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mAL S mERTE: HEKE. B, S8R0 E LR
RRHE, eI, wRE

eSO AR N 2 AT RS R e = U
RN R B K R AR R S AR R B

WAIHE: AR iy il & A0 E A s A & s T I i N 2 S TR ML 7 QAT B 7. 1A
A ERRE S AR A 6 DU S AR & ilRE 1,132 S8 AT A A, A DU R i e M 15 o 4
J7 A AT A=A B WFRG IR SRR A i, BRI  S &l 5 G LA B E
HALEG (TVB FI TVBS) EEAMHREME (CCTV) MRS AR GEEME (TTV) il
A 3 W B e T SN AE SRR BT o« RSO RIZ SE 1R 0 HR At BT el e Mk AL S e 1 A 2
& Y. [China Media Report Overseas. 2011; 7(2): 1-10]

FBEW: GBI G R R, e R, redk AT, A AR

El

FLARHT ] 9 S Ak AR TG I B B i, HE ZEME IR A R RIS . BUAHIEE, DL AL B 1)
2N A FT AN o 4 USRI o 4t S A R 1) MO 25 () 22 B b, 3B SRR B RS A i S5OUR TE 2
TX PR IR ER 5 25 5 00 &5 2 — o V8 77 b FRRR 3 T 3 5 DA i N W P00, 2 2 SR 8 il el v 1 v R A 47 J
YRR, DUBSRERIR (Grabe il Zhou, 2003). HTHH KZHBEMEE TR, BRI EAL
B FLAE A AON, BT BATE 77 2R SO0 T 188 1 O S B ik . DA OB R B, tR e 2
2E[H (Grabe, Zhou Ml Barnett, 2001; Slattery, Doremus, #l Marcus, 2001; Slattery A1 Hakanen, 1994 ).
Hi#t (Hvitfelt, 1994). F+3Z (Hjarvard, 2000) F1fi7 =% (Hendriks Vettehen, Nuijten, #l Beentjes, 2005)
H B 2

577 T FEAREE, i B 8 72 AR 15 r AR E T B R OB FORS AN R o AR IR A, R
| A F A R ) AR, D O [ XM i v TR 7, PRI AN B AL 15 i i o £ 7 2 ]
RAET T4 H i KRBT T, S B A 10 25 G B35 2 WA 1R 2% 80 DL SR B 15 7 =2 7 Al 38
(Hachten, 2007), WIP477 ()87 ) SE e nl $ it — L8 JH R, J7i e — (2 R 4 LAk bk 07 0 i3
RAGRIRZ AR, AT HRER 23 4o

AR B AERTE T AEAE BALHT AR T R R T R I 2 5, DL R I ) i R T o AR SO I A
P ) b A B B N 2 TR SRR B, LU 0 AN [ 1 i P 68 e L S8 A R 61 A 284 ) i 17
Vi, DAASEE: P b A AR B 75 Dy M 18 7 [ 1) 32 EEHES) g o FEUL, AN SO SRR FO R0 M 15 B ) AR A E B
V5] P PR A AT S H

XHERERAR
TGV AEHT ] 5 R T8 R AE G AR 8 2 VP, B AR — N BB RE S . eh B iR B [ VT B
I R AT A O B 1R B [ R A A T AT DA A T I 1A S T o T 5] 52 AR ER ) —
MFEt. Carl Bernstein 8 5{ B 1E #2577 [ BT B8E [ F/KiE | (Bernstein, 1992), 2#5¢
W 8 T [ VT 32 G = iR A A e R, BCRE T I AL, IR s A A L
HIZ4. SR, 1EW Grabe, Zhou Al Barnett (2001) FrFgHY, 31X B85 4 15 87 | A fL B = 52 )

U [fEE R AR (Shuhua Zhow) T+, SEEIPTHE D K416 48 515 BRL2be it SO AR B ml b b, #%.
TR FTT RAEE EAINF L A NE S TR SO R T (R BEOEEE) . GRra 5 R AL T)
(FA/IETT) CRAMERE G2 ST %57 E) F2ARMT . #REE (Cuijuan Lin) 1,
PO R B TR A B A R 55 A B BB 5K (Cui Zhang), &[Tz 5 K648 55 B R
PR AT .
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22, 7 9 [ T A I 2 S tH D R A R 3 (newsbooks ) T 8] AU A PE (Bird, 1992; Shaw Al Slater,
1985),

