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This study explores the effects of the sense elements, experiential quality and
perceived value directly on consumer purchase intention.

This study, through the literature and empirical analysis, is to achieve the
following objectives:

Exploring the effects of the sense elements of show experience on experiential
qualitial.

Exploring the impact of experiential quality on the purchase intention.

Exploring the impact of the sense elements of show experience on the purchase
intention.

Exploring whether perceived value has a positive effect on the purchase
intention.

It is hoped that this empirical research results will help the enterprises, the store
operators and individuals understand the effects of the sense elements of show
experience, experiential quality and perceived value directly on consumer purchase
intention.

The sampling of this study was based on 254 valid questionnaires out of 300
persons involved at IKEA, and we use SPSS 23.0 statistical analysis software as a
data analysis tool.

In this study, we found that the greater influence of "visual” on the purchase
intention of consumers and the influence of experiencing product quality on
consumers' purchase intention are both correct in the hypothesis of this study. In
addition, "Touch" in experiential quality is less significant. We also found that the
"surprise” factor in the "touch " has a significant effect but the "surprise™ factor in the
"visual " has a less significant effect. We found that perceived value has a great

impact on the consumers’ purchase intention. This study showed in the conclusion

that the store operators can take into consideration the sense elements of show

experience, experiential quality and perceived value before they market the product.

Key words : Experiential Marketing ~ Perceived Value ~ Purchse Intention
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AA BRI T OLER A T A SRR A BER G AT IRE A

TIPS STE-E S FTS LTS W

T
o
>
<
W
ik
i
S
g:a
—?—
3
>~
a4
—=\
&

Foho 58 B v AE A et g IR sea B ARSI 2k

B {6 B ,ﬂ%ﬁ"& o Hu|EEA R NE > AHHXE AZYR &Aoo

mly
i
[}
o

R BB T ARG FRERAEF T BREE ) TN
Kz pe A SRR A 2 ke §OHG RO EMRIATL 5§ R
#

S 2 %85 (Huron, 1989 ) -

(=) % (sense of smell)
B AFFUE A T FrROR T o sl Al Ay Lt B L4
T2 F i BRALE RN PR T AL S F o kil A &% R

&

g E i g

FUA AR S 0 A RS G IERT R AR F F
FRILEPF 0 A e F R AR RAGKRGEUF N > Ba 3 B sk w2 4 A G

12



ords > 3lAerdh ) (SR 5 ® > 2003) G T UBELHP BOEE > Lo
Pafrarkip 2 th o w Vou g L B gl 4 (Gleitman, 1997 ) o

Gobe (2001/2001 ) 1 N T O AAET 0 AT AT
£ HFA R A2 EF w0 AP e 7 e i 40% - Fournier (1998) # 3
MATFAEEY AA R G B AR TR F LR RFIR T -
Cervonka(1996 )&= 3 &g m o F e  H U R F L sc E AR £ 4o m My :2(2007)
R RS SRR T et EEE A B NS R

FF AR S TR D HEN G

(2 ) *&% (sense of taste )
MRET U FEALA A LG AL R AL AR T g RS
LR IREY CR R E b I SRy C R i A LR R L R R 2
&g o S en TRk o ri.*‘w‘lﬁ—? BRI g vh o BreR G MR T dwRig 0 F
e RR B (;mxﬁ:ﬂ.’rﬁrfiﬁlz‘;m)»—%:’;w (84 prfmenr &) koo
ot PleavkE o R EH F ORI T L fErAE R dm e > A Bk e R T
PR e e B iE S PIRISE RIR L 15 > ARG R SERT e R LA
Wit s RE > & A58 FE AR ANIRLE FL g% R HE
¥ 47 (Wolke, 2002/2002) » #% & fis (2007) 12 % BE 4 L % Sk 5 b » #7745 4

SRR ETE L s EERE

(7 ) f§% (sense of touch)
K

\-‘-H

gz Linstorm (2005) g F A7 7 0 EHT B pF > 49%:h A €3G F R &
FRNEMEAERANE 2ES e SRR R A RER DT R AT -
¥ #h35%¢% 3 B PR e TR ETE R ER o @ /ﬂp WF AR s
SR o F £ %ﬁaﬁlé_w’ AREREEFE EFRAEFHMEH) T FA

