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ǅ��Áƀɍ˄ĉ八ƅȍĻ�Ļcġ�ńóɗ˓ȿå�Ļ7ġ�ńóɗ˓

W\�ȿĻŁ�Ã�了Ȥ予�ɗƩ世ƨ̑�:ŕǨ'Ɠdġ（˿�©˧ÕBʭ�

ǋk�了WĻġɗĚ��ŕŝÔĉ九ëġ�ƃ大�升ō̺Ǌġ�̵��

ÃƢɋ±¼�Ƿj˙F�űťɖ̘ġōņ˦Ǖǒǈūǖ�ƃ��ƃ´âÝ

Ƶ̔��3̼ɕħǴ�ƌɄ止ƣÃ˙Fġ-Ù�ŕÃɶȓ�jQŕʸ˙Fȑō
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ƀʷǚɞɕ�Ƀø�ɶ升Ǳʸªġ已ų����ƕ¯ɖ˱�ƃ�失Ã˳ ʑȳ
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̺大Ȥ³ƌ��ƃġ入̂大�中�āāōE˂Ã�Ķġƶ��įǅʽþ *ō
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ȴ十ÿůġ介ĸȨƁ �`͜ġ O2O ƓȺ¢ŕ+�ŕ̚ɑ�ƓȺĦ�-�

王ĠɆŒɟ心反ȇǧ� *己Íġ王Ġʠ七å̎ïǡĹɻƤ=王ȼƹĹ�ŕ�

ˌwĹȦƢ�Ɗľwȯáġ王Ġ͚外�ŊV8̐ɶƓȺĦ�仍!仍 ġ̫Țƶ

˯¢ŕ�͘ǊƐcŬť���

jŝÔɓ天âr大ʙÙǟ˙ȫ升ǟ̠͝�ɸʌȘWȇ˟Ďɶ可 O2O ̫Ț¢

ŕ己Íġ̠͝�ÜǎÔ`͜ƓȺĦġ O2O̫Țƶ˯�ǽ了wɕČˆĚ�ƫʑ 20


44ɣNī��7ȝ�仍!大仍 Ǹ一ȿ¢ O2O王ĠġoǤȿ¢ƻ？˘őŁ�

�ɐɈ� 317 Ŷ�Ɗˆj�ŝÔȮĔEŅ�天�ć̠͝�� O2Oƶ˯!�ƓȺ

Ħǋ仍!̫Țë仍 �online to offline
ġƶ˯Z¹ɻƤć�Ž五大Ĥyć�ǡ

Ĺ�ˆć�]͚外大��ć�ɽǸ一đƵĹ˚大��ć	ǋ仍 ̫Țë仍!

�offline to online
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ABSTRACT 

The trend of integrating virtual world and physical world at commerce domain, 

O2O shopping has become one of the latest trends in Taiwan. Consumers are more and 

more used to switching their mind and action among all possible and available channels 

based on their specific needs. Thus, from the service provider point of view which 

attempts to conduct attractive shopping experience to maximize O2O effectiveness, it’s 

essential to fully understand consumers’ motivation and behavior of channel migration 

between online and offline. 

This study develops models for O2O purchasing motives and behaviors which 

synthesizes uses and gratifications framework and other related theories and views. In 

addition, the consumer O2O channel migration motivations in Taiwan are also 

identified. The 317 web questionnaires collected from aged 20-44, online and offline 

channel migration users within past one year in Taiwan based on purposive sampling 

method reveals results supportive of the Integrated model. The motivations of people 

who switch from online to offline include information, entertainment and sociality, 

variety, experiential and security, service quality and privacy. However, the 

motivations of people who transfer from offline to online include variety and 

information, entertainment, economy, convenience and efficiency. No matter which 

transferring way is, the unique value of the certain channel for the consumers shows its 

irreplaceable importance. Furthermore, entertainment and sociality motive indicates 

significance influence to the frequency of people channel-switching from online to 

offline. But the frequency of people switching from offline to online only affected by 

entertainment motive. By the extra analysis, an individual with recreational shopping 

orientation affects O2O switching frequency positively, but product category doesn’t. 
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Ǧ�ȃ� 士˙�

Ǧ�ɭ� ŝÔƶ˯大uġ 

ɩ4əåə�ƓȺĦ�王Ġ˰Ȫ.âr仍!大仍 Ǹ一�O2O
�TŴ]

Ƣ心反�十͚ÿ以͋ƹĹ�©ȇǮɮtD˯王ȼ�´ Offline to Online��Ĉō

ǋĤɱȎ͚ǊģĒ<Ŵ�ÿſġ王Ġɮ外Ł�˷ ëÿů心王ƹĹ�´ Online 

to Offline��˘ő予及ņW`͜ġ O2O ƓȺ¢ŕ+�ŕ̚ɑ�ä� 2017 �

Google Consumer Barometer ǩŦ͘v�Ưʂ 63%ġ`͜ƓȺĦɟâr仍!大仍

 ɽǸ一G�ȿ¢王ȼ�TŴġâr¢ŕZ¹
�十͚ÿȐÇǡĹŁ�ë仍!

王ȼ��仍!大仍 十͚ÿɛȐǡĹŁ�ë仍!王ȼ��仍!大仍 十͚ÿɛ

ȐǡĹŁ�ë仍 王ȼ��仍!ɛȐǡĹŁ�ë十͚ÿ王ȼ�Google, 2017
�

�c�Nielsen ˘ő`͜ƓȺĦǯ上âr→ÞǸ一王Ġ�ȨǠǋ 2012 �¡ 2017

�Ɏâr仍 Ǹ一ġƓȺĦ Ů� 9%�©âr仍!大仍 Ǹ一ġƓȺĦʷX�

9%�王Ġ¢ŕ�[ō!ʥőŜƹĹŁ�ëÿ7王ȼ�68�
�ëÿ7őŜƹĹ

Ł�ëʥ一王ȼ�52�
�Nielsen, 2012, 2017
�t!Ū]Ö�`͜ƓȺĦʀ

rɽɵɯ=ɽǸ一十分王ȼ¢ŕ+�̚ɑ�ȥ��ƾ7 O2O ś̹ŝÔ3�[ʧ

ȣĎȨƁ O2O ƹƵ互��ǈƳŗ�2016	Ɔ͟¾�2016	今ʊŸ�2016
�Ĉ

外功 O2O ªŕȈɞ¢ˠȬǢġ]¢ć�ĕ͠ɳ�2016	ŒB͞�2016
�ɿ@

ǎƣƓȺĦʹůġ O2OŝÔ��

uĶƓȺĦů�ġ O2O ŝÔ%�ǎƣʻ͍ O2O ¢ŕġƶ˯�Gupta, Su & 

Walter, 2004	Verhoef, Neslin & Vroomen, 2007	Lu, Cao, Wang & Yang, 2011	

Kollmann, Kuckertz & Kayser, 2012	Chen, Huang, Chen & Ku, 2015	ƷØĆ�

2016	Chang,Wong & Li, 2017
�Chenȫ��2015
大ƷØĆ�2016
ǋâr

大ʙÙ�uses and gratifications
ï�åǎƣ O2Oǌ力 ƓȺĦġ王ȼ己Í�©

æĦȁ_ʧȣĎƓȺĦâr仍!Ǹ一�online
ġ己Í�ÜȤǎƣ O2O ¢ŕ.�

仍!¡仍 �Online to Offline
大仍 ¡仍!�Offline to Online
ġ̫Ț¢ŕ己

Í��、Tǋ-�升ǟǎƣ O2O ̫Ț¢ŕ己ÍġŝÔ�ĉȨǠġ己Í-��ŝ

ÔȮĔ"�ĉ8Ę�Gupta, Su & Walter, 2004; Verhoef, Neslin & Vroomen, 2007;�
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Lu, Cao, Wang & Yang, 2011; Kollmann, Kuckertz & Kayser, 2012; Chang,Wong & 

Li, 2016
�̗ä�×� Changȫ��2017
ò Guptaȫ��2004
řŝÔƓȺ

Ħ心反ǋ仍 Ǹ一̫Ț¡仍!Ǹ一ġŹ��Chang ȫ��2017
ʬŕɛȐǡĹ

大已ƐġɻƤ�Ɯō¸AƓȺĦ̫ā仍!Ǹ一ġŹ�/�	© Gupta ȫ�

�2004
ġŝÔȮĔȨǠ��ƜȤĚʑƓȺĦĶā仍!Ǹ一ġ¢ŕǡq͘ȳʻ

͍����jŝÔġOťuġŕ
��
天�!Ūâr大ʙÙǟ˙大、T升ǟ

̠͝�ȘWȇ˟Ďɶ可 O2O ̫Ț¢ŕ己Íġ̠͝	��
ǎÔ`͜ƓȺĦġ

O2O̫Ț¢ŕŢŁġƶ˯�Q=¥ʝƶ˯]QʇȢ O2O¢ŕ	��
KɿĴȨ

O2Oæʝ-�̫Ț¢ŕ�´仍!ë仍 大仍 ë仍!
ŢŁġƶ˯ōµ-���

Ǧ�ɭ� ŝÔƥ̾ 

jŝÔ�升ǟ!ġƥ̾Z¹Q æ̠�ű��âr大ʙÙǟ˙ʬŕ化台Ǥ

ɟƏ及 Ú己Í�心反ârġȎO�Q̎ïʙÙɖ�tĎ�ǟ˙ǉ˘化台Ǥġ

Oƶ心反ć���Ǵ�，�充�1ƶćġɞɍ˄ŞÄřQ�ǟ˙ȿ¢8ė

�Ruggiero, 2000	Rayburn, 1996	Kamhawi & Weaver, 2003	Sangran, Siguaw & 

Guan, 2009
�©了\Ƿ̻ŝÔ�[ęŬƓȺĦʑɞȎOŞÄ��→Þ己Í�Ĉ

ō他târ己ÍåʇȢ化台ǤʑȌ�ȎOġâr¢ŕ�Ŀ@ǎƣ化台ǤŤȤĚ

ǋǦ�ŶȎOʙÙ、ŹjġȞŀ�ɟ̫�âr、TȎOġƓȺ¢ŕ����ŕ

�ɒɴ了\ŝÔ��Gůġ-Ù�jŝÔÆ O2O ̫Ț¢ŕȵŕƓȺĦŤ�Ǧ�

Ŷ仍!Ĉ仍 ȎOkƢ̎Ǌ己ÍʙÙ�Ĳɟưrɷ仍!Ĉ仍 ȎO�̫�âr

、T仍 Ĉ仍!ȎO�ɸʌ�ɶƓȺĦ̫Țâr-�ȎO大己ÍʙÙɄġ̹ĵ�

�c��¯Ď了\Qâr大ʙÙǟ˙åɶ可 O2O¢ŕ己Í�Chen, Huang, Chen 

& Ku, 2015	ƷØĆ�2016��jŝÔɓ天�âr大ʙÙǟ˙大、T升ǟ̠͝�

ȘW�Ŷɿ˟Ďɶ可ƓȺĦ O2O ̫Ț¢ŕ大己Íġ]Ƣć̠͝�ZŇǑ�ċ�

̠͝�˳ƕ己Í̠͝�天�ć̠͝
�Ü外功¥Ħȇ˟Ď8ėƌ O2O ̫Ț¢

ŕ大己Íġǌ力�jŝÔʬŕȮ�!Ū升ǟ̠͝�ƢÊǝ��ɶƓȺĦ�仍!

大仍 Ǹ一̫ȚġŹ��"�³ĎĀ§âr大ʙÙǟ˙ġ˟rˎ出� 

Ǡ4`͜ƓȺĦġ仍!大仍 ɽǸ一âr¢ŕHʚȘ;�TŴɟ心反ȇǧ

� *己Íġ王Ġʠ七���ŤƢ�ɶƓȺĦġǸ一âr¢ŕ大己Í��³Ď
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ĹȦ大人ƼƹƫʑƓȺĦ-�ġ己Í�；ŧś月ġǸ一ɥǸȬǢ大王Ġ͚外�

Qʂ�ȇáġɍ˄ƊĔ� 
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Ǧ�ȃ� F̾ǎƣ 

Ǧ�ɭ� O2O/ùɰ 

戶ȳ¢ƶɉʟ�Mobile Cloud
�Ĥɱʥ一�eɁɻ％8ėŞÄ�Big Data


ȫŞÄ月rʚ¢�ˋ�ȨƁWǴ�Ȯ�ȴ̉大十͚ƹƵġ O2O 月r互��ʶ半

Ȕ�2015
�O2Oġɢ（śɩʺĝ�Ǵ�升Ħǎƣ�Ǡȹƌ�"ʞ O2O互�ŕ

�Ǹ一�multichannel
Ĉ�Ǹ一�omnichannel
互��jȃǄǽ了Kɿ O2O�

�Ǹ一��Ǹ一ġɢ（�ȿ�̬ǛjF O2Oġùɰ� 

O2O ġɢ（ű�t RamPell�2010
ȘW�TʬŕƓȺĦƢ他t O2O 互�

�Online to Offline
��仍!王ȼǡĹ��ƌ�十͚ÿ̎ïǡĹĈđƵ�Mao�

Song 大 Yu�2015
"ʬŕ O2O Ċ句Qā二'ƹƵ B2B�B2C�C2C 互��Ʒ

¯�ĎȘŵȴ̉大十͚ġȮ��ǉ˘¸A仍!rC¡仍 十͚ƹÿƓȺ��ŕ

十͚ÿK仍!王ĠÊƢȘã¼天ġđƵ͚外�八ōđƵ�źƢ大͎ļůʑů˸

ɺŶ�đƵ�˷ ͂ʗǡĹȫɖú͚外� Phangȫ��2014
ņW O2Oōʀr

仍!Ǹ一¢ˠå另ƶ仍 ˠƼ�仍!大仍 Ǹ一�ª�ŕƓȺĦġǏ̠͂�Ă

�į̿Ğ̹ĵ�ä��ǽ了ĤɱȎ͚¢ˠQʷX十͚ÿůġˠƼ�Kollmann	�

Kuckertz & Kayser	�2012��/Ł�O2O"Ā§W Offline to Online互��z´Ɠ

ȺĦƢ�十͚ÿƓȺ了Ȫ.ïǊ仍!đƵ�ä��ShopSavvy ȘãƓȺĦǐȗ

ǘˍĈ引�ǡĹ�ʞ�Q�、T人ƼÿĈʥ一!ÇȐś¨ƹĹ�KʑǡĹƕć

大已Ɛ�Tsai, 2015
� 

uĶʑ�Ǹ一�multichannel
ġùɰ�Ǔr Neslin ȫ��2006
ġɶ可�

Neslin ȫ��2006
ȵ�Ǹ一ŕ�ʝƢʷX͎ļ已ųġGĚ�他tǵŦ�：˘�

ȷ¦-�ġǸ一�Ƣ�Ɗ�ʷX大ĳƖ͎ļ����TŴ-ƕ¯Ʒ8仍!大仍

 Ǹ一��ŶǸ一，�、˳ƕ已ų�Ƣ�-�王ĠɆŒʙÙƓȺĦġ-�己Í�

���王Ġ了Ȫ.�ƓȺĦɟ心反�PǸ一Ĉ̫ȚǸ一å̎ïǡĹɻƤ=王ȼ

ƹĹ�Burke, 2002; Balasubramanian, Raghunathan & Mahajan, 2005; Frambach, 

Roest & Krishnan, 2007; Hsiao, Yen & Li, 2012; Chang, Wong & Li, 2017
�Ța

ɹʭ��Ǹ一ɢ（Ŭȵ-�Ǹ一ōµȨș、ɡ%:ġƊr�Ǹ一Ʉ]Ƣk¼�



DOI:10.6814/THE.NCCU.COMM.004.2019.F05 

‧
國

立
政 治

大

學
‧

N
a

t io
na l  Chengch i  U

niv

ers
i t

y

�

5 

天����ƓȺĦŤ���Ŷ人Ƽƹġ-�Ǯʟ王Ġ��]Ƣǲ~ɠȵŕ-�

͎ļ�Lˮˡ�ǈpǉ�¶ƚ��2015
� 

予£ƒˊ �¢ƶǸ一�mobile channel
�ĤɱȎ͚�gĖ二ɲġȨƁ�

Q=~ɠǄ!ŪǸ一大ȎO月r�ȴ十人ƼǸ一.�Ǽ�ƓȺĦ¢ŕġ̫͖

�Verhoef, Kannan & Inman, 2015
�tĎƓȺĦârġǸ一Z¹Ǵ�予£ȎO�

X!-�Ǹ一大ȎOɄġŘ仍ǻʚƓd�Ǵ�ŝÔȘŵǄĉ�Ǹ一大ȎOȿ¢

天���Ș;ƓȺĦġƓȺ͚外���ǡqW�Ǹ一�omnichannel
�ȸ

�Piotrowicz & Cuthbertson, 2014; Verhoef�et al., 2015
�Wilding�2013
ņW�

Ǹ一� ˳w�ŕ人țġã月包�ȤĚˌĳƓȺĦ友��ţġ͚外��Ǹ一ō

�Ǹ一ġÊȿËĺʔ�QƓȺĦŕ.B�ǽ了Ɠ̆�Ǹ一Ʉġʲ̴�âTŴ�

}¥ƌĥ�ǌ力 ƢɽǸ一ȿ¢王Ġ�ß�´ƌ�Ŷ�:�Ȥ̒�seamless
ġ

ƓȺ͚外� 

Tsaiȫ��2015
"ʬŕ�Ǹ一人Ƽ�Omnichannel Retailing
Ƣǽ了ĉ�王

Ġʠ七åȘã´ƌ��ţġƓȺ͚外�Ǹ一Z¹Ĥɱ�¢ƶ�十͚Ǹ一�O2O

�online�offline 2 offline�online
ȫ�Lˮˡȫ��2017
ʬŕ�Ǹ一V8天

��仍!仍 �O2O
Ǹ一�ŕƓȺĦȘãɡţġ王ȼ͚外�ƹſƢ月r O2O

�Ǹ一人Ƽ互��他ȳ仍!ĤɱȎ͚ŕ仍 十͚ÿA＋� 

口͝!Ū�O2O ş͘ƓȺĦ�仍!大仍 Ǹ一ġ̫Ț��Ǹ一

�multichannel
ķʧȣĎƣ˙�Ǹ一ġƕć大Ɗr�ɸʌâÌŶǸ一Ȩșȇ%

ƊĔ���Ǹ一ÜįQ仍!大仍 ġG�åƷ¯�"ɿ-ęŬƓȺĦ�ȴ̉大

十͚Ǹ一Ʉġ̫Ț¢ŕĈǸ一Ʉġ天���Ǹ一�omnichannel
ķōǉ˘仍!

大仍 Ǹ一�online and offline
ġ天��QȘãƓȺĦȤ̒ġƓȺ͚外�jŝ

ÔǙKɿƓȺĦǋ仍!̫Ț¡仍 Ĉ仍 ̫Ț¡仍!Ǹ一ġƶ˯�大 O2O ùɰ

ɿŕśǧ���jFǄ O2O ƓȺ互�ùɰŕ
ƓȺĦǋ仍!̫Ț¡仍 Ǹ一

�Online to Offline
�Q=ǋ仍 ̫Ț¡仍!Ǹ一�Offline to Online
ġƓȺ¢

ŕ�、.ǜ女仍!大仍 大~ɠĹȦś̹̕ġĉ�ƓȺĦ͂ƶ̠� 
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Ǧ�ɭ� âr大ʙÙǟ˙大 O2O己Í 

âr大ʙÙǟ˙ǉ˘化台ǤɟOƶ心反ƕùȎ͚åʙÙ Ãġ己Í��į

Ɠɡ�ðȎOĉȖǍ���˟�råɶ可jŝÔĉťǎÔġƓȺĦǋ仍!¡仍

 Ǹ一�Online to Offline
�Q=ǋ仍 ¡仍!Ǹ一�Online to Offline
ġ̫Ț

ƶ˯� 

âr大ʙÙǟ˙�Uses and gratificatons, U&G
OǈÌŶ�ârȎOġuġ

�purposes
ř-��Severin & Tankard, 1997
�Katz�Blumler 大 Gurevitch

�1974
ʬŕŶ�ǀĎĤɟ大Bǟ己Í�needs
�ǡqWʑ%ǤȎ͚Ĉ、T�

ɤġȞǗ�expectations
�Ĵ�-�ġȎ͚âr互��Ĉ、T1ƶÁ�
�Q

ţȇǮ̎Ǌ己ÍġʙÙ�Katz et al., 1974, p.20
�TŴ"à�ɢ（ȘW2̠Ʊ

ǵ�ZŇ
��
 化台ǤōOƶġ�、âr¢ŕǆ�uġć���
化台Ǥɟ

Oƶ心反Ȏ͚大ɍ˄7ƀ���
化台ǤƢĐˌ�ʐ́ *ġ己Í�Ü心反ȇ

ƢʙÙ、己ÍġȎ͚��b
ɍ˄ȎOhɌò、TȎOś1̿Ğ�Q̎Ǌ化台

ǤġĮɪ��2
�ŝÔï��ª%Ǥɍ˄F:ɕɰġ已ų°乏�z´ȎO¢

ŕȤ�̱ġ已ųƷ¯�Ȍȑ化台ǤŶ�己Í大uˇåârȎO�Katz et al., 1974	

˵ʱɂ�1998
� 

âr大ʙÙǟ˙ǲȘWŁ�-Ɏǲʺĝ月rĎʺ˄�二ȵȫ%Ǥɍ˄Ȏ͚

!�戶ȳ二ɲ.Oɍ˄ŞÄ�computer-mediated communications�CMC
ȫɞ

Ȏ͚ġWǠ��ǟ˙"ǅråɶ可、âr己Í�Ruggiero, 2000	Rayburn, 1996	

Stafford & Stafford, 2001	Sangran, Siguaw & Guan, 2009
� 

ī�å"�ŝÔǄâr大ʙÙǟ˙råɶ可ƓȺĦ O2O Ǹ一王Ġġ己Í大

¢ŕ�Chen�Huang�Chen大 Ku�2015
ŝÔƓȺĦ�Â支ÿ大ñƺÿâr仍

! app ġ己Í�´ offline to online
�TŴȨǠƓȺĦ�十͚ÿ.ɟâr¢ƶ

app ġ己ÍŕɻƤć� information
�Ĳ±ć� convenience
�Ž五ć

�entertainment
大Ĥɟ1ƶ�social interaction
�ǷÞ�ƜɟʑƓȺĦġƸ大

Ľ大̹ĵĹ˚ǡqmůƊĔ�ɻƤć己ÍōņƓȺĦƢ�仍!̎ïɞɻƤ�八

ō app Șã�ɛȐĈ�̦ɻƤġYƢ	Ĳ±ć己ÍōņârĦƢĢǏǽ了¢ƶ

ɵɯ�戶ƌ戶�yď�Ĉō app ɟǪ̌ârĦġ王ȼȋ�	Ž五ć己ÍZ¹Ɠ
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ȺĦƢ他�iȨƌɄ�ĈgƌġƓȺǯ上大ƴ�	Ĥɟ1ƶ己Íķōǽ了仍!

