrE b 728 2 RO HRINE 73 BB/ NS ~ PERE -~ @5 HE
RN EE e S - E RSN EARESA s e e s EEE
PRI - [ 88 TR R IR R B AR B — R (B 5 S eR B N R S & M B AR G & S e

AAEA - W BIRRHYF R I B AH 4488 7 ZUB M BUEE— L & 15 - — &S & EHELIE
B BYAH A AR B SR 2E - SR AT U7 A BB SRS LUF BlE Bl 4 s 1+ & (H{H (Peredo
& McLean, 2006 ) - 1+ & >4 H 7 & social entrepreneurship =¥ social enterprise » Fij# JFE 3
Pr Tt g EENETD I BERAEGEH G52 HEMREe _EEn @ BHETEHE
EHEAEER PENEE -

BIERFTREHFEELANEEMLE - BIEFHEZHFHBUESER T - FEERR
ANERFIRHSHR AT E £ (Borins, 2000) - {{KfE Mair B Marti (2006) 47%&A [F]E2 7 3 il 11
GEEOMS > AT R=KRI7H  B— 1t HEESIFSFRER HZREYE IR
THE - F2 - (g ERERLEE EBHEAGEENS ABESB R G - 5=
G AR TR g M B L B TR - B (& R A E
IFEFIIIAR SR 2 7 5 HARA a2 5 > ZA1MAE Weerawardena B2 Mort (2006 ) 73 #ft 1987-2003
2 20 it g SRRSO - B I3JIRETNE T RIRE A BAHE - 4 RNBIER A
HOFT > BT L (A B AR R SE RN AHE] - BRI R e MBI AR A B BT A A
PRartt a2 8008 1D ZE 01 8 F B AH e AR 2 1 & 125 2 48 - Zhang B Swanson

(2013) DLEEERISEME 200 3R EFAsHS  EFN G - TRlszai2 el Rt Mav4H %A
RRH G B3, - fiill 2 EES TS R B R IR AU AH B Bl 1t & SRR B S E &Y -

FHE 13 2 BRI ST SRR B S SR 2R )4 B Rl S - R F B AH G 7 LRI SE A
RATFC 2 T it G R - W Rt F A E (U G R AYERE - AL - AR
&R T AR R M RN - T8R4 &g R F 2 UG EN5E
DU AT & (R 2E R TT A R -

— - A BEFRSMEETERRREDN

AAEH LR & S FESURGT BT SRR ATHRI SURGGT B0 7T - sk iiae s
HUPRGER  IRF M aEr G R E T - 1t & e Rprge L E 7 (T8 - i BB =)
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BEe#mxgs % 114% 2% (2019 & 12" )

HERENFETE (SHGEE - SEMEMSIHEER) - g EE UG B ERE R
W ERE TR -

(—) ABEXERHT

FR A (b Ry — R BER L » R PH I AR R £ RESRA < P B8 BT - 5 B IR figg JHL 224 <8
18k > BB HAT] - Granados et al. (2011) %5 Web of Science (WOS) ! - Business Source
Complete B Science Direct % =& ElHE V- & UL B 1 & 3% E MY SURC L TIEAE Social
Enterprise Journal Ei Journal of Social Entrepreneurship & _f&EHAHI > FE CBL - — )&
HFEAMERAMER 2 286 EEEASRL - GrEEETIEHAT —BRUE 1 -

/5 Social Enterprise Journal E2 Journal of Social Entrepreneurship <& — f& HH T4 B[40 &
g EEFEEEIAT] - 28 - AUl —REEAT R BAT > WRUER Y WOS BERE V& -
RIS A B S EGE > EREAWUGEETY Scopus FikHE » MATEE L e Fib i
FHER

% 1 87~ > & T Entrepreneurship Theory and Practice Business 2 7 f@HAT] > 4p > K
B T & 2 SRV HA TR R WOS &R & - 2800 » AER 2 BT ek it
Scopus &} [EE - {H{/57 Social Enterprise Journal & =FEHA TR #licik - AL HEERYS]3C
RO TEREIE Bttt & S SRGTE 7 2 i E TR - RS UEEt EFEEA i - 56T
FT T BB At SE T RO AR A S B

%\’1

HpEELRY - A

EEAR (286 E RN EE Y REWERR

e EDIER I SPEEEESR Scopus 31

Social Enterprise Journal 21% 4t 1 &=

Journal of Social Entrepreneurship 3% fi Rl =

Entrepreneurship Theory and Practice 3% 17 4 s

Business

Entrepreneurship and Regional 2% 1.02 3

Development

International Journal of Social 2% 4itt 1 =

Economics

Journal of Business Ethics Business 2% 1.08 3 =

Journal of Non-Profit and Public 2% it =

Sector Marketing Business

Journal of World Business 2% 2.6 3 s
(ET%R)
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g
‘TH‘%
Q,
e
A
P

