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1. This brand makes a strong impression on my visual sense or
J 4 | other senses.
i* 38 | 2. | find this brand interesting in a sensory way.
3. This brand does not appeal to my senses. 2
g 1. %B IKEAHOUS & &34 L o %% ahgt 7 5%
ey
. Y12, #iui IKEAHOUS 0B fp % i 48
i
3. IKEAHOUSE ¢ k3.7 &3 g F F e gld
(=) fHeHE=x

WEMHRZ ZA TR F il TSR AL Ogd o) A

Flsy B4RELT !
. 1. This brand induces feelings and sentiments.
B 4
. ; 2. This brand is an emotional brand.
e
3. I do not have strong emotions for this brand.?
e IKEAHOUSE v 51825 [feng 5 ) 4 7
~FEy .
H 1 IKEAHOUSE & 7 #gk p 5 it 52 42 2 [#] g &
v £ IKEA HOUSE i 8 & i § 4 e
(=) #FiH%
FM%k LA TR BREY {5 - Ren el o BEF

Hehi

B 1. lengage in physical actions and behaviors when | use this brand.
e 2. This brand results in bodily experiences.
3. This brand is not action oriented.
1. #4 9% %% IKEAHOUSE ¥ 4%
AT | 2. QEIKEAHOUSE B IKEA B 5MA2 T - 13
R IE kg
3. IKEAHOUSE X7 i %2 fof %
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Py 1. lengage in a lot of thinking when | encounter this brand.
M e

o 2. This brand stimulates my curiosity and problem solving.
el

3. This brand does not make me think.2
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i (SRl = U A R4
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ok N «ﬁ-”li’*i:’ﬂ‘f—ji"?@;ﬁ""g’kﬁ%fb’%r LN e Ji%:?'—‘)ﬂ’%”
FEERLE o Gd B PR 875 5 fanide o I pF o k4 Changand
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~
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EPEC IR KR R RE L S LA TR RS SN A

S 2 TR o

SR AR T L N BAEOE o F RS A Z 48 3 L4 (Likert) 7
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LHEE- F2 Y FEEZFESIRRR TSR LERLEE ST ﬁiﬂﬁ
BAPES  REERY SRR WHRTREE  FRTFAP RS BEHS
P RUEHHBE STAAHRL 2 EEFASR RAFT RS EREDT
PRITEZEGRPER NET v R AL OB T 0 T Tk
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AFTREREFRLARIBGES T 13 p P70 p 5 L g IKEA
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BER Bl K g BB Tl B F 1 2020 KenEdE 4 5 5 0§ 20 67.3%:
nﬁ%‘é‘rﬁ-‘ﬁj«g » E#LA 20 2 29;%«:114&%*‘*]4& —«kIKEAHOUSEﬁx

B angrER o

% 4-1-1 - HFEAEw s 28R 4

125 RS

g
-

S A | A A | A

19 (7)™ 0 0.0% 10 9.3% 10 9.3%
20~29 & 27 25.2% 45  42.1% 72 67.3%
30~39 % 8 7.5% 8 7.5% 16 15.0%
40~49 #% 0 0.0% 2 1.9% 2 1.9%
50~59 #& 2 1.9% 4 3.7% 6 5.6%

60 (7 )t 0 0.0% 1 0.9% 1 0.9%
B 37 34.6% 70 65.4% 107 100%
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2412 FAE 2 S fedh (FE)

FsE BBEE A

i # T A (N=107)

PP = 46 36.2% 43.0%
e & 32 25.2% 29.9%

b IR LN 13 10.2% 12.1%
/%P = 13 10.2% 12.1%
3 11 8.7% 10.3%

< 4/E 6 4.7% 5.6%
FA R 6 4.7% 5.6%
% 0 0.0% 0.0%
His 0 0.0% 0.0%
R 127 100% 118.7%

A F SR o XRIERRAFEGNE o SR ERA0L 413
Bom B g~ 2 FRP w kil FE AR Sl FRFE A
303% T B AT rFDFRUNT M A FRERRERRA /R RE
2P R R H L E D Sl B SRBER A 28.0% e

£ 4-1-3: 4p hz A et (AER)