P13 52 B T A B R A SRV R A R A 2R R T L D = RO LRI AR T AR
LB TG4, | AN R H EEM AT R, B —SCNBUE IS e IR TR G, LR Hiate
gg . Bk IS s A R B AR, NAIE, JERBE, JERETIES AW E R E, Bl
B I HE BT o B8 R T UIH AL AN B R [ PO REVE . 3 €0 [ BV i %5 sk B R 4R 1B 1 I VR
B AR DR B0 AW [ O ROR, R T L E O Hearst A1 Pulitzer 2 (B35 5. S EHHANBTRNZH
Ny e IESE Ell. BRoczsh, WHE D, EEE0hiE It G R AR . B E A
v S I LB T I A b T S, AEIE SRR A5 )[R I ATEAE TR IED  ESR R U B o TR
J& Hutchins Commission 4§ &5 (14 & € H H111 7 97 1)#7 8 7Y (A Free and Responsible Press) Fr48 Hi 15T
EIAE — A B A2 B 2 R AH I S AT A S R HE BOVE F o At DA 0T [ 57 2R B AN 2 B AR AL A B
BNLE, BE A AU R R SRR . BRI RS A s, A ST AR I (S
B B WA TE IR T o AR5 % 28 BT DY A 22 SR =48 T B 22520 (Altschull, 1990; Tannenbaum
A Lynch, 1960).

DFJ BAE, 2 A2 M T 5] SC BRI BK 0 77 o WAL £ R0 FH i 17 8 I A M 5 W AR A9 735 7 LASRAS iRy USCH.
# (Berkowitz, 1993; Scott Fl Gobetz, 1992). 35— 751, BIEE ™l H7 [E 110 & AR A 1A i 2

BB A BIE B UL G] FATE R A2 1E e B, DLHALS TR RERR = R L 1wk H
[E e, BPATIE R Muckrakers FridbAT A E AR T, A0 DABUKISEE 15 1 LIS BN R AR SO AS 221 3
% N H (Protess, Cook, Doppelt, Ettema, Gordon, Leff, F1 Miller, 1991) .

TEWE 2 0 T WG 97 1) @) SCHR AR, 2238 AT 2 MBI [ P 25 77 T 5 e 17 0 1 FET Pk . 5 77 7 ) B0y
AL H RS ST AR L, W15 8 E K N 2 S ) T 2R 5 K AR (Davie M1 Lee, 1995). M1 7 & (138
WA I BB HE G T 44 N AR TR M SO 9] AR A R A UGS (Ehrlich, 1996; Hofstetter 1 Dozier,
19860 TR, i KIS 430k B v B I3 W 7 8 1) 5 2R B I B X ), X SR B2
FHHEGIRIERGE R RSB EE 2 AILH S & AR Y n) B 72 WA 328 (1) 1] L ) ) 340
fEErfE . SRR SRR FAILEH R AT (Slattery, 1994). X4 5 E Mt B = E
TG TTHER, (HIEATEE,

FLAR 22 BT [ L DT M PR 25 7 THD <3 SROGT 0 17 38 10 PR S, AT A e 2 U R g v Tk
BRI, AT SARFAIE 7 T 5 M 155 3 V0 1) PR AR A 0 B2 o DR R 8 T 180 2 2 4, TR vt s A R
FHAT o 83 A S50 L T SUREAAE R s 17 8 [8) A5 BT 2 (Francke, 1985; Shaw #il Slater, 1985; Stevens,
1985a, 1985b). Francke (1985) LAua a3 (i 4 AW i BT [ by el AR AR BIRIE,  SRARRE T LA
S I 2 5 DU 5178 2URMIE IS B S RO o A, RIS iz O & A BB B0 . et 4:3)
MIATT o /N EHTIRNC 5 T im g H AR, B s 2, MR R SR R B4, A
VSR T 0 —1H0 o /R ) 32 2@ DU JUM 7 2OA B i i8R s A R A O MR PR A
&S 2 H in BT SR A Mg s . ik i, SOimn1mER, HAEERIEm
PRI BAE T 5. BRBAET BN, —2e AR B, Wikt =2 EIa0 . B P RS tae
BB E NI E AR . 545, Grabe, Zhou, Lang A1 Bolls (2000) J#ITSLIGHEF R MAGANE F
B 2R T B AT I b — R 1) SE I e A ne R 1R S, I ELSE R . MO AN RE R, ANE B E AR e,
BAETFV5 5 W R m 0 17 SR i 17 e b B B (AR o