ɵɯƢ大T�y＋�八ōƓȺĦƢ8ß王ȼɮ外�ÜƸ�¯�ġȷ˙�t�]

ģ�Chen�Huang�Chen大 Ku�2015
ġŝÔ主ȥƔ=仍 ë仍!ġ王Ġǌ力�

©TŴ_͝ʐ仍!己Í�ÜÏ�͝ʐ仍 ̫Țë仍!ġ己Í��

ƷØĆ�2016
ķǎƣƓȺĦȮ�âr仍!王ǥ大仍 ͝ʻġ己Í�´

online to offline
��ȨǠ�Ŵɟ�!Ū王ȼǯ上ōǀĎĲ±ć�ɮ̋ć�Ž五

ć�Ĥyćbʝ己Íů��NŁæĦɟĴȿƓȺĦġâr¢ŕ�Ĳ±ć己Íō

ņ仍!王ǥiƘ�ƌĥġŭ；�âƓȺĦƢɭŚƌɄ�Ƞ@-hťġȄɦ	ɮ

̋ć己ÍōƓȺĦ�仍!王Ġ.Ƣ̎Ǌ十˚Ƕ三!ġ±Ɨ�ä��仍!王ǥŁ

�ë仍 Ŝ二ʻġ已ƐɟKɿ文Ȕ	Ž五ć己ÍņƓȺĦƪÍȕƉ�š升ßð�

ǌ士č̰ĈƩ世Ǡ十�ârȎO	Ĥyć己ÍŕƓȺĦ�仍!ƓȺ了Ȫ.]Q

大T�1śy＋�ä�]Qǽ了ɔİȫ app 大Ē<8ß二ʻOǪ�ǔù二ʻ¢

Ȫȫ��ˆ��ƷØĆ�2016
_͝ʐ仍!己Í�"Ï�͝ʐ仍!̫Țë仍 

ġ己Í� 

Q!ŝÔ主ȥ͘vâr大ʙÙǟ˙ʑĎ O2O Ǹ一王Ġ己Íġ˟rć�ȥ�

Chen�Huang�Chen 大 Ku�2015
大ƷØĆ�2016
ɎȳŬ O2O ¢ŕ.ġ仍

!�online
¢ŕ己Í�æĦřkǎƣ O2O ¢ŕ.�仍!¡仍 �Online to 

Offline
大仍 ¡仍!�Offline to Online
ġ̫Ț¢ŕƶ˯�ǀĎ!ŪæˏF

̾�jŝÔ̢ƞW O2O ǌ力 �ƓȺĦâr仍!Ǹ一ġ己Í��2ʝ�8¯ō

ɻƤć�Ĳ±ć�ɮ̋ć�Ž五ć大Ĥyć�ɻƤć己ÍņġōƓȺĦŕ�ʷ

Xģ加�ɻƤ大ǟɶÝĠ�ârǸ一�tĎʥ一Șã%ɁɻƤ�ƓȺĦɏ�ǽ

了仍!Ǹ一åKɿ-�ʥƙġǡĹ大已ƐɻƤ�ĈōȐÇƕƑʝ̻ġǡĹ�Ĳ

±ć己ÍņġōƓȺĦ]Qǽ了�Ǹ一�´ƌ�小̰�ȿ¢王Ġ�̈ƳƂ�ŋ

ɇͅ�2012
�ɮ̋ć己ÍņġōƓȺĦ心反�Ǹ一�Ƣ�王Ġ.̎Ǌ十˚Ƕ

三!ġ±Ɨ�Ž五ć己ÍņġōƓȺĦʬŕârǸ一ƌ�王Ġ͚外Ɍ>Ōß五

已ų�hedonic value
�ǆåč̰�五˛大{Ʌȫǌɖ͚外��ŕ仍!王Ġ，�

�͖ć�KƦ十͚ÿ�ÊƢǆȰƓȺĦ五˛大ßð�Ĥyć己ÍņġōƓȺĦ

ȡǗ他tǸ一�ʷȿ大ſ��Ē<�Ĥɟȫ̹ĵġǹȮ大1ƶ���ŴǸǅȋ
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͒�仍!ȷ˙ǡĹ�8ß王ȼɮ外�Ĉōǽ了Ē<Ǫ̌ġǡĹǹȮ�ë仍!Ǹ

一ȿ¢王ȼ� 

tĎuĶQâr大ʙÙǟ˙ǎƣ O2O âr己ÍġŝÔɎ�!Ūæˏ��了

\ü�F̾Q、TƓȺĦ升ǟ̠͝ǎƣȴ十Ǹ一ġâr己Í�ś̹ŝÔ%ţ]

8ŕ�̻�8¯ōƓȺĦâr仍!Ǹ一大仍 Ǹ一ġ己ÍKɿ�ƓȺĦǋ仍!

Ǹ一̫Ț¡仍 Ǹ一ġâr己Í�Q=ǋ仍 ̫Ț¡仍!Ǹ一ġâr己Í�Ǐ

ȳ�jŝÔǄàÀ止化!Ū�̻ŝÔ�QɴÙâr大ʙÙ̠͝ŝÔġ-Ù� 

Ǧ�ɭ� 、TƓȺĦǟ˙大 O2O己Í 

�� Online大 Offline己ÍKɿ  

Zeithaml�Parasuraman 大 Malhotra�2000
ǽ了ƓȺĦ�ɆŒ王ȼÎȬ͝

̠�three-stage model
åɶ可ȣ̠ʋ͚ǳ內ġȮĔ�KɿƓȺĦ�王ȼĶ�王

ȼƌ�王ȼŁ�ɆŒ�心反仍!大仍 Ǹ一王ĠġŹ��ŝÔĩvƓȺĦɟ心

反ë仍!Ǹ一�ʥ一
ȿ¢ƓȺ�ōǀĎKɿ-�ʥƙɻƤ�王ȼƕƑǡĹ�

ïǊɿĲûġ已Ɛ	�ƓȺĦɟë仍 Ǹ一�十͚ÿ大ĺ˼
王ȼ�ō�Ɂë

˷ ͚外ǡĹ大đƵ�Ŷ�̞Ò�˗Öĩ 2-1
� 

Raymond �2002
ǋ王ĠÎȬ了Ȫ̠͝�purchase process
�˘ő�Ŵ�

王Ġƌɗǋ仍!ʥ一大ɀ|Ǹ一�仍 十͚ÿ.ïǊ→Þ王Ġ͚外�TǄ王Ġ

˰Ȫ8�bɆŒ�8¯ōȐÇɞǡĹ�ɛȐǡĹɻƤ�Kɿ大ȷ¦ǡĹ�Q=

王ȼǡĹ͖Ɋ�ŝÔȨǠƓȺĦârʥ一大ɀ|仍!Ǹ一�[å̎ïǡĹɻƤ	

ƓȺĦɟ\仍 十͚ÿō�ŕƓȺĦʑ十͚ÿġİ}ɖƯ�ɿď¸ATŴĶå

yďRȟ� 

Huang ȫ��2017
àÀǽ了Ȯʘ�ǳ內�ȣ̠ʋ͚ǳ內大�̻升sȂ͝

ʐĚ�天ǟW-�ć¯âr O2O 大ɽɵɯ王Ġġ己Í�ŝÔű�ǽ了Ȯʘ�ǳ

內˘őðǳĦuĶâr仍!Ǹ一大仍 Ǹ一ġ王Ġǯ上�ǳ內ů�Z¹ârɽ

Ǹ一大ɽɵɯġ王Ġ¢ŕ�Q=Ē<ȫ�工̹ĵʑƓȺĦ O2O âr¢ŕĉǼ�

ġʻ͍�ȣ̠ʋ͚ǳ內ʧȣĎɺƻðǳĦ�工ƽġ王Ġ¢ŕ���̻升˚:G

Ěķō͝ʐ大Š˼ðǳĦÌ�?ġ仍!大仍 Ǹ一âr¢ŕ�ŝÔȨǠ&ćɏ
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�ârD˯大ʥ一王Ġ�、己ÍŕKɿ-�ǡĹ�ʙÙŽ五ɖ大]͉�ƕć

�portability
��仍!Ĥy－ƶ"ɟʻ͍�Ŵârʥÿå王Ġ	ÑćķɟSǫ

Kɿ大�ɁǡĹ˚�ȫƕć����予ɏ�âr仍 Ǹ一王Ġ� 

t�]ģâr仍!Ǹ一ġ己ÍŕŽ五ć�Kɿ-�ǡĹ�Ĳ±ć大Ĥyć	

仍 Ǹ一ġâr己Íŕ͚外ǡĹƕć� 

Q!�ŶŝÔĉȨǠġƓȺĦ仍!王Ġ己Í大âr大ʙÙŝÔ̻¨�ZŇ

ɻƤć�Ĳ±ć�ɮ̋ć�Ž五ć大Ĥyć�仍 王Ġ己ÍķZŇ]͚外ć大

��ć�]͚外ć己Í�experiential needs
ņġōƓȺĦƪÍ�ârǸ一ƌƢ

�ģ́大ɖúGůġ͚外�Zeithaml et al., 2000; Huang et al., 2017���ŕ十͚

ÿ友�͚外已ų�experiential value
�ƢQ̪ȏġ�Ȏ͚̌ǼĥɄ̏力�ê˱

ƓȺĦġ2ɖ͚外�Bitner, 1992	Raghunathan & Irwin, 2001	Schmitt, 1999
�

X!ƓȺĦƢ˧ȳ˷ ͂ɬ�ɖð�see and touch
åȷ¦ǡĹ�Üǽ了SǫK

ɿ大�ɁǡĹġƕć�ˌʬǡĹōµ�ɨǣ���ć己Í�security and privacy


ķņġōƓȺĦǽ了ƕùǸ一å王ȼǡĹ�ƢȠ@-ˌùć�ʷȿİ}ɖ�八

ōȤRȟ�ıž̞Ò͑ȫƻ̯�Zeithaml et al., 2000; Raymond, 2002���tĎ

ƓȺĦ�十͚ÿ]Q大ÿźůʑůɥǸ���ƢʷXTŴġİ}ɖ� 

�� Online to Offline̫Ț己Í 

Verhoef�Neslin 大 Vroomen�2007
ǽ了ǟć¢ŕǟ˙�The theory of 

reasoned action, TRA
�ɶƓȺĦɽǸ一ârʥ一�十͚ÿ�ĺ˼ġŹ��ǟ

ć¢ŕǟ˙ʬŕ�Ŵĉʬģġƕćɟʻ͍ʔĽȿ�另ƶ¢ŕ�Oǈ�Ŵġɕʌ

�intentions
ōʇȢ¢ŕ�behavior
ġȇáņˇ��ŕŶ͚�ƲWŎ�¢ƶĶ

ɟ口�ĉ�ś̹Ƥƈåȷ¦ Ú¢ŕĉǆåġŁĔ�Ə及�ǟ˙�ƓȺĦɟà

ɧǸ一ġƕć�ǟć�ȿ¢王ȼÎȬ�ŝÔ͘vƓȺĦ上Ď�ʥ一!ɛȐɻƤ

Ł�ë十͚ÿ王ȼ十工ƹĹ�主ȥƓȺĦǀĎɻƤ�Ɯɟ心反ʥ一Ǹ一�©Ü

-ɟĀ͊�ʥ一!王ȼƹĹ�>��Ɂë十͚ÿ，�王ȼĲ±ć�：ƹĲû已

Ɛ�王ȼŰ手¬�̞Òć�大đƵĹ˚�̫Ț¡仍 王ȼ�王ȼĲ±ć

�purchase convenience
ņƓȺĦïǊǡĹġɽǸ一ƊǞ�efficiency
�ǺĽ

大ƀďĽ	：ƹĲû已ƐņƓȺĦƢµǽ了�Ǹ一å大ƹſ：去已Ɛ	王ȼŰ
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手ņƓȺĦ�王ȼƌǝąů̖-ˌùć大ũůŁĔ���王ȼŰ手Ƚ¬�ƓȺ

ĦȽ̼ɕârǸ一�八ōƓȺĦ�十͚ÿƢ他t͂ʗåˌùƹĹōµ�ɨǣ�

��十͚ÿġ王ȼŰ手ɿ¬	̞ÒćņârǸ一Łɟʬŕ *ġ̞Òðëĳ͌	

đƵĹ˚ņŶ��王Ġƌɟ̎Ǌ：³=ľ去� 

Kollmann�Kuckertz 大 Kayser �2012
他ȳƓȺĦ王ĠÎȬǟ˙互�

�two-stage model
�Ǚ�ɶƓȺĦ��ɁǡĹđƵɻƤ大王ȼǡĹƌ�、ƶ˯

�¥ʻ͍TŴ心反仍!Ĉ仍 Ǹ一�tĎÌŶǸ一ȁ�、文Ɵ̠�͎ļ�ɻƤ

ɛȐ大王ȼɆŒƌ�ɟ˶ɁÌŶǸ一ĉ̎Ǌġ±Ɨ大ɜdġ�j�͎ļ心反Ǹ

一ġƶ˯Z¹Ĳ±ć�convenience orientation
�Ű手̫Ț�risk aversion
大đ

Ƶć�service orientation
�ŝÔȮĔ͘v十͚ÿȘãġđƵć�ɟ¸AƓȺĦ

ǋʥ一̫ā十͚ÿɛȐ大王ȼ�đƵćņġō仍 Ǹ一đƵ，ȅǃſɻɺ�Ǒ

̨ǡĹ�Q=ƓȺĦ�王ȼĶƢ十工͂ɬǡĹġƕć� 

口�!ůæŶŝÔ�jŝÔʬŕƓȺĦ仍!̫Țë仍 ġ己ÍZŇɽǸ一

ƊǞ�ɮ̋ć�]͚外ć���ć大ɽǸ一đƵĹ˚�ɽǸ一ƊǞ己Í

�efficiency
ņġōƓȺĦ¿Ǘ�王ĠƌƢơȺɿ@ġʣ�ĈƌɄ�effort or 

time
ÂǺʂ�王Ġ}Ƶ�shopping tasks
�ä�TŴɟ�ɕ王ĠĉħȺġƌ

Ʉ�世®ʀȺȫŀġƌɄ�¿Ǘ王ȼŁƢw´ïǶ�Verhoef et al., 2007
�ɽ

Ǹ一đƵĹ˚己Í�service quality
ņġōƓȺĦ�ârǸ一ƌ�ɟǽ了Ǐ͂

Ǹ一.ġđƵȫĩǠåȷ乏Ǹ一ġĹ˚�ǀĎɽǸ一đƵĹ˚ġ己Í�ƓȺĦ

ɟǋ仍!̫Ț¡仍 Ǹ一�ƓȺĦɟ̫Ț¡十͚ÿō�ŕTŴ�王Ġƌ�ÿ7

Șã˸ɺđƵ�ź)Ƣ：³、王ȼǡĹ�ÜȰ0ǃɠćġľ去� 

��� Offline to Online̫Ț己Í 

Gupta�Su 大 Walter�2004
ǽ了ǟć¢ŕǟ˙�The theory of reasoned 

action
大ƓȺĦ王ĠÎȬ̠͝�consumer purchase-decision process
�止外Ɠ

ȺĦǋ仍 十͚ÿ̫Ț�仍!ʥÿġ己Í�ƓȺĦ王ĠÎȬ˰ȪƢ8�2ɆŒ�

àÀŕƻ̯ˌʬ�ɻƤɛȐ�ȷ¦ǡĹ�王ȼÎȬ�ƼŁ：³��2ɆŒ.�

ªĦʬŕƓȺĦǋ仍 Ǹ一̫Ț¡仍!Ǹ一ġ己ÍZŇ
ɛȐǡĹ大已ƐɻƤ�

ȐÇĲû已Ɛ�ȷ¦ǡĹƕć�Ǹ一ĉĊˬġŰ手�ƧǶƌɄ2͖Ɋ�ȥ��
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ŝÔȨǠȐÇĲû已Ɛ大ƧǶƌɄæ͖Ɋ�ʑƓȺĦǋ仍 ̫Ț¡仍!Ǹ一,

，�͘ȳġʻ͍��ɻƤɛȐɆŒ�ƓȺĦŤ�十͚ÿÇ-ëȋɘġƹĹ�Ĉ

已ƐƯĎ *ġʇʡ�Ĳɟ̫ā仍!Ǹ一王ȼ��ŕ仍!王ĠɿďĎȐÇëĲ

û已Ɛ��c�ÛǺġƧǶƌɄ"ɟâTŴ̫āʥ一Ǹ一王ȼ����ƓȺĦ

ǋ十͚ÿ̫Ț¡ʥ一Ǹ一ġ己Í�ȐÇĲû已Ɛ大ÛǺġƧǶƌɄ� 

Lu�Cao�Wang 大 Yang�2011
QȈɞɍ­ǟ˙�Innovation Diffusion 

Theory
ȨƁWȷ已ŏʘ�The valence framework
�ǎƣʰ¢đƵârĦ�W

Ď→Þ�Ɯɟǋʰ¢˯ʘ̫āʥ一ʰ¢ġ¢ŕ�ȷ已ŏʘ.ʻ͍ƓȺĦġ�Ɯ

Z¹Ű手ʬģ�Perceived risk
�仍 ǯ上�Offline habit
�śʑ±Ɨ

�Relative benefit
�Ŷ�Ȉɞć�Personal innovativeness
b͖Ɋ�ŝÔȨǠ

ƓȺĦɟǋ仍 ̫Ț¡仍!Ǹ一ġōWĎśʑ±Ɨ己Í�śʑ±Ɨōņʥ一ʰ

¢ƢȘãĲ±ć�convenient
大ɽǸ一ƊǞ�efficient
���ƓȺĦƢ他ȳ

仍!yďđƵ�戶ƌ戶�ȿ¢yď=̫Ǉ� 

Chang� Wong大 Li �2017
Q PPM ǟ˙互ĺ�Push-Pull-Mooring Model 


ǎƣ͎ļġǸ一̫Ț�Ɯ��ɶ、ǋ十͚ÿ̫Ț¡¢ƶɵɯġ¢ŕ�PPM ǟ˙

�t�͖ɊǬ��8¯ōǑ��Ɯ�push factors
�ċ��Ɯ�pull factors
大

ôȳ��Ɯ�mooring factors
�Ǒ��Ɯōņ͎ļ�ŕǸ一ġŎÞũůƕć�

ưJâruĶġǸ一�十͚ÿ
�八ō十͚ÿƟPɛȐǡĹɻƤ大已ƐġĲ±

ć�>/�ċ��ƜōņðëǸ一ġmůƕć¸A�͎ļ̫�âr、TǸ一

�¢ƶɵɯ
�八ō¢ƶɵɯƢ戶ƌ戶�Êɞ大ɛȐɻƤġĲ±ć�˟ƌȰ0

ƓȺĦđƵġ1ƶć��ôȳ��ƜƢʻ͍͎ļÎȬōµ̫Ț¡、TǸ一�八

ō¢ƶ王Ġġ ÃƊƢ�self-efficacy
=̫ȚǸ一ġŰ手�ŝÔȨǠ͎ļ�Ǿ

十͚ÿƌ�ŤȤĚ̎ïVÙġǡĹɻƤ大Ĳûġ已Ɛřɟ̫�ǽ了¢ƶɵɯå

ɛȐ�N¢ƶɵɯƢ戶´ârġĲ±ć�Okazaki & Mendez, 2013
�Q=Șã

đƵġĹ˚"ɟ¸A十͚ÿ͎ļĶåâr�ōŊ�±ĎǡĹɛȐ�̎ïĲû已

Ɛ�Ĳ±ć大đƵĹ˚�ōĴâ͎ļǋ十͚ÿ̫Ț¡¢ƶɵɯġŹ�� 

口�!ů�ŶŝÔ�jŝÔʬŕƓȺĦ仍 ̫Țë仍!ġ己ÍZŇɻƤć�

Ĳ±ć�ɽǸ一ƊǞ�ɮ̋ć大ɽǸ一đƵĹ˚� 
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jŝÔ̹ęġ O2O 王Ġ¢ŕōņ�ƓȺĦ�王Ġ了Ȫ.ǋ仍!Ǹ一̫Ț¡

