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 ɤ�ƦƢ`ZÙƳŻȩĔƋÀM>ģAɝ}ʴūəƐ���不�ǒ�̚Č

ɮ;Đɤ�ƦƢoþ`Z��ʴūɕȗƔKŨÓĢɐ�Gİnà反乏Ȯ�ȆƝ

à干ƨȯ�ÒʝMȏ5ŻȩĔ÷ȽĒáĐĒ̜ŝ˚�ʝMĢt1ŻȩĔˮȪȼ

̖�łʴū÷ś天#山̋� 

 ȕ��â�/Đ B2Bɤ�ƦƢ`Z��ʴū÷ƋĮ力/Ùh#NƋ�ňɮ

ȏ5���Ǧ#"�� ī已ĢɐɮýŻȩĔÜʐĺňɮ�ŴĐ�Cɮýʴū

反乏�e~˟­� 

 cŊÇÙhĻĒ� B2Bɤ�ƦƢoþ`Z¤łŊÇɮȧ�ÒÙhāƢī

已�ɟƔī已¤ł�̨士�ƹƏ�ɤ�ƦƢ`Z��ī已Ģɐɮýʴū反乏#

ʡ以�¬h�ɤ�ƦƢ`Z��ã­"�Ĭuɂ少~Ʃʘ/#Ɓõ�M�ʴū

Ʃʘ�Ë/Țį¤ł川ɉ̨士�ƹƏàɮýāƢī已Ģɐʊʴū反乏ȱĐ川ɉ

Ŵ（� 

 cŊÇyʋȳ 297ū-Vuɂ#əŵ�ÒG IBM SPSS 25.0ǕŔǥ̫ɮə

ŵʧcȮ�ǄŗõǕŔ.）G�ɔʧcƁõ�ƺȢÙhȲʞƖ手.）Ü̪̑ƞ

ʐ�ǵǚÙh PROCESSȅsȮ�川ɉŴ（.）�ɬ̑ȗǍ� 

��ɮýė�ǫǠ#ŻȩĔ�ʴū÷Ǣɋ#Įā
ŧ士ȯȬ��ʴū�ˡŶȱ

Ȭ¸ǩ�ʴū�ˡǊȬƝ�ņƋ�ŴȆ0ʴū反乏� 

��őʴūƋ�付Į�ŕǹĲ�®ŶKǤ�ɮýʴū反乏��e~代Ȣʡ以� 

��ʴūƩʘ�Ë/ȚįȬƝ�ģɁĦűʴū`´�ˡŶȱʊà反乏ȱ̓ĥ� 

 

̓尤ȥ�Ģɐǌ工�反乏�Ʃʘ�Ë/ 
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Abstract 

The e-commerce platform makes it easier for consumers to compare the 

information of sellers. With many competitors on the e-commerce platform, what 

signals should the seller send out to build their reputation, increase their sales, and 

reduce perceived risk to increase consumer willingness to purchase, is the subject of 

the seller. 

This study uses a well-known B2B e-commerce transaction platform as the 

research object. Using the service quality and delivery quality as the self-variables to 

explore the impact of quality signals on the reputation of the seller on the e-commerce 

platform. Use international diversification as a moderator variable to explore its 

adjustment effect on service quality signals and seller reputation. 

This study collected a total of 297 companies and data, using the IBM SPSS 25.0 

statistical software to conduct a narrative statistical analysis of the data samples to 

understand the sample characteristics, and then use the hierarchical regression 

analysis to verify the hypothesis, then in the end, use the PROCESS plug-in to 

analyze the effect of the moderator. Finding in this study: 

1. The more the number of customer service employees, the faster the seller 

responds, and the higher the seller's response rate, can effectively improve the 

seller's reputation. 

2. If the seller can ship immediately after the customer places an order, it will have 

a positive and significant impact on the seller's reputation. 

3. The higher the degree of international diversification of sellers, the weaker the 

relationship between the seller's average response time and its reputation. 

 

Keywords: signaling theory, reputation, international diversification 
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Ǔ
Ǳ 入工 

cǱy��ɉ�Ǔ
ɉłcŊÇƹƏī已Ģɐʊʴū反乏#ŊÇŏȉʊƣ

ˆ�Ǔ�ɉǯŗŊÇƧ̋ʊkĐ�Ǔ�ɉĨʐÿŊÇ小Ǻʊɮȧ� 

Ǔ
ɉ�ŊÇŏȉʊƣˆ 

公Ȣʇɜ?ɷȗɡ��ǒŻȩǛɱĐ¿̨�Ź中ŎƩ川Ŋ-V Forrester 

Research("B2B ECOMMERCE WILL REACH $1.2 TRILLION, 13.1% OF US B2B 

SALES, BY 2021," 2017)¡Ŕ�ŎƩ B2B�Business-to-Business�_Ǽ� 2021�

ģɁáɡ 1.2vŎ」���[�+�ŎƩ B2Bɤ�ƦƢ`ZŻȩĔ�Ɂi 38%

ʝĝá 55%�ßǳȢ§Ğ戶�ģ¬�ƝŴǊțƁõ�ɤ�ƦƢ`Z²8�ǡ�

"�Ĭuɂiʯ�Í�ʯ�zħñɛɪ#ɜ�ȆÚǦÓ"�ĬuɂņƋ下þŭ

ȰɛƩoþĐoþ`Z�公Ȣɤ�ƦƢ_Ǽ¢ɥƨɂĐAÛƮ?ɷʝ��ȶˡ

ȢǦć�ĝ太Ȼ�ƛ�ťwDœɤ�ƦƢʾƤ�Ô4��子�PŎ�Ƥ�ɀˌ

ɤ�ƦƢ_ǼɼɆ�ĂĩÔ 6也
�Ʀˆ�ÔƜ上�ɀM。Ȱǃ� Prime Now

¸ʖāƢ��ğÐ77Ĩ�{^不�ǻʁ{^Ǉ̘Đ Tokopedia� 

à"��«ý B2C�Business-to-Customer�_Ǽ�B2B_Ǽ"oþ̉>c

ÏGuɂłǹ��ɮýǎīĐň̓əƐö�ĈıĒ̐ňɝý
ƌŻȩĔÜƳ日

ǿ���Ƌ�Ŵ˰ª� B2C_Ǽ"ƞǤ予gĐƷ·�C B2B_Ǽ"�士ȀÃ

ĐĺĝȊĐ�¤̓ĥ�oþȯ1oþ」̊�ɝ B2C�C2C�Customer-to-

Customer�_ǼÜƳÀł̌��"Ʃ�Ʈ B2B_ǼȣłȗŭŘ9�àɛɪɤƦ

Ɲɡ 90%ĺG B2Bʩ�Ɋˤ����� 2016��"ƩƩƢƚ��Ǩ�ɫć�

ġŮ�ǈ��世�ț 12ţĭ_Ǣnɛɪɤ�ƦƢ人�ɗ̪Ƥ�G B2Bɛɪȗ

ŭʩ�łŘ˹�İnʯ�ĢhĤ˚âįæʯ�<H̫Èțň̓Ƽĸ� 
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Ǔ�ɉ�ŊÇƧ̋ʊkĐ 

-VuɂĐ反乏�ĝ�GÜǞȣłĺ-V�ʜŠĐĳ̠̚Č˝Ȼ�公Ȣ

B2B_ǼĐ?ɷµ��"�Ĭuɂ方i>ģ�¸ǩĐʯ�oþʇƄ�úŭĮ

Ʉ�ȰȗɀĮ:ț��不�ǒ�̚ČĔĐɤ�ƦƢ_Ǽ"�� �Ŵæ̚ČĔ

¤Kůǐ/�Ò²8ŻȩĔ�ǦÓǮĺǍ�ɤ�ƦƢ`Z�ʴ>÷ś天áĐ山

̋� 

ɢS̓ýʴū反乏ĐŊÇ�ƹƏý B2C1 C2C_Ǽ"��士ŊÇȗǍ反

乏ɮʜź�干ȯ�ŻȩĔˮȪȼ̖�ŻȩĔóɘį�e~ʡ以(Bartikowski, 

2011; Brown, 1995; Pavlou, 2002; Pharoah, 2003; Walsh, 2007)�反乏ɝ�Đʴ

ū�ŻȩĔĐˮȪÅȜŶȱ�ňɮɝș(Cheema, 2008)�反乏ÈǕ"ĐŖśȤʜ

ɮýʴū#ʡ以1ʴūĺ¯ɕƿäň̓ɑǁƼĸ(Lee, 2006; Purohit, 2001)�à

"�Jin (2008)ȗǍ�ʠƦ反乏�ʯ�ɶȼį�ʯ�Ģt#ȱß�e~̓ĥ�

Clemons (2006)�ȗǍ�eśƳȤʜɮýǎī干ƨ�ĝ�e~ʡ以�Reuber 

(2009)ŊÇ"ƹƏ��ß�̌�̚ČĔCɮýŻȩĔ!ʬƵĐʯ�oþ_Ǽ

��"�uɂœ� İnà反乏�ŨÓ反乏ĢɐɮýŻȩĔĺ�ŴĐ�6àɮ

ý"�ĬuɂÜʐ�Ȁ¼Ʃʘ付Į#�c�ɝƝ�����ŊÇȗǍʟ±ȩ

h�īȖǴǎīɮý-V˩Ŵ�e~ʡ以�CȗǍɇʴū÷ȗƔ#Ģɐɝ5

Ê�Ĩ�ĢɐɮŻȩĔÜʐ�÷ƋȆÚĐəƐňAƯÊĐĢɐȆÚĐəƐ˱

�� 

ȕ��ɢS=̙"Ī˸5Ʈ B2Bɤ�ƦƢoþ`Z¤łƹƏɮȧ�pöĺ

ƹƏƩʘ/�ƅ����cŊÇ方iĒ� B2Bɤ�ƦƢ`Z�ß�â�/Đʇ

ŜǢŔ1Ɋi`Zʎ̑ĐoþʞƇ.̕âį�ʴūXƋ��řĐ`Z˦ɪ�æ

àI̚ČĔƟKůǐ�ƹÇ"�uɂ�̚Č五ſĐ`Z��ɕȗKŨÓī已Ģ

ɐÜȆĀà反乏�ʝMuɂƩʘ/ĐˆɁ���řâ#�ƹƏʴū÷元ˁȗƔ

#ī已Ģɐʊà反乏ȱĐ̓ĥ�� Ɂɮʴū反乏ưÜe~Ŵ（�Ò¬h�`
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Z不�ǒ�ƩʘÙhĔ#Ɓõ�GʴūƩʘ�Ë/Țį¤ł川ɉ̨士�ƹƏʴ