TERT AN, VR 25 0 BRI [ MO 2 R0 25 2 A 37 AR A 3 St S 3R R B (Campbell, 19915
Carey, 1975; Grabe fl Zhou, 2003). EEHMTTH (60 7748) 1IAI4H A Don Hewitt #23K (60 7344
1 H AR DU S 00258 fE A A B AR A8 ) (Campbell, 1991), FEHEZTT H KA K R
BRI &5 T H AU AR ORI vk o [RIRE, A v S 8 X755 B $447 BIAS 3 David Nevins 125K iZ HAL & (1
T EGWEN T RAHET S o B F AR A HE B N B 4k 5 ] (Snierson, 2000). 48 b i AR
G 175 E 7N Geraldo Rivera F 87 [HIXR G AL T MAKHE B EBR RN E&EZA 0, 1M
XPUbTE [ B BEARUCHE L ] i # i # BB R (Barkin, 2003). NBC #7745 H 4% Reuven Frank
WA — B O T8I [ G e 4 R0 A 5 R P8 1t 4t [ MLl 2 BTN ] o Atk DR 1 1% B A AR R R s, B i
HEEMFIR, HEEAEYE, A . SREALE (Epstein, 1974, pp. 4-5).
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[F#, Carey (1975) AJHiEIIFEA AR IHL, M — MR EIE TR IES . HriE ok
ATTAE B [ A ) 3 AL T /N U AU B p R AT ] (Butler, 2007).  FAR 0 337 B3R 38 5 4 A IS
L SEARIL, (HRIEE AL B A WA kR, gk — & R AHEI BSR4
AIFAE, TNARERS MR NYFEAE . R, B SEH RR e FT LS B |6, ] DT
MR HA A (Pfister, 1988 g HF 4 A IS [A]IGFF 7] LAAN R fe gk B0 G AN 4k 58 & 3 il 44 1)
BUR . IR, BE TAEE A SRR IS —1i, JF SRR A2 k. ERSE
FIZN, #E ML AT — U1 A4 30 B AU T s 2 B8ORSk I 2 AiE = /1 (McManus,
2002),

DA TER, AR SR A 15 8 [ HEAANARE T A S 4k, — Dol NiEHRFEESas
RRIPETCE, (HAE 5 — 800 3R R SR B T oF R A28 30 90 A TF5925 o I /0, 2 JEL Sl 70 ) HH s ek
Rt G, MK Ll 5t IS S i g1 RUR T 1HE M (Berner, 1988; Grabe, Zhou,
F1 Barnett, 2001; Grabe, Zhou, Lang, Al Bolls, 2000). 1E#I Rosenthal (1999) fr &, MWHXLEH AR
FB0) B I NE SR 0 T7 2ORBUR — N1 1 ARBIE 3 578 B T 0 32 247 TR I i
TSR FITBOR AN TG L 7 o XA IS BOA T BOHE BB S B TR « AR 3RS T FHAF
MG R, FINWUE T — i R iRkl

BRIt ARFFEIX 5> T =M I IS HT R A A3 R TFE . Pt a Ak
T By JUIE. RAMEBDIEIX L R A . MHHE 5 A% (Grabe 5, 2001); M B iEl ¢
77 AR 2 AT B [ TR AR . FE AT IR, SRR s i SR R A TR e e, DA S Sk
R R B AR B SR AR T B S o AR S AL T SR Fa o AR & BRI ARG EMEE . K
T AR TT 2 — AN 7 5 40 A 8 AHZ A R R RIS, B Al A AL
H, DURBOZE ] A5 0 380 4 o a8 N DA 30 ) 5 WA R #E E

HeTE e LT L
PAESCRRZR R e 1 eh T 7 5 8 L A R AR R, PSR B S i R, T el Mok
LA i 175 A1 a5 AT [ DB IR D A T 3258 S O BL. ASSC R AERIE T AT (1) 119 37 mh s 5 0 [ O 15
B, DA [ o A P8 AN 653 1) F AT AR AR, 2o it 17 PR =Mt AL I v s 5 £ 2%
ANERE . DR TR 5 = F AL £ O RE DL

