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Abstraction

The purpose of the present study was to examine the influence of various external factors,
including preference of human contact, self-actualization, perceived usefulness, perceived ease
of use, shopping motivation, perceived risk, relationship quality and loneliness on consumer
attitude toward online shopping and customer loyalty to the particular online shopping platform.
We studied the relationship among the variations by using paper-based survey and the online

survey. Our target participants were the people who over 50 years old in Taiwan.

The data supports the following findings: if the consumer who has higher self-actualization
would more likely agree that using online shopping platform to buy goods is useful. However, if
the consumer has a higher preference for human contact will have a negative impact on
perceived usefulness. Besides, to increase consumer's desire to use online shopping, we should
notice that decreasing consumer’s perceived risk such as secure payment service and clear return

rules and build a reliable customer relationship are crucial.

That means, in addition to giving discounts to attract this group of consumers, online
shopping platform company should also pay attention to consumer feelings. In the end,

limitations and suggestions to future studies were provided.

Keywords: Preference of Human Contact, Self-actualization, TAM, Shopping Motivation,
Perceived Risk, Relationship Quality, Loyalty, Loneliness
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B 1% 47 4% (Relationship Marketing) #) 7 X, > 324t R FI 1 5 SURAF 69 Hah > ZRAE R3] ~ 4

#F ~ 33 E M4 Berry, 1983) -

SHHTRA M4 & W 43K 69 B A% > Doyle & Roth(1992)38 % JE 2 £ —BIFH N » L 2 &%
FOREAE  REPRAERARMGARENE G - HGREANRELREE > A8 ENHTF
BHM SRR A & > R mAR G542 (Trust) 24 R & B (Satisfaction) 5 A 38w $6 B &

P oo

Shamdasani % Balakrishnan(2000)A4{54E R% & BAF A2 M A R E 94 > 30
HMGRE RO EARBERSGE > AR RESE S FOBEEHE BBBREETR B8R

REAB IS > BB ELZRB AT °

ERHHAEF—F GAFTRISE S  CHEEEE) BAEBN—F (FFH) £T%

B B 49 > R AE $2E sL A2 43 4E 69 B {4 (Morgan & Hunt, 1994) > Moorman % A (1993)3%
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FFIERIS—FT A RANES ) BREL S —ZTRBEOE BRI > 3 HR AT T -
T AEE W B AR T > #5838 42 o (Confidence) ¢ & 24 » B2 — AR GBE LML > 3%
LR RRE TR B TR LR HARENE SRR A ) HAARGABER

X

HEXRABEATAETT > BT XEEAREORBFIIHES > HEFLGRED
ZE R HA R A9 e KRS E A TR S > ST AR B M

o eI S E S F 7 69 % & A2 B (Wirtz & Bateson, 1999) o

Kim % A(2009)4F #4838 84 69 4 & H Bl ld o E AT 2 PR S o 3108004 & B T4
BB ESZEIRTMGRENEZR A SR LEBEANYTEARNRAETRBEEL R

HEE L H R AR E SR -

Wb T > HRMAATUABY A RN > 2 F AL FERZIE > REEEH
P32 09 B ou BORFE RAE S R B 0% R~ T EBAEMRH EE HE S IRFE G E R
MR > E A RIFMASE > AMBERE & ZnBE S 4% A %6 B o & WA M4 o0
BB > YA Crosby(1990)Z AT T3 & M B % WAL BALA > AT RARIE Crosby(1990)Fr42 i

XREFERBRT: MGREHIEAEREAERVE -

HT: MG H AL EEA EQVE -
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%L BWAE

Newman #= Werbel(1973) % i %% 35 % (Customer Loyalty) — 2 ####% > 38 % &3 69 BA
ERGEBBEAZRRES  RZR R AE—EF ) TAREBSMAMOTRAELT > B
bl 69 B A RE KR L F AR B AT A M E o A Oliver(1997)42 8 > 2%
BRERZZM ECERE > PAEHRRBELRRE L RAFHEHRE L TH AR
T T 89 1 5o IR K% > & A E IR B AR B S i SGTAR B e E SR 89 4T A 0 12 25
ATAHG X BIMERB Y E > o F AL S 09 4T 85 R LI R A B > B g g i
WEEEATA > RHE VBB EREHNE AL ARZAMEZ GG
RIATOIE SR IR > £ E BB RPN ERIRF LI AN ERERARE L

SSR DR B ST

Jacoby A Chestnut(1978)38 4 Fr &t AR & it R C A T B EERE » HABRE A —1A
% SR A > —RABRIEE KA B R E AN RREHBET A > ATRRELBRES
o EHEARE T BRE M SR Z R 0 o %) &1 & (Belief) ~ A& E (Attitude) YA R AT
# & ¥ (Conation) o Oliver(1997)#& 35 = % B A 4% 7 > 42 & v 1% B 69 B8 & 838 E sz (Loyalty

Phases) > VA F 54w & BN % o

A o wESBRHERBRTE > HEERTARKGERERE LS o
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=~ RIF B (Affective Loyalty) : &5 B HREH ~ FHHENER > mBELMEE L
R BEALEER > HEEZINHEARBRMRRNEE > ZAERE > Amy Ltbait

Bt EARAE AR FAT AT o SRR 0 BB AV T AR BCGR IR E LA R -

# ) &3k (Conative Loyalty) : 3|8 EEqeBECRBVE > BEEHIME
ATHBENARE > REBELRELNEERET  FHEXS —MEEREGHER  BRK

B MEREZERN AMRLIHETHBEINRO AL ER—FELGEER o

17 % B (Action Loyalty) @ £ JLIF 5 > &5 € bt EH B E 9 Stk
A EBATE) » ABBAAR Z S B > B AR & SR MELAR > CARRAT B — 1B 5o i 69 7 Su 52

By > B EAAT ABEME > AR RET IR E R — S hf o

Reichheld & Schefter(2000) % 4t 148 34 B 4 4 69 3 A 4R 3T > 3 B 45 h i & — K30 A
W SE AR M Fe VA S BT E 0 AR AT AP RS AR ¥ K P (Business to Customer)
A 4> ¥ $ 4 ¥ (Business to Business)#) B (8 X b > B2 RS GEBRE > RE AN —
BRERITOENEE s HEBEARE > FEE A ARG Y - £HAEE048
AR HAR TR LRI LBINNEPMBALRT TSR ASE2E248 0 B

G VISV R E YLD RS S
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Kassim 2 Abdullah(2008)&L #4838 4 69 B3R B R ITE B R > B BB T AR K
BREBBHFEABERLEE > BEXMAG 2 E A RBEGIRERE > H@ssZ 4142

EARHZE lyé]’%’)?/ ﬁ%%*ﬂi/’ﬁa @Eﬁ-o

F 5 (2008)38 % 48 2508 4 09 I8 % o B E € 51 Blau(1964) B b 69 48 7% ik a4t &
RRBEAM > 2HE—FHERERSAH D XER - MG AR ER &R D
ABAGE  HEHZAZINEEELZ RABEAVERALBEEANEALHERELS
WAT A > 7 R KB A) R G T2 R 0 R 0 8t Oliver(1997) A7 4R  #9 w9 B
BERABIE > AR RE > HELRAHEARBEN TE AR AEQNOEE - BEEA > &
BAMDBRYA RIFELY  RIFHEHA DB ER > HILERRR 8 ALREE
BHEREALYE -

