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Abstract

In recent years, more and more businesses or users set up a Facebook community
as a channel to build relationships between users and users or users and merchants.
These virtual communities not only gather users to share their experiences, but also
spread the brand and product information through the actions of like, comment and
share. Therefore, to provide suggestions for businesses or advertising agencies
interested in investing in the Facebook community, this research is going to discover
the relationship between message characteristics and the word-of-mouth transmission.

After exploring past literature, this study confirmed that the community cohesion
will affect the positive participation of community members in the community. This
study also distinguished between different types of the message content (e.g.
entertainment, informational) and characteristics of the message (e.g., vividness,
interactivity), and summarized that members engage in their community via like,
comment, and share. Then, this study deduced that different degree of message
presentation will affect the effect of word-of-mouth transmission, while the brand
community cohesion may also interfere with the effect of word-of-mouth transmission.

This study found that the vividness, entertainment, and information of the message
has positive impacts on the effect of word-of-mouth transmission. As for the brand
community cohesion, the results showed that brand community cohesion has a
moderating effect in the numbers of likes. As such, in the community with high
community cohesion, the message should be carried with the presentations which will
be able to bring more likes for the post, to achieve a better word-of-mouth transmission
effect.

Keywords: Brand community, Brand community cohesiveness, Message

characteristic, Electronic word-of-mouth (eWOM), Word-of-mouth transmission
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BRI 2 £)T ¥ Foi8 (Cheung & Thadani, 2012) » » #3235 £.% 4 5 & JR7%

i & { B (Nieto, Hernandez-Maestro, & Munoz-Gallego, 2014) > F] 5 # v i’

o
by

A LPE R KR2 - (Lee& Youn,2009) « dp 35 & % 0 % = v 2 & ' % Jﬁ 2 2IE
T
NP EP s g osnend e 7 s P IE G L R ﬁ 117 % (Brown, Broderick, &
Lee, 2007) > ifdfb = f4 @& r M(WOM)= 5 7 F.22 ¥ & 4l /i (Arndt, 1967; Lee &
Youn, 2009) -
Katz ¢ Lazarsfeld (1955) &% B 47 7 © BM(WOM)»e o g > L%
FFERBEE AR LR R AR o B e B(WOM) i & )
—fﬁ BrfgamEdnl 2@y HE e 2R R EHA SR R
713 & 5% (Katz & Lazarsfeld, 1955) o @ i@ /L 5 7 3 + #8355 WOM & § &

CEREY ¥ ER ARSI A Dick £ Basu(1994) #-r m(WOM) ¥k

AR AR P R o

Arndt (1967) # 5| v 2 (WOM)E i % & e fc F & $6 coBid 1 5 > 3 5
PSS A SRR M T L A R T A R A BT A S
RAFE 2 P e iad o v (WOM)R T B 2R 2 %2 7 L2 o At A 5

RIRFENFT A 0 @ P THAE-E BB A O] 4 (Brown %,2007) 0 Fpt v
(WOM)= # R £33 A EY § %75 ¢ F 4 B %% 2 - (Daugherty &
Hoffman, 2014)-Katz ¥ Lazarsfeld (1955) iﬁ»%ﬁiﬁ‘uF@(WOM){Eﬁ-ﬁ P i g

EORES RiBFG AT R F AR R GELEET A 2 R o
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H- b5 e %—‘k 4 =73 3 4 (Alreck & Settle, 1995) o b G A& - BLE RBE ST
P v GEGHERIMEDL S>3 - LA RLDE S € L HEIRR
R R H RE B AR Y PRIEHE B fhA 5-(Swanson & Hsu, 2009) > £ 7 3% & 5
PR M ET I RERE & ¢ Mo A 4 (Sanchez-Garcia & Curras-Pérez, 2011)
TFPHOERERY T LR B F I AR AR E R
(WOM) » 2 R 5 BT F v MEPF M A &2 PRixip B L 4 (Nieto ¥,
2014)° 7 5 = M(eWOM) It 5 2 & SAp M etz &t 4 kot »eend 4 @35 %
iom X PIARRAR S enRl T {2 5 R RE S g i KR 2 - (Abubakar
& Ilkan, 2016) * & 5 v A (eWOM)* ALIT4 ¢ %% ~ M HEAM R 2> Liz
PR R RAELNE SN A S AR 2P N G N G B F g T
5ok S AN ﬁﬁﬁ%’cﬁ (Hennig-Thurau %, 2004) - Litvin, Goldsmith, ¥ Pan
(2008) #1171 B > & e cWOM BEL 2 — + #F 3 v M (cWOM) % % 5 A+t 7 5
FHATT O EE T MR RA S R BB E R R 2 e
REL AN RIAFRW P HIW R FA LR DU T v AR E L
wearg iy —g;w MhRFPT SEH DG Jﬂ’f AT s P fei®h e T3
C R (WOM) & S WAL R Y LA £ 8 F F % hALHY B AR R R
PR IR AR BB IFFRRSYAAFZ? N H T HEAF S IER
(De Valck %, 2009) -

GBS EAT Y 0 RS T M (eWOMYA 2 & 5 — M4 LT s A(WOM)

#2224 WOM thik & #ac(Dwyer, 2007) » %@ T+ © A (eWOM) &% B foL i
g @i m(WOM)3 %= 7 Ir(Mangold & Faulds, 2009) - = (WOM)& ¢ + ¢
A (eWOM) b 1 & ehZ W 5 H i ch a1 2 T B chi@dfid & o pst B e

M’?—;F,@gg'}ﬁg%zi 7":"%%1(‘ '};/\1§)§‘Ig? F’}\—i‘]’¢m‘/f%]§]lj£

VJ

% ¥ o 2 B 4 (Sun, Youn, Wu, & Kuntaraporn, 2006) o d ** 7 &+ © m &

TEpge b o BB R e M { P(Gupta & Harris, 2010) ; ¢ * » 158

F_L

ML LAZ ML PR IFRBMINL N —?]Z(Cheung & Thadani, 2012;
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Sotiriadis & Van Zyl, 2013) o g* *t FI 2 33k 5 = AR RN R R BT 0 2 €
YL ¥ P R o irm i) 4 (Hennig-Thurau %, 2004; Cheung & Thadani, 2012) -
MEEFARRAR S P X BT INER IR EAL T B PR