>Ʃʘ�Ë/Țįɮý反乏1ī已Ģɐȱ#川ɉ¤h�公ȢʴūƩʘ�Ë/Ț

įĐ!|�Ɂ!Ɂɮʴū÷ȗƔ#ī已Ģɐ1ʴū反乏ȱǎgʡ以�人�÷

ŗ�cŊÇƹƏƧ̋��� 

1. B2Bɤ�ƦƢoþ`Z�āƢī已ɮʴū反乏#ʡ以� 

2. B2Bɤ�ƦƢoþ`Z�ɟƔī已Ģɐɮʴū反乏#ʡ以� 

3. B2Bɤ�ƦƢoþ`Z�ʴ>Ʃʘ�Ë/Țįɮī已Ģɐʊʴ>反乏#川

ɉ¤h� 

Ǔ�ɉ�ŊÇ小Ǻʊɮȧ 

cŊÇɮȧGĒ� B2Bɤ�ƦƢoþ`ZłD�ɕɤ�ƦƢoþ`ZDœ

ixǋ"�ĬȮK�ƦĐƩʘoþ_Ǽǘ��bǫGŒ=łƫ˿���ã­x

ǋ"�ĬuɂÍ~Ʃʘ�úŭż\_ǼĐoþ`Z�ĺkħxǋǵ� B2Bʇɜ

ȫþoþ`Z�ȆÚ�ŊÇ
ţ¶˄�日ǿĐŊÇŏȉ�Ź中 2018ǵɀɁŔ�

įƒǽ�ɕoþ`Zˤ�ɡ
fɯ 2502.66也*�ō�ɀZɯ 1.2v*��ɝS

�|Ȋ�ĝ 58%�ĺ�_GÜĐǵ�ʝȂ�|Ŷ�ŀ乎h:士>ś�Ĩĺ�ʝ

3700Ɉ
ɡ 5.52也
( ÝŃ, 2018)� 
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ǓȨǱ =̙ƹƏ 

ƙɮcŊÇ#kĐ�cǱɉƮw)ǖiɤ�ƦƢ_Ǽ!ʭ：õ÷ǎgĐĒ

̜ŝ˚�ʴūłɔÅ�ŝ˚�ƿhĐĢɐǌ工ǵłȰʂ�ÒƹƏ反乏�āƢī

已�ɟƔī已#ň̓ŊÇ=̙� 

Ǔ
ɉ�Ē̜ŝ˚ 

Ē̜ŝ˚ǵ�i Bauerý 1960�ȆK�IʎłŻȩĔ÷ƿäĐˮȪ�ł�

à"Ɂ�ȔĈɦȊĐƷ·ǎg���ǫ�ȟ（ȔĈɶÎŻȩĔȊǅ���śɮ

Ǧ!ʭ：ĐƷ·#��̨�
ʀ�Żȩ�ł�ŝ˚Đø之� 

 �ɤ�ƦƢ_Ǽ"�ŻȩĔȔĈˏ�̫̪�ɬʘȽåǎī�ǫ�ŻȩĔɮ

ýʯ�oþĐĒ̜ŝ˚ȽåȚįȆƝ��ÓŊÇÀʎłĒ̜ŝ˚ĺĠ比ɤ�Ʀ

ƢĐŘœť�#
(Culuan, 1999; Miyazaki, 2001)����公Ȣɤ�ƦƢoþĐ

ˌƓ�ʴū� �ʇƄ"ȆÚŻȩĔəƐ�Ś§àĒ̜ŝ˚ģĺŘœ山̋#


�à"�Hofacker (1998)ȆKŻȩĔ�ʯ�ˮĎoþŶ�÷Ɂś天áĐ&ȵ

Ē̜ŝ˚� 

�
�� Ŷȱŝ˚��ʇƄ"Ɗȩ4�ŶȱȿȀ÷久œəƐ� 

���� ïūŝ˚�ƉEɬ̫ïʹ̬ŻȩĔƋˏ�Ƚå� 

���� �xŝ˚�ʇʘʇɜoþ#ĢhR�ţ
əŵǞȘh�Łɵ#ɹ口� 

�[�� īȖŝ˚�ɮýïū!ʬƵ÷ǎgĐ!ʭ：õ� 

�&�� ˵Æ̦ŝ˚�ʇƄˮĎ#ˮĎəŵǞȇ¨öȘh� 

ɮý� Ś§ŻȩĔĐĒ̜ŝ˚�Cox (1967)ȆKG�,˹>Ĉ� 

�
�� ×中�ÏɢSɊ̪1I
Ɋ̪� 

���� ȀÃ̓ýǎīĐ}ʀəƐ� 

���� ƿäɦÑ>Ĉ�Û��ˮȪƝī已�ƝȤʜ#Ʀī� 
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�[�� ˰ª元ˁ�ɺȯˮȪň|�ʬƵĐīȖ�˰ªdĒīȖ� 

�&�� ˮȪʜźɝƝ#īȖ� 

�,�� ëƑ�Ƌ�1ň̓Ɋ̪Đ
ˮȪ� 

ɮýʇɜʯ�oþŚ§ŻȩĔĒ̜ŝ˚Đň̓.）�Tan (1999)ȗǍ�Żȩ

Ĕơ�ƥ�ɍ̫�à�ĺʯ�ɥƨƦĐ反乏�īȖ·ȧ1Ĥ̑� 

Ǔ�ɉ�Ģɐǌ工 

Ģɐǌ工�signaling theory�ǵėi Spenceý 1973�ȆK�iýǷƣ_Ǽ

"��ȢəƐ!ɮʁ�ȴDȔĈ.˓Ã̃ĔĐɬʘƋ����Ã̃ĔɁDƣȆ

ÚĢɐ�Û��才ˇ�G¬ȴDƮàæàIÃ̃Ĕ¤Ƥ«��ȏ5_Ǽ"Đ!

ʭ：õ�Ģɐ�ĺʴūTGhÜȹɡ̓ýǎīī已ĐəƐʯƆȠȪū(Rao, 

1999)� 

Ź中 Richardson (1994)ŊÇ�ĢɐT.ł\ǭ�+ǭĢɐ�\ǭĢɐłæ

ǎīň̓Đ�ƅ�£Ò!ĺǎīcÏ��Đ�C¿̨\ǭĢɐÒ!ɁÙǎīc

Ï¿̨�ňɮÜʐ�ő¿̨+ǭĢɐĨɁǨư¿̨ǎīc已�GȝƎĬɤɏł

Û�ʜź®ĺ\ǭĢɐ��ȝƎĬɤɏĐ+ǭɥsĨł+ǭĢɐ�ɮýŻȩĔ

�Ì�\ǭĢɐňɝý+ǭĢɐÀƋʡ以ŻȩĔĐȽĒ��\ǭĢɐňɮɝ̎

：�ŬþäƳ�ÒA+ǭĢɐÀłŬþǌɔ� 

�ɤ�ƦƢ_Ǽ"�ƯÊĐĢɐ>���łƝī已ƦīȆƝ反乏(Diamond, 

1989; Klein, 1981; Shapiro, 1982, 1983)�ȆÚĤ、æƕȩˆâ(Gal-Or, 1989; 

Grossman, 1981; Wiener, 1985)�Ǔ�>ʎ̑̑ŷ(Anderson, 1999; Carter, 1990)�

ȆÚəƐȠɦȊŻȩĔ�Û��ʟ±�ƒƢǽĘț(Ederington, 2006)�à"�

ł�Àģ¬C�ŴĐȹƔĢɐ�ƺ�Ĕ�receiver�TG方iȤ工�feedback�

Üɇ¤
ʀo%Ģɐ�countersignal��ƺ�ĔTG�ɔĢɐ"�ŨÓŠƳĢ

今��|ŶĢŲȹƔĔ�Ƌ方��ɔƺ�Ĕ�Û��ƺ�ĔɝąŘŨʀĢɐ
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(Brian L. Connelly, 2011)�GİnƓò�ȱĐĢt̓ĥ� 

及ȟ��ɢS=̙"�Ģɐǌ工�ɤ�ƦƢ_Ǽ"hÜŊÇȹǕĢɐ�Û

��反乏�Ĥ̑�ʟ±ȩhț�� ʡ以ʯ�干ƨƦĐĢtȽ�Ē̜ŝ˚

(Aiken, 2006; Biswas, 2004; Wang, 2004; Yen, 2006)�1 Biswas (2004)ĐŊÇ"ȗ

Ǎ�ǦÓȹǕĢɐ�ʯ�ǧɜ"��ł_Ǽ"��ĐəƐ!ɮʁ�ƅ�ɁAƓ

�ʯ�ǧɜ"ÜƳŘœ��ʯ�ǧɜ˦ɪ"�ŻȩĔśɮǡ�dĒŻȩĔśɮ

ǡ�dĒʴū�ɮʴū�Ì�ł�Ś§ŻȩĔśɮʴūŶ÷ǎgĐ!ʭ：õ�

方iȗƔĢɐÜÜİnŻȩĔɮàĐĢt(Cook, 2003; Delgado-Ballester, 

2008)��Ģɐǌ工˸5Ǟˡh� B2Bɤ�ƦƢ_Ǽ"�「ȊȺ�i Lanzolla 

(2016)GɌ�¬ B2Bɤ�ƦƢ`Złŏȉ�ŊÇ-Vuɂʯ�#Ģɐ���-

V÷��#Ĉıâįī已�-VĈı���ĺ¯Ɂʡ以áʯ�`Z"�ŻȩĔ

ˬ̏ʴū#TƋõ� 

Ǔ�ɉ�反乏 

反乏�ĺ̔Gʰ力Đ��àÜ�ý-V+ǭ�ł�ˊƁĐuɂƁ��Żȩ

Ĕ�士ʎłß�ɝƝ反乏Đʴū�ňɝý!É反乏ĐʴūÜƳÀTʺ�ÀŠƳ

Ģ今(Hendrix, 1999)�̓ý反乏�Fombrun (1997)ɮý!|ʚƪ"Đ反乏ƟK!