LY LR TR TP g'jrj—ﬁﬁgﬁﬂJ—L%%t FRE R A

TOLAIA R LA A 2 A AR F R o ek (2009) 7 F 4
N L - SRR S Jﬁﬁé FAESRRERT 5 R A
Mehrabian? Russell (1974) » %% fiaiAd &7 AR £ B (bl4c @ 3 2 -« @

P REN R é"ﬂ“é%ﬁ@‘—%i?lﬁ%°%iﬂ‘?{ﬁ#&ﬁ%%ﬁﬁ’ﬂﬁg%ﬁ??ﬁ
S-dom 2 ehdp 1222 4p B 2. Je (Medina, 2011) - Hornik (1992) » % Rfd % ¢ #
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FEAIE S T R%ATL A ¥ & CEPTEMIIG 3 T HEDd £ bRy

Wy LR R T PIEARR -

Sl it AT EERF A AT CBRE L R K
FE LA 2 B AR g R o

AETRIETHMR LMK ALY G Y LRy o B d AT

WIKEAZ B 7 8% 5 0> =5 ) § F 2 B ~ e 2 R T IKEAZ B 7 2 Y

B PR R R EOT R Z AR E R - R R

m}
w
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FZ 8 MRSET
- MR ETER
AT s R (2004) zk>tParasuaman, Zeithamle £ Berry (1985) %
PRF% 5 B eh® & 0 12 % Holbrook £ Hirschman (1982) % Pine Il £ Gilmore " £
%ﬁ%ﬁﬂJ(Q%Q\gﬁﬂ’w%Qmﬁéﬁ#?&%ﬁ#’%ﬁﬁ§ﬁi§
FE B PRk SR A S AN R SN D F A S S
HEME o 3 ¥ R (2004) &2 J"‘TTF (2004) J & f § Mok > o 5k e0Rl
HREZE ORNIAWRSTL E BAE Y ~FH 2R A - ¥ Grayson
(1998)1#;1 DT RAE P - G LA AR A A AR L AR L - o
CAFEIRUERETRE C FE AR FY BT R RAELAPRY

}El\-i TE A P

\\\Xr

(- ) %# (participation)

Schmitt (1999/2000 ) 3% 5 R85 % o 4% f & & 4 £ 22 9738 = 00 Aubert,
Veronique£ Bernard (1999) #& 213 ?‘{ BRAR S R EIRBE Y DR BHW%K 0 £ X
REEZ H 2 B QBT B L $F Schmittenplgh o @ % 22 48 5%
FHFaadia 3o - PRETOLERF B LF REFE R X T HIR
% g £ BE 7 (Holbrook & Hirschman,1982 ) - &2 ~ [;Jciﬂa VREE FEHE G
PRG35 R sk B 4 o JRI%E R gngus{z}ﬁ BEEEL = 5=k
Moberg, 1982 ) - 4 5% ~ /I?cﬂl N A A RS - MR
Anderson, 1990 ) 2w R E S22 M-T N R AR R P LR E Alid
BEAR Y 0T RN R LR VAR E £ ¥ WEREARY 0 2 T A eh
1 ¢ Ragheb ¥ Griffith (1980) # ik %% | T & 5 : 2B R fEd oD

\\\

ok

£

A

N

BN BT S 2 H kR SRS o Kelly (1983) 35 B8 ki 4
SAN AT ET AL ot F1E (B0 o s TR0 E ) A
EFF ARG (KT~ REELARY S BE BB ETFE (BAF
s B IR ST 2 M 2R pE3EF)E £ ) e Pine 1l 2 Gilmore (1999/2003) " 44
HAER S BN SRR R N E TR TR EESET  RER

BHRE TR EHEREMRORTRE RS EL S RESEZY

f

-\
\\\?{r

%

N

P
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&= 52 (% %2~ § ¥ 2002/2003) -

e T e RO R R KT RA R BUR IR TE
Ao Flt A R T4 R (participation) 15 S F F R 2
EL G DR TRER XKL TR FAGRY P gAY 2R AR
BB BER -