H B K FE AR AR PR R

HH ] Rt (14038 A ] e 7 S REURT R o8, R R oty g R R AR (13 (Zhao, 1998).
HE BRI, SR NGRS IR B G IR BB, B AR [ IR N ST |,
BURHIE AR H (B BCRIRNE 755, BER AT BEHES) TR R M A5 S (Chu, 1994). BhjEH
] FAIE 5 7 7[R — 75 2 DAAE 3l A AN S 7 20 B AR UL «

R R 6 B R R I R R LA B AR AR . BB 1978 AR [ SR TP RGBSR | 2
BIUE, FEZD TS @RS IR, BARBIEEARAEEHISAN T, AR
HORMEEM . F 1979 FFE—ANHAL & AR, A B KR ) A A BB I A% % 48 (Burgh, 2003,
K RBUR I HTIR A X AL G I BORM Y, T2 AL & % T i T LA L35 4 7 N4 E (Chang, Wang Al
Chen, 2002).

55 AN E KR BN S ) LR RS Al )\ AR AR R I 4 BB, R R ] K E AR
EHIEEBIY (Chang 55, 2002). 1983 4F, HEIL=5Emifn 7 7 # M HIZE) (Chang 55, 2002),
LA RVFS R 5T BUR AL M & (Chang 5%, 2002), i Al HAL & I ECE B 30 .

= EFER R T LA R AR TR AR (Chang %5, 2002), BRI AR &R
b7 AR & FT AR A SR ], K FE A A AR A L, R A P oA M0 R T Ak FAL S R AT T W
NG, o [ B AR AR B A R — AN 2 T 3 R Bl KA 855

TE AR R IR, RIS A [ KBt fe o, I FE A 50358 0 o ) e A T 3, s v K o )
e SR Ty T T 5 S AR R (Burgh, 2003), 51 4037 I B4R N 2476 A 56 FIBUR 6 S, X TBOR KK
H BRI AE T AT A 2 AU AT
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HE KRG R G (CCTV) AASCERMF AN R —. CCTV BOLT 1958 4F, s&Hp[E 3t
PR R K E R LG, W E KR mE R BEAL S (Chang 4%, 2002), CCTV fEH K
i BB G AN P B % (1 A

FWEHMERI R

FWR MR KOERRE S P02z —, FFHE— D EBUF TR 0 E AR T RS S5k,
TSRS ABURZA ®E N BEERG HEW Ik e R,

FUA ATV 1 TVB PRGBS . TVB $53R G2 245 i G e, SRR
85% M A HHAMMAR (TVB, 2009). TVB {EVF 2 77 AR & A Hs B I ML AL &, BRI A 7T X
TN TVB BN KXl B & AR .

B B EARIR

0 R ] Pl R o e AR A LR ZU I AN T, DA SIS XA A Z otk 518 H HIEE
BEHRAILTE 2 AN FE MR I ARIE AL S R DAL LR . BT Ak B ok AR ML AREE DD, 1998 HEA Ak
SR AN E, @ITERNREBERN =6/ TREWNK] 5 [ ASLHEAER ] FIPiE K
B, BSAFKELEMEG. —KALBEMWER, AR TEA L HEINE.

FAEGVE = KICL BT [ =G U S s e, 1987 Ef™ G, B 5w N EHM, kg
g, 1991 4EH LS DESESE R, 24 /AN BRI SER 5T m UL S L B & = A0 E, RS
MARSCE I EEE R . H Al &S AU E e S5, 200 05 24 /NS B3 0 FR R AR A\
FAB R 4 I BOBT H AL & ARSI T = E T SV A AR, AR & TS T LA ST
MR AN BRI E SR, DA ISR S BUCRE . AR AL TSR LIS 60
FHT [ R A [ 28 TLE AL & TVBS BB T R N FEA, DL B ANAS IR 14 5 B A0 & 08T [ 7
HIHHEREELR. SEEMARAR (TTV) WKALT 1962 4, REFIMELEMEG. £ e
IVTHERFHIZ AT, TTV FHEFE MM AEH=E [T E ] 2%, H25 CNN &1 &Rt
EHEE KB E . (HlT HE 0N AL AR SIE, TTV BEN AR, —RAH
To Lk FLA 0T ] PN AR 2k FEL T T B AL 4t