|：Ɍ��G�Ę 1÷m� 

Ę 1 !|ʚƪ"反乏#：Ɍ 

ʚƪ ：Ɍ 

Ɋˣ Ʈ反乏ȣł
ʀƁ已öĢɐ�hÜ.˓!|ĐʠƦ�Òɔ主àȜ

Ǐ�ł�ĺ\ǭ̭ɭĔɮý-VĐ̭ɭ 

ȜǏ ĺəǎ�ĺ
ʀľƣõʗ比��-V}ţ!|Đ+ǭƁ���̔

GǞʩq 

�干 ƺ�ĔđƺöȱƺˬȾáĐ-VəƐ��ʁ¤īȖ·ȧ 
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ǘ̂ 反乏ŹɄýŧ�ĐɊ̪�Ò·�-V+ǭĐuɂ=/ 

ēɁ uɂâį反ǅĐȤ¡Ǚˋ�Ȅŗ-V1uɂ，ǺĐēoÈǕɶȼ

į 

ɁŔ ĺ
ʀȔ·əǎ�ƋʝƲuɂɬʘ1ȽĒĐəɄ�� 

及ȟ 反乏ĺ-VɢS�ł÷ǙˋĐĘǍ�JĘ-VȹʖʜŠȠ\�ĕ

ĂĐƋ� 

əŵÜɄ�FomBrun, S. & Van Riel, C. (1997), “The reputational landscape”, Corporate Reputation 

Review, 1(1,2), 5-13. 

¬hʇɜƋ̉~ɅǧĐƁõ�ƴ-V�ǎīáāƢ��ǒǮƋ.Õ}�ŉ

Ĉ1Ɋ̪(Resnick, 2000)��ʴū�ƋǬɢ反乏Ȯ�ȆƝ干ȯö干ƨʜź

(Melnik, 2002)�C反乏Ƌȏ5_Ǽ"�ĢŲ!ɮʁ÷ǎgĐƧ̋(Kauffman, 

2000; Smith, 1987)�à"�反乏ÈǕǞʟċhýʯ�ûʴʇƄ"���eBay�

Amazon�ß�ɝƝ反乏ĐʴūƋ升ƳɝƝĐûʴʜź�ĺ
ţ§�cC�ŴĐ

ʃɠÜ升äÒĤƂ付Į�æʟ±ß�%ɑĐ¤h(Mayzlin, 2003)�æȹǕ反乏È

Ǖ!|Đĺ�ʯ�反乏ÈǕƋ下þ��ȳÒǜǌ�ȯĐȤʜ�ŻȩĔ×今Đĺ

ȱƺĐ%ȃ̓ĥ�¹ňĢ¥ĺ�ł¥#ħ升ƳàI
ĐĢt	(Gary E. Bolton, 

2004)� 

Ź中 GartnerG2 (2002)ŊÇ"ĴK�ʯ�oþ"ĐȦ̗�士ĺɬ̫ïśoþ

Đ 12ş�ȕ�ǡ�ʯ�Ȧȍoþ÷ž1ĐoþʜŠññɢ§�ő���Ĉƚ2

�Ƴ!˞]���Ʒ·���ʔȚoþ"�反乏�̉>ĐĢt̓ĥȱ½ɴȢň

ɇŘœĐË�(Greif., 1993; Li, 2006; P. R. Milgrom, 1990)�� Gotsi (2001)ŊÇ

"�˄ǌ�ɢS�̓ý反乏Đ=̙�手ƈK反乏Đ&ţƁõ� 

�
�� ĺ
ţƣɰĐɃô� 

���� 久œŶȱİn�ʃǌ� 

���� -V反乏æ-V·ȧȱß�̉~̓ĥ�-V反乏�士äÅý
šÂ3

ƫý-V�ł�Ʌǧ�ȧʢ÷ǘ�Đ·ȧ�|Ŷ�-V反乏�ʡ以Ȣ¬Ū



‧
國

立
政 治

大

學
‧

N
a

t io
na l  Chengch i  U

niv

ers
i t

y

	

	 	 DOI:10.6814/THE.NCCU.IB.030.2018.F06	15	

̓ĥ
÷ȽĒɠĐ-V·ȧ� 

�[�� -V反乏ß̫/-V÷ȽĒáʊà̚Čɮ;ȱĐʞƇ̓ĥ� 

�&�� ƫý¬Ū̓ĥ
}�!|ĐɊˣ�ēo�ţ
ŏȉ�àɮýň|-V

��!|反乏Ȥʜ� 

ňɝÜʐ B2B_Ǽ"�反乏ÈǕɝ5Ê�ň̓ŊÇ�ɝ5�巴ȕ�Ź中

EMarketer (2008)ĴK�AƓ-V÷ȆÚĐəƐ�
šAɝňĢiàIŻȩĔ÷

ȆÚĐəƐ�£iý B2Bɤ�ƦƢ`Z��Ȫʴ̉>ņłuɂǹ��Ŷȱ�ƅ

ɮýuɂǹ�Üʐ6łŘœ�!ɨ B2Cö C2C"�ŻȩĔDœł
ƌ�ǒ�

�����ɤ�ƦƢoþ`Z��不�ȤʜĐ-V¢ňɮ5士�CȤʜ士ȯ�

ɝ5�「Ȋ=̙"�ƙɮʯ�Ʃʘoþ`Z�ŊÇĢɐ1反乏#=̙�ɝ5�

�| Reuber (2009)#ŊÇ"÷Ȇ1�ʯ�ɤ�ƦƢ_Ǽ"�反乏1ĢɐȱĐ̓

ĥɝ5ǞƹƏ���àŊÇʯ�Ģɐɮýʴū反乏˩Ŵ#ʡ以�ÒG反乏ÈǕ

¤ł川ɉ̨士�G�ɔʜź�īȖǴǎī�ʟ±ĺ¯ɮýʴū÷Ǚˋ#Ȥʜ�

�川ɉŴ（���ƟˮȪÅȜħ�ŻȩĔł�œȤ¡�Ƥ«ǦÓǒ�!ʬƵĐ

ʯ�ɥƨƦ�ƛ�×今ʯ��*ĐəɄ�ȿȳ�̓ǎīī已�ʜźțəƐ��

̓ąȢ̓ýɥƨƦĐȤʜ1ǀ���c=ŊÇɮȧ`Z�ȆÚĮ̭oþʞƇâ

į�ã­ŻȩĔÀM下þAɝǒ�-V#反乏� 

Ǔ[ɉ�āƢī已 

DeLone and McLean’s Information System success model ǞʟċÙh�ŊÇ

əƐÈǕ"(A. Molla, 2001; Seddon; V. McKinney, 2002)�àŊÇȗǍ�ɤ�Ʀ

Ƣ"Đī已Ģɐ�Û��əƐī已�ÈǕī已�āƢī已�Ɂʡ以áŻȩĔĐ

Ùhȼ̖�ÒȮ�ʡ以Ùhɶȼį1ǉ¬ʫ�ʎł��ʀī已Ĵ大TȣłəƐ

ÈǕĐ�N�ƅ�公ȢŋºȮÁ�ŻȩĔǛɱĐ¿̨�ƴȹǕɬ̫ïśáǍ(

ĐʇɜˮĎŶJ�ŋºĐˡhɮuɂÜʐȬȗŘœ��ʩĬļɳģ¬ýɂĔļ
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Ǣɤ�ƦƢʇƄ�ʝMɂĔ反乏�̚Č˝Ȼ� 