A &Rk dhg 2 1A A gl A BrfRirh 2 & (Gupta & Harris, 2010;
Lee, Shi, Cheung, Lim, & Sia, 2011) » i 7 @587 p § 4 73F > » %1 2 240 h
£/ b i (Lee ¥,2011) » ) % & #1200 B(WOM) e @ + v £k (eWOM) b
AE R AN AL TR AR e > £ mar
= { £ 4% R 90 K % % (Schiffman & Kanuk, 2000) » &2 @t £ * 7+ ¢ @
(eWOM)R: S IR & BB { AIILEF chd  F gk > iy § 2k 2 4ok 4 Fph 4k

KAR S 2P KN RRED I CMATF A R LI oM A karkE o

Hu £ Ha (2015) #-eWOM 4 % 11 T w 4
1. 4] eWOM: fepidr it o432 sk o35 20 & 4 8 & B end 2 =%

2. BEHA eWOM @ ¥ % & esbiphf (h%E # 323 > #]4- Amazon v eBay } e1%

3. AR A eWOM ! dp &id 2 fesken® #4p 3 L i A A M oeniz e i

~

4., HT A eWOM: #3248 8 M AP T S oI HHE ) 2

F ¢ A2 eWOM £I%F eWOM ¢ i * S5 % #74] 2 — (Chu & Kim, 2011) -
AR ERERAT R FOMMUF LD BRI 0 AT AR
M aEp xfeR X G M A & PRI R B fr i % (Kozinets, De Valck,
Wojnicki, & Wilner, 2010; Chu & Kim, 2011) » ® A+ 2 4548 5 & B 4 F ¥ gk
FUORER AR FRET 2 A &R L(Ellison & Boyd, 2013) 0 i

+ v M (eWOM)&a7 & { 4 7 i3 fo 7 Fi(Wallace, Walker, Lopez, & Jones, 2009; Chu
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& Choi, 2011) ©

AT T "F*{ EEFTFCOAEWOM)E £ 1 2 > i A &
LeE & Kk L 3®7 )7 im?ﬁ‘-‘? AR 3t ‘Jﬂ’%’f—*ﬁ? RIS ol Nl 2
T o LaER - H v 2 f 33 A &40 B oo & (Graham & Havlena,
2007): * #F A ETF BY CRPHAIRTYBAEEILSZE PR EF D
RERFRETF CAEWOM)L v Bfrbsild o Jtobs b QPR e sb s I
IR FCACEWOM)R L &4 ¥ ahid 3 (Sohn, 2014) > * = 7 WG g H v
o2 Rk k2 3 72 (Chu & Kim, 2011) » 3 & '*Ff {ae R IAAHEMEDT B
W e 4 (Baird & Parasnis, 2011; Naylor, Lamberton, & West, 2012; Barreda,
Bilgihan, Nusair, & Okumus, 2015) °

E?#k%%ﬁ%ﬁﬁﬁﬁ%#&ﬁﬂ’ﬁti PR thpe s SR

S B A TEHAE] A G s PRGBS H S AN R R a ER
AL ik € 337 (Hennig-Thurau %, 2004) » & S A3 S B » 7 g Fa L

BBk X F A foBFFE LA B LA P i @ik B(WOM) L
MEL » {REF)F F rE LA (Valente & Davis, 1999; Cho, Hwang, & Lee,

ek s F] L BN A0 R momAn BB 1 % B3R

@Jﬁ.\

2012) ; % # L4
% #-% (Carroll & Ahuvia, 2006) » F]p* &R ALF = B & 24 5 eWOM #1134 e ]

{7 AL 30

FHrMTRAFEHBRE L PP EAF AR R L e s S TR
AERANZ TAANFH A F FIRLEFE LT B R
A AE B2 4 T3 (Cho, 1999; Shankar, Smith, & Rangaswamy, 2003; Taylor,
Lewin, & Strutton, 2011; De Vries, Gensler, & Leeflang, 2012) -

AP RELANLERAGNDEF AR S ’j} AMELF 7 bR DR

iR FREE §1§L % € g F ep % (Steuer, 1992 ; Coyle
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& Thorson, 2001) »  H FEd G Mp F (et & F ~ B2 8) s gzl ad L&
Bl * kiE = 4 &g s (Cho, 1999; Dréze & Hussherr, 2003; Fortin & Dholakia,
2005; Goldfarb & Tucker, 2011; Goodrich, 2011) » H ¥ » & gg & p B X W B % 4
dd o FLER I EE P E o B TR DFCT (De Vries, Gensler, &
Leeflang, 2012) c 2 # et A p 27 £ A BAH SR G R > (B2 HETRE
B e fL R 0 4 Y 9 R BE(Coyle & Thorson, 2001; Fortin & Dholakia, 2005) <
V- AR L) FREFEOER S NI 6 Liu 2 Shrum (2002) #-
FTEMTESTABNA B SEE AT T DR B P T LS EET 4
AEFEm 2 R B PENRREERH T o 2 R ip3? » B33

"‘JL

w

Bl enfe BB s 3R o AR e JES RIS YA

(m

G uhﬁ‘uﬁ gL ek B PIF 2 & LA 3 # 4 (Fortin & Dholakia, 2005) »
kL 7y MARN RIBRE e ooox FARG 3 R T Bt L (De
Vries %,2012) -

McQuail £ Van Cuilenburg (1983)7% & 4F #4430 4 ehif
RSB 2 FEERhE R a R B A PR RIRAFDER FF
2 - o EEER LT A EAE L AR AR o B AR S £ A
BomREER LN F S BIRAENERAR T # ¥ (Dholakia, Bagozzi, &
Pearo, 2004; Park, Kee, & Valenzuela, 2009; Cheung, Chiu, & Lee, 2011; Lin & Lu,
2011; Muntinga, Moorman, & Smit, 2011; Taylor, Lewin, & Strutton, 2011) °

ERANLIAPLERBEMFNLEL RFDALPN FEHFOFT K B
SR M EMA A FATN > LS | BRI AL P 8
AT LAP > AP RROTALALLFL G B - Faffd LR
o PSS A ST § f Ui wpbf @427 & 19/% & (Dholakia,
Bagozzi, & Pearo, 2004; Muntinga, Moorman, & Smit, 2011; Taylor, Lewin, & Strutton,

2011) -
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! 'ltt * B AR R A 902.990 1 902.990  .630  .428
EA 779469.565 544 1432.848