PRRE ARV ER RS

(P ER)

o AR (286 MR EEREHETT REWHER

%) Btk g B RFELEEAR Scopus 4

Emergence: Complexity and 2% Bz 1 =
Organization

Journal of Developmental 2% 4t L3 =
Entrepreneurship Business

Non-profit Management and 1% iz 1 &
Leadership

International Journal of Public 1% 4k Eiiia =
Administration

Business Horizons 1% fit 1 =
Annals of Public and Cooperative 1% i =
Economics

California Management Review 1% 1.98 3 =
International Journal of Non-profit 1% it 4% =
and Voluntary Sector Marketing

Business

Journal of Asia-Pacific Business 1% 4% il &
Economics

[ 1] 2858k E Journal Citation Report Ek}HE
(51 2] © PEERRE 0 & )5S0y The Association of Business Schools » 235 — (i #4 & G S 5 B G E
B .
[ 3] FOUBCRFIBLERN - s AT B ThnGE: -
BRI - (B e E ) “ Socia enterprise and social entrepreneurship research and theory: A bibliometric
analysis from 1991 to 2010.” by M. L. Granados, M. L., V. Hlupic., E. Coakes, & S. Mohamed,
2011, Social Enterprise Journal, 7(3), 207.

(Z) LSEXEAREED

bt A T E oy Ryt (RIPEE(EAD ~ 7l (fEEFTERE) BHEE (M%) F=
TR © &R IeATIE G D SUBGT BT R RAT

1 WEENBER

f#% Granadosetal. (2011) &F#E(F B &S HIIUR L EHIEELEHNER 2 [T 2H(F
FHRRE I BRI R E R - R &L E IEE 2 —FEIR LY
R % > BUnm A EIFE RS E T g hREM RS E - Rt g hEUMETE
WFFES AR DR BB A RS BEAL ~ (B R 2 Frd S AR D F AR &R - TR A
University of Cambridge m]8E/ZE 42 & JIHAR > (HEIRJeaTbt seilioR LIRS RIZGT & - &
% 2 ZEE B B a2 L E &L A =8 -
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BEe#mxgs % 114% 2% (2019 & 12" )

% 2
HELECPFL RS FFFH
) V=1l lnd
i TR ELE a 2 . A

Tracey, Paul University of Cambridge 7 3 2 2
Haugh, Helen University of Cambridge 5 2 1 2
Smith, Brett R. Miami University 4 3 1
Thompson, J. L. University of Huddersfield 4 4
Defourny, Jacques  Jacques University of Lie'ge 4 3 1
Bull, Mike Manchester Metropolitan University 4 4
Phillips, Nelson University London Imperial College 4 4
Woods, Christine  University of Auckland 4 3 1

LREE « (&% E ) Social enterpriseand social entrepreneurship research and theory: A bibliometric analysis
from 1991 to 2010.” by M. L. Granados, M. L., V. Hlupic., E. Coakes, & S. Mohamed, 2011, Social

Enterprise Journal, 7(3), 204. (AW EYIEE 4R L2 BELE)

2. BEER

FHE & B FE S el vl %8 BB 5 A ) - %% 3 BifE 1 & Granados et a. (2011) AYRHSE
GER S BURERBIERAE TRE S g SRy Sk HE 16 2SR E
HZEEEGERG T 2R - £ - IERKEEESEMFREE T OMLE -

% 3

g EE R L2 R

EETIPEE EiEH AR E (286%8) Hoth ZIEE R
1 i 33% 33%
2 %5 28% 61%
3 JIEVN 7% 68%
4 JRAHEE 5% 73%
5 ZAF] 4% 7%
6 WP 3% 80%

LRAE - (BRER&E ) “Socia enterpriseand social entrepreneurship research and theory: A bibliometric
analysis from 1991 to 2010.” by M. L. Granados, M. L., V. Hlupic., E. Coakes, & S. Mohamed,
2011, Social Enterprise Journal, 7(3), 205. (JE Xt 2R EIFFE » AHTFEERFT N ZEFER

RERRBIER)
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Korea
@:Belgium /OScruﬂ'. africa
@ Poland UK {DNigeria

Malaysia
\ Iran
hina

t} India

Uruguay

Colombia wl\:lew zealand
/
Finland

Ml Abg g pick 2 Bme Tl
BERlAE © “Socia enterprise and socia entrepreneurship research and theory: A bibliometric analysis from
1991 to 2010. ” by M. L. Granados, M. L., V. Hlupic., E. Coakes, & S. Mohamed, 2011, Social
Enterprise Journal, 7(3), 205.