�à"æťwǓ
č model!|Đĺ�Ǔ�č model�ʝM�āƢī已Đ

ś~�DeLone (2003)ʎł��ɤ�ƦƢ˦ɪ"�āƢī已ÀłŘœ��ʩĬc

Ïĺİɳ�Ʌǧǌ工#����ɤ�ƦƢĐ˦ɪŏȉ"�DœĐÈǕÙhĔł

ŻȩĔ�ÚˡƦ�Ò!ĺuɂ+ǭ
ŧ�ŻȩĔ�ÚˡƦÙhÈǕÜƟȪʴÅ

：ÒƬ�Ʀɂoþ�ǦÓɤ�ʯ�oþ�Å：Ɂʡ以ţ«ÙhĔ�ǘ̂�u

ɂ�ń�ƩūɊˣ�ǦÓɅǧ1ƦƢĐɢȚ�ʶhýǓ�čĐ DeLone and 

McLean’s Information System success model������ŊÇ"ƮƙɮǓ�č

DeLone and McLean’s Information System success model"÷ʝMĐāƢī已Ü

Ȯ�ɖǗŊÇ� 

āƢī已TG：Ɍł及̫ŻȩĔĐȤ¡1�_Ǽ"āƢĐȹʖ(Santos, 

2003)�wħ��ǡ�=̙ȗǍāƢī已Ɂʡ以ŻȩĔˮȪÅȜ�£Ⱥ�5士=

̙Ʈàˡháɤ�ƦƢ_Ǽ"(Wolfinbarger, 2003; Yang, 2002)�ɢS���+�

ǡ�ŊÇŐ�ýƹƏȗƻ��āƢī已"ŻȩĔ÷ŘȣĐˎȯ大Ɇ�à"�G

Parasuraman (1985)ǵłJĘ��ǵėŊÇ" ParasuramanȗǍ�āƢTɃ.ł

�ţś~��·õ�Tʺõ��ˡõ�Ʌǧ�Ģtį��xõ�¶˄õ�支三

õ�þǌɔĐ1ƺ且õ��� 1988��ParasuramanÙh�ƅ.）�Ʈ��ś

~互˨ł&ţś~��·õ�Tʺõ��ˡõ�之Ĥõ�|ǌ9�ƫýǦ&ţ

ś~�ParasuramanȗŭK�ł SERVQUALĐāƢī已ˎȯ>Ĉ��

SERVQUAL��ł�}ţāƢ�ɂɓhÜˎȯāƢī已ĐȒȯ>Ĉ� 

Ǔ&ɉ�ɟƔī已 

�
ƌ B2B�B2C�C2C`Z��ȤʜÈǕƛ�eŖśȤʜ�`´及Ȥ

ʜ�ÓǡʇƄɁƮȤʜǗ.�ȵ�ɨĺĎľāƢ�āƢī已�ƉǤǊț�ÙŻ

ȩĔƋƙɮ!|ȵkɖǗȠ$!|Ȥʜ�Ź中Whang, S. (2001)ŊÇĘm�ɆŶ
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oǤĐƋ�ĺÅ：ʯ�ɥƨƦƋ¯�NĐ�ƅ�ȁ了ʇƄǢŔÉ��>ģÙ

h�őɟƔŶȱð˕öĺɟƔ˘十ǎī�ŕǹ�ņTƋÙŻȩĔ月ñÙhàI

ʇƄ�ɬ̫ïś�Heim (2001)Đɬ̑ŊÇ�ȗǍ�ƕǤ̔þȚį�ǎīäƳ

õ�®ŶĐɟƔāƢ�ɮý付Įóɘį�代ȢĐe~̓ˬ� 

×中Wolfinbarger (2002)�ɟƔī已ĺ
ʀ�ʴūŭǍàāƢTʺõ�Ɇʭ

õĐƋ�	�ĺÅ：ŻȩĔóɘį�z�ˮȪȼ̖ĐŘœ�ƅ�� Peters(2000)

ŊÇȗǍ��ɤ�ƦƢ_Ǽ B2Coþ"�ŻȩĔĐȊǅɁæ�ȹǕ B2Coþ

_Ǽ"�÷!|�ɨĺ�ɤ�ƦƢ_Ǽ"�ŻȩĔɁȊǅĒɠIš÷œ�ŕĐ

ǎīĺ¯�Ű�CƋ1ŶKǤ�ơ�!|Đŕǹ�ƋOɒ�|
sOʌ�CŻ

ȩĔaȷœƋƭǬɢʇɜƗ̆OʌĎľȮį�ɇ�ŌȗďĉǎgŶ�Ƌ®Ŷɚ

Įā
ŧäƳˬ̏ț� 
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ǓƥǱ ŊÇļɳʊƞǢ 

Ǔ
ɉ�ŊÇļɳ 

人�G�ȗǍ�wħŊÇ�Ʈ反乏¤ł�̨士ȵ�ƹƏàɮýuɂ˩Ŵ�

ûʴʜź�ŻȩĔˮȪȼ̖�ŻȩĔ�łȱĐ̓ĥ�˸5Ʈʴū反乏¤ł�̨

士�SƹƏʯ�`Zī已Ģɐ"�� Ɂʡ以áʴū反乏�C�士ŊÇ'ʉȓ

� B2Cɤ�ƦƢ`Z��˸5ɮý B2Bɤ�ƦƢoþ`Z"ʴū反乏�MŊ

Ç�pöĺM�Ʃʘň̓ƹƏ̨士� 

���cŊÇ��ƹƏ� B2Bɤ�ƦƢ`Z�÷ȆÚĐāƢī已Ģɐ�ā

Ƣ�·õ�āƢ�ˡõ�āƢTʺõ��ɟƔī已Ģɐ�ĎľŶȱ��ɮýʴū

反乏Đʡ以�ÒM�Ʃʘ�Ë/¤ł川ɉ̨士�¬h�ƦƢ`ZƩʘ/ĐƁ

õ�ƹƏ�̨士ɮýī已Ģɐæʴū反乏ȱĺ¯ß�川ɉ¤h�ƍ×�ŗcŊ

ÇɃôļɳ�ɩ 1÷m� 

 

ɩ 1 cŊÇļɳɩ 
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Ǔ�ɉ�ƞǢƽ工 

cŊÇĐŊÇļɳłÞţ�̨士�āƢī已�ɟƔī已�O³
ţ川ɉ̨

士�Ʃʘ�Ë/��
ţ�̨士�反乏�1�ţƸą̂士�`ZÙhŶȱ�-V

ˇY�-Vǟʩ��cŊÇƮƹƏ�Þȵ B2Bɤ�ƦƢ`Z�#ī已Ģɐ�Ɂ

� ɮʴū反乏ǎgʡ以�à"GƩʘ�Ë/¤ł川ɉ̨士�ƹƏàɮýī已

Ģɐæʴū反乏#ȱĐʡ以̓ĥ� 

G�łcŊÇ#ƽ工1ƞʐ� 


�āƢī已 

�ɤ�ƦƢ`Z"�AƓȹǕïū�ŻȩĔÀƋ下þAɝƦīȱʜź�Ɓ

˹ůǐ����āƢī已ňɮÜʐ�łŻȩĔˮȪȼ̖Đ̓尤�ƅ�ʯ�Żȩ

Ĕ��ɁȊǡɚȹǕǧɜ|țń�œÃɝƝĐāƢī已(Gwo-Guang Lee, 

2005)���ĐāƢī已��ýʴūƋ¯ȆÚ付Į÷久ĐəƐ1%ƣ>�(Kim, 

2004)�DeLone (2003)�ʎł�!工ĺiəƐǭĞ÷ȆÚĐāƢ�öĺi\Oʇ

ɜāƢ÷ȆÚ�Ǎ(ʇŜ÷ȆÚĐāƢī已ɝwħÀǞŘȣ��łǍ(ĐÙh

Ĕ®łŻȩĔ��ɝůĐÙhĔ̫̪TƋɁǫ�付Įľ]1干ƨȯ�Ś� 

Parasuraman et al. (1988)ȆKāƢī已ĐɃôļɳ�SERVQUAL model��

�ļɳǞʟċˡh�āƢǎɂ"�O³&ţś~�.«ĺ� 

�
�� �·õ�ɬ已Ǣĸ�Ǣǳ�ȆÚāƢĐ
ŧ1�ß� 

���� Tʺõ�Ɇʭ©Ǎø仍ĐƋ��ƋɆŶ�Ȕ]十Đ¶�āƢ� 

���� �ˡõ�ȆÚāƢĐ¸ǩ�1�ȗõ˟­Į:� 

�[�� 之Ĥõ�Į:āƢ
ŧ÷ßǳĐĒ̐Ƌ�Ƌʑȗ付ĮĢt� 

�&�� |ǌ9�āƢŧȆÚȠŻȩĔĐ̓91ąȼ�� 

Aberg (2000)ĐŊÇȟ（ȗǍ�ʯ�ŻȩĔɮýʇɜ­ǌ�Human Web 

Assistants�ǧƯƿäeśɰį��ʇɜ­ǌDœNƋģĺɮýʯ�ŻȩĔ÷ś
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天#ˮĎƧ̋�Ƌ®ŶȠ$�ˡ�ɔȞ�ʝMŻȩĔˮĎȼ̖ÒȆ0àŘʰˮ

Ď#ˆǊ����cŊÇƮƿh��ɤ�ƦƢ`Z�÷Ƌ̭ɭáĐāƢī已Ģ

ɐ�ʴū�ˡõ��·õ�Tʺõ�Ò.«G`´�ˡǊ�ʴūĮā
ŧ士

ȯ�`´�ˡŶȱ¤ł˂¤õ：Ɍ�ƹƏɮýʴū反乏ȱĐʡ以�ķƟKG�

ƞǢ� 

 H1�őʴū`´�ˡǊȬƝ�ɮʴū反乏�代Ȣe~ʡ以� 

 H2�őʴū÷Ǣɋ#Įā
ŧ士ȯȬ��ɮʴū反乏�代Ȣe~ʡ

以� 

 H3�őʴū`´�ˡŶȱȬș�ɮʴū反乏�代Ȣe~ʡ以� 

��ɟƔī已 

�士Đʯ�ɤ�ƦƢoþ>�ł�ŻȩĔ�ŕǹÒHȌĲ�ʴū ɁȮ�

KǤ���łHȌ�wĐʩ��ɁMǈŻȩĔĐĒ̜ŝ˚�ɨĺ之9ʴū��

ȌĲ!KǤț�M�wħ=̙ŊÇ�ȗǍ�ɟƔī已ɮ付Įóɘį�ŻȩĔȊ

ǅ�e~̓ĥ�æɬ̫ïś!|Đĺ��ʯ�oþŻȩĔȊǅ˧ɔƦī�Ǥď

ĉ�ʴūƋ��ŕǹĲɺ¸ɆŶKǤ���cŊÇƽ工��� 

H4�őʴū`´ĎľŶȱȬș�ɮʴū反乏�代Ȣe~ʡ以� 

��Ʃʘ�Ë/ 

公Ȣxǋ/Đȗŭ�Ʃʘ�Ë/�international diversification�ĺʠƦ�Ȁ

Ãĳ̠̚Č˝ȻŶ�ǪɷɁƿäƳŘœȜǏ#
�uɂȀÃ�Ë/ȜǏĐť�

Oĵ�ǟʩɊˣ�äƳɀəɄ�˨ȏ�c�ǶɀƋ�Đȗŭț�巴ȕȗŭ�Ʃ

\_ǼňɮʝM!ʭ：õ1ŝ˚�Ʃʘ�Ë/'ǈåuɂ他ę!\F�łƩʘ

�Ë/ƋL代-VǍ�ĐŸ9˝Ȼ�ƋÙuɂ升ƳƁ�Ē̐�ÒÙàǎī�Ʃ

\_Ǽ��ĝˆɁț�ƅ� 

 Capar N. and Korabe (2003)ƮƩʘ�Ë/：Ɍł�uɂɛȬƩŅ��!|Ʃ

ū��ƤȱȮ�引Ʊ��\�Ʃʘ�Ë/Ƌ.ȇuɂŝ˚�}ţƩūȱĐɊˣ
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˦ɪ�!ň|�方�Ƌǟ˰Ʃū+_Ǽŝ˚�wħŊÇȗǍ�Ʃʘ�Ë/巴�

�ŗ˝Ȼ�Ƌ¬h}ƩəɄ�Đůǐ�ɇ�ºǝ�ĐƉEțÜäƳ̚Č˝Ȼ�

£à�ƮuɂɋýÀʰ̈Đ˦ɪ"�C、：�c�șȊ+ȔĈ.̥�ǡ�ŊÇ

ȗǍ�Ʃʘ�Ë/æuɂ˩Ŵ°ǍwȏĲʝĐe U�ʯĬ̓ĥ(Daniels, 1989; 

Geringer, 1989; Mathur, 2001)��d�ȯ�c�ƅħĐŊÇ��士<ĳƩʘ�Ë

/æuɂ˩ŴȱĐe~̓ĥ�ȕ�Ĳ̠ŊÇM��c�ȯĲȗǍ�Ʃʘ�Ë/

æuɂ˩ŴȱĪ°ǍŖ~̓ĥ� 

ȕ����ÓwħŊÇ!̒|Ʃʘ�Ë/�ÒȗǍ�əc_Ǽơ�-VX

ñæǎīň̓Đ_Ǽȗŭ�Òʎłň̓õƋʝM-V反乏��ł反乏2ĹĐĺ

�ǒɮý-VȜǏĐǌɔ�őĺň̓õɝ§Đ�Ë/�TƋɁÙ-V反乏�

Ś��ǒȊǡ-V!œ»ə」¾ə�Ǖ�}ƩĐǎīʝŴ�öĺ��Ġ比uɂ

+ǭĐəc.Ƙ�Û�ųhŊȗ÷久ə」S�升¬Đǎī� 

�����ŊÇ"�¬hŊÇɮȧƩʘ B2Bɤ�ƦƢoþ`ZƁ˹�M�

ʴ>Ʃʘ�Ë/¤Țįł川ɉ̨士��`ZȫþɮȧÜ�BŅ}��ƽ工őʴ

ūƩʘ�Ë/ȚįȬƝ�àāƢɮȧ�ÀMʟċ�ɮàāƢī已Ģɐ1反乏ȱ

ß�e~川ɉŴ（�ķƞǢ��� 

  H5a�ʴū#Ʃʘ�Ë/Țį�ɮ`´�ˡǊʊʴū反乏ß�e~川

ɉŴ（� 

  H5b�ʴū#Ʃʘ�Ë/Țį�ɮĮā
ŧ士ȯʊʴū反乏ß�e~

川ɉŴ（� 

  H5c�ʴū#Ʃʘ�Ë/Țį�ɮ`´�ˡŶȱʊʴū反乏ß�e~

川ɉŴ（� 
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ǓɎǱ ŊÇ>Ĉ 

Ǔ
ɉ�ŊÇʧcəŵÜɄ 


�Ļ B2Bɤ�ƦƢ`Z 

 公Ȣ公ȢŋºĐȮÁ�ʇʘʇɜʯ�oþȬÜȬƋǞ�ǒ÷ƺå�ƛ�Ƌ

Ù
š!řŶȱ��˹Đřâ�公Ŷ公�ņƋȮ�ʇɜoþ�ʯ�oþ�ȆÚ

ƦūƋƭ¼ȀÀʟ˴Đoþɮȧ�W\�ʯ�oþ�ɉŇ�ǡ�ƃ」�Ďľ�


�ň̓�c�ÙŻȩĔƋhňAɬ̫ïś§ĐʜźˮȪáƦī� 

 ƛ��ŗ÷Ȇ��ǒŻȩĔƯƺ且Đ C2C�B2Cɤ�ƦƢ`Z�ɤ�ƦƢ

ʩ��ĺkħ B2B_Ǽ�干Đȗŭ>~�Ǭɢɤ�ƦƢ`Z�uɂǹ�Ƌ�Ŵ

ɉŇƿˮ�c�Ű��c�®ŶĐæ付ĮɅǧŚ§，月�c�Ǭɢʇʘʇɜ引

�_ǼˆɁ�kħȢ�Đ B2Bɤ�ƦƢ`Zɨĺ�"ƩĐğÐ77

�http://alibaba.com��Äƀ�ğù¦Đ Tradekey�https://www.tradekey.com��

ŞȎĐ Global Sources�www.globalsources.com�ț�à"�Ź中"Ʃɤ�ƦƢ

ŊÇ"9�www.100ec.cn�÷ȗ¨Đ 2017�į"Ʃ B2BɤƦ_Ǽ士中ɻȒǽ

±�2017�"Ʃ B2BɤƦoþǟʩƝɡ 20.5Ɉ也*�ňA|Ȋʝĝ 22.75%�

手�ý"Ʃ÷ƽƣň̓ĶȜ�ã­ɀǶ"�ĬuɂƳGȗŭ�2017�"Ʃ B2B

ɤƦˤ�ǟʩłɡ 350也*�|Aʝĝ 34.6%�分˛uɂ�!˼ñĎľ�」ˍ

țǈ/�ʝŠāƢ�ňɮưƣǎɂȗŭ���̚ČĔǒ�Đoþ`Z��ʴū

� Ɇʭ�~付Įȹʖī已Ģɐ�ÒȆ0�Ï反乏�`Z�ʴūĐ�ʧõĺ化

̪cŊÇƞǢĐǵØʩĬ� 

 cŊÇƿh"ƩĻĒ� B2Bɤ�ƦƢoþ`Z¤łəƐȿȳɮȧ�yʋȳ

297ūʴ>uɂəƐ�-VɊˤ�˹ɣ¨"Ʃ}�ĭ_�Oĵ�ˠ�Řʣ�ɿ

İ�ʟĂ�ĆP�Ćĩ�ȑP�ȑĩ��世�內ɫ��Ă�[��3Ŀ�Ž�

țĭ_�cŊÇǬɢəŵȿȳ�˄ǌ�ÒȮ�ŊÇ.）� 
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Ǔ�ɉ�ˎȯ�ßʊǕŔ.） 


�ˎȯ�ß 

cŊÇÙh IBM SPSS 25.0ǕŔǥ̫Ʈ�ŴʧcȮ�.）�˄ǌ�̪̑士

中Tʺõ�Òh Hayes (2013)÷ȰȗĐ ProcessȅsȮ�川ɉ.）�ǵɀĐ

Processȅs不� 74ţʩĬ�Oĵ�川ɉ̨士ʩĬ���心̨士ʩĬ���心

Đ川ɉ̨士öĺ�川ɉĐ�心̨士ț}ʀʰ̈ʩĬ�ÙhĔX久ƮɮˡĐ̨士

ũháɮˡĐʩĬ"®T� 

��ǕŔ.） 

¬hG�ǕŔˎȯ�ß�ƮɮəŵȮ�ǄŗõǕŔ�ȲʞƖ手.）1川ɉ

Ŵ（.）�G�ƙɮ}ţ>ĈȮ�文œʐÿ� 

1. ǄŗõǕŔ 

cŊÇÙh IBM SPSS 25.0ɮȿȳ#əŵʧcȮ�ǄŗõǕŔ.）�G�ɔ

ʧc#ȟɳǘ��cŊÇÙh�士.ƘȮ��ɔȵkOĵ-V�ɋ�-V�n

�士�ŧ�
士�-Vȫþ_Ǽţ士�Òɮ}̨士Ȯ�ǄŗõǕŔ.）��ɔ

ţ̨士#ǵ�Š�ǵ�Š�`´士�大Ɇů1̨ǐ士ț士中� 

2. ȲʞƖ手.） 

ɤ�ƦƢ`Z�ʡ以ʴū反乏#�ƅǒ��ł��Ŵ̭ɭcŊÇ�̨士�久

M�Ƹą̂士G¬̭ɭ���ÙhȲʞƖ手.）.）#�ß̫˂¤>Ĉ���

Ǔ
ʞü�Ƹą̂士�-VˇY�-Vǟʩ�`ZÙhŶȱ��Ǔ�ʞü��̨

士āƢī已�`´�ˡǊ�Įā
ŧ士ȯ�`´�ˡŶȱ��Ǔ�ʞü��̨士

ɟƔī已�ĎľŶȱ�� 

3. 川ɉŴ（.） 
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cŊÇ¬h PROCESSȅsȮ�Ʃʘ�Ë/ɮýāƢī已ʊʴū反乏#川ɉ

Ŵ（.）�ǔ� PROCESSʩĬ"ĐʩĬ 1� 

 
ɩ 2 PROCESS Model 1 

 

ɩ 3 Model 1 Statistical Diagram 
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Ǔ�ɉ�ŊÇ̨士ʊ˂¤õ：Ɍ 