2k 1519955.000 600

DIEEE R S 1055861.718 599

"P<0.10; "P<0.05; **"P<0.01

2o4-22 0 RMALHGER Y HO LS A 3 B2 T 4ok

P S IR S
A

% i T4 pd R ¥ F R3¢

I HA) 5475.810 55 99.560  4.025  .000
B EE 295.379 1 295.379 11.942 001
46 286.153 3 95.384 3.856  .009
36 245.281 3 81.760 3306  .020
Yol 3 36.529 1 36.529 1477 225
T 584 1 584 024 878

S AR GRR A .596 1 596 024 877
A Bl * RMAERE A 50.465 2 25233  1.020 361
IR Y BMAERE 44.337 3 14779 598 617
W * Ak R R 1.268 1 1268  .051  .821
T Y S AR 4 2.639 1 2639 107 744
Ea 13455.255 544 24.734
B3t 20535.000 600
LERLES S 18931.065 599
*P<0.10; "P<0.05; **P<0.01

LT RRAEN LR E Bk - o b BT WAL R R

HHMGF RS AL 27 FEFF %8 #KA 47 (Two Way ANOVA) » 2 #534
A AFERES LA R R LTk LR e Tk

e~ T B A T B B BRl 5 T o
d A& 4234 4 2 A E R R RG] R R AT AT
MEE] A K I M ATRE Y e d B ) TS B A AR A

e
FREAHAMGBE F4E%k o P N HId G304 2 2 o

48

DOI:10.6814/NCCU202100691



% 4-23: %

A FE R A O3

RS STea-F ¢ A

% % PR
A
% ik T4 Ad R 3 F EZP
& H3) 984853.576 7 140693.368 12.053  .000
e 315597.354 1 315597.354 27.037  .000
e oF e 945709.844 3 315236.615 27.006  .000
SR AR A 5922.399 1 5922399 507 477
EAh ST MR AR S G 7124.838 3 2374946 203  .894
ES 6910193.218 592 11672.624
Bt 11486098.000 600
PENEERE 3 7895046.793 599

*P<0.10; *P<0.05; **P<0.01

§ 4 424 fod 425 WL 4 s

S R ARG

SEEE SEET S

FRBHAPAT AT kRS § S A S BT B K
By AEREF L FEm DS TS FRBAS T TR E e 0 ISRV
3 Hle~HIf & % = = o

% 4-24: MAL R A LNER M8 = e+ :‘Pé %
kBT S B
3
ik e pd R = F B4
3y 20456.003 7 2922286 1.671 113

e 28180.370 1 28180.370 16.112 .000
4 i 7555.645 3 2518.548 1.440 230
o A FE e R A 2481.558 1 2481.558 1.419 234
4@ Y AR A 840.187 3 280.062 .160 923
B 1035405.715 592 1748.996

kX 1519955.000 600

3 fs A #c 1055861.718 599

"P<0.10; "P<0.05; **"P<0.01

49

DOI:10.6814/NCCU202100691



4 04-25 BMAHARA YA LA B e 0 3 B Tk
A 3 gk

L
% i Taqe  pd R 55 F ¥l
sy 778.662 7 111.237  3.628 .001
#jE 96.709 1 96.709 3.154 .076
EAN % e 442.442 3 147.481 4.810 .003
o A AR R A 2.824 1 2.824 .092 762
4B * AR R 4 68.482 3 22.827 744 526
B 18152.403 592 30.663
B3t 20535.000 600
PENEEI R i o 18931.065 599

"P<0.10; ""P<0.05; *P<0.01

d #4260 L3 B S SR FEER S HRFRDFF R RSP AT
Mo AFRIERAFESHF > 2 d Bl43H T 0T §le T Lg P a0
AAFRR S H LI B R e Rk b a it T
F R AT B SARE AR AR L ek T E D A
AR LT B o fliceni RS 5 F ik > TH2d 2 o

426 FWATRRY EONILT BRI e s
i R

&7 I

% i Taqe  pd R e F o OEFH
sl 1600574.599 7  228653.514 21.505 .000

B 3246923.868 1 3246923.868 305.376 .000

3t 1311189.931 3 437063.310 41.106 .000

R L PEN S 34387.030 1 34387.030 3.234 .073

IEHE C RMAERRS 124955759 3 41651.920 3917 .009

® 6294472.194 592 10632.554

w3 11486098.000 600

TRAEY 7895046.793 599

"P<0.10; "*P<0.05; *"P<0.01

50

DOI:10.6814/NCCU202100691



ek QbR TE
duhf AL BRI A

— e AR A AR

— LA &
180 |

150 |

120 |

BEFRHLS

S0

&0

EeLFHna GXFHEL GLRITHELT HRMEXLFNE
EiN-

S A By

Bl 4-3: - F]F RBHE T SR ERFEA AL IHME2 T FF F

d & 427 A LT B R ERES BT T ROETF R R st 4

¥ o1l ’

1

—

)

$p e S MALHGR S 3 KL W T EY R ERMF 0 I

;
g
s

—al

El

71'!1“\

mitend FF R EA T F Pk L F >V UEI H2e d 3 2 o

F 4-27 0 EOAAERES H LI B P AT S 2 T Pk
D E SEAe S

Pl

3l I

% i toqe Ad A o F o AF
0% HEA 16912.987 7 2416141 1377 21
B 172261.083 1 172261.083 98.156 .00
S o e 1461.043 3 487.014 278 .84

AL R 1248.786 1 1248786 712 39
I Eedt B AR R 6107.570 3 2035857 1.160 .32
Ea 1038948.731 592 1754.981
‘:;;L 1519955.000 600

SRR 3 1055861.718 599

*P<0.10; P<0.05; ""P<0.01

51

DOI:10.6814/NCCU202100691



d % 428 4 3 $ M AR R 4 HA S Son T

‘Lé
/%’,E
%
&
—
N
e
el

=

I A FERIEYHFESHEF 2D R 44T 0T FlY T Lg PE
MERAREA AL IHPE LI R GE 3 0 e Tk Ra i §F
FREBEAPTANEERE T SRAERRS PR LI B ALS Z R h T
T2 BEE o F H2f S %A A 2 o
F 4-28 0 AL ERE A LT e s B2 ik
R 3 i

g2 11
% ik Taqe pd R 95 S 1
43 3386.259 7 483751 18423 .000
#5E 3538.626 1 3538.626 134763  .000
A 2Ea 2161.799 3 720600 27.443 000
g Ak GRS 1275.818 1 1275818 48588  .000
IRl Y RMALEER A 1655.493 3 551.831 21.016™  .000
% 15544.806 592 26.258
‘:;,;L 20535.000 600
33t p 18931.065 599