HS : A REHERER EQIHE o

F N R E R

R Fk Peplau $2 Perlman(1982) %4 5 k(Loneliness) & & #9 3 32 & &7 41 > 284 B E BT

B % =48 3% E KR A (Needs for Intimacy) ~ 384 % (Cognitive Process) A B L&

3% 7% B %) (Social Reinforcement) o

HMEERRAAIEEREEMAGHIG > Z 2 FEMGENEAGHIANELR > AE
B a2 F R E o Sulivan(1953) I i R E R A &K FF AR E - ABRERGEmEL

HBRAGRRE > EREARAEERINATRAEREF



R g e M E BB AR S A A AR R BSHR > A EERE T BRE R
ZHATHMARZR AL  BROAEETHGE LB LEROYE > Peplau 2

Perlman(1979)38 % 418 8 42 #4022 & M A4 & A — B AR > 5 B8R R < 2 KA AR

o

B> FEARER > AR ERAAGHGRERE > ARERTEAZIRL -

AEERFAACEZORNGE D HOLERARADGCIHER T EFE R B
AWEIE > EABRLENRAFTZ S RT -~ HH> ABEAREAELGOAGHER o

Young(1982) 48 th 5 5 R A AMAR SV & 2 A9 AL BAER > R BB R ©

McWhirter(1990) $#Fi% X 5 52 B 89 LB T 4o ¥ > SR AR ERA Z K H > —2ERE
TRERR X B A B SR ~ &4~ BIR AR > W& A R 4 49 8 25 42 5 (Rubenstein &
Shaver, 1982) ; —% &3 A &AL G M7 > EAZATAE G Z AR E K > &I 4H(Be alone) 2
BEMNG AR EARERTEZRBATARMGORELETH L REZMAERH
RAHEZ BRI H £ (Russell et al., 1984) 5 = A) & 5 % R AGIF ML - A 288 69 5 E B

R RIG e~ 2 A L EREe kiR E R (Young, 1982) -

FEEEDENRERTLUKE 2 4 46 R % (Social Loneliness) ¥ 15 & 5 %
(Emotional Loneliness) > 1 B E #H5 Kk Z 6% £ X #F o (DiTommaso & Spinner, 1997;
McCoy et al., 2000) - Weiss(1973) % #4t &R £ fo lF R E 904 2 & AL G R Z H740R)

eH TAE ~ B b BE KA R FR A MA RN AR > B AL L2 AL RER

20



Bl LR BRI RE > TAEENRER ; BRAEZAARY THREMG > TRZXEHR

ARZTHRE > IRRAERERONE > e EEFRRE °

Davis(2001) 4t 3 48 %44 A 47 69 FF % 7 4R A > (BREHA A B AL 3 00 % >
SR LB LA o FE RS BRI LTRGBS 964 > B ALDARR

B % ) & 48 3438 SRR SR S @ 3l 69 78 18 R R UK (Kim et al.,2009) e

HE A HF > A UCLA % & & & % #4% A (Russell, Peplau, & Cutrona, 1980) >
B A A 0 AB MRS R RFAGRERBEE (Bl 0 K 4598) o T A
# ¥ Russell % A(1978)3% 3k % 4/ 5 5 % & » JE 4 Russell % A(1980) % Russell(1996)
ZREHMBEIT 0 EAE UCLA3 BERZTR > ME —IRZ AT THELLS BEAM G > 3w
#48 % 2 2 I8 cannot tolerate being so alone) B A 44 A % % Bk ) 7878 (How often do you
feel alone) ©

R LR > RAFRB AR ERASGERE > GHRGARITIL A @Ry > B AL
WAE AR EAGT B TRARTAGKNORER  AAMERAEEEREREA EAIBE
MRH > HERBR 9 REBRMS AR > TRRKE A LR —HE%EBEN-F 6 EHBEY > 73

AR LB % T

HY : R ERIME A A R E S BRmAE LA EmAE AR -
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F=F TR Tk

AEXDHZRN o F—HAMBEATF R EHBMBA > ARHEE 2R AT LR

i
SOy

SH o BHINEAEEEFARBEIANLBR - F_HAEIRAEHER - F = HRAH
REBBMHUIRALHELE - FOH st B AN A IM EZRBEAN o F LG AL

AHEFAL R Z B A T BB e

T Y VP N
> R A A
BREE
H2(+)

Rsn A

PRI BN

REREN ]

B 3.1 F 2 2% 4k B

% —&p TR AR

ARRZREHOSVUTHD  ABEBRT S BRER - RBoA R >R A

KA RS~ BB~ SRR~ MRS ~ BB ARER o B AR AR AL
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WA IR ERE > 23 LW A A R LB BYEE - RARAEMG LT

WHE > BHABEBRITR A RETBEANRET > R w4 BB A AP E -

FERAFRALR L BB AL E &R ® FWAERY SR > B RE RN AR

g o ARIRAT R B 69 fAR B SURIR 3T 330 > BRFIBA L T

HI : ABHEBRITHR A RAAQDE o
H2: GREBR AR A AAEQIPE o
H3 : R A REAREGTE o
H4 : 8 5 AR A REAR EQR 4 o
HS : rhehik e A R EA LRI HE -
H6 : ke R AR AH LA A Q%4

H7 : MG A R ERER EQR 4 o
H8: A REHEREALNIHE o

HY @ B RCEAE A R SRR AR B @ H AR -

% TR R

#2014 FBA4E M BIR T AL P o AW IRY A - FibE S0 RA LKA
BEaAK > EAZIME - BEGQUYEARFHEKEAERET > HAldaE 5

BRA L6 B RAEZSF R FHEBRBEAKR ~ FHEBLBEALAGH S F 22,000 > 54340
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FHJE o RAAQOSM THAL S > #hig i 50 £ 65 3k 6935 B AR R K 1 R PE
#52%m & E 6.4% > & iRE A 23% o Yahoo 4 E(2015)38 & 451 > 50 & A L6k B 4R

REEDIE R AT —F498%  BREZE21% > BT B FERRBGEBREERNEAN -

IR N RSt 0 RE 106 53 A& > &% 50 RAEADTHAE2E 35.4% > AATR
T4 50 RA LB RAE AL H £ > A M BERMNAR > BT KRR B850 &
AP B 200 4 A AR A 0 A R 27 4y > #ESAR B 281 r A mIE A
B 146 4y o BT AMKAE A > AL EB EKERAAREIE - EMBA #40
Rl M BB P ERESNER - ZUMFHFERER AIZ%HF > AhoLiEB
A > B E RE B ERBA PRI AL XEZRBALTRI ISR
7 B G R o HFP AL Google [ 545 5 0 M B koS BB Y Bl AP RER
BAEAEM AR BHREHE AR ALE > MALLEBRRAGAR XE - ARB K
AR (REW&% R E - Line) 0 #3BM AT MR E RE BT HMER G744 AM
B o JLHAZLI A0 281 hrA 6 A BAR RSB R A0 B ARKAE > BT b — AR AR B

4O FE P B0 A T AR HA AL B R UK o

RO RARSE AR E AT« BRTR - AR BB A AL WD
B SRR MASE  BRERARERZ AT RLI RAEAMERS 50 R

ALB KRG AL 23 EHE AR - AGHEL N HHERLBRLRELTRANA -
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— ~ AFFEBARAT

Phang % A(2006)45 th A B 4 M R 45 5% o b 47 1 22 50 PT 2R A > AR 6947 A @ ARAR

W XA RE B AR > B LI FROARFE AR 0 EATIR W T AE B 1R 4T S A AR 69 TR

®

o

W7 X o AT REEA Phang % A(2006)89 A r A > AR LB R4 T 1 £ 5 58

A B R A AR 60 1 S A o

A& 3.1 AFFH: MR 4742 B 3t

1. AREAMER @I 0 ARG E AR 8 8RR RS L
2. REUMER B > BT EEHE AR YR

3. XEMANZEHRARALETZY

4. AREAMEAEH 0 RESWE AN B

Phang % A(2006)4t# BT & FIAIRF AR » 328 B RE BRI ER LA @RGP
BREZN > LHEBFARERARAREHEINARSEL  BEAREARETR A RBH 94T
%o BRI NAGEBHELSN  RAGTARIMBBEELZR—HFE > HLH
FRARFERFR > FH LR @B DAE L T W R G TR F > AATLIRA Phang ¥

A(2006)4R 4% Porter(1963) pi ] € 69 B KB M & > & T RH A ATMA o
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& 32 BREBMB X

1. SZEALRAEBEDLRE B KOG
2. LA ERED L REAE Y R e
3. PHLAABBEDGRMAERAEE
4. BH LR AR R SR I B KR TR
5. 5 4P G B 4 F R R

R A R RmH A MAEEE

Davis(1989)4% 7 4t #1384 A A #1385 5 i MBS BE/TR ST > £ HRXRF LT =Z L
ZEH R I AR ERAHEERBR IR ARG H A EGEHE > BRI RA ALY
TR, R H A EZRABRREEEN ARBI BN > LAEARED BRI o KITREK

