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The Symbolic Meaning of Gifts  
in Interpersonal Communication: 

Chinese New Year and Western Christmas 
Jeffrey J. Guo  

 

Abstract 
The purpose of this paper focuses on social embedment from the most 

important festivals of the Western and Chinese society to analyze implications of 
gifts, the representation of interpersonal communication in Chinese New Year 
and Christmas. This paper applies qualitative combination, including literature 
survey, comparative and hermeneutic methods to connect with the rational 
communicative theory of Jürgen Habermas as the scientific deductive approach. 
The main findings are as follows: (1) the deep meaning of holidays is embedded 
in the cultural context, making foundation of thought into gradual developing 
civil construction; (2) from gift exchange and giving, there are significant 
traditional culture differences between the Western (qualitative gifts) and the 
Chinese (quantitative gifts); (3) a gift is essential evidence in subsisting of 
interpersonal communication; the compliance with the cultural etiquette, 
depending on forms of cultural symbol in the context of individualism and 
collectivism. This paper reviews the value and the intermediary roles of gifts in 
what is so-called “imagined community.” Using new methods and perspectives 
to discuss gift exchange or giving; such interpersonal interaction represents the 
new thinking for traditional festivals and describe the gift mode in different 
cultures. 
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