(=) v (immersion)
R - ARG A EASS SY RAP L PAEL S AT RS
# e p 5] (Webster, Trevino & Ryan, 1993) - Csikszentmihalyi (1975) » 3 7|3<
Loy m&*"ﬁé;)j*wkr}% "z %85 (flow experience) | 4k » A_f Poeh— fEIR %
Pine Il ¥ Gilmore (1999/2003 ) %8 2% S ApF i\ | 4 3R T8R0T &2 ~ |
o P e e M (¥ 8 49F - 1999/2003 ) - Schmitt ™ #4.5% 17 41

¥

L AARZME AN DT BRI N2 - 02 ¢ TR ZE LR R B
WEERY B B B AT R0 Hen ARG IR FA NERT
Poi- TR (27 F ~ BapF 0 1999/2000) ¢ Fpt 0 B2 LR TES

-’r‘%éﬁi}i AR & ﬁ’ﬁ” &

B L A AR R Tz (immersion) =& 5 TR R R
W R AR ﬁ*ﬁ”‘i’éﬁ%i“ » TP RFIMEARERER  AAEEET Kok
RIE G ER ™ FREMY | hifen 2Lg %k o
(=) &% (learning)

EEYOPMESR VA SR REEM Ro W% RIS FY S
WSS S R i hilE AR 0 T A KRPGER Y Y ,T* 2.5 ¥ #% (Kolb,

1984) » A FHAKPEHEF F 5 > MR Z LB EWHR ) FFY > 27 R T
W B A BRF LGB AL o R REE SNV R R
B A p fihic 4 (Gorden & Morris, 1996) - 2 & (2002) PIE £ 362 § 0
B HE Y XA G AT R AT R N d AL e TR TR F A
UHF PSR AA SERE MR E L WL EAL ITRIEE L
Tp AT Fa LR g -

R AR I MR g Y v frlf;ﬁ LB & I R T A
LR o P MR EFHEY {5282 = g #£%(Hoch, 2002) -
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Pine Il ¥ Gilmore (1999/2003) M f# sk A is | A SRMH L & v i 7 0 &
BMARTHEY > FRE %4 28 > NEYHE P T RAT 37 2%
oA B R ALY e (T E R g0 1999/2003) -

B UG R £ TR L (2002) $E Y 2 TH -
TSR R R N enfd 2 A E TR B A 0 R %k L AH

FEBEF-WERE AL LKA ATTREE L 0 X op o A Hi

Flt o AT RTEY R hi
FPORFIREPNASHE A ALRTAPCE CLE  F K 2 p ARk

i Es ke

(=) B+ (surprise)

RS A E R AR A R F TR TR AR N 2 A R
BRPFe RS e BAHSMERZ T LB R E (Urbanby,
Beaden, Kaicher & Borrero, 1997 ) - Vanghamme £ Snelders (2001) #F § &
%% WA e i T EY FEA B RSRE R FIH e IR R
PR e blde o B ARES ES PR - HFTR A R DT W
i%%% EERIFRPEBRILA o

&Pine Il £ Gilmore (1999/2003) " ## sk ‘s | — 3 ¢ » 2 sk FH LA
NRAREEDP L AR R ER I L HN (R amisR( T E R

& ¥ 1999/2003 ) - sy "g’ Bk T Ak S o AP RO IR 2 AT R
Fya o ;5@3% i B RSB ARY },@E‘Eéi}i'%i%?iﬁf&*ﬁf?& °
Flpg oo 1%"'—?% & ﬂ ﬂi{'""l’ SR 2 ¥ e B PR AR R

APAD > RFIRTHE S FUE B R Rk i e

(1) #48 (fun)
R s BHEG AU e AR B B S X AR

= g (Holbrook, 1994) - @ Grayson (1998) { 4p i » 1 #4& | gt — 45 » BT 3%

A AR — R B R ol - B R E A s S o K
e F AR - BBk R F RS DRA B AEHER G
PR F L FIEEA 52 RIE? i) F Sk 3 BAR Y B o B T
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L FIHEA L # A - R R PR T AN PAEY BN A

EANIARE Ping: - ¥z el ak - I

s

BAB T B

PRLGFIR AR SR A R
A * 4 % 5 %1 > Holbrook (1994) 3n3 7 F

A i e Tplay ;1 4p e
B HRE - REARAE A A T BT A A Y A L e R
P AR 3380 GE 2 TR R BRI R AR - LRI P L
Rl 3% s R ER WIlehg % v X7 REE A SR RIE S A LS
BATH B AR 75 ¢ eh# 48 (Grayson, 1998) .