仍 Ǹ一�Q=ǋ仍 Ǹ一̫Ț¡仍!Ǹ一ġƓȺ¢ŕ�Ə及!ŪF̾��¢

ŕ]8�æʝ互��、�ōƓȺĦǋ仍!̫Ț¡仍 Ǹ一ġ互��ƓȺĦ�ŕ

ɻƤć�Ĳ±ć�ɮ̋ć�Ž五ć�Ĥyć己Í�âr仍!Ǹ一	�ŕ]͚外

ć大��ć己Í�âr仍 Ǹ一�王Ġ了Ȫ.�]Ƣɟ�ŕɽǸ一ƊǞ�ɮ̋

ć�]͚外ć���ć大ɽǸ一đƵĹ˚�ǋ仍!Ǹ一̫Ț¡âr仍 Ǹ一

�˗Öʌ 2-1
�^�ōƓȺĦǋ仍 ̫Ț¡仍!Ǹ一ġ互��ƓȺĦ�ŕ]͚

外ć大��ć己Í�âr仍 Ǹ一	��ŕɻƤć�Ĳ±ć�ɮ̋ć�Ž五ć�

Ĥyć己Í�âr仍!Ǹ一�王Ġ了Ȫ.�]Ƣɟ�ŕɻƤć�Ĳ±ć�ɽǸ

一ƊǞ�ɮ̋ć大ɽǸ一đƵĹ˚�ǋ仍 Ǹ一̫Ț¡âr仍!Ǹ一�˗Öʌ

2-2
� 

ĩ 2-1
  仍!大仍 Ǹ一王Ġ己Í 

Ǹ一�

己Í̻ĺ�

ɻ％åɤ 
ǟ˙ǀ付 

ɻ

Ƥ

ć�

Ĳ

±

ć�

ɽ

Ǹ

一

Ɗ

Ǟ�

ɮ

̋

ć�

Ž

五

ć�

Ĥ

y

ć�

]

͚

外

ć�

�

�

ć�

ɽ

Ǹ

一

đ

Ƶ

Ĺ

˚�

Online vs. Offline己Í 

ʥ一� ü   ü      Zeithaml, Parasuraman & 
Malhotra�2000� 
�ɆŒ王ĠÎȬ̠͝ 十͚ÿ�ĺ˼�       ü ü  

ʥ一�ɀ|� ü         Raymond �2002� 
王ĠÎȬ了Ȫ̠͝ 十͚ÿ�        ü  

ʥ一� ü ü   ü ü    Huang et al.�2017� 
Ȯʘ�ǳ內大�̻升sȂ 十͚ÿ�       ü   

Online to Offline̫Ț己Í 

ʥ一,十͚ÿ�   ü ü   ü ü ü 
Verhoef, Neslin & Vroomen 
�2007� 
ǟć¢ŕǟ˙ 
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ĩ 2-1
  仍!大仍 Ǹ一王Ġ己Í�͊
 

ʥ一,十͚ÿ�       ü  ü 
Kollmann, Kuckertz & 
Kayser�2012� 
ƓȺĦ王ĠÎȬǟ˙互� 

Offline to Online̫Ț己Í 

十͚ÿ,ʥ一�   ü ü      Gupta, Su & Walter�2004� 
ǟć¢ŕǟ˙ 

十͚ÿ,ʥ一�  ü ü       Lu et al.�2011� 
Ȉɞɍ­ǟ˙�

十͚ÿ,D˯� ü ü  ü     ü Chang��Wong & Li�2017� 
PPM ǟ˙互ĺ 

 
 

ʌ 2-1
� Online to Offline王Ġ己Í

 
ʌ 2-2
� Offline to Online王Ġ己Í 

 

Online to Offline 
̫Ț己Í 

 
ɽǸ一ƊǞ 

ɮ̋ć 

]͚外ć 

��ć 

ɽǸ一đƵĹ˚ 

�

Online己Í 
  
�

ɻƤć 

Ĳ±ć 

ɮ̋ć 

Ž五ć 

Ĥyć�
��

Offline己Í 
 �
 

 

]͚外ć 

��ć 

 

��

Offline to Online 
̫Ț己Í 

 
ɻƤć 

Ĳ±ć 

ɽǸ一ƊǞ 

ɮ̋ć 

ɽǸ一đƵĹ˚ 

 

Offline己Í 
  
�

��

]͚外ć 

��ć 

 

�

Online己Í 
 �
 

ɻƤć 

Ĳ±ć 

ɮ̋ć 

Ž五ć 

Ĥyć�
��



DOI:10.6814/THE.NCCU.COMM.004.2019.F05 

‧
國

立
政 治

大

學
‧

N
a

t io
na l  Chengch i  U

niv

ers
i t

y

�

14 

Ǧbɭ  ̫Ț己Í
Ǒ�ċ�己Í�˳ƕ己Í�天�ć己Í 

Ə及!ŪF̾�jŝÔʬŕŤťʑ O2O ̫Ț己Í，ȅ¼天ġ�ɶ�Ɍǩ天

âr大ʙÙǟ˙大、T升ǟ̠͝ĉȘ=ġ̫Ț己Í���jFȘW�ŶƢɶ可

ɩ4ƓȺĦ O2O ̫Ț¢ŕ大己Íġ̠͝�8¯ōǑ�ċ�己Í�˳ƕ己Í大天

�ć己Í̠͝� 

��� Ǒ�ċ�己Í 

âr大ʙÙǟ˙.�ʙÙɖ�gratificatons
ǲȵŕʇȢȎOâr¢ŕġ̹

且�Bhattacherjee, 2001
�Palmgreen 大 Rayburn�1979
ʬŕ�Ť化台Ǥâr

ƕùȎOŁĉ̎Ǌ/ʙÙ�ƢȾȽŹ�ġȞŀ�TŴǄɟŬ代�âr�ȎO�

Ü�ȇǮÁ��ʝƓȺǯ上�habits
�>/�ŤȎOkƢʙÙ化台ǤŹ�ġȞ

ŀ�TŴɟưJâr�ȎO�ÜȐÍ �Ŷ-�ġȎO�QʙÙ *ġ己Í�

仔�×/�Ŷ�ârȎO¢ŕǊëʙÙķɟ̀͊âr�>/ķưJâr�ÜȐ

Í-�ȎOQ̎ïʙÙ�ƠÓȧ�2012	Rosengren, 1974
����jŝÔʬ

ŕƓȺĦŤ�Ǧ�Ŷ仍!Ĉ仍 ȎO̎Ǌ己ÍʙÙ�ķ-ɟ̫Ț¡Ǧ�Ŷ仍 

Ĉ仍!ȎO�ȥ��ŤǦ�ŶȎOkƢʙÙƓȺĦŹ�ġȞŀ�TŴĲɟưr

ɷ仍!Ĉ仍 ȎO�̫�âr、T仍 Ĉ仍!ȎO�ǷŶ̠͝ɼ Chang� Wong

大 Li �2017
ġǑ�ċ�̠͝śǧ��̠͝ʬŕŤǸ一ȤĚʙÙƓȺĦġ己Í

�Ǒ��Ɯ
�TŴɟưJ̀͊âr�Ǹ一�̫�心反Ƣǧ�TŴ己ÍġǸ一

�ċ��Ɯ
� 

���ŤƓȺĦġ O2O ̫Ț¢ŕm�Ǒ�ċ�̠͝ĉŪ�ɟWǠæʝ̫Ț

互���仍!̫Ț¡仍 Ǹ一�online to offline
互�.�ƓȺĦȞǗâr仍!

Ǹ一�Ǧ�ȎO
ƌ�ƢʙÙɻƤć�Ĳ±ć�ɮ̋ć�Ž五ć大Ĥyć己Í

�Chen et al., 2015	ƷØĆ�2016
�ȥ�十工âr仍!Ǹ一Ł�TŴȨǠȤ

Ě̎ǊʙÙ���Ĳǋ仍!Ǹ一̫Ț¡仍 Ǹ一�Ǧ�ȎO
�QȐÍ仍 Ǹ

一ĉƢȘãġ己Í�八ō��ć大]͚外ć�Zeithaml et al., 2000; Huang et al., 

2017��Ü�仍 Ǹ一Ǌë�ʙÙɖ�˗Öʌ 2-3
� 
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��仍 ̫Țë仍!Ǹ一�offline to online
互�.�ŤƓȺĦ¿Ǘǽ了仍

 Ǹ一�Ǧ�ȎO
åʙÙ��ć大]͚外ć己Í�Zeithaml et al., 2000; Huang 

et al., 2017��©十工ârŁȨǠkƢ̎ǊʙÙɖ�TŴĲɟ̫Ț¡仍!Ǹ一

�Ǧ�ȎO
�ÇȐɻƤć�Ĳ±ć�ɮ̋ć�Ž五ć大Ĥyć己Í�Chen et 

al., 2015	ƷØĆ�2016
�QʂëʙÙɖ�˗Öʌ 2-4
� 

ʌ 2-3
� Online to OfflineǑ�ċ�己Í 

ȶ
aņġōǑ�ċ�己Í�、.���
ņǑ��Ɯ�ĩv�仍!Ǹ一�-ƢʙÙƓȺĦ

ġ己Í���ưJâr仍!Ǹ一	��
ņċ��Ɯ�ĩvƓȺĦȞŀ�仍 Ǹ一�Ƣʙ

Ù、己Í� 

ʌ 2-4
� Offline to OnlineǑ�ċ�己Í 

ȶ
bņġōǑ�ċ�己Í�、.���
ņǑ��Ɯ�ĩv�仍 Ǹ一�-ƢʙÙƓȺ

Online to Offline  
̫Ț己Í 

ɻƤć��
a 

Ĳ±ć��
a 

ɮ̋ć��
a 

Ž五ć��
a 

Ĥyć��
a�

��ć��
a 

]͚外ć��
a 

Online己Í�
  
�

ɻƤć�

Ĳ±ć�

ɮ̋ć�

Ž五ć�

Ĥyć�

 �

��

Offline己Í�
 �
��

�

�

��ć 

]͚外ć �

�

Offline to Online  
̫Ț己Í 

 
��ć��
b 

]͚外ć��
b 

ɻƤć��
b 

Ĳ±ć��
b 

ɮ̋ć��
b 

Ž五ć��
b 

Ĥyć��
b�

Offline己Í�
  
�

  

 

 ��ć 

]͚外ć �

�

Online己Í�
 �
��

ɻƤć�

Ĳ±ć�

ɮ̋ć�

Ž五ć�

Ĥyć�

 �

��
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Ħġ己Í���ưJâr仍 Ǹ一	��
ņċ��Ɯ�ĩvƓȺĦȞŀ�仍!Ǹ一�Ƣ

ʙÙ、己Í� 

��� ˳ƕ己Í 

�¯Ďâr大ʙÙǟ˙.�ƓȺĦȤĚǋǦ�ȎO̎Ǌ己ÍʙÙ�Ĳɟ̫

āârǦ�ȎOġʭĚ�、T升ǟ̠͝ġŝÔȨǠ�ƓȺĦȿ¢仍!�仍 Ǹ

一̫Ț�大Ǧ��Ǧ�ȎOȤ̹�TŴ_ōŕ�ʙÙ *˳ƕġâr己Í� 

jFʬŕŤƓȺĦġ O2O ̫Ț¢ŕm�˳ƕ己Í̠͝ĉŪ�ɟWǠæʝ̫

Ț互���仍!̫Ț¡仍 Ǹ一�online to offline
互�.�ĩvƓȺĦŹ�k

ʇȞǋ仍!Ǹ一̎ǊɻƤć�Ĳ±ć�ɮ̋ć�Ž五ć大Ĥyć己Í�TŴɟ

ǋ仍!̫Ț¡仍 Ǹ一�Ɲʢō�ŕTŴȨǠ Ú�ɽǸ一ƊǞ大ɽǸ一đƵ

Ĺ˚ġ己Í�˗Öʌ 2-5
�Verhoef�Neslin 大 Vroomen �2007
ʬŕ�ƓȺ

Ħ´âŹ��ʥ一!ɛȐ%ɁġǡĹɻƤ�©ŕ�Ƣw´ïǊǡĹ�ƊǞ
�

ĈōɺƻˠƼ�źġǃɠľ去�ɽǸ一đƵĹ˚
�TŴ̜ōɟë仍 十͚ÿ

王ȼ�^c�Kollmann�Kuckertz 大 Kayser�2012
"功十仍 Ǹ一ġ˳ƕ已

ų�ĎȘãɽǸ一đƵĹ˚己Í�ƓȺĦ¿ǗƢ̎ïǃɠćġǡĹǪ̌大˸ɺ� 

ś>���仍 ̫Ț¡仍!Ǹ一�offline to online
互�.�ƓȺĦ�kʇ

Ȟǋ仍 Ǹ一̎ï��ć大]͚外ć己Íġǌ「 �TŴɟǋ仍 ̫Ț¡仍!

Ǹ一��ˆōǀĎTŴ Ú，�ɽǸ一ƊǞ大ɽǸ一đƵĹ˚ġ˳ƕ己Í�˗

Öʌ 2-6
�Gupta�Su 大 Walter�2004
ò Lu ȫ��2011
řʬŕƓȺĦɟ

ǋ仍 ̫Ț¡仍!Ǹ一�大yďƌɄĬȩ�ƊǞ
ǂSś̹�Ť仍!Ǹ一Ƣ%

ȒȘ;ʀƧǶĹġǺĽĈÛǺ¼�yďȪÀ�ƓȺĦĲɟ�ȷ¦¼ɗ王ȼġǡ

ĹĈđƵŁ�w´¡仍! Ȍ�� Chang ȫ��2017
ʬŕ戶ȳŞÄȨƁ�Ǵ

�二'ƹƵ"ȨƁW��b(ƌġǃ�˸ɺđƵ�Lu et al., 2009; Jiang et al., 

2016
���ŤƓȺĦʑ十͚ÿȘãġɽǸ一đƵĹ˚ɖëdǗ�仍!Ǹ一ġ

ɽǸ一đƵĹ˚Ĳɟ�ŕ¸ATŴ̫Țġ˳ƕ己Í� 
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ʌ 2-5
� Online to Offline˳ƕ己Í

 
ȶ
cņġō˳ƕ己Í���
ĩv˳ƕ己Íɟ另ƶƓȺĦġ̫Ț¢ŕ��己Í大仍!�仍

 Ǹ一己ÍȤ̹� 

 
ʌ 2-6
� Offline to Online˳ƕ己Í 

 
ȶ
cņġō˳ƕ己Í���
ĩv˳ƕ己Íɟ另ƶƓȺĦġ̫Ț¢ŕ��己Í大仍!�仍

 Ǹ一己ÍȤ̹� 

�� 天�ć己Í 

ƭ�!ŪĉȘ=ġǑ�ċ�己Íò˳ƕ己Í�jŝÔOǈŤť¼天�̐ɶ

ƓȺĦġ O2O 王Ġ¢ŕ�hɌǜ女ĉ�ġ己Í̻ĺ大̫Ț¢ŕ���口�!ů

æŶ̠͝�ȘWǦ�ʝ天�ć己Í̠͝��己Í̠͝Z¹Ǒ�ċ�己Í大˳ƕ

己ÍæŶů��"ȑōʭ�ƓȺĦġ O2O ̫Ț己Í-�ņ�TŴȨǠȇĨâr

Online to Offline 
̫Ț己Í 

 
 

ɽǸ一ƊǞ��
c 

ɽǸ一đƵĹ˚��
c�

Online己Í 
  
�

ɻƤć 

Ĳ±ć 

ɮ̋ć 

Ž五ć 

Ĥyć�
��

Offline己Í 
 �
 

 

]͚外ć 

��ć 

 

��

Offline to Online 
̫Ț己Í 

 
 

ɽǸ一ƊǞ��
c 

ɽǸ一đƵĹ˚��
c 

 

 

�

Offline己Í 
  
�

��

]͚外ć 

��ć 

 

�

Online己Í 
 �
 

ɻƤć 

Ĳ±ć 

ɮ̋ć 

Ž五ć 

Ĥyć�
��
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ġ仍!�仍 Ǹ一ȤĚʙÙ己ÍŁ�,̫Ț¡仍 �仍!Ǹ一�´Ǒ�大ċ�

己Í
�̜ZŇŕ�̎Ǌ仍!�仍 Ǹ一ƢȘãġ˳ƕ己Í� 

天�ć己ÍƢ8�仍!̫Ț¡仍 Ǹ一�Online to Offline
ò仍 ̫Ț¡

仍!�Offline to Online
æʝ互��ĶĦņġōƓȺĦŹjɗǽ了仍!Ǹ一�

ʙÙɻƤć�Ĳ±ć�ɮ̋ć�Ž五ć大Ĥyć己Í�©ȨǠ�仍!Ǹ一ȤĚ

ʙÙŁ�Ĳ̫¡仍 ǸȐÇ��ć大]͚外ć己Í�Ĉō�âr仍!Ǹ一ƌ�

ŕ�̎ïɽǸ一ƊǞ大ɽǸ一đƵĹ˚己Í�̫�âr仍 Ǹ一�˗Öʌ 2-7
�

ŁĦņġōƓȺĦƦĨɗ他t仍 Ǹ一�ȐÍ��ć大]͚外ć己Í�©ȤĚ

ǊëʙÙɖ���̫Ț¡仍!Ǹ一�ȞǗ̎ǊɻƤć�Ĳ±ć�ɮ̋ć�Ž五

ć大Ĥyć己ÍġʙÙ�Ĉō�ʀr仍 Ǹ一王Ġƌ�ƓȺĦɕ加ë仍!Ǹ一

ƢʙÙɽǸ一ƊǞ大ɽǸ一đƵĹ˚ġ己Í�ȿ�̫Țâr仍!Ǹ一�˗Öʌ

2-8
� 

ʌ 2-7
� Online to Offline天�ć己Í 

 
ȶ
aņġōǑ�ċ�己Í�、.���
ņǑ��Ɯ�ĩv�仍!Ǹ一�-ƢʙÙƓȺĦ

ġ己Í���ưJâr仍!Ǹ一	��
ņċ��Ɯ�ĩvƓȺĦȞŀ�仍 Ǹ一�ƢʙÙ

、己Í�cņġō˳ƕ己Í���
ĩv˳ƕ己Íɟ另ƶƓȺĦġ̫Ț¢ŕ��己Í大仍

!�仍 Ǹ一己ÍȤ̹� 

Online to Offline  
̫Ț己Í 

 
ɻƤć��
a 

Ĳ±ć��
a 

ɮ̋ć��
a 

Ž五ć��
a 

Ĥyć��
a�

��ć��
a 

]͚外ć��
a 

ɽǸ一ƊǞ��
c 

ɽǸ一đƵĹ˚��
c 

 

Online己Í�
  
�

�

�

ɻƤć�

Ĳ±ć�

ɮ̋ć�

Ž五ć�

Ĥyć�

 �

 �

 �

Offline己Í�
 �
��

�

�

�

�

��ć 

]͚外ć �

 �

 �

��
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ʌ 2-8
� Offline to Online天�ć己Í 

 
ȶ
bņġōǑ�ċ�己Í�、.���
ņǑ��Ɯ�ĩv�仍 Ǹ一�-ƢʙÙƓȺĦ

ġ己Í���ưJâr仍 Ǹ一	��
ņċ��Ɯ�ĩvƓȺĦȞŀ�仍!Ǹ一�ƢʙÙ

、己Í�cņġō˳ƕ己Í���
ĩv˳ƕ己Íɟ另ƶƓȺĦġ̫Ț¢ŕ��己Í大仍

!�仍 Ǹ一己ÍȤ̹� 

 

口!ĉŪ���jFǄǎƣQ ŝÔƻ̯
 

ŝÔƻ̯�
ƓȺĦǋ仍!Ǹ一�online
̫Ț¡仍 Ǹ一�offline
ġ己Í� 

ɿǧ�Ǒ�ċ�己Í�˳ƕ己Í�Ĉ天�ć己Í→�Ŷ̠͝? 

