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I. Vocabulary: Choose the best answer to fill in the blank. Write (A), (B), (C), or (D). 30%

Passage 1: I Will not Explbde ,

Everyone knows what happens if you give a full bottle of coke a vigorous shake and then
unscrew the top. So the children of Benchill primary school in Manchester dived for (1)
when visitor Kim Wade flexed her muscles. Wade, head of Manchester Schools Behavior and
Support Service, (2) the temptation to open the bottle and let the fizz drench the pupils.
She had (3) her point; the frothing of the drink was a metaphor for the build-up and
explosion of temper.

Benchill's children were having a session on anger management. There is no (4)
that they are any more angry than children at other schools in the city, and the lesson was part of
a scheme intended to help children identify and (5) with the rages that life in the
classroom and playground can provoke.

1. (A) shelter (B) cover (C) safety (D) protection
2. (A) denied (B) rejected (C) declined (D) resisted
3. (A) given (B) made (C) scored (D) won

4. (A) inclination  (B) reception (C) conviction (D) suggestion
5. (A) cope (B) bear (C) handle (D) manage

Passage 2: Fashion

Fashion may be said to encompass any of four forms. First, there is a conscious
manipulation of dress that (6) for effect, a 'fashion statement’ or 'fad'. Second, fashion
may designate innovations in dress that are more (7) than simple fads. Some of these
changes occur abruptly, whether due to economic fluctuations, or even the sudden (8) of
certain materials; other innovations may develop more deliberately. Third is the phenomenon
® styles in a particular area of dress change swiftly and repeatedly, with the new ones -
replacing the old in (10) succession. Finally, fashion may refer specifically to the use of

such adornments as cosmetics, fragrance and jewelry, whose primary purpose is to enhance a
wearer's natural features.

6. (A) attempts (B) strives (C) endeavors (D) seeks

7. (A) eternal (B) perpetual (C) enduring (D) continuing
‘8. (A) abundance (B) overload (C) excess (D) crop

9. (A) whereas (B) whereupon  (C) whereabouts (D) whereby
10. (A) prompt (B) rapid (C) fast (D) brisk
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Passage 3: Faces

Despite our complex language skills, the face is still our primary means of communication.
Itis (11) because our faces are so complex in appearance, that we can easily
(12) a friend in a crowd or attempt to check the trustworthiness of a stranger.
(13) , our ability to recognize faces quickly, in all sorts of circumstances, is arguably our
most important and remarkable visual skill. Thanks to its very elastic skin, animated by a
complex musculature capable of an enormous range of (14) movements, the human face
can quickly display a whole (15) of contrasting emotions. As a result of evolution, we

can read faces, making judgments about them based on our experience, without effort and
without anything being said.
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11. (A) pointedly (B) singularly (C) precisely (D) uniquely
12. (A) peek (B) glimpse (C) spot (D) glance
13. (A) Indeed (B) Still (C) Really (D) Anyway
14. (A) intransigent (B) insatiable (C) invincible (D) intricate
15. (A) span (B) extent (C) scope (D) array

II. Reading Comprehension: Read the following articles and answer the questions. 20%

Passage 1: When e-mail becomes e-nough

The first person I came across who'd got the measure of e-mail was an American friend
who was high up in a big corporation. Some years ago, when this method of communication first
seeped into business life from academia, his company in New York and its satellites across the
globe were among the first to get it. In the world's great seats of learning, e-mail had for some
years allowed researchers to share vital new jokes. And if there was cutting-edge wit to be had,
there was no way my friend's corporation would be without it.

One evening in New York, he was late for a drink we'd arranged. 'Sorry,' he said, T've been
away and had to deal with 998 e-mails in my queue.' "Wow,' [ said, 'I'm really surprised you
made it before midnight.! 'It doesn't really take that long,’ he explained, 'if you simply delete
them all.' ' '

True to form, he had developed a strategy before most of us had even heard of e-mail. If
any information he was sent was sufficiently vital, his lack of response would ensure the sender
rang him up. If the sender wasn't important enough to have his private number, the
communication couldn't be sufficiently important. My friend is now even more senior in the
same company, so the strategy must work, although these days, I don't tend to send him many
e-mails. A