Holbrook (1982) & w48 % % 5 [ p A itdean~ (g 2 figd o
Tole PEEp Hdofmie » B B (ded REEF) - 2 RIRIE - RTRESINE ) UKL

Bl § ARG o Blde LR - R R R W S AT R
& hiaff -
Grayson (1998) 34 %48 £ & 254k ¢ @ F| e £ (enjoyment) » & #theos=

o+

A R R p IR A AR G AR R LA e Y b
48 (fun) > £-% (happiness )~ & 2 (joy)- Schmitt~ Rogers £ Vrotsos (2004)

;."B_‘i

ARMK S L REELESGE (ELeF - 2004) -
Tl R TR, A TR R MAR ) F o HE T ARG

AL ARG~ IR RO

(=) &4 (suspense)
Pine Il ¥ Gilmore (1999/2003) ** THgk s dpEiv | 3¢ » 3l dy 2 ¢
WHBGIF &z £ 05 e e & 32— 2 4 BT 9 8 WUk 8 brdhak
BT et B AR Motk 5 AL MR 2 (T XA
&> 1999/2003) - 2 ¢ SRR AHM LR 7 0 ® N ER A (customer
suspense ) ERLEL > FIRGAEE R A A2 ES (surprise) P # 2 oo SR
%%ﬁﬁéﬁi%%ﬁ’%gwﬁf—ﬁﬁ%m@§<g$a\g¢3,
1999/2003 ) - Pine Il £ Gilmore (1999/2003) $H#%& 4 ¢ i# » b PE it B &
AR chk o M o ?Ef%?:}%i#éi:"./éﬁ%ﬁﬁi SR AR E- R J‘Jé’f%)f%
Gt E el NS HT R Y F o RS AR R L BH o
B S LHLIEROHR - e AR TRE ) L& T HRER

,\m-.

2

E

=
v
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POl R EHE T RS 2o ARGEAR 0 U HT %R F

S MERETARLAT

W& AR WY - AR RARYE £307 &F IR
Foded bl TRVHI AR, B0 B R F A AR AR T Y KR

ERMAFREFTOPRPETRETRT T REBLTAL b AT

Vi B che el R A RE L0 F R P ATE o BB R AR 2
> BEFESD R 2 - SR RF D e E ARG TR T E B
FoprL EFH o

BB E T MRFALY o MR EARL D e DR R MR
vAe s 2w ¥ T @A (Clawson & Knetschy, 1996) o @ & 47 3 $£20ij § >
B T 8% 1 IR 48 % (on-site experience) F AT 2t E S > BIEfIE &
FHRETHERELY 2P RIFER - éﬁzﬂ%ﬂi"if’u iiii%%%%é?%?;b% TR P
Mg AT RES R AAM 2 S8 R CES BABRT BRI T
A2 N gl

Y & BY LE
- Y AR
Schiffman £ Kanuk (2000) 3% 5 REF R ARAFE 0 1 # AEF 7 - A &
Tl FRMAR A LRF g < oL E (1987) 3G AR ALY
FHEWMA SRR AL XL B EAHEIT R RS AF
2. g ¥ F Ji& - Dodds, Monroe, Grewal (1991) % &M-F 2L} # ¥ WA 4 &k
| 3% A &7 i 14 o Shao, Baker, Wagner (2004) % & pER LR L4000 7 %
FER R BAE S - PRIEFE RN B o ¥ ¢b > Spears £ Singh (2004) 3%
MR AR BLME A F ARSI 40w (2012) WAL YRR L
EHF LT - PP PP FHF - FTASSR B Y RRE O
LRI 2 ¥ it o Fishbein £ Ajzen (1975) #3400 - ' & "‘“ﬁﬁ A gkl Nl Y
B g2 IIHIMF RS KR F AL LRI P R

iR AR
Foko A B EARE LA TN L BT AR ERS - AR

Z AR XTI LIFRN R T L LRtk
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FAM At > AT At THY AR, TARL T A-FTHEN

