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A Study on the Placement and Visibility
of Outdoor Advertising

Chien-tu Jeff Lai, Pei-fen Li’

ABSTRACT

In 2007, the authors were authorized by the Taipei District Court to
investigate the placement issue and effect of two different outdoor
advertisements on the same building located on Sec. 4 Chung-hsiao East
Road. The authors revised the investigation report to this article from the
perspectives of advertising theories and communication effectiveness. The
authors intended to study the different effects of attracting attention between
the ads displaced on the upper building and on the lower building from the
viewpoints of audience (including pedestrians and on road drivers).

The study used contact interviews with pedestrians and eye tracking
studies by simulating the on road drivers’ sight. The authors found that
due to the ad placements, the pedestrian and the driver had different
perceptions when viewing the outdoor ads. The advertisement displaced on
the upper part of building tends to attract the on road drivers and the
advertisement placed on the lower part of the building attracts both the
pedestrians and the on road drivers. The authors provided suggestions for
the advertising practitioners when they place an outdoor advertisement. In
addition to the placement of outdoor advertisement, advertising planning
and creative design of content are also key factors for attracting the target

audience’s attention to outdoor ads.

Keywords: advertising placement, advertising visibility, eye tracking
system, outdoor advertising
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