ŝÔƻ̯�
ƓȺĦǋ仍 Ǹ一�offline
̫Ț¡仍!Ǹ一�online
ġ己Í� 

   ɿǧ�Ǒ�ċ�己Í�˳ƕ己Í�Ĉ天�ć己Í→�Ŷ̠͝? 

ŝÔƻ̯�
→�ʝ̫Ț己ÍɿƢʇȢƓȺĦġ O2O̫Ț¢ŕ�Z¹ online to  

   offline 大 offline to online
? 

  

  

Offline to Online 
̫Ț己Í 

 
��ć��
b 

]͚外ć��
b 

ɻƤć��
b 

Ĳ±ć��
b 

ɮ̋ć��
b 

Ž五ć��
b 

Ĥyć��
b�

ƊǞ��
c 

ɽǸ一đƵĹ˚��
c 

Offline己Í�
  
�

�

�

�

�

 ��ć 

]͚外ć 

�

 �

 �

��

Online己Í�
 �
��

�

�

ɻƤć�

Ĳ±ć�

ɮ̋ć�

Ž五ć�

Ĥyć�

 �

 �

 �
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Ǧ�ȃ� ŝÔGĚ 

Ǧ�ɭ ŝÔŏʘ 

jŝÔOťuġ�天�âr大ʙÙǟ˙大、T升ǟ�ȘWǑ�ċ�己Í�

˳ƕ己Í大天�ć己Í̠͝�ÜǎƣǷ�Ŷ̠͝�¥Ħȇ˟Ďɶ可ɩ4ƓȺĦ

ġ O2O ̫Ț¢ŕ己Í�ĉQ ͖Ɋō仍!�仍 ë仍 �仍!ġ̫Ț己Í��

Z¹�ʝ己Í̻ĺ�8¯ōɻƤć�Ĳ±ć�ɮ̋ć�Ž五ć�Ĥyć���

ć�]͚外ć�ɽǸ一ƊǞ�ɽǸ一đƵĹ˚己Í�à͖Ɋōâr¢ŕ�ŝÔ

ŏʘ�ʌ 3ĉv� 

ʌ 3� ŝÔŏʘʌ 

 
ȶ
aņġōǑ�ċ�己Í�、.���
ņǑ��Ɯ�ĩv�仍!Ǹ一�-ƢʙÙƓȺĦġ 

己Í���ưJâr仍!Ǹ一	��
ņċ��Ɯ�ĩvƓȺĦȞŀ�仍 Ǹ一�ƢʙÙ、己 

Í�bņġōǑ�ċ�己Í�、.���
ņǑ��Ɯ�ĩv�仍 Ǹ一�-ƢʙÙƓȺĦġ 

己Í���ưJâr仍 Ǹ一	��
ņċ��Ɯ�ĩvƓȺĦȞŀ�仍!Ǹ一�ƢʙÙ、己 

Í�cņġō˳ƕ己Í���
ĩv˳ƕ己Íɟ另ƶƓȺĦġ̫Ț¢ŕ��己Í大仍!�仍  

Ǹ一己ÍȤ̹� 
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Ǧ�ɭ� ŝÔʑȹ大ČˆGĚ 

jŝÔ̹ę`͜ƓȺĦġ O2O王Ġ¢ŕ���ǄŝÔn͚ŭùŕī��7

ȝ�`͜�ƌâr仍!大仍 Ǹ一�O2O
王ĠġƓȺĦ�Ə及ēG仍! 2017

� 6
8Iġ˘ő�2017�ȝ¡十͚大ȴ̉Ǹ一ƓȺġoǤ�72.6%͈ 20
44

ɣ���ŝÔʑȹŘù� 20
44ɣ/Ʉ� 

tĎȤĚïǊ!ŪĉŘùġ¼天n͚�Ȍ�kƢȿ¢戶˯Čˆ�jŝÔǓ

rwɕČˆĚ�QïǊȇǏīn͚ƕ才ġɻ％� 

jŝÔǽ了ʥ一ƻ？子Ɉɻ％��ŕ O2O王Ġ¢ŕjÚȑƔ=ʥ一¢ŕ�

Qʥ一ƻ？ªŕɻ％子ɈȎO�ǧ�jŝÔʑȹġ¢ŕǯ上���Ǒ乏子ɈǊ

ġˆjƢ，�Uĩć� 

jŝÔƻ？ľɯ� SurveyMonkeyg`!�https://goo.gl/itXMbj
�ǽ了

Facebook�È切切ʥ王ğ�PTT e-shopping
大 ihergoɘ�王�ePrice K已Lȫ

ʥ一˙ˤ�ʝʠ七8¯Ȩ­�QȞ͂=ǧ�n͚ƕ才�N-ŭƕùƷƿġðɸ

Ħ��c�jFǽ了Ƀ˿ġ四˹̯�˴心ǧ��ī��7ȝ�仍!大仍 Ǹ一

ȿ¢ O2O王Ġ�ġɒȭĦ
 

��
 Facebook
�`ȇ��âr/ʥƙ�ēG仍!�2017
�jŝÔű�Ǆ

ƻ？ȨfĎƎ7Ĉʋ王ȫś̹Ĥʋ�他Q̫Ȩ¡śī�͇ʹġârĦ� 

��
 È切切ʥ王ğ�PTT e-shopping

ârĦQ 20-34ɣârĦý��ēG

仍!�2017
�jŝÔǽ了�ʠ七͂=-��͇ʹ大�ƿġârĦ� 

��
 ʥ一˙ˤ
ihergoɘ�王�ePrice K已Lōð͒Īġ王Ġȷ已ʥƙ�� 

[Q 35-44ɣġʥ王Ħý��ēG仍!�2017
�jŝÔ心反ǽ了�̻

˙ˤå͂=�͇ʹǢƯ�NǝĽȿ¢ O2O王ĠġƓȺĦ� 

Ǧ�ɭ� ƻ？ĶȢ 

ŕ�ˌù̯Ɋġ˟rć大¼天ć�jŝÔʑ10�ǧ�Čˆn͚ƕ才ġðɸ

Ħȿ¢ǝĽǳ內�ÜƏ及ǳ內ȮĔȿ¢̯Ɋ大̯ɕġŷm�ĶȢġ7ƀ8�æ

ǿ8�Ǧ�ǿ8ǽ了ǝĽǳ內˗ðɸĦȗŪ *ġO2O̫Ț¢ŕƶ˯�Ǧ�ǿ

8˗ðɸĦɒȭƻ？�Ü�ȭQ ƻ̯
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1.  ƻ？.ōµ�̺QǟɶġȗŪ�  

2.  ̯Ɋ.ōµ�失«́Ǌö）Ĉ̺Qǟɶġʯȸ� 

3.  ƻ？.ōµ�失«́ǊʫɰŬ元ġ̯Ɋ�  

4.  ̯ɊɋÀōµ�己ť˘天/ǰ�  

5.  ōµ�«́Ǌ心Ɋ.k只ŇĈ̺Q�ȭġǌ「�  

6.  ʑjƻ？ġ、Tľ去�  

Ə及ĶȢȮĔ�ƻ？Ǆ�仍!Ǹ一�仍 Ǹ一�É��仍!Ǹ一��ʥ

一�D˯
�仍 Ǹ一��十͚ÿ
��ÜǋɻƤć己Íġ̯Ɋ.�^c8W

ǡĹ�ˆć�variety
己Í͖Ɋ�ŷÉŁġ͖ɊȢɁG�� 
 

Ǧbɭ� ͖ɊȢɁ 

�� ƓȺĦ王Ġ己Í 

jŝÔɓ天了āǎƣƓĦĦ王Ġƶ˯ġś̹Ɂĩ�Ü天�大²ƭ-˟rġ

̯Ɋ�ä�ǉ˘Ǹ一，�ũůƕćġ̯Ɋ
�仍!�仍 ë仍 �仍!ġ̫Ț

己Í�Z¹ 21̯�ȇŁ�Ǌ 42̯�˗Öĩ 3
�ȢɁG�Ǔr Likert�̠Ɂĩ

�įǅ-�ɕ�-�ɕ��̠-�ɕ�Ï�ɕÖ��̠�ɕ��ɕ�įǅ�

ɕ
�8予àÀŕ 1 ¡ 7 8�8予ȽƯĩv�ɕȪĽȽƯ��己Í̯Ɋ/g»

ųŕɷʘů/Ǌ8�
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c 3�{§aß]ÉCã­ 
 

ÉC，j ì­ ³RjP¶ ã­ I´ 

��V� º�S {§ap
Ë�

_å�º�Ã�

·E]4G!�

¼� 

1. ?��Ñ�âKÑ�ß¨�	�Ñ�âKÑ�ß

¨�n)p+Ñ�	Ñ��¼�ÝMB,�i^

qæº��much information�� 

2. ?��Ñ�âKÑ�ß¨�	�Ñ�âKÑ�ß

¨�n¯�¿Ñ�	Ñ��¼ÆY*�½��(

�i^w��easily compare options�� 

Alba et al. �1997�; 

Hoque & Lohse 

�1999�; Ratchford 

et al.�2001�; 

Verhoef, Neslin & 

Vroomen �2007� 

��V� �i,ÎS d 
 
 
 
�

{§aÅp�¼

��HÌ\�¢

O^�i，9� 

 

1. ?��Ñ�âKÑ�ß¨�	�Ñ�âKÑ�ß

¨�np
+Ñ�	Ñ��¼@KB,�(，j

^�i�wide variety�� 

2. ?��Ñ�âKÑ�ß¨�	�Ñ�âKÑ�ß

¨�np
+Ñ�	Ñ��¼�3Í�(^i  

�many brands�� 

Crespo & Bosque

�2010��

�

�

�

�

�
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�

c 3�{§aß]ÉCã­�ë� 
 

ÉC，j ì­ ³RjP¶ ã­ I´ 

��V� e:S {§a���¿

2�¼Æä�;

y*©6ß]� 

1. ?��Ñ�âKÑ�ß¨�	�Ñ�âKÑ�ß

¨�n)p%7yª��G!Ñ�	Ñ��¼©

6ß]�any time�� 

2. ?��Ñ�âKÑ�ß¨�	�Ñ�âKÑ�ß

¨�^t)n+Ñ�	Ñ��¼ß]
��e

�easily�� 

Seiders et al.

�2007�; Paul et al.

�2009�; 

Beauchamp & Ponder 

�2010�; Nel & 

Boshoff �2015�; 

Emrich et al. 

�2015� 

��V� µÜS {§aÚ×2�

¼��+ß]�

Ý�ÀÔ�Á�

^:}� 

1. "XÑ�	Ñ��¼�H
½8^Êz�U�?

���Ñ�âKÑ�ß¨�	�Ñ�âKÑ�ß

¨��lower prices��  

2. ?��Ñ�âKÑ�ß¨�	�Ñ�âKÑ�ß

¨�n)p+Ñ�	Ñ��¼vY@K A^�

i�discounts�� 

Gupta, Su & Walter

�2004�� 

Crespo & Bosque

�2010� 

�

�
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c 3�{§aß]ÉCã­�ë� 
 

ÉC，j ì­ ³RjP¶ ã­ I´ 

��V� uÏS {§aÅpG!

�¼y���I

Wä�ÏÕÃ$

«£�®î：� 

1. ?²��Ñ�âKÑ�ß¨�	�Ñ�âKÑ�

ß¨�n)p+Ñ�	Ñ��¼y?�®KWä

�comfortable�� 

2. ?p
FNG!Ñ�	Ñ��¼^ÏÕ�4�

�Ñ�âKÑ�ß¨�	�Ñ�âKÑ�ß¨�

�enjoyable�� 

Babin et al.�1994�;  

Childers et al.

�2001�; Mathwick 

et al.�2001�  

��V� `#S {§a��á"

�¼�Ë©�È

æg^�¤Ã�

�� 

1. ?��Ñ�âKÑ�ß¨�	�Ñ�âKÑ�ß

¨�n)p¯�¿Ñ�	Ñ��¼Þ·��ÒÓ

^¹ã�what other people said�� 

2. ?��Ñ�âKÑ�ß¨�	�Ñ�âKÑ�ß

¨�np
+Ñ�	Ñ��¼Ãq(ÙÕ^�#

oß]º��interests�� 

Ko, Cho & Roberts 

�2015�; Chen et al.

�2015�  

 

�

�

�

�



DOI:10.6814/THE.NCCU.COMM.004.2019.F05 

‧
國

立
政 治

大

學
‧

N
a

t io
na l  Chengch i  U

niv

ers
i t

y

�

26 

c 3�{§aß]ÉCã­�ë� 
 

ÉC，j ì­ ³RjP¶ ã­ I´ 

��V� .&S {§a�¿|P

�¼Iß¨�

i�����Ð

PS�Ë©d%

®� 

1. ?��Ñ�âKÑ�ß¨�	�Ñ�âKÑ�ß

¨�n)pG!Ñ�	Ñ��¼�G?^sºN

KfÇ�secured�� 

2. ?��Ñ�âKÑ�ß¨�	�Ñ�âKÑ�ß

¨�n)pÑ�	Ñ��¼����ÐPS

�uncertainty�� 

Dabholkar et al. 

�1995�; McKnight 

et al.�2002�; 

Forsythe & Shi

�2003�; Park & Jun 

�2003�; Crespo & 

Bosque�2010� 

��V� �î：S {§a�CG!

�¼y�1_、

Ã®Q�r^î

：� 

1. ?��Ñ�âKÑ�ß¨�	�Ñ�âKÑ�ß

¨�n)pß¨h�+Ñ�	Ñ��¼¸�*¦

à�iiÔ�judge�� 

2. ?��Ñ�âKÑ�ß¨�	�Ñ�âKÑ�ß

¨�n)pÑ�	Ñ��¼�--Û：�i

�examine�� 

Forsythe & Shi 

�2003�; Park & Jun

�2003�; Chiang et 

al.�2006� 

�

�

�

�

�
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c 3�{§aß]ÉCã­�ë� 
ÉC，j ì­ ³RjP¶ ã­ I´ 

Ø| »�¼x� {§a=�ß]

¿¡��¿2�

¼�~§½�^

Â�Tyª>�

¾0ß]%�� 

1. ?��Ñ�âKÑ�ß¨�	�Ñ�°��Ñ�

ß¨�np
b½�^Â�Ä¬�iº�

�effort�� 

2. ?��Ñ�âKÑ�ß¨�	�Ñ�°��Ñ�

ß¨�n)pbl�yª��M��i�little 

time�� 

Messinger & 

Narasimhan�1997�; 

Mathwick, Malhotra 

& Rigdon �2001�;  

Seiders et al. 

�2007�; Paul et al. 

�2009� 

Ø| »�¼Z�i

Ô 
{§a+G!�

¼y�²�¿�

。�¼�^Z�

£c�I¦à�

¼^iÔ� 

1. ?��Ñ�âKÑ�ß¨�	�Ñ�âKÑ�ß

¨�np
Ý�B-^Z��get good 

service�� 

2. ?��Ñ�âKÑ�ß¨�	�Ñ�âKÑ�ß

¨�np
Ý�Ö!X?ß¨�i�r^D-k

ê�good personal advice�� 

3. ?��Ñ�âKÑ�ß¨�	�Ñ�âKÑ�ß

¨�n)p�'�i^�/J1<��

�display�� 

Zeithaml & Bitner 

�1996� ; Baker et 

al. �2002�; 

Homburg, Hoyer & 

Fassnacht �2002�; 

Montoya Weiss et al.

�2003�; Chiang et 

al.�2006��

¥�dm^n2ì­±Ë5�Lh�¤[��º�SÉC^ã­�������i,ÎS�variety�ÉCì­�
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�� ¦OyÞ 

¦OyÞ²űÞā－ÇŹƥ�Ǝƥ�ĴźǂŕÄƻģ�ŚÉó�w

Koufaris�2002��Zinkhan et al.�2003��Yu �2009�� Hong & Cha�2013��

Eid�2011��Wu et al.�2011��Bashira et al.�2018��ņŚǎŞÞ	ā－Ç

ĽÊ�lfƥ�ĴźŦĿØ	�¬ƥ�ĴźǂŕÄƻģ
°	ā－ÇĽÊ�l

fƥ�ĴźŦĿØ	�¬ƥ�ĴźǂŕÄƻģ
�ņŚ5mĠO Likert �ǅŚ

É	.Þ�l�r��Al�r���ò7�r���ò7�r��ò7�r�

�Ř�r��1x2�r	.ƞ¥�Þ 1x7.	.ƞŖĎÉQ^ţŌÔŖĎ� 

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�
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ĩFĻ� Ÿý.À 

ĩ�ů� ƟKƫƅ 

Ÿýpŝńśw2018l57316-671668	171[Ɛŝ425XƟK	oč

lǘfKâ�Mǟ20-44 Ŭ&G	=/ĩ�ǎdŎ�	��l+LŃfƥ�Ǝƥ

�Ĵź＜yO2OǂÂyÞÇ	ĽįƿĚqüƟKƞ317X� 

Kâ�ÄƟK= µÞ<	q 253 z	| 79.8%�¯ŵÇÄlǘ5：	=

20-24 ŬÄ¯ŵÇĽg	|Ƴǟ¯ŵÇÄ 62.1%	«rÜ 25-29 Ŭlǘƚ	|ǁ

ƟKƞÄ 24.9%�ǉũ.H%	=ƮNĽg	q 207�	|Ƴǟ¯ŵÇÄ 65.3%

�Ƨ�É 4-1�� 

f O2OǊłyÞ5：	「ƥ�¬ƥ�ÄǊłƻrI�ðÞ 3.56�SD = 

1.21��「ƥ�¬ƥ�ÄǊłƻrI�ðÞ 4�SD = 1.24�	 ©ÇĹĞÊõĔ

­%Ä	��ò7�r
ǎŞ	ÉQ¯ŵÇŇƨÜ「ƥ�Ǌł¬ƥ�	ǃÜ「

ƥ�Ǌł¬ƥ�	�l%I���ò7ŨǊł�r�P»ƥ�¬ƥ�ÄǊłð

ŋĎ»ƥ�¬ƥ�	Ɣ½©ƉǊł5m%	¯ŵÇŻę「ƥ�Ǌł¬ƥ�＜y

ǂÂ� 

ā－ÇfĦÒǔÓǂŕ�	「ƥ�¬ƥ�ǂŕĽgÄĦÒƉǔÜ¾ƁƎċ

V	[ 149�ǂŕ	|ƳǟÄ 47.3%	«rÜã�OÒ	|ǁƟKƞÄ

18.7%�ƥ�¬ƥ�ǂŕĽgÄĦÒǔÓ�Ü¾ƁƎċV	q 98�ǂŕ	|Ƴ

ǟÄ 37.8%	«rÐÜÿǕƎǌƒ	|ƳǟÄ 16.2%�vŇƨ{ƉǊł5m	

ß=ǂŕŰǞÒ³g	ƥ�¬ƥ�q 63%�ƹƲǂŕŰǞÒ�vƥ�¬ƥ�Ä

ŰǞÒǂŕ|�ƳǟÄ 63.6%� 
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É 4-1���ī，ǜŞ.H」� 
ǜŞ ǔ� �ƞ t.9 

µ� 
� 64 20.2% 
  253 79.8% 

 ǁ° 317 100% 

lǘ 

20~24Ŭ 197 62.1% 
25~29Ŭ 79 24.9% 
30~34Ŭ 24 7.6% 
35~39Ŭ 15 4.7% 
40~44Ŭ 2 0.6% 

 ǁ° 317 100% 

ǉũ 

ƮN 207 65.3% 
ê-ġ 10 3.2% 
¾Đũ 22 6.9% 
Ÿĉſ!ũ 18 5.7% 
Ƒĵũ 11 3.5% 
ǋĐ�ö 6 1.9% 
ēũ 26 8.2% 
wPũ 14 4.4% 
×ũ% 3 0.9% 

 ǁ° 317 100% 

ƥ�¬ƥ� 
ǂŕ&ĦÒ 

ŦĿÒ 
�35.2%� 

ã�OÒ 59 18.7% 
3CĦÒ 28 8.9% 
żđOÒ 6 1.9% 
4ª 7 2.2% 
ùſ 6 1.9% 
�¡ċļ 1 0.3% 
ǐÂOÒ 4 1.3% 
ãĲOÒ 0 0% 
Ƣƭ 0 0% 

ŰǞÒ 
�63%� 

¾Ɓ�ċV 149 47.3% 
ÿǕ�ǌƒ 24 7.6% 
ǑĲÒ 1 0.3% 
ǈÂ 6 1.9% 
Ãª 2 0.6% 

CD�DVD 1 0.3% 
ùª 2 0.6% 

 îÂ�şÒ 14 4.4% 
«>  5 1.6% 

 ǁ°  315 100% 
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É 4-1���ī，ǜŞ.H」��Ǚ� 
 

ǜŞ ǔ� �ƞ t.9 

ƥ�¬ƥ� 
ǂŕ&ĦÒ 

ŦĿÒ 
�34.5%� 

ã�OÒ 39 15.1% 
3CĦÒ 20 7.7% 
żđOÒ 10 3.9% 
4ª 4 1.5% 
ùſ 3 1.2% 
�¡ċļ 0 0% 
ǐÂOÒ 10 3.9% 
ãĲOÒ 2 0.8% 
Ƣƭ 1 0.4% 

ŰǞÒ 
�63.6%� 

¾Ɓ�ċV 98 37.8% 
ÿǕ�ǌƒ 42 16.2% 
ǑĲÒ 1 0.4% 
ǈÂ 4 1.5% 
Ãª 2 0.8% 

CD�DVD 4 1.5% 
ùª 2 0.8% 

îÂ�şÒ 12 4.6% 
«>  5 1.9% 

 ǁ°  259 100% 

ĩ�ů  â�ĔǎƽǞ 

Kâ�ĠOcą.ÀƽǞâ�Ĕǎ�Ǝâ�Ĕǎ�	cą.À�O<n.