(=) ASEXEARTEER

SRS | R E R lsa it gt 2 2 B 2 — > ol i A (E (BE 83 T2
DONEKERETE S (S CIRA QIPINGIE 2 Vo T Z U LY QPSR Aves )i ke SUniE S 2
57 -

1. SHENBIE

FHA L (e SE AR E NG IR e USRI B4R 5 | SCR 5 & RHE - A Sassmannshausen
& Volkmann (2013) DLJ Krausetal. (2014) % — 1422 Google Scholar & 154 B3
TERE S [ RELEHGZ EIRYFERE » FHENE WOS B iRtE & g S5 [ Z/FM & » 1£ Google
Scholar & fg = 5228 /1 & (F AV E AV 2% T » Sassmannshausen £ Volkmann (2013) 4 {f
Google Scholar #fgtt & b3 2 St 5 [ FF - AIHITEISRZ W95 P sl 2 9% 5 | B #8400
RZIBHENFT 4> BRI ALEIENIEHATISORE - Walr A R A5 [ R B2 - A
Bornstein ji> 2007 4R 2 F R B EE 2 FE B EAR 1990 £ 2 F1E -
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BEe#mxgs % 114% 2% (2019 & 12" )

%\» 4
Hf g EREFS FIOGFH (5] A 400 =)

\ TSR
5 [ e R FMH
(/%)
644 Dees The meaning of socia entrepreneurship 1998 =
. How to change the world: Social entrepreneurs
632 Bornstein . 2007 &
and the power of new ideas
486 Borzaga The emergence of social enterprise 2004 i
478 Deakins & Freel  Entrepreneurship and small firms 1996 &=
450 L eadbeater Therise of the socia entrepreneur 1997 i
. . Social entrepreneurship research: A source of
446 Mair & Marti _ . . 2006 =
explanation, prediction, and delight
Austi
LS, Social and commercial entrepreneurship: same,
430 Stevenson, different, or both? 2006 &
&Wei-Skillern ' '

ERIACE © “A bibliometric based review on Social Entrepreneurship and its establishment asafield of research.
by S. P., Sassmannshausen, & C. Volkmann, 2013, Schumpeter Discussion Papers. (No. 2013-003),
p.21

2. BfiyfEEE

ftcig Short % A (2009) FYBFSE » 152 Rt & 2ERE A SRR 2 45 | FH BT > k51
FHRZ AR AR SRR 22 P a8 FA ) B L ER R 93 47 - 2 B vk & 1 5% SR 2 B = Y R R RRUAR 2K
FsrEE (22%) -~ A% (18%) -~ EHE (12%) ~ BUARIE (11%) -~ 1784 (7%) ~ 4875 (5%)
AR (4%) - Fifchifoe 3 BB 22 1k & 1 S0 90 2 SIaiRHUB T - M T Je BRET H Aok
TRIBE

(09) ABEXEXEESTEARERR

BESHUEHAREN ARG AENE 2 CRURIKERIEFSRE S FEH
?imnﬁﬁ GIFEA [EE B A S H Y 518 51300 REE &R A7 J1453 07 ~ a8 53 -
TEBER Z GTEHRZE 347 » 1 Hill eta. (2010) HHFEINOF AR EHELE I TEZTEM - FRT
RavE B ERZEt BTN ARWREIHRWENZ AE L IR & 5 2
22X R > Short et al. (2009) ¥ HEIZEAIZEDE 10 T FRE > fij Sassmannshausen &
Volkmann (2013) (Rt 5 R AR STBRER 51 o3 0 R - mifai — Emnﬁﬁ%&%mi » Hill,
Kothari, & Shea (2010) HE2)REVEEE 73 Ry RIIE ~ 11 ~ JGE - BF] JRE R IHAIE -
ﬁHm%mmumW@&TmW(mw)%ﬁ%ﬁ%ﬁ@@ﬁﬁ%@@@%ﬁ%f%’
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Krausetal. (2014) #iak 5 K EREFI (EZBM SR ~ B4R - (8 NRE - o8B
B~ RIHFEHEED) - ILRA BN & BT E BT H A ZE IR 11 & S e AR 4 B E
R EYENL - DR R EARAHIFE T