PEHEWA S ALY BT LR EE o

SN N A R

Dodds (1991) o Mg M2 ) F FMA I Y ZA ST it ' 7
FARLTLEL §iE-H A %ﬁ&Wafd ﬂ~%%a@ﬁ¢%Lﬁwﬁ
TR ] F & @ (Zeithaml, 1988., Dodds et al., 1991., Grwal et al., 1998 ) -
Kotler & Keller (2006) **#7 7 ¢ 3o i E#H T ¢ MY L @ LR L8

3 TR AR, A THHHRTE ) A BPRT AR T8 LR
SRR LR SRR Y S e R R
BEE R MR LAY R T R 2 Y
22 e U I el {’ﬂ ﬁ R PR A S s IR SR DT B R
Flm R SREE LR o

PR PLF i MR LB AR 2 MASTL A% 2 B LR
AW RLAMA LA R TR CER R TR AR 25 h o B

%*iﬁir%%%ﬁjéi%’#ipiﬁiﬁiﬁﬁﬁﬁiééﬁﬂ’ﬁﬁ
LA RES IR APM R LR TR AR R FE AL 2 R
¥

I8 WHERIAF LELMG
Grant (2000) 5 #d » & = L -2 &) PR R E > fELFLAR

S ERTOEHER] > B¢ - YRS W L o MR RGP e kTR
s E ke SR AIE LB OMERE S FET WRFHARAEERE
§oRR

wmaE s fEE LA o Shmitt (1999) 732 % #85k (74 T 4 B S pE £ 4
&

FEFELORXIIFE N R FF R A4 LAk
74 (2008) 7= 7 Mk 7 4 ~ A5 % PR RBE R (a2 3 —12IKEA S B o
FrERNERFHAHML A EF LIRS

rFEY R *gd B a2 Rk : i s MIKEAS b > v A2 17 7 45k
TA BT i/ﬁﬁaog%gﬁﬁ%?fé:zﬁ%aﬁa TSGR ER X T
2% ¥ e

/T ] > J;l: ﬁﬁ ﬁ&‘&ﬂ E’f‘"}% /‘ 'Eﬁ:%;;" "~ (n 4_.%;


http://ndltd.ncl.edu.tw/cgi-bin/gs32/gsweb.cgi/ccd=ROe1O6/search?q=auc=%22%E6%B2%88%E5%AE%97%E5%B2%B3%22.&searchmode=basic
http://ndltd.ncl.edu.tw/cgi-bin/gs32/gsweb.cgi/ccd=ROe1O6/search?q=auc=%22%E6%B2%88%E5%AE%97%E5%B2%B3%22.&searchmode=basic
http://ndltd.ncl.edu.tw/cgi-bin/gs32/gsweb.cgi/ccd=ROe1O6/search?q=auc=%22%E6%B2%88%E5%AE%97%E5%B2%B3%22.&searchmode=basic

AR DL TR G R FE LY LA

285 FRE
-~ AR E A
BB P F L A BE R 2 A Aaker (1996) i TR gE, L

,ﬂ ;% S E LR o S k d 2 - o JAE BE L RRA i ES b
REAIE > ARG ERUp ) F FH SR ER

Monroe#2 Krishnan (1985) tedf:t+f % Ears @ > H NG HH E -~ o
BT R R B Y AL RSB (4-B2-6-1)

AR FHP FoR R EgE FHMY AR o SR E ) 2

PEE R F R EHP SO ST R RA TR AR
B E o A PEEAREF EDOR -
Rl o

gt | L :} R TR
fr-ﬁf%;ﬂ-

B3-6-1 4o ff & 25 fis
AL %k : Monroe, Kent B. (1990) , “Pricing @ Marketing Profitable Decisions ”,
2nd Ed., McGraw-Hill Publishing Company.
Zeithaml (1988) 2% i % FHRP SN RIBEART BRE DR ER 0 g
B AR LA o R R R L B

F

SFermbiry s AT AR TR RE ) TRE T A FEHEN
PHEME Ass > wp A NEREZFOFEE > RO DFREER -
S~ B S DM

PR gt e f F P R RN E oMy DL ALl

( Monroe & Krishnan, 1985 ) ( Zeithaml, 1988 ) - Monroe£? Krishnan (1985) ip
WP K RS f F R S B 2 AR (2010) A
R E AR EMT o o W E g MY LA 0 FiRE (2014) iRt