4% Davis 69 At B2 % > st HERBWORoA AR A0S AR RFI WA LIS L

AR Z AR A RS B %% B Moon 2 Kim(2001) > 544 4% A 4 & & % & A B R
HAFAT A RO TR R > B AR KRB A A% 2T A G B A LS

R AMERE BRI Ea A E SR
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K33 %A M~ R H A~ AR KR BB K

. SBTHEAASHENEERAERESN (RehHR)

2. RAWMBBARIREAEBENTRAESN (LD A)
3. RBEDRAREEBIHEMG LA T X (R D )

4. HEMT  WBMWORELED G (RBeHR)

5. A@EBmA-T e ARSI E (ReAA)
6. EABEBBATFERBMERHETE (RAA)
7. WBHmMTE > HEABEABSLRARYG ReAR)
8. HWEAMT MABSHEARTFEHREZNAL (Rep M)

9. REBAMREYTSHBERS WBRAEER)
10 ARAGABERBENTFEHERRAGEE (BAEER)
1. ZRRAGAERBEDNTFEHER RS AmE (BRAEER)

W~ BB A

AR % 2 & Kpi > mELELRGBDENE > Ce@AREGHER > A ERE
FREZ(2006) 4C A PSP BA B AR A~ TABER A  EREREEARAARE BT
ERA > BN ATEE A IR A E A RA R AN BB AL BB AR A
BRERAGRE  RAREREELAAKIENA M > EEEHRAR AR LEE E RAL R

AR R E T 65 TR A BB S BT aE -
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* 3.4 B AR B R

1. F|EBB/Y-FE AL EREEG A OrBRBMLIERAK)

2. EWIEYTE LAEATABEARTROE & (IR B E A AR)
3. WHBHBHTFEERBIARMNARTOE S MEABLAERL)

4. HWHIENTFERFAREREINBNELNH & (FHREERR)

5. ZBHEBIHEDTE R TAERF el T HEE (FHREERR)
6. MHBIENTE& L ERRARLH SRR (FREERR)

A~ Fa ST R R

AFFRARA Teo $2 Yeong(2003) 34 & & £ 45 IEs F > T Ak @ B 3] 69 % R %
P AR R R AR R R B A 0 R H A oA A LTI > RIS AN L AR
YAl ~ F s R RSB FABE Y E > TAREE G RN MR R B AR A
Bl > MR R H B HE AR B E T RARFRBRTERMFHL > ™
BRBUR R A 09 B A S R B8 T S RAF S LA o B b U R R B AR R R o 1B

wAE A A B A AR EE -
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& 3.5 o SERIRAL A 33t

1. HBAHABKEDTEAEHEBE B AR AR

2. MRIENTE O E RN REARRLERAETEHRDTREGH L
3. FEBANSEILE  LWHEBY TS B ER LK RRAE S
4. EWIBHEYTE LGB KR K

5. RARRMREEHEBIHEYTEPIIRE G S LA G4 LTk

6. RMMBAEBB TS ERENH BAREGTERGE

W

¢

R4k

>~ MR E

$’5ﬁ%‘ﬁiﬁ] Crosby %:/\(1990)’%%&:(&3%{ 5 %%3‘5’%%4%%%»/%/% %%ﬁ%fﬁ%/\%

EHTHIMRS  HEHGEL TIHE - BERAKE - LAFRERE T > FEMG

LEST S PV Ve S C ) LRI RS S VLY Y T

FoRTABEFARLTIES pWEHAR > »RAZRFLRAERLERZHY TS M

{5 ARKT ©

£36 Mk RH GHEE) A8

1. HEA LB T 6 509 & 5o R R 2 h &
2. BAALWEIIEN T EARL o BARHE LT 6 PTIRAR 6 IRFF
3. SLEEIIEN TG RN E S IR ARG F R
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+ o~ BWAE

F 25 (2008) 45 & 3w B A Blau(1964) pr 32 69 48 7% 33k $1 4L IR BLEE > B9 A XD X
BRI % KBk o B S XBRIE AL AN EE T mE EGHNERTA > Mm%
K& A B 2t B2 & Z A6 S8 —ERRM A XN AR REF R ABEER %
e Rm A L) XSG XN EW > REMEHER AL T AIERELEQR

& > B b AR RAIRA F 55 (2008) F- 4 # o A8 X & mBEAT A9 B R EAT M B

ME o BREBREEAEAREY TS
2. EBAOT REOBARELEAERBY TS
ME 0 REARAFS L EREY TS

Russel % A 1978 542 48 —pré) UCLA RE S AVUH AR RER » FLE 1980
4 Russel % AR 1996 4 Russel #9157 > R E R A —MBE R FEHEH > BRFEZRY
UCLA R EZ k> RAKRGZAETRERMAHNEZTA - 2H P RERIRAMERR
By EAG A ARMAGEREZPHE - AR LF % =R UCLA REZ A > HE

TREWEEE %k o

30



& 3.8 HE B B R

. KREFERALZZERBRS FHMRE REE?
2. WREFERAAARFTOHER ?
3. HREFERFAAMNRKL LB HHEAL L ?
4. HKREFERAAAALEELMR ?
5. HEFERBTAFHNATEEREE A ?
6. WEFERFBTLELEHINE ?
7. HREFEEAGEFGABGAEEFRE
8 HZFERITBEEAMEE ?
9. WHREFERFHRMIELIMA ?
10. 4R % % & RAFRALAD AZEE RIE AT 45 2
Fwip M AR RBH
M BHA RS A TAR > B B F IS AR HAAANBIEE AT A BAAAL K

FAROEE > B0 REHAB ALY « BIBEAGBBIY TS BB SR

MRV R~ BB TFH LB URKEL G F Tl s WA~ T XERATFHE -

BB F Ry BHAAML A BEENZBE - BHARLEE » ML TH HA
1R R AR~ R G ABREAR B REE - AKEERLT - o RARFHENE)

A o
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EHCHOBBI > AR AT HEAFRERAZABHN TS > 2B Hk
B F & AAT L BB AT MG H OP K > B S AR H £ R

RATRE -

%Ay TR T E
KRV BB EBATEREE > 3B SPSS v22.0 RLLF M8 BL AT B H 47 ©
A RITAER ZER M ik Lo %3t - W3R —2UkE ~ Pearson 48 B 947 ~ % @ i@

oM BHP T o

— ks
PETU TS G2 PEST SV EE O QL S S P N L S e TR

LT BPTR BGR A T R R HTEE 2 BT

= NHR—BK

NI — B 8945 B 5 AT T AR R AR AR & T AT R B ROBEARR —R
P AR AN S S RWAE S F3IA L. J. Cronbach 32 :h 2 o 12 314 4k 4 ) B
2> KFRTIEA o AR T EFRINFE - a AR REATZERIHNIR—K

AL o

Cronbach #2 512 B FIBT ZAZ B4n F 8 a< 0.35 K & A&AZE 5 0.35 <0< 0.70 K& P12

; >0.70 K& [ S HE -
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+ Pearson #8 B % #7(Pearson Correlation Analysis)

HRPEEHOREEAGMEH G ARCEGHM G T GEZE > FBAEHS
Mrikfe a4 T FEM ) 2 o KFT % 3R A Pearson 48 M 14 #(Pearson’s y) 547 » 8 $ 2 M 4948
B 14 BOBE A K R L B R AT by o g AR B AR SR SHMEAK A 0.4 BFEAR AR EARR] 5 b

04 #10.7 ZMMEAFEAM ; 40744 5EAAH -

v~ [ J& i@ 8% 5 #7(Hierarchical Regression Analysis)

BRGS0 R 4SRRI R R B B S SRS RIHE - ¥ B S HRREH LA
iR B BT AL ik o A ATEF B AT o BB B > 3 &8 BRI e N8 5T A
b AT HEE R ERRIFRAYELET - AR 8% IR EHOF A

U, F sbid A B ok iR R ATE R AT o

KA 7 %% Baron& Kenny(1986)Z [# & i@ %% 4 #(Hierarchical Regression Analysis)#2
7 FEAATHEBARIEANTFARANE AR ARG R AFEAREH > F X
ZAEREBABRETRR IR > AlAmAG R - A8 LTR RS B L A A % #HA8 B
M E A A AR > ABTR A FE West ~ Aiken # Krull (1996)Z 4% % > #4578 8] 8¢ $ A 42
B A PFHBEBRHEBRBE 0 BFHAIAFERAEE AEREBRAFEA TR

