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ABSTRACT

As e-commerce has been flourished for years, people getting more and more
used to shopping online, on the other hand, popularization of mobile device leads to a
new trendy of O20 service, which broke the wall between online and offline. For
example, movie ticketing O20 is experiencing a great development in China.

This study focus on movie ticketing O20 and try to clarify its user motivations,
besides how actual uses were influenced by the factors of online interface. Altogether
it is tempt to build up an O20 user model which combine with Uses and Gratifications
Theory and Technology Acceptance Model.

Collected 460 web questionnaires, the findings of this study show that
entertainment, convenience and economy, sociality are all motivations of using 020
ticketing, entertainment and sociality indicate significance influence to actual using.
For the part of online interface, perceived usefulness and ease of use are combined

together to affect the online using positively.

Keywords: 020, Uses and Gratifications Theory, Technology Acceptance
Model, Online Ticketing, User Motivations
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ERE L RERL A R R BT {5
HH)

QAME P ET L L BMIPRE 2 EFMT T RO Matzler,
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Sk ffe*’**—“ﬁiﬁé&éf’é HERG M T EE NG
P v EFEAAHERF L RIE4* gk 7 5 0T (learning to
FoxsHA operate is easy for me )
PRUSLE & Sk 2. RAPEL chiEAR® * fj H (easytodo
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ERd]! g 117 25.4%
+ 343 74.6%
£ 17 e 3 0.7%
18-25 # 230 50.0%
26-30 227 49.3%
KRTARE A7 20T 0 0%
B¢ B[R 12 2.6%
* & 28 3.1%
AL 321 69.8%
AL 99 21.5%
B g2 160 34.8%
WHATLE =12 54 11.7%
G %G g 147 32.0%
E ¥ HMmAR 33 7.2%
JRAEE AR 21 4.6%
FHEEL 6 1.3%
1 4 6 1.3%
RES &4 0 0%
FEJICEN 3 0.7%
H 30 6.5%
T » # YT~ 109 23.7%
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3001-5000 ~ 112 24.3%
5001-7001 ~ 80 17.4%
7001-9000 ~ 37 8.0%
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11001 =~ % 2 ¢+ 29 6.3%
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TRERERIRERPE -CATIEIVRBRF LR RS ER D 2T H020
Fe o T3HEI g aEA R E? A 1 RF T Hepikhl pa g 57.0% -
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72 144 .239
1%‘ LLopL ﬁ&rﬁ
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Vaef G v B b el EATA LR Y B B S BEA LR
L el § AR R 0 B 4 AR

HF A SEATERL DR A5 R R LR AL TR RS L
& Cronbach’salpha p #8— R B35+ 3008 2T EF A4z & - & p %37
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2.t PEE ¢ (G * 844 242
26.% PR et B H .826 .318
27.7 # RS 79 ~ = 4F 733 424
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