TVBS PEFLBME, T 2003 4E 9 H & #: TVBI Frdlar, 2005 Ei it TVB MELE, HETNE
TVBS. TVBS-G {540 . TVBS #risiiE, 1 TVBS WilsiE. Hh, TVB &EANIE, it
AT H, AR GARIR S AGENE, RS SBUSE CALL-IN 15 H 2 5 R 4ERF IO 4 S i o

W Tk

AHTFUAE MR T PR AN S T 507 o (0 Il 25—, St s R MRS AR AP S 8 [ o
TR T AR AR L s 5, BRI T8 3 S 15 D T [l Mt 15 T IR R BR300 o SRR EARIE AR B
i IEZ 0 5 A T A 5 R AL G KA , A V8 SO HE T T o i 175 e 24 2 10308 3 105 7 1 8 e 2 KT At
H

N B, ARG =AM E B B R AR AT CREL G &l foFE,
SRVTAT [ A7 A0 2 i 55 1 55 e A 2 A ) B 65 TRt 1 B [ RS D0 bt T I = KRB BN T b 52 4
PEAREEANTA], A S B B A H 15 0 ) A 155 R B 15 32 B T 30V o DA AR A S PS5 o TR AR S
St P T il AR AR it »

IR FC D W T A = KR SR T 37 FE AL [ (1l R B D i 2

BB FEAHBRIEN, AN IC AT 1 T (8 P 17 1 e T B

BB FEHERIREN,  HAAC T [ s Y 2R B B A Tk

EVN

ASCFER B R E KR CCTV (EHF BN EG). & TVB (Bl E). BLEEER TTV UR%
HMEFEME) A TVBS (FMLEAL G ) B B T H . RAOTRGHER T 2007 FEKFERIH A
wE OH6H. 12H. 18 H. 24 HF30H; 106 H. 12 H. 18 H. 24 Hf30 H, LI 11
5H. 11 HS 17 HF23 HD, BabA S6 MErEH, &0ttt 1, 132 & TN Eotr. H

AN

2
|
H
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H, EFEHEME CCTV A 337 WHErE, mlEMEa & TVB A 164 N, S LLHEME TTV A 215
Wy, A TEAZLHBAE TVBS A 416 .

KT S, SE8 0 E K E ) 83 F2, CCTV (M=67.9, SD=76.4) I} [A] fc 5, H 2 TVBS (M=72.8,
SD=27.9) FIFE# TVB (M=100.5, SD=67.4), TTV (M=113.9, SD=36.2) H4# N E &K .

WETE

ARG TS T Vettehen 25 (2005) #1 Grabe 25 (2001) HIgmiL 42054 =+ A gwid 7
EYufS T H4a) DVD, SIEgISA. g, & S0 A Bgnfsyasl . K5l gk g7 7
163, XS R HFE ST T = WRAERR—/NRRERI XF 4 AT H 91 28T T 4 IS )E
53/ Krippendorf ) Alpha 154 0.67 & 1.00 2 ], 2 Ja 41 3t-BH g5 R, SR H 8 B kT

Zifidy, EEASAD 53R ST B ) A TR A5 B R L

wWIDTFB
KT ST USSR 155 G 8T BN A 3 PR A g 77 2 = 40 A B R A B A I rh R R T 3R
I. JfEFEE  (Sensational topics)
X 4H AR T B R F] A A B e I AR R, A R R R S B T . RS B PR
B4 1R ) 3 A 2 Rl 2 )«

1.

2.
3.

ANEMIA % BRI RRIRHE ., BRAS. BINBGEE, B AR, 2R/
Fric;

I WP BB M ZHRIRS R TN, BN NEEI AT O i R

firol s WVEBHEANEAT 9 ZHEIR STy (gD, ik (niwsl), BiEHEAE
178 (s et B RASEAT N ER BTN, B JO;

M AT RS NSRS AT N BAREOGREGE M T

AR ZHEIRT AR R BEIR. ZIARSEESEN;

Fl O RIS ERORIBIAEFA T . FAFRS LA N (B dEAm) BB R
®;

P TR SR . RO TR MRS EE Ve SGE H

T ZHEIR S AP RIOE TR B

BN AR R A NIRRT
10.

e iz AR SR KA RBOE s E S EIE R F A

P45 P 2 £l DR DU ST 20

1.