MARERIGAE > F# R E ZL K A 10 B > Ko § S A A W BA 342 (Myers, 1990) o
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HUE HRER

AFFRCA S0 B LB R~ 8§ 4 AE A8 A A 0 B AR AL B A
AT ZALAT R > L3t 481 M & > BDKCR B A8 A 173 4 o A% — B4 ssmaiat

MG ATE R > ARAT TG S g il b BAR B M 2 AT > AR A BB FEATIRE ©

% —fp AL A

AE ST H A RAR AR AT ER L > & a2 RH WA ~ Fie > BB-TFHL2E
MBEAE S BARERBSMBAT BT > &Rk 41 o RAFRIEZ 173 42 55 AL
BRZEREHR > A 520%AF M ; FibR 20 E 50~55 & 111 % > (G ARE
64.2% o 38.T%EMBEEEE > A 31 2% AEMA T LB FRE 8 o WA
K&k (40.5%) @9z Rl 1~2 18 A @M —% ; T4 @B 1500~2000 TR % > 45

22.5% -

% = SRR AL AR B 4 AT

ARRFRARAABBMON » AT BERRIMAS FEBE MM - §k& 42 Bx >
Aok AR B REREABE EQME (=247, p< .01) » EAFEMBRIT ZRE Q% (r
= -094) ; R EEEERIA A AERKM(ET = .695 p< 01)~ 238% 5 A A A EARH(
= 408, p< .01) ~ e TR R ZRBAZ AMM@ = -.349, p< .01) ~ EBA S E A EA48 K (r

= 429, p< .01) ~ SEEE WS4k % EEAR B (r = 462, p< .01) ~ 2R3 F 2 30,88 % E48 Bl (r = 432,
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p<.01); AHEHRERBEALEEZRAMMAT=-070) ~ SERBEAHBRFE ERH(

=-226,p<.01)

ARG EBRERAAG R AT RERIREREREA & Q% > BT R E R AL
Wk B EAG > MIEARRERIEGHAL 0 A BRMEARTHEEKS o L
M 2RAENTGRERMEML - Lk » &A% X Cronbach’s o A% % 5#4 0.7 B

TEARERRIFISLE -
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& 4.1 BG83 (n=173)

%A AS B 8% Ad B

1.1 %) 5.485% 98 &

Yok 80 462 118A %% 27 15.6

B M 90 521 1~2fBA 1% 70 40.5

W RIE 3 1.7 2~3M@A1% 7 4.1

48 Fa 173 100 3~448AH 1% 2 1.2
4~5MEA 1% 0 0

p I 5 5~6MA 1% 4 2.3

50~55 3% 111 642 6MEAMUELX 6 3.4

55~60 3% 44 254 HREXRERTIEER 57 32.9

60~65 3% 14 81  4ife 173 100.0

65 RWA L 4 2.3

4 Fa 173 100.0

3HKARE 6.485% -3 2%

= 5K 21 121 500 LA T 7 4.1

usES i 4 27 156  500~1000 7 36 20.8

X & 57 329  1000~1500 7 28 16.2

7+ 67 38.7  1500~2000 7. 39 22.5

- 1 0.7  2000~2500 7. 16 9.2

4 o 173 100.0  2500~3000 1 23 13.3
3000~3500 7, 0 0.0

4.5 A °T X BCPT 4% 3500 ~4000 7, 6 3.5

2EA(B)AT 9 52 4000~4500 7. 0 0.0

2 ~3% 1 20 11.6  4500~5000 4 2.3

3B ~4E 4 20 11,6 5000 TyA £ 14 8.1

4E~5F L 20 116  4fa 173 100.0

58~6% 1 16 9.2

68~T& 1 11 6.4

T8~8F 1 12 6.9

8% ~9 % T 5 2.8

9% ~10 % 6 3.5

10 % ol b 54 31.2

4 Fo 173 100.0
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(188) €8¢ 9L 0SE eg 90~ _80F 19 X R 1177719

(16) 8- e 828 €0~ 902 v €Le BTN 9

(628 661~ 0z}~ LLE 010~ 18 b€ YHENG

(26') Gy 680 ) G ¥6'€ HG ey

(962) ¥60°- T 69 6°¢ HEmEEe

(0¥8) LT 8L ye'e BETY T

(616) 98 yE'€ HEYE

0l 6 8 L 9 G v € T 'l g Rk i

1%7) 0 syoequor) EEAMIEY  JEEE G OEENH T

37



=8 ABFRMBRIT > A REBRHRHF AGYE

RA3 ABEBRITR B RE R B oA A A0 5T TR SR

R & REI B T AE VIF

BRE B 281%*x 3721 953 1.050
‘ A B

A B 1B 1 5T -.155% -2.060 953 1.050

3= ¥4 p<.05,***p<.001

BHEFEOMBRBEIR | ABEBRGHIZERAE ALY EARBH 2 BR
ERFIVARAALAIBE - BRIk 43> ABEBBIT A AABEE A GTERKL
F(B = -.155 p<05) > HERH | : [ ABHBEBRITH A A RAEOIBE] R BRE
B m AR ZRAEE EG TR BB = 281, p<00]) > B2 : [ B REBHR A A

AIEGZFE| BRI o

k44 ABEEMBRAT - B RE BEB A A H ISR E

RN 2 i R
Hl : ABEBRIHZERAAEAZIBE 7% L
H2: BREBR AR AEGIYE AR I

38



Foth BeH A~ Bl H A BHIK - L REAR -~ HAGSE HiE

\

s
&
S

G

K458 A A~ R R BRAE ~ e SRR ~ MR E B R A SR AR M B TR

A BOR
EE & 54 R B T RE VIF
R A 673%%% 9348 477 2.095
Rt -.124 -1.908 585 1.711
BB e Y 028 444 644 1.553
Fn 5 BB -240%** 4,587 901 1.110
B4 50 169%* 2,994 776 1.289

3 @ ##p<.01,%**p<.001

ZRWFIITRBRER 3 R A AHEALEEAEOIVE - RR 4 ReHA
HEAFEREAEQIYE BRSO RITEAFZEEALGYE - BRHA 6: %
Bt RERER AU EARRBHR 7 MhmTIMEREREAEGBE - Bk 45
TRA BRI A AEAF R E ZRERTARZRP = 673, p<.001) > ¥BH 3 : [B5A
R AERER EQIBE ] AL ; Bhe D A 10 A & E A& A BT R ZURP =-.124,
p>.05) > B 4: [ReHFAMERAFZEEAEGIVE | TR L ; BHHEITERAHZEE
SBEAMP = 028, p>.05) BRI S5: [HBIIRIERAEREALORE ] FRL ;

Fo TR AL R E ZRBE AmTaR (B = -240, p<001) > {31 6 : [ 4 5F B H 4L A

39



FRAAAGOVE] AL HGSTHERLEEABRE LT B = .169, p<01) > &

A THGEHBEAEEELA EYE | AL -

% 4.6 A R BB A~ BOE B R R - MAARE SRR SRR X EEIR

BN A iR T4 R
H3: RBA MHEAERERAERIBE - oA
H4: ReHZRHEAEEEALAIBE o R A&, 3L
HS : BB R4EEA LR E - R AX, 3L
H6 : s RRBHEALEEAARYE - P, 3L
H7 : MGREHIERAZREAEGHE o AR 3L

$ A RER LA R EHEREGY L
K47 R E R~ A RS R e TR A 8 B TR R 2K
B % IR B T RE VIF
1 R RS Y4 A432%%% 6272 1.000 1.000
e Y 432k 6.400 995 1.005
3
R E R - 195%* -2.891 995 1.005
1 R R A440%*% 6324 944 1.060
R E R M -194%%% 2 846 990 1.010
1% A A8 X 5L R 032 465 946 1.057

33 *p<.01,%**p<.001

40



BT ATARIRAE 8 - AL R HERAEA EQI M EURMBR 9 &

FREGEALEEREREEAEQAH AR - Tk 47 A > AEEEHEARELE
REAF ESTAR MR (B=432,p<001)> BAE: MLAXFREHEREALALEGIHE - |

AL BRFE R E AL A A S RS RE X AIR 0 B AR ST AR R N A RS
RER > TUAEEALFEREREREZREBALX EQTARM R (B = 432, p<.001) »

