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Abstract

The e-commerce platform makes it easier for consumers to compare the
information of sellers. With many competitors on the e-commerce platform, what
signals should the seller send out to build their reputation, increase their sales, and
reduce perceived risk to increase consumer willingness to purchase, is the subject of
the seller.

This study uses a well-known B2B e-commerce transaction platform as the
research object. Using the service quality and delivery quality as the self-variables to
explore the impact of quality signals on the reputation of the seller on the e-commerce
platform. Use international diversification as a moderator variable to explore its
adjustment effect on service quality signals and seller reputation.

This study collected a total of 297 companies and data, using the IBM SPSS 25.0
statistical software to conduct a narrative statistical analysis of the data samples to
understand the sample characteristics, and then use the hierarchical regression
analysis to verify the hypothesis, then in the end, use the PROCESS plug-in to
analyze the effect of the moderator. Finding in this study:

1. The more the number of customer service employees, the faster the seller
responds, and the higher the seller's response rate, can effectively improve the
seller's reputation.

2. If'the seller can ship immediately after the customer places an order, it will have
a positive and significant impact on the seller's reputation.

3. The higher the degree of international diversification of sellers, the weaker the

relationship between the seller's average response time and its reputation.

Keywords: signaling theory, reputation, international diversification
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