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Abstract

Business models have been integral to trading and economic behavior since pre-classical times. It
provides a comprehensive and systematic prospective on business development research. Enterprise
needs innovations from technology, service, product to also business model, which is accepted as a

valuable innovation type.

Economically, Taiwan sustains by the strong SMEs but SMEs usually grow with limited resources
that require multiple supports. A business model for SMEs and new ventures will help them to figure out
their competition advantages and differentiations by analyzing the value proposition, value creation,
value deliver and value capture that compose the business model. Review the literatures on this topic,

there is rarely research focused on new venture business model.

This paper used the business model created by Osterwalder & Pigneur (2009 ) as a mainstay to
analyze new ventures. From our research, we suggest to put on “investment” as a new component in
value capture dimension for new ventures. Investment plays a role of “Perspectiveness”,

“Collaborativity” and “Feedback” according to our research.
Keywords:Business Model Innovation,New Venture Business Model, Value Capture,

New Venture Development
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