RS AE ZRBEE A @ TARAR (B =-.195, p<.01) > fEhn A& A A5 B $1 5 R 69 2k

L

B2 0 AR RS B (B = 440, p<.001)82 5% E (B = -.194, p<00) B BB EHBEEHE > {2

ARXKRBAHBRELBEZR - AEBRA 9 [RERMEAZEERRRERLA LR

A AR e | AR

(A48 HER - AL EEAEREZHBIHRE
B3R N 2 TR
H8 : i AARREHREREA LI HE P&, 3L
HY : 5% B #H1E A & f& B E A e RO R Ak, 3L
Fo5E FAER

HE 31 AR REE TR S » AFRESEBMALR TG TARER » A HAT
H A8 S BEEAT F A RORIRE

I RieH ALEH B RE R - AR RIT R AL SR AGH R F AR

2. MAHRERAGHARER - ABEBRLT - Boof A EERE MG T A

41



3. BALBEAGTHIZ A M ~ AR ~ B H B ERE R AP A BR

RA9 SRR P A AR TSN HR

B2 ¥ 1R G B T RE VIF
8 s«k%@a JR— 401%%* 5680 953 1.050
A B B AR 4T 295%%% 4168 953 1.050
BRE B 226%%*% 4,102 881 1.136
AN 1B AR 4T 1% A% R - 198%*%  _3.687 929 1.076
RhnH A 621%%%  11.488 916 1.092
BRE B . 253 3.331 953 1.050
A B B AR 4T -.162* -2.130 953 1.050
EE 163* 2.171 881 1.136
%3 LR R -112 -1.531 929 1.076
RhnH A 320%%% 4350 916 1.092
EE .080 1.100 887 1.127
s A B 131 1.370 516 1.936
RARE 314%%* 3.197 488 2.049
Rhn A 120% 2.477 891 1.122
Fn 58 RS B -.057 -1.186 .920 1.087
RS 38 14.726 832 1.201
RhnH A .090 1.409 516 1.939
RE iy B J42%%% 14,601 814 1.229
1% R A R 051 766 471 2.121

3t 1 ¥ Ap<.05,**p<.01,***p<.001

42



FBEFOMNIFI R 49 BARE  ReARATHBRER - AHEBBTHRE
A R Z BARTY A T AR P At B RE (B = 401, p<.001) 32 ARf 3% A5 1 47 (B = -.295,
P<001) 4 A 4 f B AT 24T AEA 81 W18 B 9 BOH A 4 A6 BLARH B 09 R R
BEMKRIA AP =621, p<00)m AR P > 5 HKE BB = .226, p<.001)3 A B 4 8 15 47
(B=-198, p<OODB AL AE R EABREHE > AT BRERBAFEMBITHR T E8R

FoR A LRERERERAENE > AR TA -

BERE AAAEREATHARTER - ABEBRT B AERBE M %
TRk AR P s B REEQP = 253, p<.01) ~ AFEBRAT (B = -.162, p<.05) 3 & E

DA BB M E BRI E ABRFE QTR R > BE R A AP = 320, p<.001)
ANFERF > BREHEP = 163, p<.05) HBREA AL E > 2 XABFEBRITP =
112, p>05) R & BEEHE > AFABEBRITEEB AR ARECREELYE > Boh
R AR BB R T H B HE G 2T AR o AR BB ARG RBR P £ > 5o
fERAEREEPR = 314, p<ONERME AL RERBREARENVE 228 REEQP
=.080, p>.05)#138 %A AP = .131, p>.05) R BB E TR AR > B AEREHERETR

B AT RSB 69 B A B P AR o

RAARE  RAEEELAEHRLA R ~ o F AR~ BARH S8 RE MR &
FAROR P MR s A AR =120, p<.05) ~ £ 5E A% (B = -.057, p>.05) ~ Bk E (B =738,

p<00D)$ & EEATHH » HRABIAARMGRH T EREEZLBEOYVE > TR

43



A > A e SRR AR R 2 > F S AR A B R R A A (B = 051, p>.05)
#3R %A A (B = .090, p>.05) # & EF/BRETARZOR > 2 AR R SE (B = .742, p<.001)

HEHEHBEYE > FmH GO H SRR LY E -

44



BT R R R

AR BB EAT S0 RALGE REAEBHDFEHANEE > REBRKE
BEHAREED T L BHEZMGML > EEwAAFEBRIT - BRETR Ao A A -
Rl o~ A~ e T RR A GSRE F 0 ZwERE 50 RA LG E REAERBEYD
FEMEABE > RERIEARGIFEEZVE - AINFLEETRERGEE > THER
ERAZHHERLIFZ R L HARBNZIER  RIBEZRKY > 25§ RI HARE
HFEERE o AFEAKGHBRRZIBRRAFTIARSATEATHNA > L R4’
KRR EERETHFN > L ERBERRE 2R > REAVFRRE R AR TRENGE R

7 6 VAR 1R 4k Z AT 7 o

— > RRLIEREFNRRS AT

STHBERA R ARG IERRARA MR ~ it AR B 140 E A AR
AR > R B A BRE A B SR B S R R AR AR PR BRAG TR R o A4k A RS R # A R R
BEARBOYET  RERSLNEEEBEAEELREREIERIR > B ER
BAREEEAEERERERER XEAA - RELZER AT F 30 BB AL R

B T -

BHR 4 R AL AL EER EQIYERRIL > B840 I ER B AR

&P R SRR A B AR B o g ke TR R AL S I KB A SR e A B S AR ARR

45



RGBS BRI R R OB > RSB A G RO > AR
Ao do R HARE S ST R R B AR AW B M A P AR b ot
o WA D AR ARGV EN TH EERIMERASTRELA DY

B L R B 4 e SRR Rilde B B A P RS AR R 2

B S : MBI E A & A E A Y R A 0 5848 B A B SR B A
S B BB 2 ] AR 5 608 MK > SR IR e SR ST 2 B A 2 B T e R A
B LIRS > WA XA A G TR MR o B R AR S 5 R A

BE A B B B AANAE R P 23 o

GCCARE-E3- S VEESVERT VEE AL FE S TR H L
BHAFRAREIRASE > R AEBBY mBLLAR G IHYCHER > L HHF—

B F6 EARR > PARB =2 [ —EF & L E - RESRALZEL > RIS

HRAEHZALG LG IARZAEARLYmEL > BEEE THBERERINLR A
RERS OB > SRITARAR LRARTIABEMBO LI > HINSHF R 22K
ERBHVERLE G TR LAY > AP RS LA MRS E RS AL SRR

AT kR WA LA AR R -

sOl o BRI A EER > RE R AR > LR AR A8 P A UK A48

WP K AFFRA AT mEdEsh

46



F— o LR M AR A ST H R 6 R BIS IR SR AT > & IEFIET AR

RAAEHEL  FHERN > mARBEALEL T ER AR REBEAXKEUALEEY

e

AGHA M BB R AL > AT X EATFTE AR LWL A =k > HAREXRH LR
A NCHERMBIK 2 AR AHEARBDETES > CLRRERBBED B RGZE > Bk

SC S A R 4R S A S R AR B R <

B BRERIBEZHRAMEST XEASLSN > AN D ERAM AL R
BB EEBAESN > EEHFEHELEEIRBATEABERAL 2 2EEEARTIRR
YR THEEL R AR B fg A > B TAEE A S FIRB A T &

M 1 AR B AR R K

BESTFANARBER > 2B GRE e HALREARABRLAEGTE > 4
HUER > E—FRAMGRTRERERELE - RIWEREZL T K > H &L R0 3
S EATH) > mA L B L ERENEROVE > BHeRELRH > REEETAHEML
FTRBEARE S HARALERAREYIT AL —EHEREAGE > HEERGED Y

KA LB R ABL LR OBEE Y 0 RS SR SRR ER

\mﬁw

e T R ABYBAR PRI > BRZEOE - PR RMAN R - AR
MO EFF > LM ARELRE FTOMARE > B b8 s o reE R T UG5 0 M

oo B 7 R STEIMAE LA R E @ TR BOR G R E -

-~ %

%

IR

47



PR AET R S EAH LEEE - ARBHGMRMARMAS > KR HEE 50 &
AL B R R AN GBI o FEREERT TS @I T & K8 5 A B TR

Sb— g R BERETIEH > ST AT AT S BEEAT S

I R EABARIENA ARSI RR - G HEERT B BB H &
RACHIR M F ~ B RAB B RE > G LR TR > B @Ry
& KA ST R B PTEAT AT RS > TR AL BB TS LRI S
M~ ERE| BB ARARAE SR ARG 098 T AT IR o SRR TS ¥ A
BB R A B o AR 7R A AR R N 3h B R B m AR R S R

#

2. RIVAEABAWBBYEATRABRNRT  AF BRI GERIBES
AN A A BARAN MR > FEREAF L LR ARBO R LS 0
BAHAAELEGGR Y > @RBOELRANLRS TH — R Ng B 038R RT

— KRB EF > RA R A RZEF Y AR AR T RGBREZIWIRA -

3. RITABACH ZE) > BYHEL ORI BB RER G H EE AFEBRHITA
S KA A AR TR > AmBERIBYDF AN AIRFEF AN EATE
B~ BLIEFATEES) > R L@ IEN TS XA R E G ARYBRE F O EP

BRAs ~ B RAREIRAR T AE R D i 3 A ST RS I M S TR e AR B AR B 5 % o

48



4.