F (& B A

B i oA (N=107)
B 18 42 30.4% 39.3%
S RE K 30 21.7% 28.0%
A ARG 30 21.7% 28.0%
g T 24 17.4% 22.4%
K+ 8 5.8% 7.5%
EE 4 2.9% 3.7%
o 0 0.0% 0.0%
Rk 138 100% 129.0%
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PERERLBIE < o %7 i 22 IKEA HOUSE #7AhE 7 Mt 57 M -

S RRCE SRS KRS R R R
BAefo RNERRA RF WP AL FREMETPF UL GRS

L8 - FE e FORA N AT o BHY L TR E B
B A FAFERT LARELFSEFFERDE A LR o

2414 REPFRE B2 it £

ol kA E Tk s

SEETFELR (&) 22 292 70.79 51.64
N =107
23w sEEsE (HEH)
d A AISTHER 2T E T SR - L E S5 LT Aol E R

PER R oA s = E%@m)‘é'ﬁ T BAAE 100%HEEF 0 LY G A
EO6% BT R AR FRORERAY B

2415 A AR s fed (AFERL)

FREE BEER A

B e T oA (N=107)

IFHE 28 8% 107 9.3% 100.0%
IF ##E 7&F R & % 107 9.3% 100.0%
2QF & L% 106 9.2% 99.1%
2F 5% % 106 9.2% 99.1%
2Fv* & % 106 9.2% 99.1%
3F Z 103 8.9% 96.3%
3F 223 % 103 8.9% 96.3%
3F 1 iv% 103 8.9% 96.3%
SER R 103 8.9% 96.3%
AF % B 104 9.0% 97.2%
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AF 5 104 9.0% 97.2%

KN 1152 100.0% 1076.6%

IR G ¥ et 5| IKEAHOUSE fh# cpih B T2 @ > J B 4-1-1 ¥ # 3>
FIESE KT S RESP LR LG PSR ERT g W
—BREL T 2 PR ;‘Ff BRBPERE b kRS R AR R A A
oo a2 3 F BB BRET S A LARRETRE G 2P
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JEFIR & 1
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2F BE&

IFInHERRER

1 | 1F
_r"'?'l- ',""J\D

B4-1-1 : IKEA HOUSE 5 [f]
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PN - R S

BAFSRMAZ FE 0 Filla T AHEAR A SRR T A
A et La.]slgrs,’g,@ s BE Y ‘?’53 .%z X % ;;7; &R - BB ?{jm B A R OPIALEEILRY
Fag R RS AR EE PP A TR AR s

T

PBEARENFREALAT AR E O KEALOTFER B A3
FEARERTEE S - BT AT ’;\wamuwﬁwffm/ﬁ ks
PR Ak ERBETR F A G BEK bRF o A B s
BOBLEL BIRRTE L3F S o

pw)

F 4-1-6 T AAFEHM A Z 75 2 Tk fe i

= # A AFE A

& 85 79.4% 79.4%

B~ A3 7 22 20.6% 100%
e 107 100%

ik & 96 89.7% 89.7%

il y 1 10.3% 100%
S\ B 107 100%

BEY R F AR AL A F X E R R B AR
£ (binary logistic) i fFi& T/ $ 5 FREHM> A3 AR BEF > 25 L
Bul s Ede s SRR ER S SRR AENY AT K

FAFERN I DL L YR RE Y AN -

F04-17 ARHPMA L F L2 - AR E e R

B~ A~ 3 Eai
B SE. Wald & ¥ B SE. Wald & ¥
e .01 .53 .00 98 -73 .70 1.09 30
& # -20 31 42 52 -35 .52 45 .50
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S L

_ .00 01 06 81 -.01 01 74 39
ER
EF 34 62 30 59 64 86 55 46
. . . . . . . . .
N

-11 66 03 87 .09 87 01 92
B %
75

-.20 57 12 73 1.66 90 3.39 07
B %
K 79 61 1.70 19 56 80 49 48
,Eg‘fﬁ . . . . = . . .