"P<0.10; *P<0.05; **"P<0.01

o E BT EE
20 du kAR BF R A

— e R R A A
— AR B

ER R J S

e FML G FiEs ERAATHELT STREEIFNL
A

A Ay

Bl 447 - 75 B HT SMAHARS SR LT e 23t §

52

DOI:10.6814/NCCU202100691



A AR LERER R LT EN FAEA S G 7 AT g D ERAFRR
PERE R L RS ol T B 2w ATk > TRALEH
PHE AR A 3 T AR T T S BT AL F R
fE 4-31 122 B 4-5R1F g IR ARE GRS HT R LB os 3 B
ke e FiET e it PR F) S %R ol TR T AR EAUR 4
RAEEE ol v Mk 07 B Eank > &7 A H3d ~ H3e s % 7 =

=@ H3ER| S 304 &2 o

4

F04-20 0 SAMALEGER S HO0 UL P R T ek
GEE SBT3 S

L
% i Tfe  pd R F o OEER
PEET=" 1342923.674 3 447641225 40719  .000
# 5 4687444.726 1 4687444.726 426383 .00
AF B 1310367.279 1 1310367.279 119.195 .00
AL R 93874.402 1 93874402 8.539  .004
WY Y R R R 1973.042 1 1973.042 179 672
=4 6552123.119 596  10993.495

Wi 11486098.000 600

i3k 7895046.793 599

*P<0.10; *P<0.05; ""P<0.01

430 BRALHGUR S SPTIULE RIS § 7 s T ek
AT S

s 1
% ik Toqe  pd R e F E3B
I 43 76416.546 3 25472.182 15.500  .000
# 5 515316.597 1 515316.597 313.574 000
P 66538.444 1 66538.444 40.489  .000
AL R 2686.573 1 2686573 1.635 202
EHEPE X R R R 13.391 1 13391  .008  .928
=4 979445.172 596  1643.364
“;,;L 1519955.000 600
331 p 1055861.718 599

"P<0.10; **P<0.05; *"P<0.01

53

DOI:10.6814/NCCU202100691



Lo4-31 SMALHGRY MO LSS A 3 e Tk
A 3 K

A1

% T2 e pd R ES F &E¥p
A 966.841 3 322.280 10.692  .000
s 1962.474 1 1962.474 65.109  .000
W 573.703 1 573.703 19.034  .000
SR AR A 210.912 1 210912 6.997  .008
WEE * SRAFERRA 91.319 1 91.319 3.030"  .082
F 17964.224 596 30.141

%;;L 20535.000 600

PIMEFRR 3 18931.065 599

*P<0.10; *P<0.05; **P<0.01

a R E s thib g
du R AL BFER I

— MR HE R T A R
— AL AR N A

Foasmaia e EEt TEx L
L8 AR B M

Bl 4-5: 2 FF RSP HT SPRAFERES AR LEHME2L LT T F

I A SMAERRS HO AL F AR L R Bk 2 B B 6

d # 4-324cR] 4-6 Bpor U L TR SORAEGR R 4 h T 1T AR E R

M TS MAEGR HEM G AL R Tk s e 9] R A

JT R P ek RIARE > &V LT HAd 304 X o

54

DOI:10.6814/NCCU202100691



F04-320 BMALEGUR S BN L T bl T ek

i 5 e R

Rl

% iR Tafe  pd R 57 F EIR
i A 825390.295 3 275130.098 23.195 .00
# 5 4208640.075 1 4208640.075 354.805 000
T 752858.642 1 752858.642 63.469  .000
M A R 10100.769 1 10100.769 852 356
FRM > RRAHEER 47194.974 1 47194974 3.979"  .047
£ 7069656499 596  11861.840
‘:;,? 11486098.000 600

3 1s ke 7895046.793 599

"P<0.10; *P<0.05; ***P<0.01

il S bt R

1o SRR S
— i AR I AR
— AR A E

120
o 100
¥ 80|

&0

40

faFmEnge A ML

HUE F

Bl 4-6: BEET SAERES AR LT L T F R

d % 433 frd 434 AT AP BRAERE S W D fos 3 Kk
BFS RBEAET L8 ORI IEY LY TR AERE S
MLFAMEL T2 Folf 27 23 FF2ah F vyt § 53 @R A 70
S BT AR REC AL T LY T B L R e s 3 ol T

FAEG FEk > v UE I Hie fr HAf % 5 2 = 2 o

55

DOI:10.6814/NCCU202100691



% 4-33:

FR AL R R A NN e SR, L EE S

SR S
3
% ik T2 e pd R EEl F B34
& H3) 16050.063 3 5350.021 3.067  .028
e 460428.057 1 460428.057 263.908  .000
ALY S 6071.234 1 6071.234 3.480  .063
SR AR A 9845.401 1 9845.401 5.643 018
T Y AU 4 828.744 1 828.744 475 491
F 1039811.655 596 1744.650
B3 1519955.000 600
PENEERE 3 1055861.718 599
*P<0.10; **P<0.05; “*P<0.01
F 0 4-34 0 RO AL ERR A R TS A3 B T ok
LA SRR RS
3
% ik T2 e pd R EEl F B34
2+ ) 370.057 3 123.352  3.961 008
#5E 1731.812 1 1731.812 55.609  .000
Fa 127.177 1 127.177 4.084  .044
S A RS 201.143 1 201.143  6.459 011
T > BMALE R 6.199 1 6.199 199 656
ES 18561.008 596 31.143
B 20535.000 600
PEMEFERE '3 18931.065 599
"P<0.10; *"P<0.05; **P<0.01
I8 SRS
BIHEATHE ] SNFTRLS T R BT F BT LT
2 4-35 3 EREFAEL
B Bk % a3
Hla RAZBPHEFEE 2 BR RLA RN | Ne L2
56