HREHRZ BN AHEIEN T2 FHEH R A ERBF S TR R 7 X
BBR 7 XAMMFEER > LRI LA ARBEN G TR - B A #@ %A R
AR REFTXARSHE > a7 HAMAR - BAHEARRE ~ 28 F8K -
LR BERRPRBRRT > HAKBTALERAENAEFTAEERFE =T X
AFATARRSHEEOEATHE R THE HELCERERSH > Bk
FAREAEHELBEAANRA A EGBRBRERA > L& EAKH &4 HAREEY

BIERIE > S e I LA

BERHERLEFOBEER G ATRITAE L D2 F —ERSTE LAE B
YFEEEFZARE TR BERBRER G o BT BRER A R R
BT R > B E L HAPTEE 8 % R E ENRE > K EEGSRE
OETHREATRE RHAAETAMRE  BIERAETARBE > Bl &%
YAl YT S RBAAEREL T RARENRAL S ER > RAENBIFERTE
BEBRERRERES  HEAEBIBRTEERBMNIZ > THANBEZ
E e BB A BN > BRDIREMEELZNAEBALE > TRAERELESFRA
BB IEN T 60T % 0w B EREGHB I RA AN > BEH
FonH G TS > SR B A ARE N TR > & E R0 A %

FEM T 6 89 RASHE BORER > E A AR B R ARIG Ao

WP RSVBT > MG E R e ELEH SO RALERELARE —BRBYFE

49



BREREZNYERF > CHRARKF L —AEB G HEE RRA BB T
&R AT T o KRS A RITH) ~ EWHERBENFE R —RARA AN > 2R

fESIE L RIFHIMASE » ARARGBER B AR &Y -

A bt B 50 RALB RHAE —@HEBYFEORBEERES > BT AR
Beay i o RIRFF ISP BB A (R~ BH) K B ERE —F BRI —RFNH
WAL A > BEBA AT R HARKEIEN TS AR A I BRI 4C

VEBE o

=~ B R IRAR FAZ SR AT TR

KA RZIEH £ 2H =257 o T BTk -

. M BBEROSURARBAEME > AKERFMELE  BARLR S > HILREFIA
R AR T RE M 3 TR R X F BRI -

2. BABRERMAEASBRLAFALTYMEGRIK > KFHIARLE LT H S5
REAF M o

3. A REASHELHAOHD TS (Pl EEH  BXEE 3C ERE)

TERESA T MK e TR AR T 6 RIS A9 ISR ©

EANEFRRAE » BRRAFIREREATZHER - F— MEARE LI MM

EHABMAA RR R BAR R > BARALWEH 36~ WHBE > RRFTEAL T

50



FE B A BN > Ao N AR Rk B B R BRI © B = 0 WRAF R P AR
NEHHREGCHER G TYERRITA > BEMATREBRLADF > AAKFE
b RAE A LG AR > AR R E A HN B IR @R BT A Y BT

B> R TAMBEERIIAGERREGINRE L > R ELRERE REH > RARTE

Proiy
Re

YNCEK B EBY TS A S A N R A LT 9 E B
HAH S > KRR HE T4 A E B 0008 B > SURIRARAE R E 5 60 S A

FEBATRARE > HAES A RBIEY T & ¥4 B TAFFEA 3K -

51



Albert L. L., Donna J. M., Mark P. S., & Youlong Z. (2000). The technology acceptance model
and the World Wide Web. Decision Support System, 29, 269-282.

Atchley, R. C. (1989). A Continuity Theory of Normal Aging. The Gerontologist, 29(2), 183-190.

Baron, R. M., & Kenny, D. A. (1986). The moderator-mediator variable distinction in social
psychological research: Concepual, strategic, and statistical considerations. Journal of
Personality and Social Psychology, 51(6), 1173-1182.

Berry L. L. (1983). Relationship Marketing in Berry L. L., Shostack G. L., Upah G. D.,
Emerging Perspectives on Services Marketing. American Marketing Association,

Chicago, 25-28.

Bettman, J. R. (1973). Perceived Risk and Its Components: A Model and Empirical Test. Journal
of Marketing Research, 10, 184-190.

Blackwell, R. D., Paul W. M. & James F. E. (2001). Consumer Behavior (9™ ed.). Ohio, Mike
Roche.

Blau, P. (1964). Exchange and power in social life. New York: Wiley.

Crosby, A., Evans, A. & Cowles, D. (1990). Relationship Quality in Services Selling: An
Interpersonal Influence Perspective. Journal of Marketing, 54(4), 68-81.

Cox, D. F. & Rich, S. U. (1964). Perceived Risk and Consumer Decision-Making—The Case of
Telephone Shopping. Journal of Marketing Research, 4(1), 32-39.

Cox, D.F. (1967). Risk Taking and Information Handing in Consumer Behavior ( Cox, D. F.,
Ed.). Boston: Harvard University Press, 1-19.

52



Cunningham, S.M. (1967). The Major Dimensions of Perceived Risk ( Cox, D. F., Ed.). Risk
Taking and Information Handling in Consumer Behavior. Boston: Harvard University

press, 82-108.
Davis, F.D. (1986). A Technology Acceptance Model for Empirically Testing New End-User
Information Systems: Theory and Results, Unpublished doctoral dissertation. MIT Sloan

School of Management, Cambridge, MA.

Davis, F. D. (1989). Perceived usefulness, perceived ease of use, and user acceptance of

information technology. MIS Quarterly, 13(3), 319-340.

Davis, R. A. (2001). A cognitive-behavioral model of pathological Internet use. Computers in
Human Behavior, 17, 187-195.

DiTommaso, E., & Spinner, B. (1997). Social and emotional loneliness: A re-examination of

Weiss' typology of loneliness. Personality and Individual Differences, 22, 417-427.

Doyle, S. X., & Roth, G. T. (1992). The Use of Insight Coaching To Improve Relationship
Selling. Journal of Personal Selling And Sales Management, 12(1), 59-64.

Erikson, E.H., Erikson, J.M., & Kivnick, H.Q. (1986). Vital involvement in old age. New Y ork:
W. W. Norton & Co..

Fishbein, M. & Ajzen, L. (1975). Belief, Attitude, Intention and Behavior: An Introduction to
Theory and Research. Addison-Wesley, Boston, MA.

Goldstein, K. (1939). The Organism: A Holistic Approach to Biology Derived from Pathological

Data in Man. New York: American Book.

Grewal, D., Gotlieb, J. & Marmorstein, H. (1994). The Moderating Effects of Message Framing

53



and Source Credibility on the Price-perceived Risk Relationship. Journal of Consumer

Research, 21, 145-153.

Heylighen F. (1992). A cognitive-systemic reconstruction of Maslow's theory of self-

actualization. Behavioral Science, 37, 39-58.

Holbrook, M. B. & Hirschman, E. C. (1982). The Experiential Aspects of Consumption:

Consumer Fantasies, Feelings and Fun. Journal of Consumer Research, 9(2), 132-140.

Hoffman, D. L., & Novak, T. (1996). Marketing in hypermedia computer-mediated

environments conceptual foundations. Journal of Marketing, 60, 50-68.