ERRE &M% F R 2R GBSy R Mgy 5 FF o
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S R o N S i

e bt AP AR THBRSEE Y A RE R R TR
H2ZRFIEAREARANTRPERI A I T, 223 FF%‘JE ' ¥
BRI ReR AN EA

-8 BEFNBREFAT BR222
Aov b 2 Rt R RIET R LM G L R BT

7 B 8R33
\,ﬁ!/—g- 9:% °

- BT MERZRE AR ENR ST

Csikszentmihalyi (1975) 35 fe A #g e d 5542 > T NI 7 2 ﬁﬂk%’i'fﬁ i
A B R K SN L A BT T TR PR e B BT e
Boz2 @ o iptRanhitin T A R FERF G PR ZTF 8 I EP R
2 N N ('&rﬁﬁ TAHR) R FWER® I p o T RE R R X T
S W LSS &R BME S vE G R AP ha (R B G E D BN Rl g
1RSI R TR ig sk B E e ha LSS 5 (Csikszentmihalyi, 1997 ) -
yoobo gRE R (2007) mMAMALKNSBEELG BFATET O RE R HRH
S

AP TRZETHRTFREZLHERST PR REEIRFRADETZF
ZHEE S EH o AT U LB e TR Tl

LEEBE TR > B MERERAT U HEIRDIFER 2 AR RBE
B~ wAe s 2w R ET BrrE (Clawson & Knetschy, 1996) « @ &7 3 $33 #
ﬁf% T RE S W IR R85 (on-site experience) F ARG ZiFFE N 0 EEfRE
BREE ﬁ@%ﬁﬂﬂLWﬁ%KoﬁipfﬁjﬂL%%%?%%éﬁd’ﬁ
NEAF TR R L FE S AEEY S BAEET BRI
T4 jw;ﬂ;zié Uk 3

&.

Fe v gk AP AEH T LR BT MR T A (R
e #8ypHrnvri lRET (58w Y B #E) &

AR -

bl
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H1: B m A% R F I % s et v 0 o

uw%@mﬁgéﬁwﬁg?ﬂ%ﬁﬁ(mﬁ‘W§>%@%é?%%%?
(B8~ iz~ 8y ~ Fd - #48)2 B Ao 22 AT RK o
(—)&ﬁ%%@?ﬂ%ﬁ&(ﬁ%)ﬁ@%§?%ﬂ‘mﬁ‘§?‘%%‘
#AB)2 BT

AR A MBI B RN L R BT W A A AR
PR £ 5 E # o Jubenvill #2 Twight (1993) 3 4 i ¥ 3 i & crusor
FEERE S o 5B 4RI5 (1999) 35 R EROTR % 95 B2 % BB B - 12
PR R BT TR R F AR B g R R
B A AR R % o Maiie (2010) Aifp o BT 2 AMEHMRSTE D

o

-

“\ﬁ

@%%?%ﬂ‘%ﬁ‘g?‘%%‘%%ﬂ* (s o FAF Y R OHIA
Hic ~ Hle » H1g ~ Hliz 3 3k » & £ £3-2-1

(=) Brdskeg ¥ Hgar (%) %7 (se w87 - FH -
BAE)2_ R %
Aokerman (2004) # i WARY R Rk raE BT B 2
%2R aFHE (B AE2004) 308 5 (2007) 1< pt Lok o sk S B
p TSRS TELL » @“ﬁﬁ%@ﬂﬁg@i@i%ﬁﬁﬁﬁﬁf
AR g RGN ERT ARSL O ER =
FWip b2 2 o AP 7% sk e > B W% F Tk (f[gE)
HHESTL BTk -
1Rtz 2 o 2 g

