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#® < 4 & : By assuming that a political party has a strong
incentive to gain votes via issue setting as part of
1ts campaign strategy, this study utilizes
experimental designs via Internet survey to explore
the extent to which three issue-related campaign
advertising strategies—namely, 1ssue ownership,
1ssue convergence, and issue trespassing, affect
voters’ evaluations on parties’ abilities to handle
1ssues as well as their overall supports toward
parties. Our empirical findings are twofold: first,
1ssue ownership strategy has positive impact on
evaluation of parties’ abilities to handle issues
owned by parties. Other strategies, including issue
convergence and issue trespassing, do not have such
impact. Second, none of the three strategies has any
significant impact on voters’ overall supports
toward parties. Additionally, our method shows that
1t 1s easy to implement experimental research design
via an Internet survey platform and such method can
be adopted for similar research purposes in the
future.

E 2 Metm:  effect of campaign advertising ; issue ownership ;



1ssue convergence ; 1Sssue trespassing ; experimental
design ; internet survey
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Abstract

By assuming that a political party has a strong incentive to gain votes via issue setting as part of its
campaign strategy, this study utilizes experimental designs via Internet survey to explore the extent to which
three issue-related campaign advertising strategies—namely, issue ownership, issue convergence, and issue
trespassing, affect voters’ evaluations on parties’ abilities to handle issues as well as their overall supports
toward parties. Our empirical findings are twofold: first, issue ownership strategy has positive impact on
evaluation of parties’ abilities to handle issues owned by parties. Other strategies, including issue
convergence and issue trespassing, do not have such impact. Second, none of the three strategies has any
significant impact on voters’ overall supports toward parties. Additionally, our method shows that it is easy to
implement experimental research design via an Internet survey platform and such method can be adopted for
similar research purposes in the future.

Key Words: effect of campaign advertising; issue ownership; issue convergence; issue trespassing;
experimental design; internet survey
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Abstract
As Taiwan’s electoral competition has grown to be more “mature” and “rational”, how to set up
campaign issues and policy positions has become more important for either political parties or candidates. In
Taiwan, studies that examine campaign strategies with respect to issue setting are relatively limited. Previous
scholarly works mainly focus on analyzing various contents of campaign advertising. Only few studies
explore the effect of campaign advertising on voters’ attitudes and behaviors. This research aims to fill the gap.
Specifically, it tends to examine whether campaign strategies based on issue setting really matter.

By assuming that a political party has a strong incentive to gain votes via issue setting as part of its
1




campaign strategy, this study utilizes internet survey to explore the extent to which three issue-related
campaign advertising strategies—namely, issue ownership, issue convergence, and issue trespassing, affect on
voters’ perceptions toward parties’ issue-handling capabilities. Our empirical results show that issue
ownership perceptions do exist in Taiwan. In the 2012 presidential election, as issue ownership advertisement
may reinforce voters’ believes on parties’ issue-handling capabilities, issue trespassing advertising may fix a

party’s image on the disadvantageous issue dimension. At least our data show that the KMT’s advertisements
may have both effects.

Key Words: effect of campaign advertising; issue ownership; issue convergence; issue trespassing; internet
survey
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Why Do Taiwanese Youngsters Support the 318 Sunflower Student Movement?
AnAnalysis of Issue Cleavages

Kah-yew Lim
National Chengchi University
kylim.ivan@gmail.com

Eric Chen-huaYu
National Chengchi University
ericchyu@nccu.edu.tw

Abstract
The Sunflower Student Movement, a protest movement driven by a coalition of students and civic groups,
occupied the Legislative Yuan (the Taiwanese parliament) on March 18" 2014 to protest against the passing of
the Cross-Strait Service Trade Agreement (CSSTA) at the legislature without clause-by-clause review. Never
before had any popular protest occupied the Legislative Yuan in Taiwanese history and never had anyone
anticipated the movement would escalate and gain momentum throughout Taiwan and even worldwide.
Nevertheless, public opinions as to this occupy movement are divergent.

While mass media and pundits specul ated numerous reasons to explain why Taiwanese youngsters have
incentives to drive and support such movement, there has been no empirical evidence to support any of the
reasoning. In this paper, we analyze web survey data collected right after the movement and argue that among
Taiwanese youngsters (i.e., aged 20-50), the support of such movement can be regarded as integration across
different issue cleavages—namely, development vs. inequality; reform vs. stability; development vs.
democracy; globalization vs. localization. Our preliminary findingsis threefold: (1) each cleavage influences
the attitude of the public towards the Sunflower movement; and (2) the China factors, especially the trust in
the Chinese government, is still an important variable in explaining the attitude of people; (3) the majority of
the supporters of this movement still agreeto sign the CSSTA, if the agreement passes the clause-by-clause
review.

Key Words: Sunflower Student Movement; Issue Cleavages, Taiwanese youngsters; Cross-Strait Service
Trade Agreement
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	四、結論及未來方向
	過去幾年來，台灣政治學及傳播學界陸陸續續有許多針對競選廣告的研究，但多半是探討競選廣告策略的內容或形式，對於競選廣告策略的效果則討論的很少。雖然議題在選戰中的地位愈趨重要，民眾對於政黨議題所有權的認知也日漸成型，但我們對於和議題相關的競選廣告策略究竟帶給選民什麼樣的影響，瞭解仍相當有限。本研究採用網路實驗設計的方式，並輔以傾向分數配對法，探討議題所有權、議題入侵、及議題聚合等三項廣告策略，是否影響政黨處理議題的評價及政黨支持度。
	以上分析結果顯示，議題所有權的廣告對於政黨在該議題的評價，有正面的效果。然而，議題入侵及議題聚合的廣告策略，對於能否正面提升政黨在該議題的評價，則沒有肯定的答案。此外，不論是何種議題廣告，都無法顯著提升政黨的支持度。
	本研究雖然有上述發現，但該發現仍有以下兩點主要限制，值得一提。首先，兩個政黨的三種策略，我們都各只使用了一則廣告文案。然而，在實際選戰當中，幾乎沒有政黨會只以一則廣告來訴求該政黨對某項議題的核心主張。譬如，國民黨及民進黨在2012年總統大選中，就分別用了4支及5支電視廣告主打經濟議題（許倍甄 2012），更遑論更多不同的平面廣告文案。當然，受限於研究經費及可行性，我們不可能窮盡所有相關議題的廣告文案。此外，本研究也不可能自創沒有實務可能性的議題廣告文案，因此只能以類似2012年總統大選時兩黨的廣告...
	其次，雖然本研究避開了選舉時間，使得受訪者較不會受到選舉環境的影響。不過，發生在實驗期之前的事件卻可能影響本研究受訪者的態度。譬如，2012年大選時民眾對於ECFA尚有較高的期待，但到了調查期的2013年底卻變了樣。另外，國民黨的聲勢在馬英九連任總統後，也一路下滑。這些與實驗設計非直接相關的環境因素，同樣可能影響受訪者在面對實驗情境時的反應。
	最後，針對研究方法，本研究成功地使用網路調查平台進行實驗設計。雖然網路受訪者仍有選樣偏誤的問題，所得出的結果也或多或少仍存有外在效度的問題。不過，和過去多半僅以大學生為對象的實驗設計研究相比，網路調查實驗設計不但操作較方便，也較能涵蓋不同類型的受訪者。當樣本代表性增加時，透過實驗設計所發現的因果關係也就更能夠一般化。