Jacoby, J. & Kaplan, L. B. (1972). The Components of Perceived Risk in Advance in Consumer
Research ( Venkatesan, M. ed.). Chicago: Association for Consumer Research, 383-393.

Jacoby, J., & Chestnut, R. (1978). Brand loyalty measurement and management. New Y ork:
John Wiley.

Kassim, N. M., & Abdullah, N. A. (2008). Customer loyalty in e-commerce settings: An
empirical study. Electronic Markets, 18(3), 275-290.

Kim, J., LaRose, R., & Peng, W. (2009). Loneliness as the Cause and the Effect of Problematic
Internet Use: The Relationship between Internet Use and Psychological Well-Being.

Cyberpsychology& Behavior, 12(4), 451-455.

Korgaonkar, P. K. & L. D. Wolin (1999). A Multivariate Analysis of Web Usage. Journal of
Advertising Research, 39, 53-68.

Maslow, A. H. (1943). A Theory of Human Motivation. Psychological Review, 50, 370-396.

McWhirter, B. T. (1990). Loneliness: A review of current literature, with implications for

54



counseling and research. Journal of Counseling & Development, 68, 417-422

Moorman, C., Deshpande, R. & Zaltman, G. (1993). Constructs affecting trust in the market
research relationships. Journal of Marketing, 57(1), 81-101.

Moon, J. W. & Kim, Y. G. (2001). Extending the TAM for World-Wide-Web Context.
Information and Management, 38, 217-230.

Morgan, R. M. & Hunt, S. D. (1994). The Commitment-Trust Theory of Relationship Marketing.
Journal of Marketing, 58(3), 20-38.

Newman, J. W. & Werbel, R. A. (1973). Multivariate Analysis of Brand Loyalty for Major
Household Appliances. Journal of Marketing Research, 28, 404-08.

Oliver, R. L. (1997). Satisfaction: a behavioral perspective on the consumer. New Y ork:

McGraw-Hill

Peplau, L. A., & Perlman, D. (1979). Blueprint for a social psychological theory of loneliness in
Love and attraction (Cook, M. & Wilson, G., Eds.). Oxford, England: Pergamon.

Peplau, L. A., & Perlman, D. (1982a). Perspectives on loneliness. In Loneliness: A sourcebook of
current theory, research and therapy (Peplau, L. A. & Perlman, D., Eds.). New York:
Wiley.

Peplau, L. A., & Perlman, D. (1982b). Theoretical approaches to loneliness in Loneliness: A
sourcebook of current theory, research and therapy (Cook, M. & Wilson, G., Eds.). New
York: Wiley.

Phang, C.W., Sutanto, J., Kankanhalli, A., Yan, L., Tan, B.C.Y., & Teo, H.H. (2006). Senior

citizens’ acceptance of information systems: A study in the context of e-Government

services. I[EEE Transactions on Engineering Management, 53(4), 555-569

55



Porter, L.W. (1963). Job Attitudes in Management: Perceived Importance of Needs as a Function
of Job Level. Journal of Applied Psychology 47(2), 141-148.

Reichheld, F. F., Earl, W., & Sasser, Jr. (1990). Zero Defections: Quality Comes to Services.
Harvard Business Review, 68,301-307.

Reichheld, F.F.& Schefter, P. (2000). E-loyalty: your secret weapon on the web. Harvard
Business Review, 78(4), 105-130.

Rice, M. (1997). What Makes Users Revisit a Web Site. Marketing New, 31(6), 12.

Roselius, T. (1971). Consumer Rankings of Risk Reductions Methods. Journal of Marketing,
35(1), 56-61.

Rubenstein, C., & Shaver, P. (1982). The experience of loneliness in Loneliness. A sourcebook of
current theory, research and therapy (Peplau, L. A. & Perlman, D., Eds.). New York:
Wiley.

Russell, D. W., Peplau, L. A., & Ferguson, M. L. (1978). Developing a Measure of Loneliness,
Journal of Personality Assessment, 42(3), 290-294.

Russell, D. W., Cutrona, C. E.,Rose, J., & Yurko, K. (1984). Social and Emotional Loneliness:
An Examination of Weiss’s Typology of Loneliness. Journal of Personality and Social
Psychology, 46(6), 1313-1321.

Russell, D. W., Peplau, L. A., & Cutrona, C. E. (1980). The revised UCLA loneliness scale:
Concurrent and discriminant validity evidence. Journal of Personality and Social

Psychology, 39(3), 472-480.

Russell, D. W. (1996). UCLA Loneliness Scale (Version 3): Reliability, validity, and factor

56



structure. Journal of Personality Assessment, 66(1), 20-40.

Shamdasani, P. N., & Balakrishnan, A. A. (2000). Determinants of Relationship Quality and
Loyalty in Personnalized services. Asia Pacific Journal of Management, 17(3), 399-422.

McCoy, S. K., Pyszczynski, T., Solomon, S., & Greenberg J. (2000). Transcending the self: A
terror management perspective on successful aging in Death attitudes and the older adult:
Theories, concepts, and applications (Tomer, A. Ed.). London, UK: Taylor & Francis
Publishers.

Myers, R.H. (1990). Classical and modern regression application (2nd Ed.). Duxbury press. CA.

Stone, R. N. & Gronhaug, K. (1993). Perceived risk: Further considerations for the marketing
discipline. European Journal of Marketing, 27(3), 39-50.

Sulivan, Harry S. (1953). The Interpersonal Theory of Psychiatry. New York: Norton.

Swinyard, W.R. & Smith, S.M. (2003). Why People (Don’t) Shop Online: A Lifestyle Study of
Internet Consumer. Psychology & Marketing, 20(7), 567-597.

Tauber, E. M. (1972). Why do people shop. Journal of Marketing, 36, 46-59.

Teo, T. S. H. (2002). Attitudes toward Online Shopping and the Internet. Behavior &
Information Technology, 21, 259-71.

Teo, S. H., & Yeong, Y. D. (2003). Assessing The Consumer Decision Process in The Digital
Marketplace. The International Journal of Management Science, 7, 349-363.

Weiss, R.S. (1973). Loneliness: The Experience of Emotion and Social Isolation. Cambridge:
MIT Press.

57



West, S. G., Aiken, L. S., & Krull, J. L. (1996). Experimental personality designs: analyzing

categorical by continuous variable interaction. Journal of Personality, 64, 1-48.
Wirtz, J. & Bateson, J.E. (1999). Consumer Satisfaction with Services: Integrating the
Environment Perspective in Services Marketing into the Traditional Disconfirmation

Paradigm. Journal of Business Research, 44, 55-66.

Wolfinbarger, M. & Gilly, M.(2001). Shopping Online for Freedom, Control, and Fun.
California Management Review, 43(2), 34-56.

Young, J. E. (1982). Loneliness, Depression and Cognitive Therapy: Theory and Applications in
Loneliness: A Sourcebook of Current Theory, Research and Therapy (Peplau, L. A. &
Perlman, D., Eds.). New York: John Wiley & Sons, Inc..

KATFF—(2011) o —(B A2 AT E50 A KAH o EF 34 o

BREFE(2006) o RBATH O — FIERETFHIEA - &L AL FHE A RN F] e

F R (2008) o R E X R ARG T EHEREVE AL - TAREEEH

15(4) » 177-203 »

HBEE(2015) 2 50 2] 64 R ¥ ERIGEHE R | c MERAF] > 1453 5 96-104 o

Chen, Terry(2016) o & % #8384 5 £(—) : 1968 F £ 2008 5 - J g

http://tesa.today/article/700

Yahoo 4 & (2015) - 2015 4 Yahoo ¥ /& & F 8 # % & £ - X B http://yahoo-

58



emarketing.tumblr.com/post/131676678506/purplebook

A A&(2015) © 2015 & A4 i B AT A AT 4R 4E o IRA

http://www.nielsen.com/content/dam/nielsenglobal/tw/docs/Taiwan-eCommerce-Report-
2016ch.pdf

K HEF#(2012) o B Z eSS F AL KEF o IR § http://terms.naer.edu.tw/detail/1678678/

FHEREREQ014) - 103 FEA/REHBMAKEGHAERSE - A
http://ws.ndc.gov.tw/001/administrator/10/relfile/0/1000/1-1.103 {8 A K B AL &

AL A& pdf

ARG (2017a) o HHEWBATARL - R B

https://mic.iii.org.tw/IndustryObservations PressRelease02.aspx?sqno=463

A RAE(20170) © 4 & H WAEATH AL o R A

https://mic.iii.org.tw/IndustryObservations PressRelease02.aspx?sqno=464

59



M B A

AL > BT

RAEIZ B AM AL > AMBEA— RN E > ZRBOEATHERR
Fie R HEBEN FELAEE > BAR AT RNEAM AR REZIEI - &
2 dL M BT RABE AT R SRAER ST LR T > AR AR h XEE > M &
ZERBAERME O BRBEETON > BHERFHME > FELZCHEF o KAMELE
B TRy o MBI E I & PR 0 IR AR 098 AR E BRI

BATHE > BRRHAECH ARG > B
NS ~ B R o

B B K $
WEHR LS L
B oA REE BE

1 A48 1 104351013@nccu.edu.tw

60




FMERE AL ABRRBYFERENER 2 OF

AP EAE R TR AR T & H R ?