I~ 5
B d % AR A Ak S - At BE T

N ﬁrnbwﬁ%&%ii’fafé BRI E ARSI R
vEREF (p<00l) HFJfFBEY RilR Ll hHs & -

Fo 4-1-8 1 Fp MR 2 e A A

T sk A
N 4.09 57
N 4.11 59
R =3 4.03 55
i M 3.89 59

N=107

PE-HEFLIHEHER AR FR > R PR TR T %= B
Hd T ofs A iy AERF (p>0.05) Aor = EHMEHRR2ZFILG 8 M
LB KA AWK F 0= F (p <0.05) 42p7 i &2 IKEA HOUSE

BRMETF M FlRE L E’ﬁﬁ,‘]j&]ﬂ; RPN T BT L S RS
I i Rk U3S o
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% 4-19 MRz SNt T &

gL R - BE

RESE S AL B (&)
BE A% — TR W% -.02 48 - 0.40 .69
BEHWE — 75iH% .06 57 1.08 28
BE % — i sk .19 55 3.61 <.01
FRH%E — 75k .08 58 1.40 17
R W% — itk 21 50 4.34 <.01
75k — e Mok 13 56 2.46 02

2 s FRB TR L SRR o A SR FEE T L S
ﬁ’ﬁ@ﬁ—ﬁ*tﬁi»%ﬂaﬁﬂ;‘é~A%~m%\s%ﬁ @iy

R RS 2 THE o B 3 AR FRE T BRES (p=

0.10) AEBF2 ¢t BT BRWM s v EHF (p<0.01); » $HEE
2 T n o Pl B ffﬁ#ﬁ-& 2IVEDIHFE (p<0.01) 4 B7 ) &
FrAHREALFTEERTD CASREOM BT b5 G -
£ 4-1-10 © S BE a2 dp i st A
T sk ki T sk ki
g A E 3.81 56 4.24 55
& 3.56 65 3.93 61
K 3.44 56 3.71 62
i 2.88 76 3.30 .80
B 3.31 71 3.65 .65
AR 3.53 62 3.78 63
N=107
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G- A FRERERE S L S H G BB SR A (R A
A IE § KB R AMARY PE ST B

E o B YERFLL (p<O0l) Bm ) o ASBRSY

Fo4-1-11 - LB ~ {8 S B T2 S~ tie T4

N REL D fw | WEFE
=

PR ok £ (%)

Al E 43 52 8.54 <.01

& 37 47 8.21 <.01

=2 27 37 7.58 <.01

i & 42 52 8.44 <.01

pAML RS 34 46 7.65 <.01

PEER 25 46 5.55 <.01
e ————————————————————
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AT R BRSSO GBS R A %2 § 4R Brakuset
al. (2009) > @ 9B 22 € & Rk A Chang and Chieng (2006) > e & 5]+ £ 52
TR R EEY S R A AR A Y B e T R T SPSS20.0 for
Windows 4= AMOS 21.0 se3t 2 %#ctl > £ 9E 22 7% FLFE » 17 (CFA)
BERAIT

- %P FE A+ (CFA)
(=) Sz

SRR A LRI TR AR R dod 421 2R 4210 A A
fiedgthz @ o BE R H 392 4917 11 3% 8 (Root Mean Square error of approximation,
RMSEA) =0.13>0.10 > # 3% & & £z 4R % » & ¥ ¢ a Fipih+ > pd R
(cm1n/df= 2.75<3) fort g fe R ip ¥k ( Comparative fit index, CFI =0.85 >
0.80) # # EFIF Atk » RMA 7 0 FFEF R T 2B BRI o foordp
B2 Ay ?ﬂ‘&iiﬁﬁffaﬁ-‘l; % & %47

%0421 %K E L RELTIEAITES

i fiedp 1R S kinias & L & 3 N
Chi-square/df <30 A 575 i e
(cmin/df)
>95, g2
CFI >.90 - {53 85 i fe
>80 & ¥
<.05> 243
RMSEA <10 &3 13 7 i e
>.10> 7 2
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(Z) Wb 4

dONAF R ZR R SMM AR A AN SRERED
BEE B AE — S T A RS SEE R EE S ke

B b g A L RFEL T A TR S Aok 4-2-2 2 B 4-2-2
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