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Abstract

Russia is an emerging market where posseses population of over 143 million.
Several Taiwanese enterprises greatly value its commercial potential and have
intention to explore Russian market. In recent years Taiwanese enterprises target
Russian consumers and promote their products and brands through social media in
order to accelerate buying motives, improve sales performance, and increase brand
reputation. However, usage of social media and methods of marketing in Russia are
quite different from mature markets. How to manage marketing via Russian social
media? What types of format and content can grab attention of target audience? These
questions are worth considering for enterprises. Therefore, this research aims to
observe the fan pages of ASUS and ACER and examine their format, content, and
performance in VVkontakte. This research divides posts into four dimensions: vividness,
message length, posting time, and content type. Furthermore, this research measures
the performance of format and content by ER. The result of this research is beneficial
for enterprises to get a deeper understanding of marketing approaches via Russian
social media and come up with feasible social media marketing strategies for product
and brand promotion. The results demonstrated that both of the companies published
medium-length posts most frequently, and such posts received the highest ER. Both of
them published posts in the format of pictures plus words plus links most frequently.
However, the format of pictures plus words received the highest ER. ASUS published
posts on Fridays most frequently, and posts on Fridays received the highest ER.
ACER published posts on Mondays moste frequently, but posts on Saturdays received
the highest ER. ASUS published posts at 12:00 most frequently, but 15:00 also
received the highest ER including posts at 12:00. ACER published posts at 00:00
most frequently, and posts at 00:00 received the highest ER. In terms of content type,
both of the companies published posts with product information most frequently.

Nevertheless, posts with interactive entertainment content received the highest ER.

Keywords: Russia, Vkontakte, social media performance, engagement rate
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CerogHs ocoberHbIv AeHb, BeAb C 3Toro momeHTa Acer Aspire R 11
Tenepob 8 npogaxe! YeTkuit n apxuit cercopHblit sxpar ¢ Gorilla Glass,
TexHonoruu Zero Air Gap v BluelightShield, yruxaneHbiit waprup ¢
nosopoTtom Ha 360°, a ¢ TrueHarmony MoxHo 3a6bITb ©
[ONONHUTENBHBIX AuHamukax. W Bce 370 3a 21 990 pyGneit!

#acer #AspireR11 #GorillaGlass #ZeroAirGap #BluelightShield
#TrueHarmony

Or 21 990 py6nen!

Acer Aspire R11 yxe 8 M.Bu

eo!

B S S FAS IR EEEBA 2K
BT - THEE—RE
EREARMEE LR - B
Ultrabook #ASUS #ZenBook UX303
A=K ZenBook UX303 faff#EH (02
CICBLE 496 & 992 KB

1,204 - BAfn 1,128

LR Acer Aspire R11 iy HIH
LR XS AR 2R £ B2 R
BERIEIESRIEHEE - TR Bl - BUEEE
JERT - 10 TrueHarmony HYRIAT#{RA
FHFFSMERIW - L2 21,990 FEAT!

#acer#AspireR11#GorillaGlass#ZeroAirG

ap #BluelightShield #TrueHarmony

BERRE ¢ EE5EH ASUS Poceunst 11EF4EIEEL Acer B Poccun fLEF4ES -

2. HERSER]

TR TR P S AT R4 SR B S R DA ~ WS

AN T BRI SN RS R E S - BigE

TSR > BB R R RIE

Ak B2 BEhH - S D EE G 12




(% R A E AL U R TS B - AR g K Vkontakte i & TR (1 AR H

LI Rsh 82— - (3% 3-5)
R 3-5 FEEEREDSREREINE

HERH

T

% ASUS Poccus
9 0ct 2015

FoTos nony4uTe Natoc B KapMy u #ASUS #ZenFone 2 #Laser unu #ZenPad S8.0 8
noaapok? Torga NoBM NEPEOE U3 YETbIPEX 33AaHWI1 HALLErD KOHKYpPCa
#31o_mon_Zen!

Mpuaymait opuriHanbHOE 1 MHTEPECHOE NPOAOIIKERNE ANA MyApPOY Gpassl U OCTaBb
ero 8 kommenTapusx! U He 3abyge — TBOV BapuaHT NOWAET & 3a4ET, TONbKO ECNK Tbi
NOCTaBMN Naik 3TOMY NOCTY ¥ NOAENUNCA UM Y CEGS Ha CTpaHuLe.

MocmoTpu npumepsi saece: hitp://vk.cc/4hAVch
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Lpysbs, y Hac ewe ogus cMmaptdoH Liquid Z630 v ewe ogHa saragka.
MpU3 NOAY4NT TOT, KTO NEPBLIM OTEETUT NpasunbHo. Moexany!

Ycnosus:

1) BeiTe nognucunkom Acer 8 Poccuu.

2) NpoxwusaTte Ha Tepputopun Poccuitckoin Pegepayuu.

3) MogennTecs 3TMM NOCTOM Yy ceba Ha cTeHe.

4) BapuaHTsl OTSETOB NULWEM B KOMMEHTaPHM K AaHHON MySnuKaumm.
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