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PR R 5 22 68.8% 10 31.3% 32 88.9%
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The Implementation of Integrated
Marketing Communication in

Advertising Agencies in Taiwan

Jeanne Liu

ABSTRACT

This study aims to explore the implimatation of Integrated
Marketing Communication service among advertising agencies in
Taiwan. The research combined a questionnaire survey and indepth
interview to each of the ad agency in Taiwan with an account billings
exceeded NT$100million in 1998. The author reported the results on
agency’s services and fee system, motivation to implement IMC services,
percieved benefits and obstacles for the advertisers to implement IMC
and agency’s benefits and adaptation. Some observations and

suggestions were also made to advertising management.

Keywords: Integrated Marketing Communication, Marketing

Communication, Advertising Agency, Full Services
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