Almost every week now, there seems to be another report suggesting that we are all being
driven crazy by the torment of e-mail. But if this is the case, it's only because we haven't
developed the same discrimination in dealing with e-mail as we do with post. Have you ever
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mistaken an important letter for a piece of unsolicited advertising and thrown it out? Of course
you haven't. This is because of the obliging stupidity of 99 per cent of advertisers, who just can't
help making their mailshots look like the junk mail that they are. Junk e-mail looks equally
unnecessary to read. Why anyone would feel the slightest compulsion to open the sort of thing
entitled 'SPECIALOFFER@junk.com' I cannot begin to understand. Even viruses, those sneaky
messages that contain a bug which can corrupt your whole computer system, come helpfully
labeled with packaging that shrieks 'danger, do not open'.

1
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Handling e-mail is an art. Firstly, you junk anything with an exclamation mark or a string of
capital letters, or from any address you don't recognize or feel confident about. Secondly, while I
can't quite support my American friend's radical policy, e-mails don't all have to be answered.

Because e-mailing is so casy, there's a tendency for correspondence to carry on for ever, but it is
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permissible to end a strand of discussion by simply not discussing it any longer - or to accept a
point of information sent by a colleague without acknowledging it.

Thirdly, a reply e-mail doesn't have to be the same length as the original. We all have e-mail
buddies who send long, chatty e-mails, which are nice to receive, but who then expect an equally
long reply. Tough. The charm of e-mail can lie in the simple, suspended sentence, with total
disregard for the formalities of the letter sent by post. You are perfectly within the bounds of

politeness in responding to a marathon e-mail with a terse one-liner, like: 'How distressing. I'm
sure it will clear up.'

16. According to the writer, why did the company he mentions decide to adopt the e-mail system?

(A) so that employees could contact academics more easily
(B) to avoid missing out on any amusing novelty
(C) because it had been tried and tested in universities

(D) to cope with the vast amount of correspondence they received

17. The 'strategy’ referred to in the first sentence of the third paragraph is a way of
(A) ensuring that important matters are dealt with.

(B) proritizing which messages to respond to.

(C) limiting e-mail correspondence to urgent matters.

(D) encouraging a more efficient use of e-mail.

18. According to the writer, what is causing the 'torment of e-mail' described in reports?
(A) the persistence of advertisers

(B) problems caused by computer viruses

(C) the attitude of those receiving e-mails

(D) lessons learnt from dealing with junk mail
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19. In the sixth paragraph, which of the following pieces of advice is given?
(A) Forget about e-mails which you do not intend to acknowledge.

(B) Use e-mail as a way of avoiding unnecessary conversations.

(C) Be prepared to break off overlong e-mail communications.
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(D) Read your e-mails even if you're not going to answer them.

20. According to the writer, what advantage does e-mail correspondence have over the
traditional letter?

(A) It is more convenient to send.

(B) It causes fewer misunderstandings.

(C) It can be written in a less conversational style.
(D) It does not have the same time-consuming conventions.

Passage 2: Menace or Convenience: the lure of the mobile phone

A friend of mine was a penniless student at university in 1985 when she started to go out
with a man who lived in an oil-rich eastern state. To all her friends he seemed like the possessor
of boundless riches, not least because he gave her a mobile telephone so that he could contact
her at any point of her day directly from his home country. Although virtually none of us had
ever seen a mobile telephone before, the overriding reaction was, 'What a waste of money
ringing all that way' as opposed to, "Wow, that's brilliant'. From their earliest incarnations, these
telephones have never had the capacity to thrill us in the way that other new bits of technology
can. Sighs of contempt, rather than envy, would be breathed in all the first-class train carriages
where mobiles started ringing in the late 1980s. '

By the mid 1990s, the mobile was no longer the preserve of image-conscious businessmen.
Suddenly, it seemed, every petty criminal could be seen organizing their dodgy deals as they
shouted into stolen ones in the street. It was at this point that I bought a mobile. I had been
sneering for years, but I reasoned that as everyone now had one, surely no-one would be
offended or irritated by mine, as long as I used it exclusively in the back of taxis or other places
where I could avoid intruding on people's mental privacy.