* 5 GEZERURIL T g A  ZRIEEE S EE AR BRSO -
Granados et al. (2011) W3t =4 H @ Social Enterprise journal Ei Journal of Social
Entrepreneurship 2 8 TI].2 STER - RN ACE Ry @405 [ SCE 1} Bl SO R 5 (4
BRI - IR Z BEAE AR BRSO (4R L E HE G Mendeley £
CiteULike) - (NIt » A2 HHEF B MZE BN HEE B &S

%5

g pEfF R EFAT FE R (2008-2014)

Hi e BABEPOR  WERE T e
R EIAERZ
B 3
“social ) FEHIE 57 & > T
Douglas entrepreneurship’ Web of Science 24t A ) 1980-2007 Hrr 20
(2008) R
W2e FRE T 1)« BT AR
“social
fntr?';re"eurm' P" O £B5c0, Web Science, % g g i
Soc ABIINFORM, Science = ™%~ 1991 o008 15248
entrepreneur” or . B2 4l 3 ]
. . Direct .
“social enterprise” R
Short et al. P »
(2000)* or “social venture
BFFE LR A A BRAE B AR AR ERRISEIR ~ SUBHES (BRI (g b2
J1) -~ WIBEBMEER (HE EEIE—E R EL) - DIAE MR SE > FRHR
BEEAAIZE - Al D Bter - RSB EM: - AT - 8k~ BHR - AISEITEIEAI S E Y -
BISEFT B ~ AIEBLORN R « AW g A e 10 TENTFE ERE R H S IER T
e
“social
entrepreneurship” or B A {7 =¥ e
“social Social Science Citation [ #E 4 4 Eggfﬁﬁ
entrepreneur” or Index BT E T $2{H-2009 ﬁ
Hoogendoor ., social enterprise” ~ClEt Hep 31
etdl. (2010)

or “social venture’

W R T (M BIEE S e A - BV sE 0T A . BIesR Tk s BRI
EFE AR BIREE (AR ~ 2 - BUNTER4E4E 2 EHE ~ JERSE) 5 {EA -
AR - dHER - IR PUTEEIEL

(ET%R)
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BEe#mxgs % 114% 2% (2019 & 12" )
(FEEFR)
% i AR wamm TR g
“social
entrepreneurship” or HL ] 75 2F
“social . . T
entrepreneur” or gﬁ? nislcsifczhprpre;? :r, T 065 poo7 222 F (KA
Hill et al. “socidl enterprise” o 'Y 128 fEHAT))
(2010) or “community BEA 2
enterprise” or K==
“socia venture”
WF9e T RET7 [ BEAE SR © JERTE s E > DUBRETH O MRE S /A dtas - DAtk Erddss
i 2 ARG - TSRk (BIZE - e - JAE - BRI IRERD -
ZEklE (Web of Science,
«social enterprise*” Business Source Complete,
or “social Science Direct) 5 JIFI ST 991 5010 2864
Granados et entrepreneur” ( Social Enter_prlse journal, “ZJER
al. (2011) Journal of Socid
Entrepreneurship)
WFZE T RETT M BEGER © SRR (BREHR) 5 HAREAT]  SUSE S i
FeTENEL BERREE DT AR Bt T AR
EBSCO Host 7 &}
( Business Source Premier,
Library Information
Science & Technology
wodial Abstracts, Philosopher’s RERHEAE ST
: Index, Psychology and IRGT  ORERfAE HE S AEY
entrepreneurship Behavioral Sciences ffr 12564
Sassmannsha Collection, PsyINFO) ;
usen & Emerald, ProQuest,
VoIkmf\nn ScienceDirect, Springer
(2013) link, Wiley, Google Scholar
WFZe4G R+ 1954-2011 4Ff] 7 STRRE /31 5 s SRR (AT 20 44) 5 B35 - HAH - &k
SR EHR R R 0T - Do BRI ((REERHSZ2EHF) - E% - H
Sk - B EE (54%) o HEAEZERE (17%) > HEdgeE - g EER
i~ G (12%) -t dAE Bt BE (9% ) ~ HARE R 2 BB T 2 (8%) -
et BERE (8%) ~ BF - EREVHUAHEREE AR (6%) ~ g
RIERZER Z EABIE - J77ABLLIE (6%)
“social 129 JESCHL
entrepreneurship” or Emerald, EB.SCO’ . 5228 2;1% L
Kreuset d “social ProQuest, ScienceDirect, Rt FFEfAL J%j( ; Wiﬁ;’ﬁ*ﬁ
: ,  Google Scholar Fil 20 %= 5 |
(2014) entrepreneur(s) i