��̨士 

1. āƢī已 

cŊÇǬɢĻĒ�"Ʃ B2Bɤ�ƦƢ`Z�#-ȰəŵŜś�ɕʇƄȆÚ

â�/ĐʇŜǢŔ�ÙƳʴū÷ȆÚ#āƢī已代ƳÀłŘœ�Ź中

Parasuraman (1985)÷ȆKĐāƢī已&ɳś�ƮÙhý`Z+Ṱɭá#�ˡ

õ��·õ�TʺõÜȮ�ˎȯ�àţ«：Ɍ1˂¤ǫ̃士��� 

�
�� �·õ�ɬ已Ǣĸ�Ǣǳ�ȆÚāƢĐ
ŧ1�ß 

�ȵkƮiʇƄ"}-VŜśUƠ�ʴū÷Ǣɋ#Įā
ŧ士ȯÜˎȯʴ

ūāƢī已Đ�·õ� 

���� Tʺõ�Ɇʭ©Ǎø仍ĐƋ��ƋɆŶ�Ȕ]十Đ¶�āƢ 

�ȵkiʇƄ"�ýuɂ˩Ŵ�ĐȪĔ%ƣ�ȵkɓ�ʴūĐ`´�ˡŶ

ȱÜˎȯʴūāƢī已ĐTʺõ����őʴū�ˡŶȱȬș�Ȭ¸ǩ�ɮà

反乏�e~ʡ以� 

���� �ˡõ�ȆÚāƢĐ¸ǩ�1�ȗõ˟­Į: 

�ȵkiȪĔ%ƣ�ȵkɓ�ʴūĐ`´�ˡǊÜˎȯʴūāƢī已Đ�

ˡõ�G�ɔ�ȪūDƣˬ̏ʴū#ʻ�ʴūĺ¯��ȗõ�˟­付Į� 

2. ɟƔī已 

Ź中Wolfinbarger (2002)÷：Ɍ#ɟƔī已�ĺ�ʴūŭǍàāƢTʺõ�

ɆʭõĐƋ�	�C Peters (2000)ŊÇ�ȗǍ�ɤ�ƦƢ_Ǽ"ĐŻȩĔɁȊǅ

÷�ŕĐǎīƋ1ŶKǤ�����̨士ƿhʇƄ"-VƋ��ȫþƋ�Đ�

ȵkɓ�ʴūĐ`´ĎľŶȱÜˎȯʴūɟƔī已 

��川ɉ̨士 
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1. Ʃʘ�Ë/Țį 

Ʃʘ�Ë/ĺuɂł�úŭ_Ǽ�ȏ5ŝ˚ɁƿäĐŘœȜǏ#
�ȕ�Ź

中wħ=̙ƹƏ�ɮýuɂƿä�Ë/ȜǏĺ¯�­ý-Vȗŭ不�!|ȼ

Ê��cŊÇɮȧłƩʘ B2Bɤ�ƦƢ`Z�`Z�ʴū�士ł"Ʃ"�Ĭu

ɂ�5士Ü�{į�7ƫȈê�ŎƩț�Ƥ���ã­"Ʃ"�ĬuɂȰúƩ

ʘ_Ǽ�cŊÇÙh entropyȒȯ>Ĉ(Jacquemin, 1979; Michael A. Hitt, 1997)

��ɩ 4��ÒÙhʇƄ�÷ȆÚ̓ýʴū�ýBŅ}�干ƨ_ǼĐ干ƨAÛ�

G PiJĘ-V�ýBŅ}Ʃ#干ƨAÛ�Üɇ¤ˎȯĴ大� 

 
ɩ 4 Entropy-� 

���̨士 

1. ʴū反乏 

�ǡ� B2C�C2Cɤ�ƦƢoþ`Z��Ǒ�ʴūĐȤʜÈǕ�ŻȩĔ�

�áǤīĲ�zĚ�`Z�Ƞ$ʴūȤʜ��Ó`ZĐȤʜÈǕɁƮȤʜÀł

Ǘ.�ɨĺĎľāƢ�ʴūāƢ�ǎīī已ț�ȕ�ȤʜÈǕ巴Bʴū反乏Ř

œˎȯ>�#
�£�ȤʜÈǕ� B2Bɤ�ƦƢ`Z��比ýŶȱ�ƅɮýu

ɂÜʐňɮŘœ�ˆɁ�cɝ
ƌ�ǒŻȩĔƝ���ȤʜÈǕ�� B2Bɤ�

ƦƢ`Z�îdɨ B2C�C2Cɤ�ƦƢoþ`Z"Ǒ��ýĺ���ȵk"�

cŊÇƿäňɝĮ̭Đ˂¤ǫ̃士�i�ɤ�ƦƢ`Z÷ȆÚ#ʴūoþȯʞ

ƇâįÜˎȯʴū反乏��oþȯʞƇâįĺiʴūɢS��`Z�÷Ǚˋ#

oþȯ�Òi`Z>÷â：ʞƇ.士Üˎȯ�őʴū.士ȬƝ�JĘ÷Ǚˋ#

oþȯȬƝ�Û��oþȯ)ý 0-2,000#ȱ�oþ`ZȠ$ 0.5˷̮lȤ.�

oþȯ)ý 2,000-5,000#ȱ�oþ`ZȠ$ 1˷̮lȤ.�oþȯ)ý 5,000-

10,000#ȱ�oþ`ZȠ$ 1.5˷̮lȤ.�oþȯ)ý 10,000-30,000#ȱ�
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oþ`ZȠ$ 2˷̮lȤ.�G�̕ƽ�ǵƝ�oþȯ�ý 50,000,000�oþ

`ZȠ$ 5˷̮lȤ.� 

[�Ƹą̂士 

iýʴū反乏Ɂʷåǡ�Ḓ�Į̭�ƅʡ以����ŊÇ"M�Ƹą̂

士GäƳÀ二Ɇ#ŊÇȟ（�ɮýǟʩɝ�Đ-V�ēɁɁȠ$ɝ�Đ̓ą�

Cő-VǟʩȬ��JĘàT升ƳĐəɄňɮ�Ȭ�����cŊÇ"�Ʈ-

VǟʩGŧ�
士łˎȯĴ大�M�Ƹą̂士�-VˇYȬƶ��ňAɀǶ-

V�不�À�ŶȱǙˋ付Įóɘį�ŻȩĔĢt�ÒǶǫà-VīȖʜŠ��

cŊÇ"Ʈ-VˇYG-V�nŶȱłJĘM�Ƹą̂士�� B2Bɤ�ƦƢ`

Z� 2004�Ȱ；ȗŭɁŧâį�-VuɂȾœ�ɕoþ`Z�ǣʴƦīņȷ�

łɁŧ�uɂ-VȬ�Ùh�oþ`Z�!XTGǙˋ付Įóɘį�ňɝŤȮ

�Đuɂ-V�ɮý`ZĐʎĒ�Ɋ̪�ňɮÀ����cŊÇGʴūM�`

ZɁŧŶȱÜˎȯàuɂ-VÙhÙh�`ZŶȱ�¤łƸą̂士�及ȟG

��cŊÇGŧ�
士�-V�nŶȱ�`ZÙhŶȱ�¤łƸą̂士ÜʭĤ

cŊÇɮʴū反乏ʡ以#二ʭį�
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Ę 2 ̨士˂¤õ：ɌʊəŵÜɄ 

̨士 ˂¤õ：Ɍ əŵÜɄ 

āƢī已 `´�ˡǊ Ļ B2Bɤ�ƦƢ`Z 

 Įā
ŧ士ȯ Ļ B2Bɤ�ƦƢ`Z 

 `´�ˡŶȱ Ļ B2Bɤ�ƦƢ`Z 

ɟƔī已 `´ĎľŶȱ Ļ B2Bɤ�ƦƢ`Z 

反乏 oþȯʞƇ.士 Ļ B2Bɤ�ƦƢ`Z 

Ʃʘ�Ë/ }Ʃ干ƨAÛ Ļ B2Bɤ�ƦƢ`Z 

`ZÙhŶȱ M�ɁŧŶȱ Ļ B2Bɤ�ƦƢ`Z 

-Vǟʩ ŧ�
士 Ļ B2Bɤ�ƦƢ`Z 

-VˇY -V�nŶȱ Ļ B2Bɤ�ƦƢ`Z 
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ǓrǱ əŵ.）ʊȟ（ 

cǱOĵ&ţǭ.�Ǔ
ɉłǄŗõǕŔ�ʐÿ÷ȿȳəŵʧc.¨ď

ĉ�Ǔ�ɉł}̨士jɸȋň̓.）�Ǔ�ɉÙhȲʞƖ手.）ɮƞʐȮ�化

：�Ǔ[ɉłÙh PROCESSȮ�川ɉ̨士.）�Ǔ&ɉłƽ工ƞǢ化：.）

ȟ（� 

Ǔ
ɉ�ǄŗõǕŔ 

Ę 3�Ę 4�Ę 5łcŊÇ#əŵȿȳʧcǄŗõǕŔ.）�ǀƛ}̨士六

ɵŠĲ�cŊÇ-Vuɂʧc及士ł 297ū�ŊÇʧc-Vuɂ"� 48.5%�

ǜ"ƩʟĂ�à�łĆPĐ 12.1%�à"Ⱥ� 16.2%-Vuɂ�n�士ł 10�

G��31.6%-Vuɂŧ�
士ł 51-100
�i�ṰɭK�`Z�G"�Ĭ

uɂłD�C士中"ȭɢ
QĐ-Vuɂàȫþ_Ǽţ士ł 11-14Ʃ�`Zß

�Ʃʘ/#Ɓõ� 
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Ę 3 ʧc#ǄŗõǕŔ 1 

ʧcƁʢ �士 �.A 

-V�ɋ   

�ˠ 16 5.4% 

PÖ 1 0.3% 

Řʣ 2 0.7% 

ɿİ 5 1.7% 

ʟĂ 144 48.5% 

ĆP 36 12.1% 

Ćĩ 12 4% 

ȑP 3 1% 

ȑĩ 1 0.3% 

�世 26 8.8% 

�� 1 0.3% 

內ɫ 12 4% 

�Ă 6 2% 

�ż 1 0.3% 

[� 5 1.7% 

3Ŀ 1 0.3% 

Ž� 25 8.4% 

Notes: N=297 
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Ę 4 ʧc#ǄŗõǕŔ 2 