.ÀÁ�principle component analysis�¹®cą	¢=Ľ�ǜħÁ�varimax�

�ÞǊŗŭÐ	®â�Ƈ：&）Ɯð�eigenalue��» 1	cą。ıŚ�»

0.5	S'。ıŚ�cross loading�$Ě"» 0.15 ÄŸý�Þ_Î�Ä®�Ơŭ

�ū;ƣ	2016��＜ycą.ÀÏ	Kâ�¦O KMO�Kaiser-Meyer-

Olkin�®ƟƬŮµƽ²/ Barlett&ĤÓƽ²�Barlett’s test of sphericity�¨Ƥ

ƓŸýB�ƬO»cą.À�KMOð�» 0.7 Äcą.ÀƬ�µŖĎ�Barlett

&ĤÓƽ²Ä pðŖĞÊ 0ÉQŖƬbcą.À�ū;ƣ	2016�� 
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�� â�Ĕǎ��ƥ�¬ƥ�ǂŕđƴ.À 

ïYČ／ƥ�Ǌł¬ƥ�ǂŕđƴàǓǎŞ＜ycą.À	ĩ�rcą.

Àŏ¿ Bartlett Ĥ�ƽ²ŏ¿�ĥǝő�χ2 = 1667.69	df = 171	p = .000�	

KMO ðō» 0.76	ǝQƬb＜ycą.À�＿v	.Àŏ¿Ŋĥ©òĔǎ�ĩ

�òĔǎÜÆSµđƴÄ	ťĶžƥ�Ĵźǀų>�ƦƨÄŶǎ
�ǎfcą

�°cą�%jfS�。ıÄĔǎ�cą�%。ıŚÞ 0.54	cą�%。ıŚ

Þ 0.55��ĩ�òĔǎÜŹĴź¾ĐÒƩđƴÄ	ĺ]ĦÒÄ5mªq�3

��
�ǎcą。ıŚ$Ɗf÷�òcąĹ"» 0.5 ÄƠŭ�- 0.03 ~ 0.44��

Kâ�cs�čĳ©ǎØ；ŧ＜yĩ�rcą.À� 

ĩ�rcą.Àŏ¿ Bartlett Ĥ�ƽ²ŏ¿�ĥǝő�χ2 = 1667.69	df = 

171	p = .000�	KMO ðō» 0.76	ǝQƬb＜ycą.À�Kâ�=）Ɯð

�» 1�Þƹ®[^cąòƞ&õÐ	ŏ¿[ƹ®�ò<æcą�s�cąǁ

，BųǗZķǜħ& 68.55%�.Àŏ¿ǝQĩ�òcą@�õĔ­%ÄBǟǞ

µƘ�°kZµƘ�ǎŞ	ÛĘscą；ŧ±aÞ	BǟǞƎkZµƘ�
	

«cą。ıŚ)» 0.74x 0.85&ś	BųǗǜħŚÞ 21.83%�ĩ�òcąÜ

PõĔ­%ÄŹĴźüģƘ�ƎÌ�µƘ�ǎŞ·Ƈn	ÛĘscą±aÞ

	ŹĴźüģƎÌ�µƘ�
	«cą。ıŚ)» 0.56x 0.76&ś	ĮƶųǗ

ǜħŚŽ 36.22%�ĩ�òcąÜPõĔ­%ÄøƢµƘ�ƎÆSµƘ�ǎŞ·

ĭn	ÛĘscą±aÞ	øƢƎÆSµƘ�
	«cą。ıŚ)» 0.56x

0.86&ś	ĮƶųǗǜħŚŽ 43.31%�ĩFòcąPõĔ­%ÄŹĴź¾ĐÒ

ƩƘ�ƎkZµƘ�ǎŞ·Ƈn	；ŧ±aÞ	ŹĴź¾ĐÒƩƎkZµƘ

�
	«cą。ıŚ)» 0.54x 0.78&ś	ĮƶųǗǜħŚÞ 50.51%�ĩ(

òcąÞõĔ­%ÄŰƾµƘ�ǎŞ	Û±aÞ	ŰƾµƘ�
	«cą。ı

ŚÜ 0.82	ĮƶųǗǜħŚĎŽ 57.04%�ĩ,òcąÞõĔ­%ÄĦÒgƟµ

Ƙ�ǎŞ	±aÞ	ĦÒgƟµƘ�
	«cą。ıŚ)» 0.79x 0.86&ś	

ĮƶųǗǜħŚĎŽ 63.22%�ĽØ�òcąÜõĔ­%ÄŸĉµƘ�ǎŞ	c

s±aÞ	ŸĉµƘ�
	«cą。ıŚ)» 0.70x 0.79	ĮƶųǗǜħŚÞ

68.55%� 
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Kâ�¦O Cronbach’s αƎàǓ.À�Correlation Analysis�Č／ƥ�¬ƥ

�Ǌłđƴ_Ƈ：ǎŞ＜yËÔƽ²�	BǟǞƎkZµ
�	ŹĴź¾ĐÒ

ƩƎkZµ
�	øƢƎÆSµ
�	ŹĴźüģƎÌ�µ
cąPx2�ò

àǓŌÔŻĎÄǜƞ·Ƈn	ÛĠO Cronbach’s α＜yËÔƽǞ	�ëFƇ：

Ä+ķ�äµ Cronbach’s αÎƞß�» 0.6	ÉQªq$ƺÄËÔ:ŭ�	ĦÒ

gƟµ
�	Űƾµ
�	Ÿĉµ
cąP©òàǓµŻĎÄǜƞ·Ƈn	c

s¦OàǓ.À＜yËÔƽǞ	s�Ƈ：ƽ²&àǓÎƞ)».35¬.57&ś	p  

< .05	ǝQǎŞ�qĎÔ&àǓ	ªq$ƺÄËÔ�ƧĒ�É 4-2�� 

É 4-2�ƥ�¬ƥ�Ǌłđƴcą。ıŚ/ËÔ.À 

Ƙ�ǔÓ 
 

ǎŞ cą 
。ıŚ 

Įƶ 
ųǗŚ 

ğ�¸� BǟǞƎkZµ  �Cronbach’s alpha = .78�   
14. Þ�fƥ�ĴźhhƽǞĦÒ� 0.85 21.83% 
13. ǂŕÏĈfƥ�ĴźŴĬe＋ǆĦÒÒƩ� 0.79  
16. ƥ�ĴźĈŅ2$Ƥ²µ� 0.74  

ğ�¸�

�Ƶ） 
ŹĴźüģƎÌ�µ  �Cronbach’s alpha = .68�     
6. ÈÖ2þśŀĈ®ĚĦÒ� 0.76 36.22% 
4. fƥ�ĴźǂÂ�.5Ì� 0.76  
3. W{þśĹĈ¦Oƥ�Ĵź＜yǂÂ 0.59  
5.Þ�ÈŻ2Äƌ�ƐŝĦÒŸĉ 0.56  

ğ�¸� 
 
 
 

øƢƎÆSµ  �Cronbach’s alpha = .70�    
10. Þ�¤¯¦Oƥ�ĴźÄƢƪ� 0.86 43.89% 
9.  fƥ�Ĵźþ�ĈŤ¬ºǏ� 0.76  
12. Þ�fƥ�ĴźƎà^ƷƪÄ�SÝǂÂŸĉ� 0.59  

ğ�¸�

�Ƶ） 
ŹĴź¾ĐÒƩƎkZµ  �Cronbach’s alpha = .63�     
18. ťƿĚƬO»�ǂŕĦÒ5：Ä�hÕǖ� 0.78 50.51% 
17. Þ�ƿĚ�hÄ¾Đ� 0.78  
15. ¦Oƥ�ĴźĈ¦�ÄòŸ¯¬ÍƖ� 0.54  

ğ�¸� Űƾµ    �r = .50  p = .000�     
8. fƥ�Ĵźú¼�¬J�ÄēÒ� 0.82 57.04% 
7. ƥ�ĴźŁ§�Ż�ÄƙĀ� 0.82  

ğ�¸� ĦÒgƟµ  �r = .57  p = .000�     
20. Þ�fƥ�Ĵź�¬�g$^ǔÓÄĦÒ� 0.86 63.22% 
21. Þ�fƥ�Ĵź%uƝ$^ÄÒŉ� 0.79  

ğ�¸� Ÿĉµ  �r = .35  p =.000�   
1. fƥ�ĴźĈƿ®�gĦÒÄàǓŸĉ� 0.79 68.55% 
2. ťĶžƥ�Ĵźƕ¼e9Ż?$^ĦÒÄûħ� 0.70  
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「Ƙ�ǔÓ¨á	；ŧĭnÄ_cą%	ğ�¸�Ƙ�@�	BǟǞƎk

Zµ
�	øƢƎÆSµ
�	Űƾµ
�	ĦÒgƟµ
�	Ÿĉµ
�v

	ŹĴź¾ĐÒƩƎkZµ
�	ŹĴźüģƎÌ�µ
©cą	ÐƳb�õ

YƀņÞƵ）Ƙ���ŹĴź¾ĐÒƩ�ŹĴźüģ�°ğ�¸�Ƙ���k

Zµ�Ì�µ�ÄǎŞ� 

P»cą.ÀDųǗ�¯ŵÇĘĔ­%Ä÷£ǎŞá�^�òŪ´	ŇÁ

ǞǒK4â�Ĕǎ�Ǝ�	T�ǊłđƴŻĪbğ�¸�Ƙ��Ƶ）Ƙ��¶

ƳbµƘ�÷�òǡǅ	csKâ�żOľ�ƟK tƽ²�One-sample t-

test�	ƽǞ¯ŵÇ／；ĭÄ�òcąƓ^ÔĎ�� 

ŀƥ�¬ƥ�ÄǊłđƴv�	ğ�¸�Ƙ��Ƶ）Ƙ��¶ƳbµƘ�

Ä�ǆƠŭi�� 

��� ğ�Ƙ�ÙÄÜ¯ŵÇƓÞ	ƥ�
Ĵź$Ĉƈ�ā－ÇÄğ�¸ 

�Ƙ��@ÚŸĉµ�ĦÒgƟµ�Ì�µ�Űƾµ�øƢµ�ÆSµ�kZ

µ�ƎBǟǞµƘ��	v¸�Ƙ�ÙÄÜ¯ŵÇƓÞ	ƥ�
ĴźĈƈ�ā

－ÇÄğ�¸�Ƙ��P»ğ�¸�Ƙ�ǎŞ&Ĕ­ǎŢŷĔ¯ŵÇǊł¬

	ƥ�
ĴźÄđƴ	csåğ�¸�ǊłƘ�ÄI�ðǝő	Ď»
ŚÉ%

Ä%śð 4	ÉQ¯ŵÇ^ţ	ƥ�
B=ƈ�ğ�¸�Ƙ�	�ÉQ¯ŵÇ

$^ţ	ƥ�
Ĉƈ�ğ�¸�Ƙ�	csğ�¸�Ƙ�nR�vI�ðǝő

	�»
ŚÉ%Ä%śð 4	ÉQ¯ŵÇ$^ţ	ƥ�
B=ƈ�ğ�¸�Ƙ 

�	�ÉQ>ñƓÞf	ƥ�
ŀĈƈ�ğ�¸�Ƙ�	Ûğ�¸�Ƙ�$n 

R�CG	I�ðǝő	ō»
ŚÉ%Ä%śð 4	ÉQ¯ŵÇ	�q^ţ¶

$^ţ
ł¬ƥ��ƥ�ĴźB=ƈ�ğ�¸�Ƙ�	csğ�¸�Ƙ�$n

R� 

���Ƶ）Ƙ�ÙÄÜ¯ŵÇƓÞĈǛđw#ǊłyÞÄƘ�	Ǝƥ��

ƥ�ĴźƘ�ŇǓ�@ÚŹĴźüģ�ŹĴź¾ĐÒƩƘ��	P»Ƶ）Ƙ�

ǎŞ&Ĕ­ǎŢŷĔ¯ŵÇǊłĴźÄđƴ	Ǝğ�¸�Ƙ�ǎŞŷĔ¯ŵÇ

Ǌł¬	ƥ�
ĴźđƴÄĔÁ$^	csåƵ）Ƙ�ÄI�ðǝő	Ď»


ŚÉ%Ä%śð 4	ÉQ¯ŵÇ^ţ>ñǊłĴźÜcÞǊłyÞB=ƈ�Ƶ

）Ƙ�	ÛƵ）Ƙ�nR�vI�ðǝő	�»
ŚÉ%Ä%śð 4	ÉQ¯
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ŵÇ$^ţ>ñǊłĴźÜcÞǊłyÞB=ƈ�Ƶ）Ƙ�	ÛƵ）Ƙ�$n

R�CG	I�ðǝő	ō»
ŚÉ%Ä%śð 4	ÉQ¯ŵÇ	�q^ţ¶

$^ţ
ǊłyÞB=ƈ�Ƶ）Ƙ�	csƵ）Ƙ�$nR� 

 ���ƳbµƘ�ŏbğ�¸�Ƙ�ƎƵ）Ƙ�	csi¿¯ŵÇÄƳǟ

ǊłƘ�@Úğ�¸�Ƙ�ƎƵ）Ƙ�	ÐÉQƳbµƘ�nR� 

 .Àŏ¿ǝQğ�¸�Ƙ�%Ä	BǟǞƎkZµ
�M = 5.97, SD = 0.88, 

t = 39.69, p = .000��	øƢƎÆSµ
�M = 4.21, SD = 1.19, t = 3.10, p 

= .002��	ĦÒgƟµ
�M = 4.96, SD = 1.19, t = 14.30, p = .000��	Ÿĉ

µ
�M = 5.41, SD = 1.06, t = 23.55, p = .000�I�ðßǝő�»4	ÉQĳ£ğ

�¸�Ƙ�nR�	Űƾµ
�M = 3.76, SD = 1.27, t = - 3.34, p = .001�I�ð

ǝő"»4	ÉQĳòğ�¸�Ƙ�$nR� 

 Ƴbğ�¸�Ƙ�ƎƵ）Ƙ�Ä	ŹĴź¾ĐÒƩƎkZµ
Ƙ�I�ð

�ǝő�»4�M = 4.87, SD = 1.00, t = 15.34, p = .000�	ÉQĳòƳbµƘ�n

R�	ŹĴźüģƎÌ�µ
I�ðō»4�t = - 0.14, p = .889	M = 3.99, SD = 

1.11�	ÉQĳòƳbµƘ�$nR�Ƨ�É4-3�� 

P»Ǌłđƴôªğ�¸�Ƙ�ƎƵ）Ƙ�	csâ�ŏ¿ǝQā－Ç「

ƥ�ĴźǊłxƥ�ĴźÄƘ�	ŻĪbƳbµƘ�ǡǅ� 

É 4-3�ƥ�¬ƥ�Ǌłđƴľ�ƟK tƽ².À 

Ƙ�ǔÓ đƴ t p M SD ŏ¿ 

ğ�¸� BǟǞƎkZµ 39.69 .000*** 5.97 0.88 nR 

ğ�¸��Ƶ） 
ŹĴźüģƎÌ�

µ 
- 0.14 .889 3.99 1.11 $nR 

ğ�¸� øƢƎÆSµ 3.10 .002** 4.21 1.19 nR 

ğ�¸��Ƶ） 
ŹĴź¾ĐÒƩƎ

kZµ 
15.34 .000*** 4.87 1.00 nR 

ğ�¸� Űƾµ - 3.34 .001** 3.76 1.27 $nR 

ğ�¸� ĦÒgƟµ 14.30 .000*** 4.96 1.19 nR 

ğ�¸� Ÿĉµ 23.55 .000*** 5.41 1.06 nR 

Œ� **p < .01, ***p < .001 
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�� â�Ĕǎ��ƥ�¬ƥ�ǂŕđƴ.À 

ïY／ƥ�Ǌł¬ƥ�ǂŕđƴàǓǎŞ＜ycą.À	ĩ�rcą.À

ŏ¿ Bartlett Ĥ�ƽ²ŏ¿�ĥǝő�χ2 = 1992.76	df = 210	p = .000�	

KMO ðō» 0.78	ǝQƬb＜ycą.À�＿v	ŹĴź¾ĐÒƩƘ�Ä	ť

ƿĚƬO»�ǂŕĦÒ5：Ä�hÕǖ
�cą。ıŚÞ- 0.09 ~ 0.49��	ĺ

]ĦÒÄ5mªq�3�
�cą。ıŚÞ- 0.14 ~ 0.36�©ǎ	=/BǟǞµ

Ƙ�Ä	ǂŕÏĈfƥ�ĴźŴĬe＋ǆĦÒÒƩ
�cą。ıŚÞ- 0.14 ~ 

0.40��ǎ$Ɗf÷�òcą	。ıŚĹ"» 0.5 ÄƠŭ	Û�čs�ǎØ\；

ŧ＜yĩ�rcą.À� 

ĩ�rcą.Àŏ¿ Bartlett Ĥ�ƽ²ŏ¿�ĥǝő�χ2 = 1640.51	df = 

153	p = .000�	KMOðō» 0.76	ǝQƬb＜ycą.À�Kâ�¥Ʊ）Ɯ

ð�» 1�Þƹ®[^cąòƞ&õÐ	ŏ¿ǁ[ƹ®,ò<æcą	ǁ，B

ųǗZķǜħ& 69.32%�ŏ¿ǝQĩ�òcą@�õĔ­%ÄBǟǞµƘ��

kZµƘ�ƎŹĴź¾ĐÒƩǎŞ	ÛĘscą；ŧ±aÞ	BǟǞµƎkZ

µƎŹĴź¾ĐÒƩƘ�
	«cą。ıŚ)» 0.64x 0.86&ś	BųǗǜħ

ŚÞ 25.39%�ĩ�òcąPõĔ­%ÄĦÒgƟµƘ�ƎŸĉµƘ�ǎŞ·Ƈ

n	；ŧ±aÞ	ĦÒgƟµƎŸĉµƘ�
	«cą。ıŚ)» 0.66x 0.82

&ś	ĮƶųǗǜħŚÞ 39.83%�ĩ�òcąÜõĔ­ÄøƢµƘ�ǎŞ	Û

Ęscą±aÞ	øƢµƘ�
	«cą。ıŚ)» 0.77x 0.82&ś	Įƶų

ǗǜħŚŽ 49.12%�ĩFòcąÜõĔ­%ÄÆSµƘ�ǎŞ	ÛĘscą±

aÞ	ÆSµƘ�
	«cą。ıŚ)» 0.82x 0.88&ś	ĮƶųǗǜħŚŽ

56.28%�ĩ(òcąÞõĔ­%ÄŰƾµƘ�ǎŞ	Û±aÞ	ŰƾµƘ

�
	«cą。ıŚ)» 0.86x 0.88&ś	ĮƶųǗǜħŚĎŽ 62.97%�Ľ

Ø�òcąÜõĔ­%ÄÌ�µƘ�ƎŹĴźüģƘ�ǎŞ·Ƈn	cs；ŧ

±aÞ	Ì�µƎŹĴźüģ
	«cą。ıŚ)» 0.54x 0.69	ĮƶųǗǜ

ħŚÞ 69.32%� 

Kâ�¦O Cronbach’s αƎàǓ.À�Correlation Analysis�Č／ƥ�¬ƥ

�Ǌłđƴ_Ƈ：ǎŞ＜yËÔƽ²�	BǟǞµƎkZµƎŹĴź¾ĐÒ
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Ʃ
�	ĦÒgƟµƎŸĉµ
�	Ì�µƎŹĴźüģ
cąPx2�òà

ǓŌÔŻĎÄǜƞ·Ƈn	ÛĠO Cronbach’s α＜yËÔƽǞ	�ëFƇ：Ä

+ķ�äµ Cronbach’s αÎƞß�» 0.5	ÉQªq$ƺÄËÔ:ŭ�ū;ƣ	

2016��	øƢµ
�	Űƾµ
�	ÆSµ
cąP©òàǓµŻĎÄǜƞ

·Ƈn	cs¦OàǓ.À＜yËÔƽǞ	s�Ƈ：ƽ²&àǓÎƞ)».60

¬.67&ś	p  < .05	ǝQǎŞ�qĎÔ&àǓ		ªq$ƺÄËÔ�ƧĒ�É

4-4�� 

É 4-4�ƥ�¬ƥ�Ǌłđƴcą。ıŚ/ËÔ.À 

 