BHFEEER « W S RO SR CERBBI RS - R « (AARTE - LB S
R~ AT

* 22 W2 E A Harzing' s “ Publish or Perish” #ig
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= . BRIED

dpsEim LR - SF S E T R EFR AT M BEMERIHTT - RS (AT
BEE RO F BB AR T EERAY & RIT & » BRI F T BRI & Web
2.0 {5 #EEhEHE altmetrics o« Altmetrics 27 58 i B /5 Priem A 2010 fE e - FEEIFEE
HalETBEE PR 7 BRI A SR ig A5 [SOE R B R AR S R fla s B ) 24 - FE ERR LA
FEEFALAS T B EBARF BCF & WA R RSSO BB T R Y 2 8 ) » IILET EHSTIEE
AR B ALAG P DT 2R A ST RS ARS8 8 (Priem & Hemming, 2010) - £2H F Bl i 2]

(2014) sg#eszal altmetrics ZIFHREEAEEfE ~ Frlh ~ BERHEIEEAE! - ERIAR B4E0h -
FHRBAWTFE 2 PR S EL Pk A - DR 8] 35 AR b 75 B[ B fE 408 2 B iR Bl o 28 - Rl 7247
# dtmetrics 2L SRR ESR - BENIESR - SEEIEEE - AUV5ERey
BAMETEE (BAMETEER) 2hEL -

BAMETBEAMRBITE Priem [ 2010 FHEETR - BEISNTZR2HGHIANIE > &
DEFEER 4 Mendeley B CiteULike Z &R EREE 4R L& HE T V& 2 MHRH BT Ky Bl
IR B S 2 BT » 40 Li ~ Thelwall B Giustini (2012) £ Nature £ Science Hf
TSR 1613 1= » oA ALY & 2 2l 8] > B1& Mendeley ~ CiteULike - WOS &
L= ~ Google Scholar 55 » {Y i LLEZ AT 2 fl 4R E & HEH A & Z # o = 3R B WOS &
161 5z Google Scholar 7 37 =45 [ > 7245 5 2B IEAHRE - AN » 5575 525 Haustein
%N (2014) 7% 57 fir & HEt 82 E %R 1136 U o1 i E 485 | SCEK}HE (WOS 8
Scopus) Higg FEF HEH (Mendeley B CiteULike) Wik S &8 2 ELEL - Haustein 55 A
INVE—B R E Bt B2 0 Hlit 2012 4281 2013 - #A Linkedin 8 Twitter k5% 2 ELEL
LUK 53 711> Google ~ Academia.edu + ResearchGate <5/ 78 2 B U1 - i #E HER T & & 2K
HWE - BRRE HEF B2 MR &I 2 (TR o BT AT DU L E & Kb 5e
Hfir. 24 - Sotudeh ~ Mazarei B Mirzabeigi (2015) RIJBLEAT &4k K 7 1785 et 2 E2AH R
B TR LAER Y WOS & E R 83 fi[E F & HAF S i Ju & - 483k 82,999
RXE  BFRZERE ST CE R CiteULike 2 SCEELRBI > 43 i BH 52 2 {5 8 il
HITPPERE (FE RS CE-PHEE RS WS [85E 2 MR &R 2 HE G
BELHE GBE -

ESNABE R B2 MR AR ENR R B2 AZ2ZWEA B Gt EE A0
Z BB AR DA GEEE R EIHTE G EE —2MERV4E R - Bornmann (2015) & HE 5 =K
TERIAYRSE © (9 495E (microblogging > 21 Twitter )~ 43 32 H & # ( Mendeley #1 CiteULike )~
Hg5E (blogging) » 373 Ak % M H A B ZE AT 4R & oA (metaranalysis) 5% i 7R 45 F 77 il
W OMAEEE : B 9 THEHEZ 2K B R EIHIT Z it BLE A 5 S B B RH R R E
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MFesgs $11%% 29 (2019 127 )

Bornmann B4R & ATz BUE - S B R (RS AHRE (r=0.003) - @43 & HEES - ERULATIH
FERHIN Mendeley B4 5 [ 3L 82 >~ 27 ZHHREAGEUE - DK CiteULike B4 5 S 8 &
Mz 19 sHAHRA R E s E B AR & i R4S SR B CiteULike /2 H REAHRA(r=0.23)-
i Mendeley HIliZ = B AHRE (r=0.51) - QAEE * G0 9 TR R EIRHFE 2 4458 B {H 4t
S E B GEIE - 48R RBEREMHE (r=0.12) -