ʧcƁʢ �士 �.A 

-V�n�士   

< 6 115 38.7% 

6-10 134 45.1% 

11-16 48 16.2% 

ŧ�
士   

<5 14 4.7% 

5-10 3 1% 

11-50 79 26.6% 

51-100 94 31.6% 

101-200 74 24.9% 

201-300 17 5.7% 

301-500 6 2% 

501-1000 8 2.7% 

>1000 2 0.7% 

-Vȫþ_Ǽţ士   

2-5 36 12.1% 

6-10 103 34.7% 

11-14 158 53.2% 

Notes: N=297 
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Ę 5 ʧc#ǄŗõǕŔ 3 

ʧcƁʢ �士 �.A 

ǎɂ̕«   

ɞɂ 36 12.2 

āɧƘs 85 28.7 

ɟ介 70 23.5 

ǲŢ 22 7.3 

ūɤǎī 34 11.3 

Żȩõɤ�ǎī 50 17.0 

Notes: N=297 

 

Ę 6 }̨士#ǄŗõǕŔ 

 ǵ�Š ǵ�Š `´士 大Ɇů ̨ǐ士 

`´�ˡǊ 0.1 1 0.85 0.14 0.02 

Įā
ŧ士ȯ�
� 1 6 5 1.5 2.29 

`´�ˡŶȱ��Ŷ� 12 72 20.6 16.3 266.32 

`´ĎľŶȱ�3� 1 50 13.9 9.6 93.04 

oþȯʞƇ.士 0.5 4 2.6 0.6 0.36 

Notes: N=297 
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)�0�
2+�?�� 

� 7 �A5
2+�?�� 

Notes: N=297  *p<.05 **p<.01

A5 1 2 3 4 5 6 7 8 9 

1. 8 =@ 1         

2. �%�<� .308** 1        

3. �%��� .265* .154** 1       

4. �%�:� -.408* -.451** -.121* 1      

5. 1#�9 -.221** -.077 -.120* .089 1     

6. &3� .362** .147* .137* -.158** -.140* 1    

7. ��;	 .124* -.058 .099 -.026 -.113 .097 1   

8. ��*7 -.010 .019 .017 -.027 -.021 .142* .124* 1  

9. �
��"- .000 -.110** .053 .004 -.095 .002 .605** .054 1 

��5 2.6364 .8524 5.0101 20.2121 13.5152 13.3131 7.0774 4.1380 5.6970 

6/! .60746 .13921 1.52343 15.70609 9.09451 11.19663 3.39774 1.40624 3.17439 
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)�0�.4$>�� 

� 8 .4$>�� 

 Model 1 Model 2 Model 3 

 β t-value β t-value β t-value 

'�A5       

��;	 .199** 2.735 .164* 2.532 .153* 2.387 

��*7 -.028 -.490 -.040 -.776 -.041 -.803 

�
��"- -.119 -1.637 -.091 -1.409 -.099 -1.553 

�A5       

���<(   .134* 2.306 .126* 2.206 

����5,   .195** 3.745 .180*** 3.490 

���<"-   -.321** -5.586 -.312*** -5.511 

����"-     -.155** -3.026 

R2 0.025 0.244 0.268 

Δ R2 0.015 0.229 0.250 

Notes: N=297  *P<.05 **p<.01 ***p<.001 
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Ă5ļ�ŧļÓ��� 

��� îŗTz�Ō�，QŻ�œũÍžƘ¡ŧļÓ� 

¥ 9 PROCESSŧļÓ� 1 

ƛŠ Coeff se t Sig. 

QŻ� 2.5293 1.0153 2.4911 .0133 

îŗTz� .9084 .4322 2.1018 .0364 

QŻ� xîŗ

Tz� 

-.6377 .5087 -1.2529 .2113 

ñŠ -.4116 .8716 -.4723 .6371 

R-square .1939  

Notes: N=297 

 

��� îŗTz�Ō�，[q�œũÍžƘ¡ŧļÓ� 

¥ 10 PROCESSŧļÓ� 2 

ƛŠ Coeff se t Sig. 

[q� .2598 .1003 2.5894 .0101 

îŗTz� .8027 .2642 3.0383 .0026 

[q� xîŗ

Tz� 

-.0862 .0506 -1.7044 .0894 

ñŠ .5095 .5237 .9729 .3314 

R-square .1651 

Notes: N=297 
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��� îŗTz�Ō�，1ŭ�œũÍžƘ¡ŧļÓ� 

¥ 11 PROCESSŧļÓ� 3 

ƛŠ Coeff se t Sig. 

1ŭ� -.0391 .0079 -4.9550 .0000 

îŗTz� .0607 .1144 .5306 .5961 

1ŭ� xîŗ

Tz� 

.0127 .0040 3.1942 .0016 

ñŠ 2.6761 .2629 10.1790 .0000 

R-square .2751    

Notes: N=297 



‧
國

立
政 治

大

學
‧

N
a

t io
na l  Chengch i  U

niv

ers
i t

y

	

	 	 DOI:10.6814/THE.NCCU.IB.030.2018.F06	37	

Ă�ļ�÷Ũåċ��ģ� 

���，QŻ� 

@¥ 7Ţ­ 21¢�8oQŻýŌũÍžƘŞƙ¡ºƏ©Š¶ 0.134�ģ�

ņ�ƜĤ&ĺ�nÿ=ºƏ�¥B�Ļ8oQŻýĩä�[k�ũÍžƘ�P

]åċ 1XC� 

���，[q� 

@¥ 7Ţ­ 21¢�®��ËŠīŌũÍžƘŞƙ¡ºƏ©Š¶ 0.195�ģ

�ņ�ƜĤ&ĺ�nÿ=ºƏ�¥B�ĻũÍ®��ËŠīĩT�ũÍžƘĩ

ä�P]åċ 2XC� 

��� �，1ŭ� 

@¥ 7Ţ­ 21¢�8oQŻÕĬŌũÍžƘŞƙ¡ºƏ©Š¶-0.321�ģ

�ņ�ƜĤ&ĺ�nÿÂºƏ�¥B�ĻũÍ�Ř8oQŻÕĬĩä�ũÍž

Ƙĩg��ŘQŻÕĬĩĠ�ũÍžƘĩä�P]åċ 3XC� 

5�� Ņá¬Ū 

@¥ 7Ţ­ 31¢�8o µÕĬŌũÍžƘŞƙ¡ºƏ©Š¶-0.155�ģ

�ņ�ƜĤ&ĺ�nÿÂºƏ�¥B�ĻũÍ�Ř µÕĬĩg�ũÍžƘĩ

ä�P]åċ 4XC� 
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��� ŧļÓ� 

1. �，QŻ� 

@¥ 8 PROCESS��ģ�1¢�îŗTz�Ō�，QŻ�œũÍžƘŞƙ

�ŧļ©Š¶-1.2529�<ņ�ƜĤ&ĺ�¥B�ũÍîŗTz�ġ¯}�ĶŌ

�QŻ��žƘĐXŞƙ�P]åċ 5a�XC� 

2. �，[q� 

@¥ 9 PROCESS��ģ�1¢�îŗTz�Ō�，[q�œũÍžƘŞƙ

�ŧļ©Š¶-1.7044�<ņ�ƜĤ&ĺ�¥B�ũÍîŗTz�ġ¯}�ĶŌ

�[q��žƘĐXŞƙ�P]åċ 5b�XC� 

3. �，1ŭ� 

@¥ 10 PROCESS��ģ�1¢�îŗTz�Ō�，1ŭ�œũÍžƘŞ

ƙ�ŧļ©Š¶ 3.1942�ņ�ƜĤ&ĺ�[=Mŧļf?�]Šű¥B�ŹĤ

ũÍîŗ�ġ¯¡�K�ĶŌũÍ8oQŻÕĬ�žƘĬĀ>Şƙ�lũÍŰ

[ńä¡îŗTz�ġ¯lªÒ8oQŻÕĬœžƘĬŞƙġ¯�P]åċ 5c

XC� 
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ĂĒē ģŨ�°Ɨ 

 ;»wZSõßŉ�ë，84
ũÍğ.�¬Ū§Ŀ�Ō�žƘ�Şƙ�

}+ũÍîŗTz�ġ¯f¶¬Ū§Ŀœũ$žƘ�ŧļƛŠ�;ēðŖ�»

wĔć»wģ���\ę.;»w�Åƀ¡Ã��Ĕ±ƈĕę.<�ºƏ»w

$M°Ɨ� 

Ă�ļ�»wģ� 

�ű;»wĂ�ēĭŜâƇ���ŧļÓ����ģ��+�ð;»w�

åċœƝƎģ�Ųþ¶¥ 11�}Īb»wģ��õß� 

¥ 12 ÷Ũåċ��ģ� 

 »wåċ ģ� 

H1 ½ũÍ8oQŻýĩä�ŌũÍžƘ

[ƜĤ=MŞƙ 

XC 

H2 ½ũÍ�ċľ�®��ËŠīĩT�

ŌũÍžƘ[ƜĤ=MŞƙ 

XC 

H3 ½ũÍ8oQŻÕĬĩĠ�ŌũÍž

Ƙ[ƜĤ=MŞƙ 

XC 

H4 ½ũÍ8o µÕĬĩĠ�ŌũÍž

Ƙ[ƜĤ=MŞƙ 

XC 

H5a ĩä¡îŗTz�ġ¯�Ō8oQŻ

ýœũÍžƘ�[=MŧļÓ� 

�XC 

H5b ĩä¡îŗTz�ġ¯�Ō®��Ë

ŠīœũÍžƘ�[=MŧļÓ� 

�XC 

H5c ũÍ�îŗTz�ġ¯�Ō8oQŻ XC 
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ÕĬœũÍžƘ�[=MŧļÓ� 