DOI:10.6814/NCCU202100691



AR R AR LR
Hlb MEAFEPHET I HKLFE BT LR | NA 22
AR R ALY
Hlc ALABEHLIZEE e BF LR 22
AR R AR A
H1d AR FRR A ML 2 B Rl B | N 2
g ]?.J-#,;ﬁiﬁ ="
Hle RAERES HN L AR a T TG 3R
fALL RN
HIf EMAAERES A LA B s R B 72
fALL SRR
H2a ALIFEERFRE T L B AL IR | 2 A2
AR ) ARRR R A
H2b ENE S e o e SN BN L N X ca B s
E IR O
H2c NLIFEHEHLIZHEF I BT I RLIFE | 332
ERRIN A L
H2d AR E AR HA LT B R M| S
$AA L FRPE
H2e EMAHRRS B LI bR T MR 3
g @,4%3"%
H2f A RES BN LIRS R M| s
g AL L F R
H3a ALFEEPHRFRLF e B A LR | 22
ARE R F AR R A
57

DOI:10.6814/NCCU202100691



H3b MAEHEEHT T HEF I BE L ERE | 22
AR HRRLY S

H3c ALEREHLIHEL] e B ALERE | 52
AR R HAEARELA S

H3d EAERR A LR R B 2
gAL I PR

H3e AR BN LR E T SRR 22
AL RS

H3f AL RRES M LSS s e BN
fALL w2 BT

H4a ALFTAEHREFERE I BE LT | 22
ARG F AR R

H4b REAFAEHET I EHL e BT LT | 22
B YR FARLY S

Hdc ALFTAEHELZEE; Lo BT A LTAE |39 22
ARE o R FARELAS S

H4d AL T GER A B L T e M| 30 A2
EAA T FHRPE

Hée EMARFE R LT AR E T T RIM G 7 2
fALL RS

H4f FMAERES HA LT At s s | P D
AL R

58

DOI:10.6814/NCCU202100691



+#
w
s

B E

BRI LT S kg
B A KA B KA B AER
R edEst b o R R LB A s o R T L L e A
G A 2 3 SEBECRFED LT o R X EBEE L RIRT
Bt T o T RS B LG R AR Y TR
C RA B
MAABPARLNLERVN ARG RE S 2T NBELT B B
AR E S B GaN B R L g AR F TR PR R e T
FAALRG ZRSBFSERF AP F R AL L S PARF o @ 4 Fofheh
WAEN FHBA P2 XHTRAER BT H G e BB A A ih
FEIergER GERLE BN iR T RIS Y ST L
PR R LR RGN AR Pehr BT L vy A LR .
BRFE T RS A SRS RERET LR F R P ERF Rk
JR Bl T BRGS0 R A B RS
AL RN R T FERY o S
TH

W g R g1 1 R

e

LR —";Ll‘fr'g]‘;lj‘li <> _;_Af

A
287

i

—=\

ARy ]
LTSRS 1L S

S S
g TR o i TgBE SRE (De Vries %,2012) »

Al g e mEEiE i

A RS TN L
RO DY AR 4

EHNAEE
HawmE P EE SR

> F R

B’
7
2

.m\y
! ﬁ

e

B et R RIR

DOI:10.6814/NCCU202100691



Boo btk s AR A ;;—’Fli LA | '?F!’j —"Ff ¥R N F Y Youtube i g 5t
TR T EH RS HR

X0 PIH e ARES R BRI BRI LTI AR 2T 2 3 e R S Rk

fw
e
4
:(“
-
,L.
gt
3\
4
AN
—h
a1
18
3\
=
-L
(=
o
==
A
A%
9
Eid
20
i
3
,\m
|
~=be
"
n

FHRE S ERET MY Rpr LA F Y - o
SRR LS R E G o RERFeT S F LG R od N 2T UG
AR ERT AR R R 2 FHEG Rk RS 3 EF
REERRLF HWAFGEAPFOREY 2 A T oL TR REFE 2L
%%éﬁﬁﬁ’ﬂ%ﬁﬁﬁéﬁﬁh’%é§%ﬁ?ﬁ’#{%*ﬁwkbgg
[

HeE AR F s R M BR T L R L i R R

MLIFPREAA BAA B Rl FApT 6% chfz B @ hapmy
RO ¥ 1215 3§ Facebook AL g Rk~ F i€ (7 2 i » jLii [1F7
FI BRbY UL R LY B ek o R BT Bft o @
FALMLZ G ONARN ORI e B LA G R AT d e L F ke

R zk:’:ﬁﬂ:g_%i’w;%ﬁﬂ;g*ﬁ Al on s 'ii-‘wfﬁ Ff;g/w\“f‘rﬁ’l/w\‘%‘rﬁ‘%-‘%jj‘k‘.? RS 31 Hs

—\

I pRa e RBirk EREAPM X S TR BRI G REES
FRLAREY ARFERET T BDARYFIH B DY F AL o FY RPA
Fgkadfp AP R oA LI - B LR R

FRLIWERF oM G 2 d GFPRREHEATY A FIHALABRERLT

b

%Miﬁ%#&ﬁ@?ﬁﬁbﬂﬁﬁ%Jﬁiji%'ﬁim@¥‘xﬂuﬁﬂ;

P o @ik b o M BPRFT R EE A LERAS AR T 3

DOI:10.6814/NCCU202100691



¥ BB

A el 2 S

e %52 ;}*fr‘—'-_‘;t7 SIS 3

'—‘.h

RARFEFTHCAMELIT G FEBENE §

FEC Bk AL F A AR Y F 1 R R

e 2z Y
P:\.}ﬁ';‘

a‘%ﬁ?ﬁ’ FULPW *’Eﬁ
AL o ]

WiPEFRAN > TF LERS

B AR A Rk s e @ fR

\:‘Eé.?‘t"ﬁ’:'ﬁ:

¥

#{t A ‘5\ &P\Z‘ﬁtﬁ'ﬁs

=2

%

I

B

A &

CANNEA

& ek A

=

=
—\
3
o

N

&
ui_ﬂ

Pt~ li’—#:é‘?éh—h? B S

e

B> 3 A @ k34 %ﬁ’&%—_m}g’ r]

X

A ~

B R Y F e g

Yo Y s R o FoeE FpEe P

FREE E > F @

34

%?é’"\j ]!‘ N L—A\

«)-

FEdEant g e H B

Ny
—=

-~
—_—

F_k
fu

I d R R P

o
X

BRI B Sl e

s

kN B DL RERRGE

= ¥

FLER g AER M bk

=

R A 5

-

R F] f g

" ¥R

DIRT 4

e

o P R e S

ERAR e he b B A B g

L;’E’ﬁ“‘—';—'ll ?ﬁ&“i{‘?‘ 3—;