[JPChome B4 s [JGoHappy
CImomo B 4 48 (] R A8 48
OXE REIRMAI)E [JUdn ¥ &
[(JPayEasy 4 L B4 O &

AMERT KRBT 23

(1500 AT (] 500~1000 7,
[] 1500~2000 7, [] 2000~2500 5T,
[] 3500~4000 7 [] 4500~5000 7

A P G AL R ISR TG H R SRR 0
[ —#@ 1AL O—#&1x
O=#&1x [l w#E 1 %

FHHEETARBEENR ARG EH % ?

O 288 AR O £k~ R
O R a6t s O Ak i & A%

O XEA [ A A BLAF

[ & Ak [ HAb:

61

[(JYahoo F MM+ o
Ol A B4 4R
CJASAP PJ<E #4044

R

[] 1000~1500 7,
[] 2500~3000 7,

(15000 LA E

[ w1 %

(] H At

[ bt A &
[ 3C & &

[ 4% &



i
|1
lﬁ}‘
$

FHFE TG > BERERKEGEBEGRF -1 AT 3i:$_ FRE | H@E | RF i‘jﬁ%ﬂ
RIF > 5 5 AIEFAR o hHEE Hr
. RRBALBBENTFEHHLEBE A SLTH AR 1 2 3 4 5
2. WHHEMDTE N RE FHEEN > RRERAERTEHEYD . , ; A :
TR A 42 L 69 3E &
3. HEEBAEANEHEITE  AERIEN-T 6 B ERE 6 &R . ) ; A :
BAEE 5
4. BN TS LR KRR K 1 2 3 4 5
5. RAZARFE R MIIED T 6 PTIRE 69 1 & LI RE &4 L BT : , X A ;
Figud
6. HMMIPEMESETE LRENE B EGRRNE 1 2 3 4 5
% =3
HRI T A MR RARRE ARG L AEE | T | cam | v | sam | T
RIAF 5 2 ARERR o ARE Bl
1L 2P TIERARBENERR T RED Y 1 2 3 4 5
2. [ERAEBBYR TR EREBENE RAE RS 1 2 3 4 5
3. KRR MAEAZERIEN I 7 X 1 2 3 4 5
4. HEmFT o EBBUOBIELES N 1 2 3 4 5
5. A& A EERIEY TG A AR TR B F 1 2 3 4 5
6. IMAWERIBNITERBDNERMESTRL 1 2 3 4 5
7. WERMBHTE > HERBEBSAARY 1 2 3 4 5
8. HAMZT BMEBSHEARTEHEETLNAL 1 2 3 4 5
9. RERAWERBYTEHBER R 1 2 4 5
10. KBAEABBBED FEHBEB RAITIE 1 2 3 4 5
11, KRBALABEBYTEHBE B RS AR 1 2 3 4 5

62




eIk

‘ , EF ) JEF

FHEF TG BERARAREORENGRT -1 5 AT . AR | HE | A |

RAF > 5 5 AIEERR - - -
1. JREAME R AR > EBEE AR BEEREAR 2 1 , X ) .

Wb

2. AR ALY 0 R E BB AR IR 1 2 3 4 5
3. 23 AEEREARLETEY 1 2 3 4 5
4. ABBAMERERE > R E EREAN LB 1 2 4 5
5. 24k A ERBILE G BAREGKE 1 2 3 4 5
6. S 15 R 2 RAB AR a9 A 1 2 3 4 5
T 4B 4 R e AR AR 1A ! 2 3 4 °
8. ik R M BEMIAL $03R A B Rod LR 1 2 3 4 5
0. 1% UL A 1 KRR 1 2 3 4 5

% RS

2% BH 2% I g B oAb gL R N = I\ A 3}?%_‘ . . N 3‘:"%“

FEFE T BB RAEANREREHER IR F -1 0437 RAF E3E | AR

KR > 5 5 BIEERA o FREF R
1. F|EBBEY T L HEREHEHEBRNE Y 1 2 3 4 5
2. AMBBMTLLENEINERBETROH & 1 2 3 4 5
3. WBBYTFEEREINLNARTOE & 1 2 3 4 5
4. WHBHEN T LA RARERKI BT BOH 1 2 3 4 5
5. BB TS KT ISR IT 5 T T HE A 1 2 3 4 5
6. MBHBMT L EMFE AR RIE SRR 1 2 3 4 5




R

3
th'
&

—_

FHMEE=M@ARFIEAG —AERESTFER (B&) ?

[JPChome B4 & [1GoHappy [(JYahoo MM+ o
[(Jmomo B& 4 48 [ R & B 48 Cl A& &0 4
OXERERMAISE [(JUdn B % & [CJASAP P4 <& B8 4 4R
[(JPayEasy 4% L84 (I & 4 O] H At
R PN
3 ) JEw
FRBEPTAZEROERBENTE > B R A REE | L@ | =
B 3R 7]
REEGHEIENGEF o1 AT RRBE 5 0 AIEFRE o
1. B ms > ReBHREAILARBY TS 1 2 3 4 5
2. EBRT REQBEAME LERBEY TS 1 2 3 4 5
3. EEEMT > REAUAFEHILEREY TS 1 2 3 4 5
NI
2% b > > — A=A AN g T 2 PE 2L ARk 2L 2 3F"!’§, gkﬁ‘
aﬂ/ﬂ’i}j’?@:l&%—‘—ﬂﬂﬂﬁiﬁ /);] %éﬁ—}\? ’ @Jéﬂiﬂb/f&%ﬁj@; Z:—ag =3 'I\g_ﬁ —éﬂ =3
HAEBGRTF o 1 HAFFRAR > 55 AhEFRA - AP 2
1. REALEBIBY TSR E S SRR I & 1 2 3 4 5
2. HAAMEBIEY TS > RRHE LTS IR0 IR 1 2 3 4 5
3. LR TS IR E S RIRFA S ERNE R 1 2 3 4 5

64




5
HM TR RIERA A AN BRRRERAES | | e | m |
MR HE | S ARATREEDA 4 AR TERES - A
L S F B AT E B S F B R 2 T 2 | 3
2 HEEERAAAREOHE R
5 U 5 AT B AT RS IR AR 4 P 2 | s
4 5 E A AR B ? R
5 BREFHRRATEEHRNAITEFZERGLE L ? 1 2 3
6 HEERRAECEL BT ? 2 ] s
Tt 5 A SR e S B 6 AR i 2 R
8. 5w EEIFBERAIEE ? 1 2 3
9.t 5 SRS S E A 2 1| 2 | 3
10. 4 % % 452 AR AL A B BB AP 7 2 ] s
BF a1 Ak AR
1. HR O &l O 5K
2 s
35 &/ T []35~40 2% []140~45 2% [145~50 2%
[]50~55 2% []55~60 2% ] 60~65 2% (165 /WL E
5 HERAE
O & P8k (wmEHE—% O X% O] 72+ O+
4. HBAT BT
O2%a (4) MF O2%~3%% (138 ~4 % 1 45 %A
015 %~6 %% 6 %~T %1 07 %~8 %1 18 %~9 %1
09 %~10 % 7 1110 % A0k
O A O W O aBERE O] i
O & FRAE O R O bk 054

(] FH At

65



