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Abstract

With the advent of the era of wisdom, the marketing technology of smart companies is
also different from traditional marketing techniques. The marketing technology of smart
business focuses on online marketing technology. It first looks for consumption, and where it
is needed. After understanding the consumer and its needs through content reading and
browsing behavior, it provides the goods/services needed to achieve sales in a timely manner.

First, this study analyzed the smart business to understand characteristics of
smart business. Secondly, it conducted literature review on smart business network
marketing technology, and lays the foundation for research structure and
implementation steps. Furthermore, case studies were conducted and it was conducted
through in-depth interviews with senior executives and secondary data analysis.
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Finally, the conclusion of this study: For smart business, how the future application
strategy of online marketing technology is more effective exchange - consumers
expect a complete holistic package instead of a single comparison. The brand will also
have an important correlation with technology development and application. The
suggestion of this study: For consumers, receiving unwanted messages is also treated
as a network waste; while the plan and user interface recommendations take into
account the consumer perception and analyze all of their behavior records.
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