Ƙ�ǔÓ ǎŞ cą 
。ıŚ 

Įƶ 
ųǗŚ 

ğ�¸� BǟǞµƎkZµƎŹĴź¾ĐÒƩ�Cronbach’s alpha = .82�   
�Ƶ） 16. ƥ�ĴźĈŅ2$Ƥ²µ� 0.86 25.39% 
 15. ¦Oƥ�ĴźĈ¦�ÄòŸ¯¬ÍƖ� 0.84  
 17. Þ�ƿĚ�hÄ¾Đ� 0.74  
 14. Þ�fƥ�ĴźhhƽǞĦÒ� 0.64  

ğ�¸� ĦÒgƟµƎŸĉµ  �Cronbach’s alpha = .76�  
 20. Þ�fƥ�Ĵź�¬�g$^ǔÓÄĦÒ� 0.82 39.83% 
 21. Þ�fƥ�Ĵź%uƝ$^ÄÒŉ� 0.74  
 1. fƥ�ĴźĈƿ®�gĦÒÄàǓŸĉ� 0.67  
 2. ťĶžƥ�Ĵźƕ¼e9Ż?$^ĦÒÄûħ� 0.66  

ğ�¸� øƢµ  �r = .60  p = .000� 
 10. Þ�¤¯¦Oƥ�ĴźÄƢƪ� 0.82 49.12% 
 9. fƥ�Ĵźþ�ĈŤ¬ºǏ� 0.77  

ğ�¸� ÆSµ  �r = .67  p = .000�    
 11. ťĶžƥ�Ĵźǀų>�ƦƨÄŶǎ� 0.88 56.28% 
 12. Þ�fƥ�ĴźƎà^ƷƪÄ�SÝǂÂŸĉ� 0.82  

ğ�¸� Űƾµ � r = .62  p = .000�    
 7. ƥ�ĴźŁ§�Ż�ÄƙĀ� 0.88 62.97% 
 8. fƥ�Ĵźú¼�¬J�ÄēÒ� 0.86  

ğ�¸� Ì�µƎŹĴźüģ   �Cronbach’s alpha = .51�   
�Ƶ） 4. fƥ�ĴźǂÂ�.5Ì� 0.69 69.32% 
 6. ÈÖ2þśŀĈ®ĚĦÒ� 0.64  
 5.Þ�ÈŻ2Äƌ�ƐŝĦÒŸĉ 0.62  
 3. W{þśĹĈ¦Oƥ�Ĵź＜yǂÂ 0.54  
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「Ƙ�ǔÓ¨á	；ŧĭnÄ_cą%ğ�¸�Ƙ�@�	ĦÒgƟµƎ

Ÿĉµ
�	øƢµ
�	ÆSµ
�	Űƾµ
�v	BǟǞµƎkZµƎ

ŹĴź¾ĐÒƩ
�	Ì�µƎŹĴźüģ
©cą	ÐƳb�õYƀņÞƵ

）Ƙ���ŹĴź¾ĐÒƩ�ŹĴźüģ�°ğ�¸�Ƙ���BǟǞµƎk

Zµ�Ì�µ�ÄǎŞ� 

ŀƥ�¬ƥ�ÄǊłđƴv�	ğ�¸�Ƙ��Ƶ）Ƙ��¶ƳbµƘ�

Ä�ǆƠŭƎâ�Ĕǎ�à^� 

��� ğ�Ƙ�ÙÄÜ¯ŵÇƓÞ	ƥ�
Ĵź$Ĉƈ�ā－ÇÄğ�¸

�Ƙ��@ÚŸĉµ�ĦÒgƟµ�Ì�µ�Űƾµ�øƢµ�ÆSµ�kZ

µ�BǟǞµƘ��	v¸�Ƙ�ÙÄÜ¯ŵÇƓÞ	ƥ�
ĴźĈƈ�ā－

ÇÄğ�¸�Ƙ�	P»ğ�¸�Ƙ�ǎŞ&Ĕ­ǎŢŷĔ¯ŵÇǊł¬	ƥ

�
ĴźÄđƴ�Ǝâ�Ĕǎ�ŷĔ¯ŵÇǊł¬	ƥ�
ĴźÄđƴà

0�	csåğ�¸�ǊłƘ�ÄI�ðǝő	Ď»
ŚÉ%Ä%śð 4	É

Q¯ŵÇ^ţ	ƥ�
B=ƈ�ğ�¸�Ƙ�	�ÉQ¯ŵÇ$^ţ	ƥ�


Ĉƈ�ğ�¸�Ƙ�	csğ�¸�Ƙ�nR�vI�ðǝő	�»
ŚÉ%

Ä%śð 4	ÉQ¯ŵÇ$^ţ	ƥ�
B=ƈ�ğ�¸�Ƙ�	�ÉQ>ñ

ƓÞf	ƥ�
ŀĈƈ�ğ�¸�Ƙ�	Ûğ�¸�Ƙ�$nR�CG	I�

ðǝő	ō»
ŚÉ%Ä%śð 4	ÉQ¯ŵÇ	�q^ţ¶$^ţ
ł¬ƥ

��ƥ�ĴźB=ƈ�ğ�¸�Ƙ�	csğ�¸�Ƙ�$nR� 

���Ƶ）Ƙ��@ÚŹĴźüģ�ŹĴź¾ĐÒƩƘ��ÙÄÜ¯ŵÇ

ƓÞĈǛđw#ǊłyÞÄƘ�	Ǝƥ��ƥ�ĴźƘ�ŇǓ	P»Ƶ）Ƙ�

ǎŞ&Ĕ­ǎŢŷĔ¯ŵÇǊłĴźÄđƴ	Ǝğ�¸�Ƙ�ǎŞŷĔ¯ŵÇ

Ǌł¬	ƥ�
ĴźđƴÄĔÁ$^	csåƵ）Ƙ�ÄI�ðǝő	Ď»


ŚÉ%Ä%śð 4	ÉQ¯ŵÇ^ţ>ñǊłĴźÜcÞǊłyÞB=ƈ�Ƶ

）Ƙ�	ÛƵ）Ƙ�nR�vI�ðǝő	�»
ŚÉ%Ä%śð 4	ÉQ¯

ŵÇ$^ţ>ñǊłĴźÜcÞǊłyÞB=ƈ�Ƶ）Ƙ�	ÛƵ）Ƙ�$n

R�CG	I�ðǝő	ō»
ŚÉ%Ä%śð 4	ÉQ¯ŵÇ	�q^ţ¶

$^ţ
ǊłyÞB=ƈ�Ƶ）Ƙ�	csƵ）Ƙ�$nR� 
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 ���ƳbµƘ�ŏbğ�¸�Ƙ�ƎƵ）Ƙ�	csi¿¯ŵÇÄƳǟ

ǊłƘ�@Úğ�¸�Ƙ�ƎƵ）Ƙ�	ÐÉQƳbµƘ�nR� 

 .Àŏ¿ǝQğ�¸�Ƙ�%Ä	ĦÒgƟµƎŸĉµ
�M = 5.00, SD = 

1.05, t = 15.167, p = .000��	øƢµ
�M = 5.29, SD = 1.22, t = 16.75, p 

= .000��Ǝ	Űƾµ
�M = 5.86, SD = 0.95, t = 30.70, p = .000�I�ðßǝ

ő�» 4	ÉQĳ£ğ�¸�Ƙ�nR�ğ�¸�Ƙ�%Ä	ÆSµ
I�ð

ō» 4�M = 4.06, SD = 1.39, t = 0.68, p = .500�	ÉQsğ�¸�Ƙ�$nR� 

 Ƴbğ�¸�Ƙ�ƎƵ）Ƙ�Ä	Ì�µƎŹĴźüģ
Ƙ��M = 5.49, 

SD = 0.80, t = 29.23, p = .000�I�ð�ǝő�» 4	ÉQsƳbµƘ�nR�

＿v		BǟǞµƎkZµƎŹĴź¾ĐÒƩ
�M = 3.05, SD = 0.99, t = -

15.15, p = .000�I�ðǝő"» 4	ÉQsƳbƘ�$nR�Ƨ�É 4-5�� 

P»Ǌłđƴôªğ�¸�Ƙ�ƎƵ）Ƙ�	csâ�ŏ¿ǝQā－Ç「

ƥ�ĴźǊłxƥ�ĴźÄƘ�	ŻĪbƳbµƘ�ǡǅ� 

É 4-5�ƥ�¬ƥ�Ǌłđƴľ�ƟK tƽ².À 

Ƙ�ǔÓ đƴ t p M SD ŏ¿ 

ğ�¸�+Ƶ） BǟǞµƎkZµƎ

ŹĴź¾ĐÒƩ 
-15.15 .000*** 3.05 0.99 $nR 

ğ�¸� ĦÒgƟµƎŸĉµ 15.167 .000*** 5.00 1.05 nR 

ğ�¸�+Ƶ） Ì�µƎŹĴźüģ 29.23 .000*** 5.49 0.80 nR 

ğ�¸� øƢµ 16.75 .000*** 5.29 1.22 nR 

ğ�¸� ÆSµ 0.68 .500 4.06 1.39 $nR 

ğ�¸� Űƾµ 30.70 .000*** 5.86 0.95 nR 

Œ�***p < .001 

��â�Ĕǎ��O2OǂÂƘ�ƎyÞ 

RQ3�÷�ƉǊłƘ�ŻĈƀņā－ÇÄ O2OǊłyÞ�@� online to offline 

Ǝ offline to online�? 

fƥ�¬ƥ�ÄǊłyÞķ.	P»â�Ĕǎ�Ä.Àŏ¿ǝQā－Ç「
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ƥ�Ǌł¬ƥ�ā－Äđƴ@�(òƘ�	cs.Àâ�Ĕǎ�þŠć�s(

òđƴ�Kâ�=g*ĊǇ.ÀÄƸ�Á�enter�.ÀŸý	=(ĭđƴÞw

ǜŞ	O2OǊłyÞ�Þ¥ǜŞ�â�Ĕǎ�Ä.Àƽ²ŏ¿ǝQ_wǜŞVIF 

�"»10	 �q[ƥµĔǎ�；ŧŐ®ØÄ(òđƴ%	Šq	øƢƎÆSµ

�β =.171	p = .007�
Ũǝőƛǚā－ÇÄǊłyÞ		BǟǞƎkZµ�β 

= -.016	p = .799�
�	ŹĴź¾ĐÒƩƎkZµ�β = -.024	p = .722�
�

	ĦÒgƟµ�β = .049	p = .431�
�	Ÿĉµ�β = -.023	p =.711�
ß$

ǝő	ĳÉQǄ＿¯ŵÇ^ţs(ŞǊłđƴ	~�ķ.đƴ¢$Ũƛǚā－

ÇÄO2OǊłyÞ�cs	dƼâ�Ĕǎ�		øƢƎÆSµ
Ƙ�ŻĈƀņ

ā－Ç「ƥ�¬ƥ�ÄǊłyÞ�Ƨ�É4-6�� 

É 4-6�ƥ�¬ƥ�ǊłyÞƎđƴg*ĊǇ.À 

¥ǜŞ�ƥ�¬ƥ�ǊłyÞ 

 β p VIF 

BǟǞƎkZµ -.016 .799 1.25 

ŹĴź¾ĐÒƩƎkZµ -.024 .722 1.38 

øƢƎÆSµ .171 .007** 1.24 

ĦÒgƟµ .049 .431 1.18 

Ÿĉµ -.023 .711 1.19 

R2 = .033, F�5, 300�= 2.02, p = .076 

Œ�**p < .01 

fƥ�¬ƥ�ÄǊłyÞķ.	P»â�Ĕǎ�Ä.Àŏ¿ǝQā－Ç「

ƥ�Ǌł¬ƥ�ā－Äđƴ@�FòƘ�	cs.Àâ�Ĕǎ�þŠć�sF

òđƴ�ïY=g*ĊǇ.ÀÄƸ�Á�enter�.ÀŸý	=FĭđƴÞwǜ

Ş	O2OǊłyÞ�Þ¥ǜŞ�â�Ĕǎ�Ä.Àƽ²ŏ¿ǝQ_wǜŞVIF 

�"»10	 �q[ƥµĔǎ�；ŧŐ®ØÄFòđƴ%	Šq	ĦÒgƟƎŸ

ĉµ�β = .180	p = .007�
�	øƢµƘ��β = .251	p = .000�
Ũǝőƛ

ǚā－ÇÄǊłyÞ		Ì�µƎŹĴźüģ�β = -.030	p =.644�
�	Ű
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ƾµƘ��β = .060	p = .334�
ß$ǝő	ÉQǄ＿¯ŵÇ^ţsFŞđ

ƴ	~q�A$Ũƛǚā－ÇÄO2OǊłyÞ�cs	dƼâ�Ĕǎ�		Ħ

ÒgƟµƎŸĉµ
�	øƢµ
Ƙ�ŻĈƀņā－Ç「ƥ�¬ƥ�ÄǊły

Þ�Ƨ�É4-7�� 

É 4-7�ƥ�¬ƥ�ǊłyÞƎđƴg*ĊǇ.À 

¥ǜŞ�ƥ�¬ƥ�ǊłyÞ 

 β p VIF 

ĦÒgƟƎŸĉµ .180 .007** 1.19 

Ì�µƎŹĴźüģ -.030 .644 1.14 

øƢµ .251 .000*** 1.25 

Űƾµ .060 .334 1.08 

R2 = .136, F�4, 240�= 9.436, p = .000 

Œ�**p < .01��***p < .001 

�

ƍb�ë.Àŏ¿BÅ	ƥ�¬ƥ�ÄǊłđƴ@�	Ÿĉµ
�	øƢ

ƎÆSµ
�	ĦÒgƟµ
�	BǟǞƎkZµ
�	ŹĴź¾ĐÒƩƎk

Zµ
	P»s(ƉƘ�ĢƏğ�¸�Ƙ�ƎƵ）Ƙ�	csŻĪbK4·Ł

?ÄƳbµƘ�ǡǅ�«%		øƢƎÆSµ
ǜŞ	Ũǝőƛǚā－ÇÄ

O2OǊłyÞ�vƥ�¬ƥ�ÄǊłđƴ@�	ĦÒgƟµƎŸĉµ
�	Ű

ƾµ
�	øƢµ
�	Ì�µƎŹĴźüģ
	^Ɵe	P»sFƉƘ�Ģ

Əğ�¸�Ƙ�ƎƵ）Ƙ�	csŻĪbK4·Ł?ÄƳbµƘ�ǡǅ�«

%		ĦÒgƟµƎŸĉµ
�	øƢµ
©òǜŞ	Ũǝőƛǚā－ÇÄ

O2OǊłyÞ� 
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Ƃ 4�Ƴǟǝőŏ¿ 

�

 

Œ�a.� ÙÄÜğ�¸�Ƙ��«%	�
�Ùğ�cą	ÉQ	ƥ�Ĵź
$Ĉƈ�ā－Ç 

ÄƘ�	csď8¦Oƥ�Ĵź����Ù¸�cą	ÉQā－Çń×	ƥ�Ĵź
Ĉƈ 

�«Ƙ��b.� ÙÄÜğ�¸�Ƙ��«%	�
�ÙÄÜğ�cą	ÉQ	ƥ�Ĵź
$Ĉ 

ƈ�ā－ÇÄƘ�	csď8¦Oƥ�Ĵź����ÙÄÜ¸�cą	ÉQā－Çń×	ƥ� 

Ĵź
Ĉƈ�«Ƙ��e.� ���ÙÄÜƳbµƘ�	ÉQƳb�ğ�¸�Ƙ�ƎƵ）Ƙ�� 

F�ǍG.À 

Kâ�ť＜���ųÞ{I�ðŻĎÄđƴŇÁƀņ O2OǊłyÞ	cs

＜y�：©ķ.ÄǍG.À�ĩ�ķ.ÄǍG.ÀŵƂ�ųǊłđƴƎǂŕš

`ÄǓÎ	=ƽǞĎ�đƴ©Ų�ÜcÞ{ƉǂÂš`Ä$^�à^�vƯä

$^�à^�ÄǊłyÞ�ĩ�òǍG.ÀŵƂĝĆĦÒǔÓƎǊłđƴÄǓ

Î	=�ųĎǊłđƴŇÁƀņ O2OǊłyÞÜ�ÜcÞ（/$^ĦÒǔÓ� 

���� O2OǊłđƴƎǂŕš` 

Kâ�ť＜���ųÞ{I�ðŻĎÄđƴŇÁƀņ O2OyÞ	csĘ�

�òǝőÄđƴ.ÞĎ�©Ų��»ŚÉ%śð 1-3�Þđƴ�Äĭ��Ď»
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ŚÉ%śð 5-7�ÞđƴĎÄĭ��	=ƽǞĎ�đƴ©Ų�Ü�cÞǂÂš

`ǔ}�à0�vƯäà}�à0�ÄǊłyÞ� 

 
1.� ƥ�¬ƥ�ǂÂǊłđƴƎǂÂš` 
 

fƥ�¬ƥ�ǂÂķ.	Kâ�ĠOƵRƟK t ƽ²＜y.À	=(ĭĎ

�đƴÞwǜŞ	FƉǂÂš` 1�UŜøƢÓ�Ĩ�ÞưÓ�ƌJĬƋÓ�Ì

�x�Ó�Þ¥ǜŞ� 

.Àŏ¿ǝQ	fĕ�B=ǝőƀņǊłyÞÄ	øƢƎÆSµ
đƴ

�	ĎđƴĭÄUŜøƢ�M Ď = 5.67, SD Ď = 0.88  , M � = 4.81, SD � = 1.37  , t = 

-4.25, p � .001 �ƎĨ�Þư.ƞ�M Ď = 4.38, SD Ď = 1.14 , M � = 3.49, SD � = 

1.26, t = -4.00, p � .001�ĹǝőĎ»�đƴĭ	ÉQ^ţ「ƥ�Ǌ¬ƥ�ǂÂ

ÜcÞ	øƢƎÆSµ
đƴÄ¯ŵÇ	9�Ô^ţÄ¯ŵÇ	fǂÂþK 

ŀİƆUŜøƢƎĨ�Þư	csŻú¼ĦNǊłyÞ�＿v	«>$Ĉǝő

ƀņǊłyÞÄđƴ	ĎđƴĭÄĨ�ÞưǂÂš`.ƞ�ĹǝőĎ»�đƴ

ĭ	~UŜøƢǂÂš`Ñ�qǝő�Ƨ�É 4-8��PsBÅ	Ĩ�ÞưǂÂ

š`BĈƎǊłyÞŇǓ	UŜøƢǂÂš`ƎǊłyÞŻÞàǓ�ǁÄ¨

Ɣ	.Àŏ¿ǝQƥ�¬ƥ�ǂÂǊłđƴæĈėĦNƃƗǊłyÞ	qBĈ

Ǝā－ÇK ÄĎUŜøƢǂÂš`ƎĎøƢƎÆSđƴàǓ� 

 
 
 
 
 
 
 
 
 
 
 
 
���������� 

1   ĸ、�2015�/ĸ、Ǝ�Ăú �1999�f9ŻEǠ°ãĖā－ÇǂÂİƆâ�þ	ÕƇ�F
Ɖā－ÇǂÂš`ņŚơm	@�UŜøƢÓ�Ĩ�ÞưÓ�ƌJĬƋÓ�Ì�x�Ó�Kâ

�Ĕ­�p.70�ƹŞ 51	UŜøƢÓÄǎŞĢƏ 1
3�Ĩ�ÞưÓÄǎŞĢƏ 4
6�ƌJĬƋ
ÓÄǎŞÞ 7�8�Ì�x�ÓÄǎŞĢƏ 9
11� 
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�4-8	� 7��7�!�#:�<+.����% 

*	*p < .05, **p < .01, ***p < .001 

=-  	,�6� &��9� 3�'2� ����� 

;�(�  M 
(SD) 

t p M 
(SD) 

t p M 
(SD) 

t p M 
(SD) 

t p 

�?>4�
� 
� 3.67 

(1.02) 
-1.48 .141 

2.67 
(0.79) 

-1.10 .271 

3.00 
(1.32) 

-2.67** .008 

6.67 
(0.95) 

1.53 .129 
! 5.35 

(1.14) 
3.97 

(1.18) 
5.49 

(0.93) 
5.16 

(0.99) 

�64��� 
� 4.81 

(1.37) 
-4.25*** .000 

3.49 
(1.26) 

-4.00*** .000 

5.34 
(1.23) 

-1.55 .124 

5.23 
(1.14) 

0.66 .508 
! 5.67 

(0.88) 
4.38 

(1.14) 
5.62 

(0.76) 
5.09 

(1.03) 

0)1�"�8

4�
� 

� 5.02 
(1.48) 

-1.79 .075 

2.87 
(0.88) 