II.
LA
1.
2.

FII WP BN B BT ORI S RS, ShY TS 1 B s R BA
TN ISR R LRI DAL B 0 BRI BBl 8. BT i T T
NZJE BRI T It — i .

F A D U S (A HEE R AL SR AU (B R L R K A
IR R IREC T AGE T . B S il sk S B Y SR B R R X —JEmE, flan, ot Kk
RS, A EE e A e SR A4S

SR BT BRI Gt O SRR (R i 2 8 B i) BB RN (ke B i
PANEEEFRARKARD MBI LT UG

FETZL W RICTHIA: il B PE N BB Lk T AGE . A, B S Y
HR, BOHRMAEE (WMATIE). A, BEE. R%E. Sb. k3R sigom & 10 R 1 3L
g Sk B A 2R

W& HT I %E  (Tabloid packaging)

BT e N B R IH R S 5EHE (Grabe 25, 2001), JURR R o R PR :

B8k Gkt S iE b IR R Sk T PG
NIk IR AE DI B Sk I 4N — it 1 B PR BTN ROROCR . Gt SO A4S I BLE A
Wik #RF LLGE T
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AN N AW

9.
10.

BEBR: PERRAE R BL VIR R RIS Sk I8 A — AN i T e 3 — S

VR VAR PP S U R, B — AR 5y — AN T .

AN s NGRS — R S e O RCR 1D I T ¥4 A 8 T 7 B0 ) ohe 2 i N 8 1 o
B S I GEE TR A S ROR, EAERR B AR AR I AT A, B,
HE EHE . B BRI AL

HORAS R G SORE I T o ) R T AT

FORMLE: 2 R B2 AR R, R G I o P AR AT 0 S, R DR A
MIERE, ASCE 7Rl A A =) .

HOARER: OIS, W R EIRE RS N, T RS
JERIICHE LA Hibd HEICHE A &0 09K GRAIAED, ik G AW MESRE (n
CH IS BE AR AN AL B TE SR D o

. #AUFHHT5  (Storytelling techniques)
A BN AL EL TS B = AN ZE R, X BB T A 10 2 A IR S b N FH SR 4 A AR T S AR [R] R R
= (Grabe %%, 2001):

1.

2.

3.

AL (personalization): gt 53 %5 8 (8] H HE IS A 48 & 0 0958 N T DA il X8 N B 5 Al
WM FEMEER, BB S, MIIEEARL NIRRT HN LK.

X3 N FISK 5 (layperson speaking): g 53 X5 3 [ H A A A B A B 05 18] 1958 N 7 PAGE i
ot g N R 2R 7)

NS (close-up of human space): Zwfid i xf H LA ARG S F LGt BRI
TR B 8k R, XA E SR,

g R

S AR 7 1) i Ve [ 25 17 0 [ S R AL V) vl ) L A R G T, o 3o 5 0 ) B
HOM Pt WAL T P-4 o K EREE CCTV I TVB B A LS, X T ME S AR KN,
RAE=ZmA R ES R 56 TVB MG, CCTV AEZHEZ2 X TR RAE . BRTaEE
ANERERF IR, AR TVB A2 I GY . RVE. ANEAT R 1 ST Bl R 7 &I 4h,
BT K Z BRI IX = AMHRR 38 (AL, om0 EWA G ERREAR, SRERT
EALEME TVBS BRI H LR G TTV AEZREEAE (LR,

o BTG SR A A A EL

o [F] Kt 1 2 70
CCTV | TVB | »p TTV | TVBS |
15 = R

FIERA % 19.3 14.5 02 16.3 27.5 001 %%
B, L. BB, &F 0.9 1.2 72 3.7 8.4 .03*
firg. ESHEANET A 0.9 7.3 01%* 0.9 14.4 L0015
AT N 1.5 4.9 03%* 33 11.8 001 %%
EHRIET: 0.0 0.0 -- 0.0 0.0 -
il R 1.2 3.7 .06 1.4 3.8 .08
3 0.0 0.6 15 0.0 3.6 01
E5 0.0 0.0 -- 0.0 1.4 07
Z N\ 0.0 6 15 2.8 5.0 18
A 0.0 0.0 - 0.5 1.7 20