Z2EPE AT BT ERS - BRaisE (2013) M8 E " AT SR SR - 3L
BilrEF &R ERBEN ) tHE g P Mt 858 mEH H B g 25 (2014) 58
BOHEB A RE 2y REEH AR LI  BEEES M &R Z B
AR PR 5 BAfUHERT (2014) 7Y ASCHE & 225 05T 2 2 B8 - 2015 A —{EiHE & DI
MEETRE R Tl - BUAKEEEEE 2015 4 3 H £z " Altmetrics © Sl S 75 ELEFE ¥
JEFWHETE o Bh4h > T BT T & & JE L = B (CONsortium on Core Electronic
Resources in Taiwan » CONCERT ), j* 2015 4 11 H £¥# >~ " e e ERHEE - Bk
BRI EE B - HIEETIA] - DI 2R kB 2 i E RN I HES
WHZEHES - & ORI SRS E 1B BRI R BT 78 2 ISR R A £ 8 % Ty
o B B B -

At Bornmann (2015) AY4REG I ATBHZE4E SREUR - 4R B 3F H BB AR R (L
ARG 5 SCR G ERE - R ARE > &Gt E20VHEHZE - /524 Mendeley i
CiteULike ZRULEEE L » 1f B Bornmann HYBHZE45E SR EE A Firal 2 f/E 18 7 22 fla (5 Y
s B BUE L 5 [ SCE LR o s E IEAHRE -

HAA & XSGR &R (atmetric data aggregator®) ] fi; B TE B2 (G T 2 8
8 > 40 Altmetric.com ~ Plum Analytics ~ ImpactStory ~ PLOS ALMs R [E| R LK »
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[ Summary ]
I ntroduction

Social enterprise (social entrepreneurship) is anew field that combines non-profit with for-
profit organizational features. It develops innovative methods and strategies to improve profit
for the purpose of creating and maintaining social value. Social enterprise is important for
scholarly and practical business management, but it also has an impact on several disciplines,
such as education, law, political science, and sociology. Informetricsis one method for exploring
scholarly communications. Seven previous social enterprise studies were analyzed using
informetrics; however, the sample data all comes from typical citation databases and Google
Scholar. Webmetrics is one branch of informetrics, and altmetrics is a hot topic in webmetrics.
Because social enterprise is anew and developing discipline, this study used new and developing
informetrics to analyze patterns of scholarly communication among its practitioners. Therefore,
we proposed the following research questions in this study. RQ1: What are the co-authorship
networks of social enterprise literatures? RQ2: What are the altmetrics of social enterprises
literatures? RQ3: Are the altmetrics of social enterprise literatures correlated with the citation
statistics from Web of Science (WoS) and Google Scholar? RQ4: What is the overview of

Mendeley readership from social enterprise literatures?
M ethodology

We collected sample datawith Harzing’s Publish or Perish software and searched in Google
Scholar. After screening the initial sample data, a total of 808 social enterprise literatures with
Digital Object Identifier (DOI) information were analyzed in this study. We identified the DOI
to retrieve ametrics from Altmetric Badges and PlumX, and compared altmetrics with citations
from WoS and Google Scholar. Due to the lack of comprehensive information from altmetrics, a
different number of works were analyzed for each stage. Fig 1 indicates the different number of

sample data responding to each research question and has shown the overlap of each dataset.
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Figure 1: The different number of sample data responding to each research question

Results
1. The co-authorship network

The co-authorship network is presented in Fig 2. The whole picture of the co-authorship
network is shown at the upper left. There is a cluster in the middle which is composed of 120
nodes. The enlargement of the partial core network presented the institutional cooperation
network. Most are universities and business schools, such as Royal Holloway University of
London, Newcastle University in the UK; Haas School of Business at the University of California,
Berkeley, Babson College, Depaul University, Texas Tech University in the US; University of St.

Gallen in Switzerland, Leuphana University in German, and INSEAD in France.
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Figure 2: The co-authorship network of social enterprise literatures

2.1 Altmetrics from Altmetric Badges

The overview of 225 sample data from Altmetric Badges is shown in Table 1. Ninety-eight
percent of the sample data had Mendeley readership information. The average number of
Mendeley readers is 130, while the median is down to 52, which shows the effect of statistical
outliers. It also indicates that there might be a few core works in social enterprise, since few
papers have a high number of Mendeley readers. Sixty-eight percent of the sample data was
mentioned on Twitter, which indicates that tweets are most popular altmetrics regarding

“mentions.”