-4.20*** .000 

5.23 
(1.65) 

-1.25 .214 

4.87 
(1.04) 

-2.05* .043 
! 5.55 

(1.04) 
4.20 

(1.19) 
5.57 

(0.90) 
5.37 

(0.89) 

$�
5� 
� 5.12 

(1.67) 
-1.26 .208 

3.57 
(1.34) 

-2.09* .038 

5.43 
(1.26) 

-0.68 .495 

4.99 
(1.13) 

-0.80 .423 
! 5.45 

(1.07) 
4.13 

(1.19) 
5.58 

(0.89) 
5.16 

(0.97) 

/ � 
� 5.29 

(1.67) 
-0.23 .824 

3.22 
(1.08) 

-2.03* .044 

5.67 
(1.64) 

0.53 .598 

5.22 
(1.37) 

0.18 .858 
! 5.38 

(1.14) 
4.06 

(1.22) 
5.49 

(0.96) 
5.16 

(0.95) 
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2.� V�$V	Z+<XQZHJ� 
 
�*E)]�	��]FOD[C�3,�?0�T&QM:&�Q�6

U&�<X		;<X@,�I6UZ+J�A]F;'�<X@	/��K

>V	[$V�Z+2�3�?0�T&QM:&�Q�6U&�<X,%L

.	
�1�K,%L.	� B"�I6UZ+J�	��N7(?�[C

�3�#�
9]FOD[C�3,<X	;<X@,�I6UZ+J�A�

�]F�W�/ 4-9�����-	�I6UZ+J�Q[C�3N34\�Y

,!R	�*E)]�V�$V	Z+[C<X59=?�PS[C�3	�

�9Q8G.� ,;�I6UZ+J�Q;?0�T&QM:&�6U&<

X4\� 
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�4-9	� 3��3����5	8&)����  

%�*p < .05, **p < .01, ***p < .001 
 
 

 
 

9(  �'�2� !��4� /�".� ����� 

6�#
  
M 

(SD) 
t p M 

(SD) 
t p M 

(SD) 
t p M 

(SD) 
t p 

��
10 
+�� 

� 4.21 
(1.81) 

-3.90*** .000 

3.79 
(1.52) 

-0.33 .743 

4.68 
(1.94) 

-3.36** .001 

5.33 
(1.20) 

0.37 .709 
� 5.56 

(1.03) 
3.91 

(1.16) 
5.67 

(0.83) 
5.22 

(0.96) 

���0,$

-�� 

� 3.67 
(1.08) 

-1.49 .139 

5.00 
(1.50) 

0.85 .399 

5.50 
(0.67) 

0.05 .959 

6.00 
(1.57) 

0.86 .390 
� 5.38 

(1.15) 
3.99 

(1.19) 
5.45 

(0.98) 
5.17 

(0.96) 

�2� 
� 4.61 

(1.61) 
-3.15** .002 

4.75 
(1.04) 

2.51* .013 

5.13 
(1.49) 

-1.47 .143 

4.86 
(1.03) 

-1.21 .250 
� 5.58 

(0.98) 
3.84 

(1.22) 
5.55 

(0.92) 
5.23 

(0.96) 

*7� 
� 5.67 

(0.00) 
0.41 0.68 

4.78 
(0.69) 

1.26 .210 

5.50 
(0.00) 

-0.02 .983 

4.44 
(1.07) 

-1.16 .364 
� 5.41 

(1.09) 
3.91 

(1.19) 
5.51 

(0.93) 
5.17 

(1.00) 
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��
� O2O˫Ǿƞ才ɼǇĲ˼Ĵ 

nŏÎȷ�Ɉ-�ǇĲ˼ĴŁ±Ⱥ�-�ȌĶĚ˫Ǿƞ才�uĆɘ^QǇĲ˼

­áŎǞɐÞtƞ才ɼ¡ňĚŏÎ.��\ƬǇĲ˼Ĵ:ň�ȸǳĲ�Ƀ̓Ĳ�

�Search versus Experience goods
ȡ¡Əʥ �Zhai, Mokhtarian, & Zhen, 2017�ïĠ

ô�2009
���nFƷȖˏ̓Ɓȝğ公ȞȸǳɼɃ̓ĲĚ˫Ǿƞ才Ł±-�� 

1. � ʠ"、ʠ!ȸǳĲɼɃ̓ĲĚ公Ȟƞ才 

�ʠ"、ʠ!公〉Ǧ:�nŏÎƺtʽyʘn t ˏòȡ¡:Ď�QȸǳĲɼɃ

̓Ĳň�̑ȫ�2ť˫Ǿƞ才ňÝ̑ȫ�:Ďȑċ̒x��Ƥ1_Q̒Ȗɛȅ˫Ǿ

¡ňĚ�Ŭ也ɼĝzþ�ƞ才"�Ƀ̓ĲĚŬ也ɼĝzþ:ʗ�M Ƀ̓ = 4.31, SD Ƀ̓ 

= 1.16 , M ȸǳ = 3.78, SD ȸǳ = 1.18, t = -3.01, p � .01
̒ȖƙĆȸǳĲ�ģx公ȞɃ

̓ĲĚ：ɋğ�J公ȞȸǳĲĚ：ɋğ�Ã�ȵ�Ŭ也ɼĝzþ�ƞ才���ɑŮ

ćǇs˫Ǿ¡ň�Ȉ��åT-ƍ̒Ȗɛȅ˫Ǿ¡ňĚƞ才�Ƀ̓ĲĚ˫Ǿƞ才:

ʗ#Ǩ̒ȖƙĆȸǳĲ�ʣÑģ 4-10
�u�_」�Ƀ̓Ĳ_ƍɼ˫Ǿ¡ňȇ引�

˕Ěá九�:Ďȑċ̒xʠ"、ʠ!公〉˫Ǿƞ才ŗƍƪǇsɤ八˫Ǿ¡ň�ǇĲ

˼ĴĚ下̌�Ù-Ĉ̒� 
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ģ4-10	� ʠ"、ʠ!ȸǳĲɼɃ̓Ĳ�˫Ǿƞ才"/Ųǉ 

Ț	**p < .01, ***p < .001 

2. � ʠ!、ʠ"ȸǳĲɼɃ̓ĲĚ公Ȟƞ才 

�ʠ!、ʠ"公〉Ǧ:�nŏÎƺtʽyʘn t ˏòȡ¡:Ď�QȸǳĲɼɃ

̓Ĳň�̑ȫ�dť˫Ǿƞ才ňÝ̑ȫ�:Ďȑċ̒x�-ʥɃ̓Ĳ分ŁȸǳĲ�

Ā�˫Ǿƞ才ŋ³ǆ-̒Ȗ�˕Ěá九�:Ďȑċ̒xĀ�ƞ才ɼǇĲ˼Ĵ-ō

引���ǇĲ˼ĴĚ下̌�-Ĉ̒�ʣÑģ 4-11
� 

 ˫Ǿƞ才 ǇĲ˼­ 
 

M SD t p 

_̔̓ɼ��þ 
ȸǳĲ 5.68 1.04 

-2.76** .006 
Ƀ̓Ĳ 6.04 0.82 

ɏǞɐĉƝĲ士ɼ�

�þ 

ȸǳĲ 4.83 1.10 
-0.39 .692 

Ƀ̓Ĳ 4.89 0.99 

Ŭ也ɼĝzþ 
ȸǳĲ 3.78 1.18 

-3.01** .003 
Ƀ̓Ĳ 4.31 1.16 

ǇĲ�ʘþ 
ȸǳĲ 4.91 1.10 

-0.39 .701 
Ƀ̓Ĳ 4.98 1.19 

ɎƐþ 
ȸǳĲ 4.87 1.09 

-4.11*** .000 
Ƀ̓Ĳ 5.54 0.99 
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ģ4-11	� ʠ!、ʠ"ȸǳĲɼɃ̓Ĳ�˫Ǿƞ才"/Ųǉ 

˫Ǿƞ才 ǇĲ˼­ 
 

M SD t p 

ǇĲ�ʘþɼɎƐþ 
ȸǳĲ 5.21 0.90 

1.53 .127 
Ƀ̓Ĳ 4.95 1.08 

Ī®þɼɏǞɐŸǄ 
ȸǳĲ 5.37 0.86 

-1.24 .217 
Ƀ̓Ĳ 5.53 0.79 

Ŭ也þ 
ȸǳĲ 5.00 1.16 

-1.81 .071 
Ƀ̓Ĳ 5.36 1.24 

Ƀ仍þ 
ȸǳĲ 5.93 0.98 

0.66 .511 
Ƀ̓Ĳ 5.83 0.96 
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Ǐ2Ǫ� Əʥɼķ̆ 

Ǐ1ɂ� ŏÎȋǆɼƏʥ 

O2OƁȝʚ�Hɮǋ¡�Ȉ�ɘ^ƶƏ O2O¡ňƞ才ĚŏÎOŗƖɥǯ1

Ǟɐ�°ʠ!ÿʠ"Ǟɐ
ĚÞtƞ才ȡ¡ƶƏ�ĸ@ƶÎ O2O -�˫Ǿ¡ň

ŔĺĬȋƞ才ň¤����nŏÎĚOŗwĚň	�1
ʺ�ÞtɼɭÕǅʥ

ɼåTʱǅ�ǺVƹ�ā�ʊÈ�ʽƂʊÈ�ʺ�þʊÈ̘ˡ�ɋɡƶÎǬ女

ĆɈ月 O2O ˫Ǿ¡ňʊÈĚ̘ˡ���
ƶÎc̗ƁȝğĚ O2O ˫Ǿ¡ňŔ

ĺĚƞ才�Q>¤ɳƞ才_Qɛȅ O2O ¡ň�� 
JɑĬȋ O2O ãɳ-�

˫Ǿ¡ň�°ʠ"、ʠ!ɼʠ!、ʠ"
ŔĺĚƞ才Ł±-���

1�O2O˫ǾʊÈ	ʺ�þʊÈ 

�1
� ʠ"、ʠ! 

�ʠ"、ʠ!ƞ才Ǧ:�nŏÎȋǆƹ�ā�ʊÈ.Ě�ɎƐþ���Ŭ

也ɼĝzþ���ǇĲ�ʘþ���_̔̓ɼ��þ��Q>ʺ�þʊÈĚ

�ɏǞɐĉƝĲ士ɼ��þ�Ⱥ下̌Ɓȝğ˫Ǿ、ʠ!公〉�Ȉ��Ɓȝğı

̒Ȗ-�ȵ�Ƀ仍þ�ʊÈŁ下̌TŤǾ、ʠ!公〉Ěũ���ɏǞɐŸǄɼ

Ī®þ�ƞ才Ŋ�oɗ̒Ȗ� 

�_̔̓ɼ��þ�ƞ才-ȯ� Verhoef�Neslinɼ Vroomen �2007
Ěɷ

ɐ˫Ǿ、ɤ̔÷ŏÎ.Ǚȋǆ�#� Zeithaml�Parasuraman ɼ Malhotra

�2000
�Raymond �2002
Jɑʠ"ɼʠ!ǞɐÞtƞ才ŏÎ.�ǙʂňŁ

ƁȝğÞtʠ!ǞɐĚƞ才�_ÑƁȝğ-ȯȺ�ň�_̔̓ɼ��þ�ƞ才

Þtʠ!Ǟɐ�#Ⱥň�ɭÕɉʊÈ�æȵƳʠ"˫Ǿ、ʠ!Ǟɐ� 

Ȉ���ɏǞɐĉƝĲ士ɼ��þ��ɘ^ŏÎ.ǞƭŁǙ:ȤƏʥĚ�

�ɏǞɐĉƝĲ士�� Kollmann�Kuckertz ɼ Kayser�2012
� Verhoef�

Neslin ɼ Vroomen�2007
Ěɷɐ˫Ǿ、ɤ̔÷ŏÎ.Ǚȋǆ�����þ�

� Zeithaml�Parasuramanɼ Malhotra�2000
�Raymond �2002
ĚJɑʠ"
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ʠ!ǞɐŏÎ.ǙƏʥ�Ȉ��nŏÎȑċ̒x�ãťƞ才Ǚ�â�1ƒ�ũ

�_ƍŁʠ!�ŪǺßĚƫȻķ̆ɼĉƝ�ŁƁȝğʶ�ĩ~ȶĚũ�/1

�McKnight, Choudhury & Kacmar, 2002
� 

��
� ʠ!、ʠ" 

�ʠ!、ʠ"Ɓȝƞ才Ǧ:�nŏÎȋǆ��ƹ�ā�ʊÈ�.Ě�ǇĲ

�ʘþɼɎƐþ���Ŭ也þ���Ƀ仍þ��Q>�ʺ�þʊÈ�Ě�Ī®

þɼɏǞɐŸǄ�Ⱥ下̌Ɓȝğ˫Ǿ、ʠ"公〉�Ȉ��Ɓȝğı̒Ȗ-�ȵ

�_̔̓þɼ��þɼɏǞɐĉƝĲ士�ʊÈŁ下̌TŤǾ、ʠ"公〉ĚO��

�ĝzþ�ƞ才Ŋ�oɗ̒Ȗ� 

nŏÎȋǆƁȝğ�ʠ!公〉ź�Ŗ：、ʠ"ǞɐĚ�ǇĲ�ʘþɼɎƐ

þ���Ƀ仍þ��ÿ�Ī®þɼɏǞɐŸǄ�ƞ才Ě下̌�ǴȺȋs˫Ǿ¡

ň�ǝʘĚŏÎȑċ？ɘ^ƦeŏÎȋǆōǐ�ɎƐþ� Chang�Wong ɼ Li

�2017
Ěɤ̔÷˫Ǿ、D才ŏÎ.Ǚȋǆ�Ƀ仍þ� Gupta�Su ɼ Walter

�2004
�Chang�Wong ɼ Li�2017
引Ćʠ!、ʠ"˫Ǿƞ才ĚŏÎ.Ǚȋ

ǆ�Ī®þɼɏǞɐŸǄ� Lu Ȏ��2011
Ěɤ̔÷˫Ǿ、ɷɐŏÎ.ǙƏʥ�

u�_Ñ�-ʥÞt¤ɳɒä�D才�ɷƅ
˫Ǿ、ʠ"�ŋZµǇĲ�ʘþ

ɼɎƐþ�Ƀ仍þ�Ī®þɼɏǞɐŸǄƞ才� 

-�ĚŁ�ɏǞɐĉƝĲ士ʊÈ�°nF_̔̓þɼ��þɼɏǞɐĉƝ

Ĳ士
� Chang, Wong ɼ Li�2017
Ɩɥɤ̔÷˫Ǿ、D才ƞ才ŏÎ.Ǚȋǆ�

¨ Gupta, Su ɼ Walter�2004
�LuȎ��2011
Ɩɥɤ̔÷˫Ǿ、ɷɐƞ才ŏ

Î.�Q>nŏÎı̒xɏǞɐĉƝĲ士ʊÈÙ-Ł下̌ʠ!、ʠ"˫Ǿ¡ň

ĚO��u�_」�-�Ěʠ"Ǟɐ�ɒä��ɷƅ�D才�kč
_ƍ�公

〉ÏǑǛŘ"Ⱥ下̌Ɓȝğ˫Ǿ、ʠ"ǞɐĚȵ˽�Mandel & Johnson, 2002
� 

� 
� ʠ"、ʠ! vs. ʠ!、ʠ" 

nŏÎȋǆ O2O ãɳ˫Ǿ¡ňb��ǇĲ�ʘþ�ɼ�ɎƐþ�ʊÈŁ1

ŕĚ�ģx-ʥŁʠ"分Łʠ!Ǟɐ�ãğǨȺǙƁȝğɀ©ȸǳɼJɑǇĲ

ɎƐĚɴɖ�Ȉ��-�ĚŁ�ƁȝğbȺƳʠ"、ʠ!á˓；�_̔̓þɼ
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��þ���ɏǞɐĉƝĲ士ɼ��þ�ʊÈ�ǝÛʊÈ�ɘ^ŏÎ.#Ʋ、

̓˸�Verhoef, Neslin & Vroomen, 2007; Kollmann, Kuckertz & Kayser, 2012
�

ģxǝÛʊÈŁʠ!-_；UĚ五ˡ��ź#九Ĉ�Ɓȝğʂňʠ"公〉��

ȖƩ¡"Ěšˆ�performance risk
�ʹCʠ"ǞɐȺŇɬå˟Ì�今tĩt

]�公Ȟ、�ȿǊĚƢĲȎ�Chou et al., 2016
� 

��ʠ!、ʠ"Ǧ:�ƁȝğįbȺǢɘ�ɳ˫Ǿ¡ňáƈ；�Ƀ仍þ��

�Ī®þɼɏǞɐŸǄ�ʊÈ�ǝÛʊÈ�ɘ^ŏÎ.#Ǚȋǆ�Gupta, Su & 

Walter, 2004; Lu et al., 2011
�ģxqǌ4Ǖɨ˫Ǿ、ɷɐǳÈɑĪô五ǶĚ力

ž��ʠ"予°ÞtĚĪ®þ#ɭÕ�Ɓȝğ予ź予�ȡ¡zć>˫ƯĚʊÈ

�Okazaki & Mendez, 2013
� 

��O2O˫Ǿƞ才ɥƁȝ¡ňĚ下̌ 

�ʠ"、ʠ!˫Ǿ¡ňGŞ�ɘ^ŏÎ˸Ĉ�_̔̓þ�ɼ�ɏǞɐĉƝ

Ĳ士�ƞ才Ⱥɥʠ"˫Ǿ、ʠ!ĚƁȝ¡ň�p�下̌�Kollmann, Kuckertz & 

Kayser, 2012
�Ȉ�nŏÎȑċı̒xb��Ŭ也ɼĝzþ�ȟƙ�Ƴʠ"˫

Ǿ、ʠ!ǞɐĚ�ʗ_ƍȟˇ內�ˠȈ�_̔̓þɼ��þ�ĚȢģk¶ţǬ

ƙ�¨ı-ŁĬÞƁȝğ十X˫Ǿ�ʗĚũ�� 

Ǣɘ˰e:Ďȋǆ�ʠ"、ʠ!公〉˫Ǿƞ才ŗƍƪǇsɤ八˫Ǿ¡ň�

�_ƍɼƁȝğnÖĚƙ|ȦŬ也公〉Ȱ�ɼƙŬ也ɼĝzƞ才ō引�ǝ_ƍ

ģxƁȝğˠȈʂň�+、ʠ!ƁȝŁ�Ȣ、ǞɐĚƂþ�YƍȎǅþũ��

Ȉ�ɤ八_ƍŁ、ɤ̔÷ʫǤș公〉_QǇsÃ�ǷŶĚƵɹ�Dommernuth, 

1989
�#ǴŁ九�ɥƁȝğ�Ó�公〉ɼǤșŁ1ɳǲ�也ʧĚŬ也̔̓�

TŤ公〉źÙ-6ȵ�ȇǳ˓、ȷȞĚƢĲ��ɤ̔Ƣ÷8Ěƀď介ǡ�ɼå

T公〉ğǟ˴Ȏ�Ƈ�Ⱥ十ȡTŤ�公〉źĚ也ʧ�Berger & Calabrese, 1975; 

Goethals, Allison & Frost, 1979; Raghunathan & Corfman, 2004; Balasubramanian, 

Raghunathan & Mahajan, 2005; Borges et al., 2010 
� 

 �ʠ!、ʠ"˫Ǿ¡ňGŞ�ɘ^ŏÎ˸Ĉ�ɏǞɐŸǄ�ʊÈȺɥʠ!

˫Ǿ、ʠ"ĚƁȝ¡ň�p�下̌�Gupta, Su & Walter, 2004
�¨nFı̒x

�ǇĲ�ʘɼɎƐþ�ɼ�Ŭ也þ�ʊÈ,ȺĬȡʠ!、ʠ"Ě˫Ǿ¡ň�Ǣ
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ɘ˰e:Ďƹȅũ�_ƍŁʂ��ǇĲ�ʘɼɎƐþ���Ŭ也þ�ƞ才ĚƁ

ȝğnÖä�|ȦŬ也公〉Ȱ��ɷ公ɥTŤ�ÓŁň�ˤ̋-�ǇĲɼɎƐ

źĀƮáĚ也ʧ��e�ǝɅ�ň�Ŭ也þ�ƞ才˫Ǿ、ʠ"ĚƁȝğ�公〉

ź#ɑ-ǕɨǍÑň工�ģxTŤ、ʠ"_ƍ-ä公ȞwĚ�-ȺȷSǓț¥

ǇĲ��ƉɵŁȷÜ：�ɷɐ"ˤ̋ɼȸǳĚ也ʧ� 

ţƲĐȵĚŁ��ʠ!、ʠ"˫Ǿ¡ň"�ƁȝğȺ：�Ŭ也ɼĝzþ�

ƞ才ĀĬȋ�¨�ʠ"、ʠ!˫Ǿ¡ň"�Ɓȝğıb：�Ŭ也þ�ƞ才Ĭ

ȋ�̒xĝzþƞ才-ÕQ下̌ƁȝğƳʠ!˫、ʠ"Ǟɐ公〉�ɘ^ǚ�ŏ

ÎĽV�ŤȺ�ʠ"țʥǇĲ�:Ü公ȞɃ̓�Chen et al., 2015; ƠÔý�

2016
�ɼnFȑċ-ǐĚũ�_ƍŁǝÛŏÎbƳʠ"ǞɐĚĝz1ƞɃ̓

áŎ�É��上ʠ"ɼʠ!ɏǞɐĚ˫Ǿȵ˽�Žʷ Chocarro�Cortinasɼ

Villanueva�2013
ĚŏÎĽV�ʠ"公〉̔̓ʶ�Ɵ�þ�NƊPˁ;ȶɼĝ

zþ�Gefen & Straub, 2003
����ʠ"ɼʠ!Ǟɐ/ȥƚ之ʸź�˛¬ɼ

T�1ƞĚƁȝğ,Ⱥ之ʸ、ʠ"Ǟɐ公〉 �Alba et al. 1997; Meuter et al. 

