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Abstract

In 1987, the government opened up the import of foreign tobacco and alcohol,
breaking the monopoly model of the Tobacco and Liquor Bureau, and the market has
since entered a highly competitive state. The market share of Taiwan Beer suddenly
dropped from 90% to 70%, which let Taiwan Beer start to think about the importance
of product positioning and advertising marketing. Then, it launched its first image

advertising and made a hit.

Its successful factor comes from the proper use of USP strategy (Unique Selling
Proposition), including Taiwan Beer’s finding of “locally made, the only fresh one”

as an incomparable selling proposition for imported beer. This uniqueness is not only

shown in the product, but also successfully demonstrated on the creative.

Taiwan Beer targets audience accurately, instead of trying to talk to everyone.
It still focuses on the uniqueness of the product itself, using "music” that target

audience cares about as the center to operate the promotion.

A local spokesperson strongly connects to the authentic of Taiwan Beer, which
evokes the local emotions of consumers. This is a strength that imported beer can’t

compare with.

Music and beer convey a joyful atmosphere. From product orientation to market
orientation thinking, Taiwan Beer focuses on meeting customers’ needs, while also
establishing a brand value proposition—joy, and delivering wonderful value

propositions to customers through actual activities (such as holding a concert tour).
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A unique selling proposition definitely has a positive impact on the marketing
promotion of products and brands. Of course, with a strong proposition, it also

requires excellent execution.

Keywords : unique selling proposition ~ advertising creative ~ creative

strategy -~ taiwan beer ~ the freshest
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M&M

¢ M&M's melt in your mouth, not in your hands.
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