A

¢

j@:mz\ 1) ‘ff‘w Bt =,

r’-—_\
P

}'}

B0k B LE TR R R

T A

w7r,|.a.3;11\ mEé,:? v 5 F Lé-ﬁﬁ’i/}??,&i‘}'wiﬁﬂllgéﬂ” T

61

"ﬁ"“

BRI E F E

FhCER G T TR R R S s SR E S AL

FRLE S e F AL GRS

VET

T

}4’1‘] P\_:.mJ_IE_"'& ‘\.’gp ]’;ﬁ

)

AR EYF SRk
F S E R e

ST 4

et

.
i

e

ﬁél - v
FE® O

(N

& S gk 2

N

Y
=
E‘m

o RN 2 AR

A4

&
*
|

R B H Rkl ot ¥ |

T T

*

flm

v
r;‘

[ERC L N S S

2

jea

=2

X e

DOI:10.6814/NCCU202100691



CORLERE

i

VLR - BRI L7 AL AR AR N T R
RF s s T K AT S Bor A LSRRG T R
EREFREG BP0 2P OLITRFEFHBER2AE > T 7§ HFRE
REARER ML AR T T2 AR LA MBET ok Y BRAG G ER
B LRk o T R ELEAE S f R RN LR fed R
RNAFRAEEMUA B EcE L TR o T AERREY

b A Rk { Fen

;m

FRLET HBMFEERILE R P TR

ALFABI AL G P 7P EHIIMT SR AL DT bl E S A
Ha B R R OE LS L RE R R T A L s
%?ﬁﬁﬁﬁiﬂﬁwﬁﬁéﬁpfvﬁkﬁﬂdﬁi Ea LY ERe
FEOEPEASTA LT bR SR EFR L
AT AT k) T UL IR UL TSR Y il 7 T e A
FHAREGT BB R G AR AL SERT T UFRM L T
HELZ DA HEFORF L LFLTHFARLFTARE L v RiBLF S
- - BRPE PIT UL TR A S B G R AR
P EFEHHE BT IREFORFAT L SEAY FFIRN ISR P F o F i

SE
FELHE PR SR A A AR FFHEMT M2 R @ %

Wi
3

s
"

FEO AV AF SR E P g Ry Y R A Saim TRl et i)
FuRkr S o HHm? AT F 2L LA T T R

e M AR EM T R BRSO AESR SR DR o

62

DOI:10.6814/NCCU202100691



I SWAEER 2Tk

Carron (1982) #At# R+ T &5 [ FH URFOEHEBE - A2
i RARE P AR AT 0 B W ARERE A F Mend|n kdp e oud 2| S
MENFBEEAEFTFE FFAALELERR > S EHBRIOLHEL BB
At 2 BAEL F G AT Y BB R U R e
SRR AR o A UIE R WA GUR S & M SRR A
AL B e (7 F ok adF 3t o

AP RE T UFR AL B LEET R HRRS T kiR
FOREIARAEFE AL A B e T L R T UL E A
CR@EE L XA 2R 0 B P A el AR G B B R AR 0 g
€?%ﬁ¢%’ﬁﬁ$ﬁ?vﬁaﬁ%ﬁﬁﬁﬁ%m4ﬁﬁmé,iaqgaﬁ
» AR R

it
T
\\,.1

P RPN BRERF - Fltd AT T E D B AR R
PR MAROPER G AR LA B KR E 5 R L H R

v Bk A4 T Honk 0 DR MERF DY T 24 H RS -

£ 8 FHLaneRk

1 a2 .

MEF oA R AR FEERS S F #H3 Facebook FAL
B RFEFT B 0 51T & X Faccbook AL 72 W= it s g £ ¥R

R ‘g‘_r%m”ﬁ?ﬁi— o /ﬂ‘?’ P E s WAL L I .%z]ﬂ%m);g

‘&/”L ‘F%’»’J’L%"\%W A\.»p *’—""glfkf/k’@ Tﬂm,gf'm&\_g_ﬁ?—Eng_KJ
250 3 WRAFN X FIM IR L2 DIegALE ey

=\

2d ﬁ"ﬁﬁ%ﬂ%ﬂ%ﬁ#ﬁiﬁﬁﬁﬁéﬁiﬁﬁﬁ%ﬂ?%W%&’j

FIRFREWAE BEW OB EFASDE Dok EEERG

| ed
Erfa g ¢ AA®mY 2 FRA|LIUEREY W T F A hEd TR

DOI:10.6814/NCCU202100691



AP P F v R R ED BB X R BTG RKE v MBI on 2T g Y 7

et LEFMHE TR N R B KB v i Bl AP 2H Inl
PNEPVRE RS NRIEERME RN EEAERF SR RES%RAS ST
hEEfe R B LN FARGIARES B ahp ko L3183 F gl e
AR o Ea B Marck o T RN LEL LA LT R
L EM L T AL R BRI P AT i

TEREASREDP L P FLASESMARY D LR

ot
\m:&:m

> FHEFPEGNAN G NS R RFL T PR EL A

EMAE AR Bt URA AR AT ira R TR c My B
N R TR AR O FPFRAR G RS AE B Ao FAASED g
MAFEY ¢ B - R LR RT LT U IR NERNER £

Lo blde B A S

\v

FER Y EAE PG LA R MRS S R
ARPET R BE SRR LR T g ) R B i AT Ao ¢
B R U AL WO AN I A A R R DAL S |l
ERLTE o SRS BT R AT $0) 0% ke BiBilon g A
EFEBEFLAENLY ¢ &5 ONRN 2 AERRNFITLEF » £
L FPRIGITE S U MAAES R AT RBEF L DU 2N L
e ERE ML T BEOE RN B2 A antan L4 BETF
At RMALEE Y hATILE FH PR R FER L

