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WANG Zhe[d School Of Cultural Creativity, Zhejiang University of Media and Communications,
Hangzhou 310018, China; National Chengchi University, Taipei 11605, China

Abstract: Large-scale databases of human activity in social media have captured social scientific attention, producing a
number of researches and discussions. This paper considers methodological and conceptual challenges for this emergent
field, with special attention to the social media big data analyses. This paper tends to raise discussions based on technology
ontology, which participates in constructing reality, and even affects social human being. Further key issues are proposed,
such as "should big data be that big" "data analysis is a quantitative research method" and "how could researches in
communication studies narrate via big data" and so on. In order to answer how to do social scientific research through
fluid data in social media, and to improve researchers' ability by actual action.

Key words: big data; social media; research method; complex network; validity
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