2000; Nicholson et al. 2002
� 

Ǐ�ɂ ǅʥƑ文 

ɘ^O2Oƞ才ō引ŏÎ&ŕ_:ňãɳ�1ɳǢɘÞtɼɭÕǅʥȡ¡ƶ

Ə�Ȉ�TŤĚŏÎ.ȯɻȆĆƁȝğÞtʠ"ǞɐĚƞ才�ÙoƶƏO2O˫

Ǿ¡ňĚƞ才ň¤�{°ʠ"、ʠ!ɼʠ!、ʠ"ãɳ˫ǾʊÈ�Chen et al., 

2015; ƠÔý�2016
�a1ɳƶƏO2O˫Ǿ¡ňƞ才ĚŏÎ�ƳƁȝğō引ǅ

ʥVȋQƶƏ˫Ǿƞ才�ǝÛŏÎˠȈƶƈ�ƁȝğĚ˫Ǿƞ才�¨ȯɻȆĆ

ǯ1˫ǾʊÈ�ÙoJɑãɳ˫Ǿƞ才ĚŲǉ/Ǘ� 

ň�ȴɇ"śF文ĚɞP�nŏÎʺ��ÞtɼɭÕǅʥɼåTƁȝğō

引ǅʥ�å.�uĆÞtɼɭÕǅʥʂňʭ̐ǌŖȇđƳǏ1ťǱ6ɭÕåũ

nĚȁĹ�Ⱥ˫�ÞtåTǱ6ĚƁȝ¡ň�Palmgreen & Rayburn, 1979
��

�nFǢɘɉǅʥáƶƏO2OƵɢ!�-�Ǳ6Þt¡ňɼʊÈɭÕȥĚ引

ĭ�ÙŽʷ-�ʱǅƌȒǺV ɳO2O˫Ǿƞ才ĚɈ月̘ˡ�ƹ�ā�ʊÈ�

ʽƂʊÈ>ʺ�þʊÈ
�QƶÎO2Oãɳ˫Ǿ¡ňŔĺĀĬȋĚƞ才ň¤� 



DOI:10.6814/THE.NCCU.COMM.004.2019.F05 

‧
國

立
政 治

大

學
‧

N
a

t io
na l  Chengch i  U

niv

ers
i t

y

�

54 

ŏÎȋǆÞtɼɭÕǅʥ.�ʭ̐ǌĀǳÈĚǏ1Ǳ6ʊÈɼǏ�Ǳ6-

��ƳnFʠ"˫Ǿ、ʠ!ǞɐáŎ�ƁȝğȺ、ʠ"Ǟɐ�Ǐ1Ǳ6
ǳÈ

ɎƐþ�Ŭ也þɼĝzþ�ǇĲ�ʘþʊÈ�¨˫Ǿ、ʠ!Ǟɐ�Ǐ�Ǳ6


Ƙ�"śǵɳʊÈe�分Zµ_̔̓ɼ��þʊÈ��ȋǆɥÞtɼɭÕŏÎ

；�äǅʥþĚƑ文�ø̊�oáɥɉǅʥĚˋt� 

�e�nŏÎ�źƶƈʠ"�ʠ!？ʠ!�ʠ"ãɳ˫Ǿ¡ňʊÈ�ȋǆ

ȇʥŁʠ"、ʠ!�分Łʠ!、ʠ"�ƹ�ā�ʊÈ�ʽƂʊÈŋǦ:��ũ

�ɛȅȑċ�#ȋǆãɳ˫ǾG�Ěƞ才-ɱō��Łɘ^F文oƶƏ/Ǘ�

̒xʺ�þʊÈ̘ˡǬ女�Ɉ月ƁȝğĚO2O˫Ǿ¡ň�u�_」�ĺ̊ŏÎ

O2O˫Ǿƞ才ȬǁɽĀ�ō引ŏÎ；��,ƍɥ¡ňƞ才�Ã¸ʺĚʂ˷� 

Ǐ ɂ ɤƝƑ文 

ɘùO2OŏÎȯƶƏƁȝğ之ʸƺt-�ǞɐĚũ��oȡ1ÆɈ月TŤ

之ʸ˫ǾŁ�ňɉǞɐƊ@�ł1Ƃ士�分Ła1ǞɐǺß�ƂſĚ´B��

ǾÓ/��Ȼʺ�ʠ"ɼʠ!ǞɐĚɘȌ.�ȇđȔtɼˊɇǞɐ��Ě五Ɗ

ˡ�Qǐ�ƁȝğʊÈ���nFŽʷŏÎȑċ�ǺßɤƝ*©ğQ!ǵˡȏ

ǈ"Ěķ̆�ê¯ȻğHĺ�ʠ"�ʠ!ĚʲŅɘȌ.�ɭÕƁȝğĚO2Oʊ

È�Q´BȹĚĵɅɼɸļwĮ比ĵĚûɌĶ� 

1�ʠ"、ʠ!公〉 

nŏÎȑċ̒xƁȝğɷ公ź�Ŗȇđ˓；�ɎƐþ���ǇĲ�ʘ

þ���Ŭ也ɼĝzþ�å1ʊÈ�Ù：�_̔̓ɼ��þ�´B�ÿŁƁȝ

ğƽƔÈɭÕ�ɏǞɐĉƝĲ士ɼ��þ�ʊÈ�ǴȺ˫ùʠ!公〉�u�_

」�ƁȝğȺVǆʠ"、ʠ!Ě公〉¡ň�O�Łʠ"ƊPɎƐþ�Ŭ也ɼĝ

zþ�ǇĲ�ʘþƂ士����ŖɤƝ*©ğ_Q:­�ʠ"Ǟɐȴɇǝ ɳ

ʊÈ�Ī-ȺŅf比ĵ�ɷɐ!ǯĚ才Ⱥ� 

Ǵ�ɎƐþ��Ó�uĆɷ÷ĳĆ-ƍÞƁȝğȋǼĀ�ȶóáț¥ǇĲ

Ěō引ɎƐ���Ȼğ_QǢɘǛɄ-�Ě才。�ßƁȝğˏ̓ǇĲ�˗à�
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Ó	Ǐ1�˧<ƓǾǜĉƝĚŅȌÞƁȝğGĪɋt�ɝŁƱ口ã ?8Īƍ

Ɠǜ�ÿ�ƻǜɔ�Ū、£�；�ƓǜĲ�Ǐ��ǺßɊɱĚǇĲ九Ĉ？ʺ�

Ǳ̔ɎƐ�QƁƘƁȝğɥǇĲĚɰ上�à��ƢĲŠ.�VǇĲȹɺ�Ȥʟ

F�ǇĲțʥɼǇȻȹɺȎƐŵ�ÿŁ̒xǇĲÞtƵɢĚɡK�ʙxɤ八t

ÅȎ�Ǐ �ǆ5ǚ�œ·Ȼğ��Ɏsƨ�AʯȗȨȎ
Ŋ�ǢɘAR�片Ɓ

ȝğ�App"ɋ·��ʠ"ɛxɋtǇĲĺĚŸċ� 

Ǵ�ǇĲ�ʘþ��Ó�ɷɐɚƥȻğ_QǺß比ĵɳ˼�7�Ĳ士�Ě

ǇĲ�ɝŁȍ�ÿƂſĲȫ�ÿäǉƦƂ �šžĈ̒ȎƢĲ�N�ɷ÷6Ş

.Ƭ�ɳǇĲ:Ħ­˼�ćĆƁȝğŃ¿�ŖǝÛǇĲ心Q�ɤ̔÷¿、�Ī

�¯Ć比ĵÞtɷɐá公Ȟ� 

��Ŭ也ɼĝzþ�GŞ�uĆnŏÎ#̒xɉʊÈŁĬȡ˫Ǿ¡ňĚO

����ɤƝ*©ğ_Q��GŞÁĐÃ�引Đ�ň�ɭÕ公〉ğɉʊÈ�ɤ

Ɲ*©ğ_Q�ɷ÷ķɄɷɐ1ƞ)ɕ什�片ęŭǢɘľʵ引]~Ɲ�ǔʾƲ

:Q�才ȺǾ；ʜĲ�ÞƁȝğ��Ɂsņ/小�ƍǢɘɕ什ą少�？Ċ=:

Üɕ什ɘȌ��e�#_Q�ǇĲŠŞɄ�1ƞɡģ�十ƾˤ̋Ě也ʧ�Ŋ�

ŁǺß公Ȟğ˧ćĚVRǍ˹�五<ɷ公ğĚˤ̋̔̓�ÿŁƢŭ_QƖɥǇĲ

Ƃ ɼƁȝĵɅ�˞ʣ：ɉĵɅ̎ĤĚɷőȡ¡「ʖ1ƞ��

ae�nŏÎǢɘ˰e:Ďȋǆ�ɥƁȝğ�Ó�、ɤ̔÷Ǥș公〉Ł1

ɳ|Ȧą少Ěɴɖ�Ǥș-ȯƍȓ0TŤ也ʧ�#ŁɼĊ=ŤzŅ�ɻȺĚź

才���ɤ̔÷ȻğˋǸǻ�五Ȳ�XƱ÷8ƀďĚ介ǡɼ十ȡƁȝğú�1

ƞĚĞȥÿņƞ��

��ʠ!、ʠ"公〉 

nŏÎȑċ̒xƁȝğ�ʠ!公〉ź�Ŗ：、�ǇĲ�ʘþɼɎƐþ��

�Ƀ仍þ���Ŭ也þ�´B�ÿŁƽƔÈɭÕ�Ī®þɼɏǞɐŸǄ�ʊ

È�ǴȺ˫Ǿ、ɷɐƁȝ�u�_」�ƁȝğȺVǆʠ!、ʠ"Ě公〉¡ň�

O�Ł：�ǇĲ�ʘþɼɎƐþ���Ƀ仍þ���Ŭ也þ���Ī®þɼɏ

ǞɐŸǄ�Ě´B����ɤƝ*©ğ_QÃXȋǼʠ!Ǟɐ�ǝdŞ�Ěʊ

È� 
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ʠ!Ǟɐ_QǢɘʗ¢̔̓�ȑ��ɳŐ¾Ǜǫ�片ɤ̔÷̑�ůxȥĚ

»���źɭÕƁȝğɥĆ�ǇĲ�ʘþɼɎƐþ�ɼ�Ŭ也þ�ĚʊÈ�˗

à�Ó�ǢɘȘˎɤɢ�化十ɤɢɼ1ƞ�ə(ŎčȎɈ九ǇĲ�-ȯ十XƁ

ȝğǤșźȹñ�ǷŶĚŬ也ȶ：�#ØǠʲ̋�÷ŞĚƢĲ�片ƁȝğÃƍ

�ɈǇĲĚō引ɎƐ���Ī®þɼɏǞɐŸǄ�GŞ�ɤƝ*©ğ_QEǽ

¡ƞERRȃ�ÿɝŁStarbucksƹVD才ˡ互App�ÞƁȝğ_Q予、予ŷ�

ɂŌȎŦĚźȥ��Ɩɥ�Ƀ仍þ�ʊÈ�ɤƝ*©ğį_�ɂʔ�ņƞĮǢ

ɘe-mailȎƹʖĬ子Ɛŵ�ÿòźȋj6ǒǇĲĉƝ�ĲȉĚ8Ů�1GŞÞƁ

ȝğ°źǸǻÀ�Ɓŵ�a1GŞƍ�ɈǇĲĚħX力ţ�Q-�Ć比ĵ、å

Tɷ÷公Ȟō�ĚǇĲ� 

ae�Ǣɘ˰e:Ďȋǆ�Ɓȝğʂňɷ公Ł1ɳ|ȦŬ也Ěǥų���

ʶ�ʠ"ǞɐĚȻğ_XƱǇĲ之公ɼȸǳźĚ1ƞþ�à�ǭķȘˎÒ B

ʲɼƹ友ɷ÷/ƢĲ�ÿŁƁȝğȀ引ĐɘǇĲĚō§ǇĲɼō引ɎƐ��

Ǐdɂ ŏÎŝ。ɼoáŏÎķ̆ 

nŏÎ�ƣëǛŘGŞ��ň�Ȣ、：ɋğȺɥ˱ȫʁȵǡ�ǀǃ�了ʲ

：ɋğȐż����ƹ�ā�ʊÈĚ�ƣȫ"ÙoƠ:V�ƹ�ʊÈ�ɼ�ā

�ʊÈ����1á�ÿǚȇđ�ɈƁȝğŁ±�ň�ÞtǞɐĚɘȌ.ȇđ

ɭÕ�ƹ�ʊÈ��,˫Ǿ�a1ǞɐǳÈ�ā�ʊÈ��#ÿǚoƍ「Ʒ�

Ɉƹ�ɼā�ʊÈŁ±1ŕ�Chang� Wongɼ Li �2017
Žʷƹ�ā�̘ˡ

Ɉ月�ʂňƁȝğĚƹ�ʊÈɼā�ʊÈÙ-ō��˗à�Ó�Ɓȝğ�ǵȥ

ʠ!ɤ̔÷�ʠ!Ǟɐ
̔̓�日ɩɘTŤȷ公ȞĚǇĲĺ�_̔̓þʊ

È
�ȋ方ǇĲĚĲ士&�)ǉ�ĪȺǢɘD才�ʠ"Ǟɐ
�ǛđQǬ五Ƕ

Ě力ž�Ƀ仍þʊÈ
；Ʋ�ǇĲ�Garbarino & Maxwell, 2010
���ķ̆o

áŏÎ�ƣëǛŘ"�_QƠ:Vƹ�ʊÈ�ā�ʊÈ˱ȫ�Q天ƿƁȝğɥ

ĆǞɐĚ-�˫Ǿȵ��Ù��̓˸ÞtɼɭÕǅʥ.ĚǏ1Ǳ6ɼǏ�Ǳ6

źĚʊÈŁ±1ŕ� 

�：ɋğĂȱɴɖ"�uĆå1ȋjɴɖ�Ŀ《&ʱzŅĖ�Ŀ《&ʱ/

�$ȑɫQ'þõ����ĂȱĚ：ɋğŒ�ĥ��ň'þ�N：ɋğ˨ȻQ
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ʱsňO�ɼ1ƎĝȺĚþ­˨Ȼȑɫ�Ųǉ�ʲŕȇđˏò�Þtƞ才Ěʘ

n大ɦ��e���Ěʘnȑɫ.�：ɋğ�̉OŗȪ.� 20~24Ⱦ��-�

MUƁȝğɥĆ公ȞǇĲɼÞtǞɐĚG�-��ÿǚȺ�Ųǉ����ķ̆

oáŏÎ_QĻƸV-�Ěƣëȋąɴɖ�ÿǚ_Ǣɘò˰）ʘ�Qʞīʘn

Jàōĥ�ae�uĆnŏÎĚ�Ƈ:Ďȑċ̒xłÛ�ƇĩĶƜª�ģxƣ

ë˱ȫÙĨ�:˿及���HĺŖƽƺtnƣëȡ¡ø¦口Ń�ķ̆ƖɥĩĶ

ɑªĚ˱ȫ�ȡ¡ŧÂ� 

Ǭĺ��ŏÎO˱GŞ�ŖƍÃǂ�ƶƏļ̊Þtǯ1Ǟɐɼȡ¡Ǟɐ˫

ǾƁȝğĚǉ��ɥĆȻğŁ±ɉƬũnĚɚƥ÷ø¦V O2Oʚ�ƬÃ�¯

／�å��ʠ"ɼʠ!ǞɐĚ引ĭ�źÙĨ�Ȉ1ɇ�Ŗƍ�ŏÎ.Ƭãğ引

ĭƠ:V̂ĕ�Ǧ:1ɇ�¸�1ɇȎ-�Ĵɧ�O2OȻğƬȺÃ�ɈŖoɭ

ÕƁȝğɉʊÈ��+Ěʠ"ÿʠ!ǞɐŁ±ȺVǆú�̂ĕ�Ȅ@Ÿ／Ě̂

Ţ �cannibalization
ƣ˱�ÿŁƁȝğȺ˫Ǿ、̂ĕǞɐ�Ņf比ĵ� 

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�

�
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ơ�F文 

�87�c̗ɷɐƁȝğ�ɷ公ȵ˽��2014� 8I 27H
�；�hɯȂɷ 

Š	http:��www.nielsen.com�tw�zh�press-room�2014�news-2014-

Taiwan-online-shopping.html�  

Lʻʬ�ưrƱ�²Ɔ1�2015
�(ɚƥ 4.0	ɚƥşð�切�Șɤʺ�Ě� 

ǞɐźU)�c[	?!F<� 

Č世Ɇ�2017
�(tŐ¾Ʒ：ʚĴáƶƏ O2Oǭȹ¡子_¡þț¥——Qɶ 

̖支_ɣ GOňà)�Ȥİ&ʱɎƐʱƗɲ%ʥF�  

ïĠô�2009
�(QǇĲ˼ĴŎiǰ¡ŭĚʠ"ɎƐȸǳƞ才ɼ¡ň)�z 

Ǟ&ʱȮʖʱƗɲ%ʥF� 

ńC王�2017
�(ȕʁƼʱʲ� O2OƢȻʚ�/ŏÎ——Q A9`ň 

à)�ǣv&ʱɃ介ɴǅɲ%�˨ƫƃɲ%ʥF� 

�Ɓȝğ公〉Șɤʺ� �Ǟɐȏǈ�¯（ůƢ才��2017� 3I 21H
�； 

�hɯȂɷŠ	 http:��www.nielsen.com�tw�zh�press-room�2017�

nielsen-report-omni-channel-strategy-driving-growth-as-consumers-embrace-

both-online-and-offline-channels.html 

％ÍȊ�2011
�(&�Ȯʖǅʥɼɤ˸)�c[	 q� 

Ŵ̚º�2016
�(O2OȘɤʺ�/ə(ǎ，ʺ�ʚ�——Q&Ĵ|己ȳƠň 

à)�ƙȩˋtŐ¾&ʱɎƐɴǅÏ�˨ƫƃɲ%ʥF� 

ƠÔý�2016
�(O2OƁȝĚÞtɼɭÕ？Ő¾Ʒ：ʺ�ʚ�——Qʠ"Ȟ 

ǎ�ʠ!̘下ňà)�Ŀ《&ʱȮʖŏÎĀɲ%ʥF� 

ǧ＜�2015
�Web 2.0 źUc̗Ɓȝğ公〉ʚ�Ě˫̑: ˏ̓ AISAS ɷɐƁȝ 

ʚ��.ȕȮʖʱW�27�139-165���

ưƛŉ�2017
�(ƶƏƁȝğǢɘ女�þ APPȡ¡ O2OƁȝʚ�/ļ̊Þ 

tȵ˽	Q�ʑɏǞɐĉƝĲ士ʚĴňƧ˥)��Y&ʱ*ȻɼɎƐɴǅ

ʱÏɲ%�˨ƫƃʥF�  

ȽMʝ�2016
�(SPSS 22ǑŘ:Ď˿之ƼÅ)�c[	�űɎƐ� 

ʎ手Ƕ�2015� 4I
��Ő¾˚Ȳ、¢ O2Oˋt�ȡ<��Ǟɐȼ–Bʋ 

ȹƢƝźU��(ƢȻïW)�286: 8-11� 
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ʡɠŨ�2016
�(ƙ̉ĝȺ! O2O ƢȻʚ�/ŏÎ——Qłǟˮ巴¹ň 

à)�Ŀ《&ʱɃ介ɴǅɲ%ʱȌɲ%ʥF�  

ˍƛŰ�ŀȨ̈�2010
��ƶƏþ­ŲǉÞtɷɐ公〉/ŏÎ——QÞtɼ 

ɭÕǅʥňƧ˥���Ǐ2öʗ¢ƼʱɪɎƐɤƝŏƏȺ��cİi	İ 

cŐ¾&ʱɎƐɴǅʱÏ� 

中ʇȣ�1998
�(c̗&ʱsɷɐÞt¡ň�Þtƞ才�ɭÕȌĶɼɷɐ� 

̏ǆȜ/Ģƶ)�zǞ&ʱȮʖŏÎĀɲ%ʥF� 
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