2
P R NEBED RS RS A PRI R EE 5 R R 3L

q
¥

FERREY A R FHEAES e B L Alg

MEM ALY ki (Aol B2 O A SaERE S A2 AR
64

DOI:10.6814/NCCU202100691



¥
I~

BRFRE)T RS R 0

f“ﬂiimiﬁﬂﬁkiﬁﬁiﬁﬂiiﬁiaﬁﬁﬁéﬁéiﬁﬁifl
Y

o0 FIAREREANLESPE N L T e Mgkt B D
R £ LEHEPHRP T ELAIEE LRI B

EECEBRED AR R TR L PR G AL 7 de gt

FEEGABSACE v EBRER > TG R G AR RE L Ap v N H B e

¥

FRCE AP S @A B KT B B E o A L T R
BYTECABEF SRS £ R PP B B Epke LA F A

o B S W R AR N 0 ¢ § TREALL bler aREY ¢ R

NS

A SRE A s A 4T R l%ﬂl%’fé.‘;@ o u%_*g;% 4 a;»m P mBEE B

EORFORTEABNL AT AR IR FATAEE S RV il SR
BEL L R A S f G R Fa g AL E Tk o

FHZeER P ERLEFEnES RGO MBSk RS ER
EMAFERES P T REFEAN P RAT IR RRAERES o
M L E PR R PRk oA T A E ARSI AT FARE G E
fepb2 fF> ¥ 0 B AR R AP HRE (R AFLFE N KER
F) AP o BRI HRHFBRI LR BT TR LR 3 8
BN ER T ANARFP S FEF R RFLIOYIALERI AR
A)3N MR BB WAL R A DALY SRk ki b chielo N E R B

B @itk o
FIZE PR A RER

ARG RN E A G L AR RS T EE G TR MY
PERLRRE AT TR BRSO F oA F GRS Rt 3
g £ EEEAX NGB TR ALPAFLE 207 FAE

BRPERI DU AEATA LR DA R LA FF L AF - L
65

DOI:10.6814/NCCU202100691



B SBERE R A XA B AL S - SRR R A R
—»‘s;\} y ol — ER A »maéﬁ'mir} ) %E —a\»% },j(. F A Hm &F—’E; %&@lefgkifﬁx‘éi-?}
‘]“ilfi’ F’ﬁ’\:‘% ‘]\i%\ AL R E‘ﬁr—g f‘ﬁ;\—ﬁ P Fx m%‘] ";g; K = 1;1:{ l#_ T Ao ‘1 ,ﬁ R .ii’

AR R R AR AE RS TR R AR L R

j@'}it‘ ’4}5 Eé"‘? * @:g”ﬁ _gj\:t}_gf‘]'s? 3’. ’ g é ’gj—%&ﬂ E’{«-’,FFB{E, ot %]‘\%E@;—;’f’é
FEg A - REQH ehm g7 o R i apbe 1 B2 R R AR

Eh ARy U B A S o BARREY PR G R RTS8

ER
T

=
3
4

&

ME RS AFIANLIBEIRABERS T TR FAL AP T
AR ER LI PG T B E A BB R R KT
SRR B RS PR IR RT3 LS SR Y
FIMPOER PN ERLZIHRFE>FA L ERFLIEYF AL 38
G AFATET R ERS S ST R M R AR S Al
Bl I EE A G P AL A X et AP E ekl A 5%
W

AR FIUALEY G - SRR A B ST RGN T

&

MERGFIRGF AR LAIFL Y FET RN DR AR S S
R REERG N TR AR I A ESE RN LI S e g

Yk I e M AR T - 4 FPR AT AN LS R AR TR

o
)
ETRS
\\\Xr

¥ .

OGS SRR G B R FRABL TR AP R0 A
) 5] (AR 1 10 MR RS S £ B R AR L L B T B Bk
Hoka AL BARA SR A F T FH O BER AR 2 A

B e g B SRS Ao - BERER T - BRI ER R R A

66

DOI:10.6814/NCCU202100691



ALB A R A LR T A BRI AL N R B S
AL iR SALF AR A 28 MK 2 0~ 1% B Dummy Variable » 14 % 4 115 44
Behi £ DA BRARE AL o M BEanT Tk o

£ BFEEMARERES B AP AR | g e
¥

e

FLHTR AR B N avE- BR X R SR T e BB F T Bk b
AR RS R S SR R AR RS S R G R A
BFfd LRI $ AR L S ARBTR R  TF S BMALHRE Y £ 7]

Fooble? BRSO ABUEREY ~ § T SEERRFET RET AT A

= »

CEJIBEE LR T R R SR T REAF 2 g (TLFE R B

=

LML IETIPN .}i s ﬁ}_%i?}’f] R ﬁ??"é% s TLRR T A 1&{%}\ rg M A ﬁ‘g‘;;ﬁﬂ
PN i pr s s F) P A ST ;{: S A 2E SR B 4 g g xg‘;[_a}é Pk A4 &
SREX R R

RSP EASEERDFT T HIEAAFE DTN T P AT > R d B

BARETERD G > FALAITL ARULEE Y > 0 L
EHRAsGFREEHERNLUZ G EFTARRL AT F7 R LEREe
MAFT MR- HEFEL NG A G AR LEEA T A S RF P ABR

Faisir 872 R A L TS BT 4T A L ST A ST BT

¥

#§1Faé’Eﬁ?ﬂ*iﬂiﬁﬁ%ﬁﬁﬁéiiﬁMQiﬁmgﬁoﬁ%
TR L P AR A 2t R RAT L 4 T e 2  F TSR d 3
RS S USRS EU S AR S A L R T AL
B PR A4 E A B R L
PAEARENREY P R R B AN A MR G ARE B
BHE @0 BRAHTALOTEE R EF R EnL A LT - Ko

67

DOI:10.6814/NCCU202100691



moig R L PR IR 5 o

Bis o AAFTERED FHFEA BUBRSHEIFLHE BHPL Y
GO T AT R A A LR T A SRR SR 0
DPFAPE AR LA B R A SRR (L o 3 B S R

SRR EE S RRR T E RS S LRI PR

oAl MALET s e e M biia k2 Bl 4 o
54

R

1. 2% (2019) TR e Mok Lo L XA F o ¥ 308 il

;4‘,-,? T U

2. % &3 (2017)°Facebook PE~ N Z BRI A K > (75 2 B 58— 2 2451
P SRR A ANKRZALH O R AR A FRF o L1

3. #kZ ™ (2015) - Facebook #5 3% 4 = vk 444 +
AR R LS o B

\\\?{r

BRPELEY FE

4. %z (2013)c AR EREL CHEAT o AL X B FEFIIE LA
Ak s S o

= iiéégk

1. Abfalter, D., Zaglia, M. E., & Mueller, J. (2012). Sense of virtual community: A

follow up on its measurement. Computers in Human Behavior, 28(2), 400-404.

2. Abubakar, A. M., & Ilkan, M. (2016). Impact of online WOM on destination trust
and intention to travel: A medical tourism perspective. Journal of Destination
Marketing & Management, 5(3), 192-201.

3. Aggarwal, P. (2004). The effects of brand relationship norms on consumer

attitudes and behavior. Journal of consumer research, 31(1), 87-101.