��� �，QŻ� 

;»wģ�ƜB�ŉ�ë，84
ũÍ�，QŻýœũÍžƘnÿ=MƜ

ĤƏ©�œH« Aberg (2000)ğÿ×ħ£Ō�ŒŃkþø�=Mō¯�»wģ

�ºd�œ;»wåċ÷Ũºă�Sŉ�ë，7ė��ũÍŌ�×ħ£¡Ŧ


ĹĎQŻýä�[k�ę�ũÍžƘ�Sĝ�ŵ`�lÕœ�Ơ�Ë�³Ā¬

öƖ¡Ŧ
D�7ė
�S×ħ£)、ſƍũÍ�Ů�ũÍ½Ýę�ŤŊ�º

Ō¡QƉ�Ō�žƘ[=MÓ��  

��� �，[q� 

Öű»wģ�ƜB�ĻũÍ�ċľ�®��ËŠīĩT�Ō�žƘ[ƜĤ

(=MŞƙ�»wģ�œH«åċ÷Ũºă�œ Aberg (2000); Kim (2004)H«

»w÷Ũºd�ƚ®S%ńLĀ¬��2Õ�Ō�ũÍ�ċľ�®��ËŠī

ĩT��ĳ���VIĳ�V ĳś/��¢ƕÆźĶÄg�Ō�×ħ£�

Ŗ�½ũÍ®��ËŠīT�Ļ×ħ£[；ƋĀ>Õ�ńÝƂhs��ũÍ�

kĈþĢôq�P]Ý�ũÍžƘęä� 

��� �，1ŭ� 

Öű»wģ�ƜB�ũÍQŻÕĬĩĠ�Ō�žƘ[ƜĤ=MŞƙ�ŉ�

ë，D�P�D�ŢW�×ħ£ĝ�ŊŗöƖĀ¬��Ơ�Ë�(Ďñ¶H,

ě±YČ�P]ś/×ħ£¢ƕÆź��Ť���ºń��ÞŊƞ�Å�×ħ

£P_Ō�ŉ�ë，D�84
ũÍ¡ĚùĶuä�(�K�Ŋƞ�Å�Ļ[

；ƋĀ>Õ�×ħ£Ýŵ`«��ŬŁ；³m[ŀvŶ��P]�½ũÍSD

�84
Ý�Õę�®!QŻ�¨ÝÄgƚ®�¢ƕÆź�Sƚ®Ō��Í�

ë¬Ģ[ŏşÕ�ũÍ½Ý�ÕQŻ�¨Ý[ÓęäũÍžƘ� 

5�� Ņá¬Ū 
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Öű»wģ�ƜB�ũÍ µÕĬĩĠ�Ō�žƘ[ƜĤ=MŞƙ��Ŋ

ƞ�Ŭ�K¡³�×ħ£ĝ�SD�ğ>Ļ�lY�Ā¬�(TŠD�qW¶

×ħ£H,úěį�ũÍ�ðë¬.Č��ò×ħ£Ō�Ŧ
D�Ķu/Ə 

ë¬ÑU� µĪ¯Ģłà�+Ƃh¦Ÿ
ĵ6�_ĻũÍÝS×ħ£�Áĕ

Õ�Õ.Č�¨[k�Ĝ�×ħ£ŏş�ęäũÍžƘ� 

��� îŗTz� 

Öű»wģ�ƜB�ũ$îŗTz�ġ¯Ō��，¬Ū�¡QŻ��[q

�œũÍžƘ}ĝƜĤŧļÓ��Ĳ�Ĥũ$Ĳ�Ĥũ$îŗTz�ġ¯¡t

ƛ}�ĶŞƙũÍ�，QŻ��[q�œũ$žƘ�1Ý�Ə©�Ğ_�îŗ

Tz�Ō�ũÍ1ŭ�œũÍžƘ[ƜĤÓ��-¥ŹĤũÍîŗTz�ġ¯

¡�K�Ō�ũÍ8oQŻÕĬ�ũÍžƘUSĤŧļÓ��(¶=MƏ©�

�ÊPS��½ũÍîŗTz�ġ¯ĩä���öƖ�®!u/ŝ�����

*Ň�ÕÐ�Ŕ{�#�ÐāĢPÚ��P¶USč~PÚ��òƚ®Ō�ũ

Í8oQŻÕĬºń�SĲ�P_ªÒũÍ8oQŻÕĬœ�žƘĬ¡Ə©� 

Ă�ļ�őþĲû 

;»w�? DeLone and McLean’s Information System success modelĂ�-

�Ă�-�Ðā�@ DeLone (2003)�Ă�-Ţ­��/	��，¬ŪƛŠ�Ī

bü	õß�}�? Parasuraman (1985)�ę.��，¬ŪŎÅ��;»wŌĦ

84
�ÝƟŋ��¬Ū§Ŀ�/	Ņá¬Ū§ĿõßŌ�ũÍžƘ�Şƙ� 

ÇH�H«TŠ»wžƘ�§ĿþŨ#Ɠ��T¼
�»wõß�î�

B2C�C2C84�ƅ�/	îŗºƏƛŠ�(žƘT+`ƛŠ�ŧļƛŠ¶

)�»w�Ō�ũÍżÓ�×ħ£b¶�×ħ£ƁĨĲƒ�§Fġ¯ĢŞƙ�

;»w�»wŌĦ¶�î¢N B2Bŉ�ë，84�¶�k��Gķu/Î�ƃ

Mîŗ���:Đ�I¾#D�84�ƚ®�`'¸LR�j?]84îŗ�
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�Ø�f¶;»wŧļƛŠ�ģO�?ũ$žƘf¶PƛŠ��ŀS�W�8

4��¬Ū§ĿŌ�ũÍžƘ�Şƙ��ÏþŨŻ?�ťĖ� 

�\�Ľ»wģ�ƎŊ�Sºd¯ä¡ŒÙċÀ���ũÍ�ğ.��，

¬Ū§Ŀ���，QŻ��[q��1ŭ��Ņá¬ŪŌ�ũÍžƘ[=MŞ

ƙ�Ō�¤\ĐĊ�×ħ£�ũÍ�ċľ�®��ËŠīĩT�ũÍQŻÕĬ

ĩrď�ũÍQŻýĩä�¹Ý[Óę�ũÍžƘ�(½ũÍÝSƚ®�Áĕ

±�lÕ.Č�ÝÄgSŉ�ë，D�7ė��Płà�ŌŐ�Ā>¡�Ť�

��×ħ£�ĳ¢¡¢ƕÆź�P]ũÍÝđňś/®��ËŠī�lÕQ

Ż�ęäQŻý}Ĝ� µÕĬĢÝ
�Ō×ħ£İņ¬Ū§Ŀ��Ćų`|

žƘ� 

Ă��TŠ»w§ĿþŨ�ũÍžƘ�#Ɠ�ø?；�qWƝƎåċ�;

»wĴĮ�î¢N B2Bŉ�ë，84
��ī�2GķŠű�Ŋŗ�ŀS]8

4
�ũÍÝđň84
�ę��Ì~§Ŀ�[ÓŌ×ħ£ğá¬Ū§Ŀ��

Ɣ�£f.。i�S]řï��?ŊƎ»w�ƝƎLþŨ1b��ƝƎåŖ� 

Ă�ļ�»wÃ�œ<�»w°Ɨ 

��� »wÃ� 

;»wƄ+¢N B2Bŉ�ë，84¶»wŌĦ�+ƆÏþŨ�Ż?ťĖ�

Ō�ũÍžƘ+84$�ę�D�īŜÛ�¯¶ŴīƛŠ�eƌ�žƘxĄ�

B2Bŉ�ë，84�<ĉƚ®[Ój?�TŠũÍ�Ćų�ĥŚŠīĸ��Đ

X�Ž8oĥŚ�v��ŠĥŚ£�"���Ā>æŕ�E�³�?£Ō�8

4�ĥŚxĄ�<ţó�Ā>ĥŚ�ÎœĥŚ�Š�ºă�ôq�P]ĝ��

?84
�žƘxĄf¶PƛŠ¶�ŷů� 

���[ðžƘxĄą��84ŒÙ���ą�įA0²Ā¬¬Ū�Ğ_
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]įA0²×ħ£)ƟĲy�(S;\»wŌĦ84�ńƐŴī�Ğ_Şƙũ

ÍžƘ�PÚ��×ħ£Ō�ũÍĀ¬¬Ū�)Ɵĳ�9Ğ�³PÚ���_

;»w�ı)¿õß�，¬Ū�Ņá¬Ū�Şƙ� 

��� <�»w°Ɨ 

;»wŌĦ�ŉ�ë，84��žƘxĄƌ��?£ÕĬPÚĢŞƙ�S

]84
�Ćų�ĥŨ}�pŲ�TŠëÍ�Ćų�ĥŨŠī·a3[Éc

Š�<�»w$Å1ãŌ]žƘxĄ�đňÕĬ¡Ćų�ÕŰ[uTĥŨŠ

ī�84�ĥŚxĄðu�ê^ŚÈ�+ğÏupI�»wõß� 

�\Ō�Ā¬¬Ū�É�)ƟJĦ�<�»w1ģO；����ŊŪłÔ

���ð]ƛŠÜ	»wťĖ��+ę�»wƊĘ��;»w��ø��îŗ

Tz�ġ¯�+ũÍSLî�ūíī%�¶ŴīƛŠ�<�»w1/	ũÍ.

�îÍ�ğÏġ¯ĢƛŠ�+ś/]ŧļƛŠ�Tš��E�³õß¬Ū§Ŀ

³mĶP�KĀķƑiĀ¬P_Ō�ũÍžƘĀ>�KŞƙ� 
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