70



The Meta-analysis of Bibliometrics Research and Exploration of Altmetrics for Social Enterprise Literatures

Table 1
The Overview of altmetrics from Altmetric Badges

Mentions Sum Average Std Median plnote]
Blogged by 23 0.10 0.37 0 84
Referenced in policy sources 57 0.25 0.46 0 244
Mentioned in Google+ posts 3 0.01 0.15 0 0.9
Tweeted by 479 213 321 1 68.4
On Facebook pages 56 0.25 0.69 0 18.7
Referenced in Wikipedia pages 23 0.10 0.38 0 8.9
Picked up by news outlets 13 0.06 0.34 0 4.0
Readers Sum Average Std Median O
Mendeley 29,128 129.46 209.26 52 98.7
CiteULike 34 0.15 0.46 0 11.6
Attention Score 943 4.19 477 3 100.0

[note] the percentage of records over atotal of 225 sample data

The coefficient correlations of Google Scholar cites and altmetrics from Altmetric Badges

are shown in Table 2. Google Scholar cites are highly positively correlated with Mendeley

readers at p<0.001, but not correlated with tweets and Attention score. The above results are

consistent with research by Bornmann (2015) that citation is highly related with Mendeley

readers and poorly correlated with microblogings. Moreover, the composition of Attention score

includes tweets, but does not include Mendeley, that might be the reason that tweets correlated

with Attention score.

Table 2

The coefficient correlations among Google Scholar cites and altmetrics from Altmetric Badges

Cites Tweeted by Mendeley Attention score
Cites 1.0000 -0.1121 0.5809* 0.1224
Tweeted by -0.1121 1.0000 -0.0552 0.5171*
Mendeley 0.5809* -0.0552 1.0000 0.1237
Attention score 0.1224 0.5171* 0.1237 1.0000

*1<0.001

2.2 Altmetrics from PlumX

The overview of 640 sample data from PlumX and their five types of altmetrics are shown
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in Table 3. Several kinds of metrics are included in each type, which makes data interpretation
difficult. Over 90% of sample data have altmetrics from captures, citations, and usage types,

while less than 20% of sample data have altmetrics from social media and mentions.

Table 3
The overview of 5 types of altmetrics from PlumX

Usage counts Captures counts Mentions counts
EBSCO - Abstract Views 823261 EBSCO - Exports- aves 101781 Wikipedia- Links 34
EBSCO - PDF Views 231147 Mendeley - Readers 46189 Goodreads-Reviews 2
EBSCO - HTML Views 139436 Goodreads - Readers 268 Amazon - Reviews 12
EBSCO - Link-outs 37818 News
EBSCO - Sample Downloads 44 Blogs
WorldCat - Holdings 18792
Bitly - Clicks 73 Citations counts Social Media counts
CrossRef - Citation Facebook - Shares,
Bepress - Downloads 772 Indexes 18775 Likes & Comments 560
Bepress - Abstract Views 5o copus-Citation 18820 Twitter - Tweets 327
Indexes
EBSCO - Data Views 5  PubMed- Citation 71 Googlet - +1s 4
Indexes
SSRN - Abstract Views 2000 RePEC-Citation 1
Indexes
SSRN - Downloads 538 PupM gdCentraIE urope 6
- Citation Indexes
RePEc - Abstract Views o77  SCIELO-Citation 1
Indexes
RePEc - Downloads 117
PLOS- HTML Views 7071
PL0S - PDF Views 691
PL.JbMedCentraI -HTML 829
Views
PubMedCentral - PDF Views 245
SciELO - HTML Views 2771
SciELO - PDF Views 1945
SciELO - Abstract Views 107

Except for social media, Google Scholar cites are positively correlated with the other four
altmetrics from PlumX as indicated in Table 4, even some of them have low correlation, such as

mentions. However, social media isweak positive correlation with mentions at p<0.05.
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Table 4

The coefficient correlations among five altmetrics from PlumX, and Google

Scholar cites

Cites Usage Captures Mentions Citations  Social Media
Cites 1.000 0.735** 0.686** 0.143** 0.821** 0.006
Usage 0.735** 1.000 0.866** 0.086* 0.702** -0.012
Captures 0.686** 0.866** 1.000 0.094* 0.732** -0.017
Mentions 0.143** 0.086* 0.094 1.000 0.174** 0.092*
Citations 0.821** 0.702** 0.732** 0.174** 1.000 -0.008
Saocial Media 0.006 -0.012 -0.017 0.092* -0.008 1.000

**p<0.01  *p<0.05

3. The correlations among time cited from WoS, five altmetrics from PlumX,
and Google Scholar cites

The time cited of WoS and Google Scholar cites are highly correlated at p<0.01 from Table

5. The time cited of WoS is also highly correlated with citation, captures, and mentions from

PlumX; while there is no correlation with usage and social media. However, in terms of usage,

Google Scholar cites are highly correlated with usage with atotal of 640 sample datain Table 4,

while theresult of Table 5 indicates that no relation between usage and Google Scholar cites with

atotal of 210 sample data.