But I immediately grew to depend on it and constantly checked that I had it, in the way that
habitual smokers are said to keep checking for their cigarettes. And it affected my behavior.
Without the means of ringing ahead to say I was going to be late, for example, would I have set
off for my business appointment with so little time to spare? I began to understand how those
inexperienced walkers come to call out the Mountain Rescue Team from the top of some
perilous peak. Without the false sense of security the phone in their pocket prov1ded they
wouldn't have gone up there in the first place. ,

What's more, after a while, I realized that once it has got a hold on you, all telephone calls
are urgent in exact proportion to the availability of a mobile to announce them. Because our
modern lives have so much capacity for urgency, the mobile is turning into an enemy rather than
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a helpmate. It is enabling us to dash from one activity to another in the mistaken belief that we
can still be in touch - with work, with other family members. Yet, although we are constantly on
standby, we are not in a position to be fully engaged with anything else. No mental commitment

to the task in hand is possible when the mobile can ring at any moment with another demand for é 5
our attention, no matter how legitimate. In this way, I began to feel persecuted rather than i ;
liberated. g

And mobiles may be even more sinister than any of us could have dreamt. When activated,
it seems, they serve as miniature tracking devices which, unknown to their owners, reveal their
whereabouts at any given time, even if no calls are made or received. In a recent murder trial,
the police showed that the suspect traveled to and from the murder scene, despite his having
denied this, through using the computer records of his mobile's whereabouts.

But what has really put me off my phone is a conversation I had with a terrifyingly ’
important man - one of the most conspicuously successful in Britain. He had been to dinner the
night before with two other such figures. 'Do you know,' he said, 'they sat there taking calls all
through dinner.' What a let down. In my book, importance is denoted not by a ringing mobile,
but rather by the ability to build up the kind of efficient and trustworthy support team that
ensures you never need to take an urgent call in public. One suspects, moreover, that it is the

very existence of the mobile phone that prevents effective delegation in such situations, that it
represents a menace rather than a convenience.
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21. According to the writer, how did people react when the first mobile phones were introduced
in the 1980s?

(A) They were rather suspiéious of them.

(B) They saw how useful they might be.

(C) They realized how popular they would be.
(D) They were generally unimpressed by them.

22. Why did the writer eventually decide to buy a mobile phone?
(A) She accepted that one was needed for her work.

(B) She realized they had become widely accepted.

(C) She had seen how to use one effectively.

(D) She had got used to the idea of them.

23. What immediate change did the mobile phone make to her life?
(A) It tended to make her less reliable.

(B) It caused her to do irrational things.

(C) It led her into dangerous situations.

(D) It forced her to make better use of her time.
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24. Why did she eventually come to resent her mobile phone?
(A) It allowed her employers to monitor her movements.
(B) It prevented her from concentrating on what she was doing.

(C) It allowed people to make unreasonable demands on her. !%?
(D) It meant that her work was invading her free time. 2
25. The writer tells us the anecdote about the important man to show that mobile phones 3%«; i
(A) are essential in modern business. ’ |65
(B) are a nuisance in social situations. - &
(C) may lead to less efficient management. @l

(D) may lead to a loss of business confidentiality.

III. Usage: read the text below and think of the word which best fits each space. Use only
one word in each space. 30%

The Map Thief

For a couple of years, Gilbert Bland was a unique figure in the privileged world of antique
map dealing. He made a 100% profit on every map he sold, (26) because he was a
clever businessman, but because he was a thief. In the mid-1990s, Bland crept around libraries
in the USA, armed (27) a sharp razor and a baggy shirt and sliced out those ancient
maps which took (28) fancy. Some were worth tens of thousands of dollars, and he went
on to sell them through (29)  mail-order catalogues and his shop in Florida.

(30)_____ Bland's historical knowledge of maps was patchy at best, his knowledge of
(31) exact location in the rare book stacks was second to (32) . When he heard
that early maps of, (33) , Seattle were becoming popular, he would know precisely
(34) to start slicing.

His crimes only came (35) light when a researcher in a Baltimore library noticed
that a man appeared to be tearing a page from a 200-year-old book (36) ifit were a
newspaper. At (37)_ , it was assumed that this was an isolated case, and the library and
the police were happy to (38) Bland off with a warning. (39) later did they
come across his notebooks, (40) contained elaborate details of all his thefts.

IV. Paragraph Writing: >0,/

In a paragraph of around 150 words, describe the most important trait of a successful
leader.
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