TERE: *3RoR p=05 WA LR, **3RoR p=01 WASGHARE S #** p=001 A4 L.

fEEH N7, & TVB L CCTV G H 2308, JoE. Uit N S ABm ARERHTIE, B G
P E AL S TTV A TVBS fEHE [ IR EEX ] (&)
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R P TERLSE W 7 B A

o [5] K Joti T 27 774
cctv | TVB | p TIV | TVBS | »p
B P 75
7% 1R AT N .06 11 28 31 45 27
SRR A .03 38 001%*% | 47 71 23
S S .04 16 O1%* 20 37 15
BETS .05 12 01%* .06 08 68

HR: 2R p=05S WA F LR, **FpR p=01 HESIFFE N, *** p=001 HHSIH#E L.

WEFCA R R, W0 P A /N o0 S B R AR R Y o TR e 5 7 g R 2 A
[l AT RAMETE. Tgdh. 44 NREEE S 3 R D W,

BERSAHI TS — MBI SE4nIRIAY, A S BT 1) SR T 7 Ol Fel R 2R 7 5, AU R B
A G TVB Hrp [E KRR CCTV A 2 ket sy, FHL b, B 7 ARMEABE idH R
FESN, TVB KEMEAREL. HER. W AR, AERCR . REF SN &SRS E I
8exg, DUSEMR SR ARER S (WR=D. 5—7J7H, G TVBS FriE bl TTV H i 5 %A & 2
AR R IR 35 AR, BARIXP B ERA K CCTV ME#E TVB [MIXF L (&=,
sb, A TR B PR SCHF

K= AR I

o R A fi T 2 =
CCTV | TVB | p TTV | TVBS | »p
M €15

M4 3 01 .05 027%%* 15 .08 28
R .00 .04 01%* 14 .06 .10
TR 0.3 1.02 001 %%* 42 28 25
NV .00 12 001 27 .19 24
SR 04 0.67 O1%* 98 1.46 03*
T AT .03 12 O1%* 24 15 23
T R .04 .09 047%% 12 .06 .10
BAREE .04 .09 04 11 92 01%*
REREE H A 1.07 .89 01 20 1.02 01%**

TERE: *FRoR p=05 WA ST BIE S, **38R p=01 WA SRR, 0 p=.001 A G255

AR SEGHBIRAL AL S A e A AR S AR . SRR A TVB B E
) CCTV BEH A AT I8 N BR DT AN R S (LR IYD . IEUSCHRGER i, X505 3s fl B a4k
WFESUAMEES . GUEHIEITE, TVBS ¥t TTV B HE 2 A 08l AR U5 A K
AR = AT (LRI,

R s s i

o1 [ 5] Kt 1 27 v £
CCTV | TVB | p TTV | TVBS | P
B E i
N2 26 13 17 17 .64 00
X8 N PRV .02 12 001 %% 12 51 00 %%
S 08 1.07 001 *%% 1.40 46 00 #**

TR *F0R p=05 WA S ERE S, 3R p=01 WESIHARE S, 0 p=001 A STHAE L.
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Wit54R

AR A RFY: R PR TGRS, A GRS mEN 8, HEEEH
H 175 397 1) ) B0, 7 35 AR Bl R AN S SR« 5 2 T I T 45 1 AL, R S DR S A 15 8 ) 1) 32 BEOCHRR R 3R
DALk AR £ R P A, AT ) 0 Y i P A5 R i 15

WSS AT AT s, B R m B R AL [ B HE TVB RIS H TVBS BALE, ST s 7 8 fe B
AN FL R e R S S 2 B (Grabe 2%, 2001; Hendriks Vettehen 25, 2005). i, F& T &3k,
JUEERIA LT, Hoe B N A S IR R . S50 b, FEAS BT 1 H iy
[ K R B O ERAETS . R 44 N AR Al 45 32