Table5

The coefficient correlations among time cited of WoS, five altmetrics from
PlumX, and Google Scholar cites

TimesCited Usage Captures Mentions Citations Social Media  Cites
Times Cited 1.000 0.067 0.377* 0.224* 0.774* -0.023 0.978*
Usage 0.067 1.000 0.778* 0.011 0.113 -0.041 0.063
Captures 0.377* 0.778* 1.000 0.193* 0.502* -0.035 0.36*
Mentions 0.224* 0.011 0.193* 1.000 0.318* 0.122 0.24*
Citations 0.774* 0.113 0.502* 0.318* 1.000 0.009 0.726*
Social Media -0.023 -0.041 -0.035 0.122 0.009 1.000 -0.0153
Cites 0.978* 0.063 0.36* 0.24* 0.726* -0.0153 1.0000
*p<0.01
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4. The Mendeley readership analysis for social enterprise literature

The Mendeley readers information was from Altmetric Badges. A total of sample data were
collected from Altmetric Badges which provided 29,128 Mendeley readers information. The
analysis of Mendeley readers by countries is shown in Fig 3. Most readers did not provide their
country information. The top three nations are UK, Germany, and US respectively. Germany was
not considered highly productive in social enterprise research by Granados et al. (2011).
Therefore, there are slight changes of the high productivity countriesin terms of social enterprise
literatues. In addition, we also analyzed the professional status of readers; the highest portion

was PhD students, then Master’s students, researchers, and professors, respectively.

Finland mm 40
Sweden mm 46
Malaysia mmm 62

South Africa mmm 63
Japan mmm 65
Australia msm 76
India = 85
Netherlands mmssm 383
Denmark mm 39
Brazil m—m 115
Spain  — 138

Portugal

United States
Germany
United Kingdom
Other

I 162
I 353
I 392
I 39/

______________________________________EyEy

0 200 400

600

Figure 3: The Mendeley readership anaysis by country

Conclusion

800

The co-authorship network has shown the following: from the national level, UK and US
still played the leading and core roles, Germany cooperated with other countries frequently, while

Chinaalso cooperated with several countries. From the institutional level, the core networks were
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composed of business schools of universities from UK and US; moreover, a few co-authorship
networks were composed of medical related institutions.

We collected altmetrics data from two sources, Altmetric Badges and PlumX, and the
citation data from WoS. First, Google Scholar cites are highly positively correlated with the
number of Mendeley readers, but there is no relation with Tweets and Attention Score from
Altmetric Badges. In addition, Attention Score is significantly correlated with number of tweets.

Second, Google Scholar cites positively correlated with the altmetric data from PlumX,
including usage, captures, mentions, and citations; however, not including social media
Moreover, cited number of WoS is positively correlated with captures, mentions, citations,
Google cites; while there is no relationship with usage and social media.

Third, the analysis of Mendeley readers has shown that number of German readers is lower
than UK, but higher than the US, indicating that Germany is a promising country to focus on
social enterprise research and might publish some highly productive social enterprise works in
the future. Another professional status analysis from Mendeley readers has shown that the
number of PhD students is higher than that of professors, indicating that young scholars tend to
use new tools for managing reference information, rather than senior scholars.

Two contributions are provided in this study. First, we conducted analysis from Google
Scholar cites, altmetrics datafrom Altmetric Badges and PlumX, and cited number of WoS at the
same time to present the varieties of altmetric data as well as the data from citation database. It
is helpful for scholars to explore the direction for future research from this result. Second, the
result has shown that cites from WoS and Google Scholar are not necessarily correlated with
altmetric data; highly cited publications do not necessarily have high altmetrics. Therefore, the
altmetric data is indeed another kind of metric to complement the measurement of scholarly

performance.

Note

1.How is the Altmetric Attention Score calculated?
https://hel p.altmetric.com/support/sol utions/arti cles’6000060969-how-is-the-al tmetri c-attenti on-score-
calculated
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