=z

T AW Y BT R T TR (YY)
HAUHR ST (58 iz~ Y~ Fd - FAE) LR Pk, A R NHID
H1d ~ H1f ~ H1h ~ H1j2 & 3% > 53 4£3-2-1 ¢

B PR ARN =N

Bt g#?ﬁ’l'\'?}]%a‘%:‘  RESE (TH I PEY RRR 2 T 4p B¢ > @ Pine Il 22
Gilmore (1998) » 4% 1 » A& Mgk SALE > %Eﬁé%']‘éiﬁﬂé—i’ﬁ BHRIEZ T
LRSS S R RS-l T AN A SRS N A€
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wE 0 2012) 0 Flt AT R ;‘ur,m‘ O -1 r SRR - (i iﬂ’%‘f—"ﬁﬁﬂﬁg_
BORER TR a‘}fnggw@ﬁmﬁ Ge g p BT WS TR EN ?;ﬁ%:«%%g
AR L AER B F (2015) At Mk ST iR s 282 B Y MR
GRARS @%@’%@%%@a%mjﬁﬁiﬁgﬁ@%go

Iy
= Ft‘

.@-éﬁﬁﬁﬁ?ﬁ~ SRR LA T R L R

AR F T EARRE BN MRS LY AR AL T Bk
HeMWRFERY  WMBRET (52 AR 8Y - Fd - 248) Hus

LR (B RFE) 23 80% > &I T 2 Bk

H2 @ #sk &3ty AL 2o B8

By A

Hoa : 485 & (42) $f L (B L) S8R P-
H2b @ #s & (Aiz) $AEF A8F (R A8F) 22w B8 -
H2c: Mg & (B ¥ ) $i) A8 (HE A4 21w B 5P-
H2d @tk &5 (B4 ) bR LM (R LW S0 % 858 -
H2e : #% &0 (#48) HE 2m (RE L) S v B

Z BT MEREE AR EME RN
Shmitt (1999) iM% FH L ABLAEEEd R 2B T 28 B X
TR flgen FERE X2 A4 L anp AEE (7L o 548 (2009) 3
I 2 ne 2 T AR R FHE (BEAIE - #aliqlE ~ p At d mql
E)FLeHEF2LPL al EMRIRA Y FHHNES Y A FRESE S
o7 (2010) MAMSBBFAT R 5 HES AEES AL RN H
PP E BT RS A CHEY R AR F L PR A AR 5 (2008 )3 8% (74

>‘1\

LAEM Bz e g d s BRRETF R LY AR AN

TR R F OTIcAR R R AR AR 2 1};& ME T A %
rAz® > Bor RS E P tlpAE R (GRS ) W A (LY Am) &

H3: B 7 MR F 1k iy AL w8 -
H3a: & 7 8% F 1 mzf; GARAE ) LY A (Fi% LHE) S @

o

k>
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R RN A N R

Rt e PRI R e AL AR el
(Monroe & Krishnan, 1985) (Zeithaml, 1988 ) - Monroe£2 Krishnan (1985) 4,
BE R LAY R HE SRR E e R (2000) F Ao
EREREALREHT TR B FMYE L 0 FRE (2014) At

TER &% PR TR EEE LMoy Y 0 #F
HHEEMEY ARZIFEF el ke
AFTIRFHY R FEETUR SoolRE AR T TR 2 %S

FHMER ,’E;)f?\%’fﬁjﬁ’;g FL AR R A R e E P ¢ A gl
ey pIFe W oL B RR F L R AR T E R R ok
?%Eﬁﬁﬂﬁ%ﬁ°

é‘, 3

kN2

e T AR RN Y R AT ek bR o o
fOEHMEE LA (R L) S FAEEY o mE UT 2 BR
HA: = BBl AL B -

B

25






$ 43 PR

j\p;zijgﬂqr B L2 f gg»;gl;;@ﬁ# FINT B BT R B M e 70
TG RN AP F R - LR R SR
K-S MAPTRBERAD S SFTRFEFT AP R

¥-8 FIEHE

BAFTE B PR 2 IR AT TN - WAL R R L R E
%L T PR R C MRET Y AN % oRS-1-10F LR T
R PR (RE AT ) -MERSFT (F8E AR5y ~Fd - 248)
e W ER G R MY A (PEY LR KGR o

|
) H3
y

1
LRy
2. iz
3.4y H2 YO AA
4. 2
5. #45
H4

R E

B3-1-1 7§ % -8
TR kR AT R
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B3k

¥F-8 A3
?i?ﬁ%d 2 BR R L4321

B E AR
#3-2-1 Py BERRS

Bk
H1 BAMHR T FEANNRETEL » B P
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