FAMERERRZ, BEEAELENTRLLE, BUEIWEEFR B, EAREHHT. SR
FETET, A2 AL G NGRS | LR 25 FEGVR 2R 77, HEAT T 3 #9058 8 A L (Lin, B., 2009),
TLRTLHBEME (I TTV) ERFLBMNE (U TVBS) H5 LA IET H 22 kA0 A 25 51 208 R S % 3%
Fro FEAEAE. HAN, BN 2001 IR, ZEBH CERTD A CGERHIR) 2w, S EmR
iR R L OREGE (36 ] Bk, NIRRT SN, S IR0 i B AT T L e 74
B [SERXHKE] (Lin, Z., 2009), HEREU, — &8 B REN RN 1 E AL S mm(E, X
A AR B SR TVBS L TTV ik, EfE /M a5 ARSI, HRaRErE
o
T NFETE TVBS M TTV B bsts 2z 7 A L E CCTV MAHE TVB XL mEINe? nlfgfs
R M EFE RN G HRZF, FEKER CCTV fmiafrsy, Hrmsek s —Bih i & Wik S5 o
BN, BAERBUR I IEMTE (political correctness), FEHIHINS E K 4L & A IR T, BE AT AR ] LA
V975 VEAEARAETTT 7, CCTV il S BoR REE A LA CCTV M TVB R ZERE R, #l
Fo R P AT R B AL 2 32 SO SR AR T, 1 S R A TS AN A S T 3 5E I R F AR
&, KA 5 e ANES, HmMEEFE. 5% T fm e Rl L g wmpixt . Kk
MEEFIHFEBNEG, BELLHEME TTV 2URE AN B, FEZRB ™M MNEER, HE5
TVBS XS AH R o B % 4 R g R, o R E . 25, BARMILER R CCTV
54k TVBS Z B3R 1) 7N

AR EERIEE TR A, SR I 2 Pl Ak os = 5 280w s ik S,
SR, RSO R A6 28 3T 1) 27 S0 AT 131 (news marketability) 152 IA 3 €235 ] 1) =5 2 1]
] o AHIEFC I B B DTRRAE T MO IE H I N 2%, FEE— P A 5 s = KB AR T 3 0 et 1k
A SMEFEZ R FR, e miEeE s 2007, AT E TS IS
YRR 0T AR B 2 ORIe, B8R, Ak 2R sE s M E R R 2 — . R A SCm o s B
V) 7E AT F AR [ A PR T T R R AN I G, iR R RE

BRI T IR tS Wl () N S A B 0 E A, TR oA b, AR, Xuek ks
T3 TR P = M A ) B )y ) ST [ T 37 B v X M A FR AT T . BRI, SRR T AT K
WFEVuls, HRARMRINES. X FE SR RIE1E T B9 R UR AR, A 78R b AR B3 L [
o A TT FRRE (R R S

e, SR A AR TR G AT A R, L AHT I RN R, A 2 KRR R,
WA REE— PR o i 025 7 SUTC SR BRI 5 VLA R Bk, SRTTH 1] B8 LA WA K I 5 14 PN 25 1)
R 5 53 A (Grabe 25, 2000). Kk, LUS HIBEFC T4 st v AN 5] 7 200 5 155 380 [ B o SR 1A 5
ey, A5 AR CAA [ 7 2K 2 R [ (1) 35 € I P 2%, 2 75 S B % PRI [ DA [ ] 5 R A 4
I AE 77, WA N T 78 B 50 5155 380 Fe %o A 0 KD 52
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Commercialization and Sensationalism: Comparison of Television
News in Mainland China, Hong Kong and Taiwan

Shuhua Zhou*, Cuijuan Lin**, Cui Zhang*

(*College of Communication & Information Sciences, University of Alabama)
(** Wee Kim Wee School of Communication and Information, Nanyang Technological University)

Abstract: Examining the prominence of sensational content, features and storytelling in news reports, this
comparative study investigated news sensationalism in commercial and state-owned Chinese television news. For
the selected cases (CCTV from mainland China, TVB Hong Kong, TTV and TVBS from Taiwan), 1,132 news
stories from 56 main evening newscasts in the fall of 2007 were content analyzed. Three sets of variables,
sensational topics, tabloid packaging and vivid story-telling techniques, were used to measure dramatic elements in
news stories. The findings partially supported that more competitive commercial TV newscasters (Hong Kong’s
TVB and Taiwan’s TVBS) have more sensational topics, tabloid packaging, and vivid storytelling techniques than
the public service oriented CCTV of China and Taiwan’s TTV. Implications of these findings on Chinese television
news sensationalism were discussed. [China Media Report Overseas. 2011; 7(2): 1-10]
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