68

DOI:10.6814/NCCU202100691



10.

11.

12.

13.

14.

15.

16.

Albert, N., Merunka, D., & Valette-Florence, P. (2008). When consumers love
their brands: Exploring the concept and its dimensions. Journal of Business
Research, 61(10), 1062-1075.

Algesheimer, R., Dholakia, U. M., & Herrmann, A. (2005). The social influence
of brand community: Evidence from European car clubs. Journal of marketing,
69(3), 19-34.

Alreck, P. L., & Settle, R. B. (1995). The importance of word-of-mouth
communications to service buyers. Paper presented at the Proceedings of

American Marketing Association.

Aramendia-Muneta, M. E. (2017). 4.2 Spread the Word—The Effect of Word of
Mouth in e-Marketing.

Arndt, J. (1967). Role of product-related conversations in the diffusion of a new

product. Journal of marketing research, 4(3), 291-295.

Bagozzi, R. P.; & Dholakia, U. M. (2002). Intentional social action in virtual

communities. Journal of interactive marketing, 16(2), 2-21.

Bagozzi, R. P., & Dholakia, U. M. (2006). Antecedents and purchase consequences
of customer participation in small group brand communities. International Journal
of research in Marketing, 23(1), 45-61.

Baird, C. H., & Parasnis, G. (2011). From social media to social customer

relationship management. Strategy & leadership.

Barreda, A. A., Bilgihan, A., Nusair, K., & Okumus, F. (2015). Generating brand

awareness in online social networks. Computers in Human Behavior, 50, 600-609.
Berelson, B. (1952). Content analysis in communication research.

Bergami, M., & Bagozzi, R. P. (2000). Self-categorization, affective commitment
and group self-esteem as distinct aspects of social identity in the organization.
British Journal of Social Psychology, 39(4), 555-577.

Blanchard, A. L. (2007). Developing a sense of virtual community measure.
CyberPsychology & Behavior, 10(6), 827-830.

Bressler, S. E., & Grantham, C. (2000). Communities of commerce: Building

internet business communities to accelerate growth, minimize risk, and increase

69

DOI:10.6814/NCCU202100691



17.

18.

19.

20.

21.

22.

23.

24,

25.

26.

27.

28.

customer loyalty: McGraw-Hill Professional.

Brown, J., Broderick, A. J., & Lee, N. (2007). Word of mouth communication
within online communities: Conceptualizing the online social network. Journal of

interactive marketing, 21(3), 2-20.
Carah, N. (2014). Like, comment, share: Alcohol brand activity on Facebook.

Carroll, B. A., & Ahuvia, A. C. (2006). Some antecedents and outcomes of brand
love. Marketing letters, 17(2), 79-89.

Carron, A. V. (1982). Cohesiveness in sport groups: Interpretations and
considerations. Journal of Sport psychology, 4(2).

Carron, A. V., Widmeyer, W. N., & Brawley, L. R. (1985). The development of an
instrument to assess cohesion in sport teams: The Group Environment

Questionnaire. Journal of Sport and Exercise psychology, 7(3), 244-266.

Casalo, L. V., Flavian, C., & Guinaliu, M. (2010). Relationship quality, community
promotion and brand loyalty in virtual communities: Evidence from free software

communities. International journal of information management, 30(4), 357-367.

Chang, Y.-T., Yu, H., & Lu, H.-P. (2015). Persuasive messages, popularity
cohesion, and message diffusion in social media marketing. Journal of Business
Research, 68(4), 777-782.

Cheung, C. M., Chiu, P.-Y., & Lee, M. K. (2011). Online social networks: Why do
students use facebook? Computers in Human Behavior, 27(4), 1337-1343.

Cheung, C. M., & Thadani, D. R. (2012). The impact of electronic word-of-mouth
communication: A literature analysis and integrative model. Decision support
systems, 54(1), 461-470.

Cho, C.-H. (1999). How advertising works on the WWW: Modified elaboration
likelihood model. Journal of Current Issues & Research in Advertising, 21(1), 34-
50.

Cho, Y., Hwang, J., & Lee, D. (2012). Identification of effective opinion leaders
in the diffusion of technological innovation: A social network approach.
Technological Forecasting and Social Change, 79(1), 97-106.

Chu, S.-C., & Choi, S. M. (2011). Electronic word-of-mouth in social networking

70

DOI:10.6814/NCCU202100691



29.

30.

31.

32.

33.

34.

35.

36.

37.

38.

39.

sites: A cross-cultural study of the United States and China. Journal of Global
Marketing, 24(3), 263-281.

Chu, S.-C., & Kim, Y. (2011). Determinants of consumer engagement in electronic
word-of-mouth (eWOM) in social networking sites. International Journal of
Advertising, 30(1), 47-75.

Constant, D., Sproull, L., & Kiesler, S. (1996). The kindness of strangers: The
usefulness of electronic weak ties for technical advice. Organization science, 7(2),
119-135.

Coyle, J. R., & Thorson, E. (2001). The effects of progressive levels of
interactivity and vividness in web marketing sites. Journal of advertising, 30(3),
65-77.

Daugherty, T., & Hoffman, E. (2014). eWOM and the importance of capturing
consumer attention within social media. Journal of Marketing Communications,
20(1-2), 82-102.

De Valck, K., Van Bruggen, G. H., & Wierenga, B. (2009). Virtual communities:
A marketing perspective. Decision support systems, 47(3), 185-203.

De Vries, L., Gensler, S., & Leeflang, P. S. (2012). Popularity of brand posts on
brand fan pages: An investigation of the effects of social media marketing. Journal
of interactive marketing, 26(2), 83-91.

DeAndrea, D. C., & Walther, J. B. (2011). Attributions for inconsistencies between

online and offline self-presentations. Communication research, 38(6), 805-825.

Dholakia, U. M., Bagozzi, R. P., & Pearo, L. K. (2004). A social influence model
of consumer participation in network-and small-group-based virtual communities.

International Journal of research in Marketing, 21(3), 241-263.

Dick, A. S., & Basu, K. (1994). Customer loyalty: toward an integrated conceptual

framework. Journal of the academy of marketing science, 22(2), 99-113.

Dreze, X., & Hussherr, F.-X. (2003). Internet advertising: Is anybody watching?

Journal of interactive marketing, 17(4), 8-23.

Dwyer, P. (2007). Measuring the value of electronic word of mouth and its impact

in consumer communities. Journal of interactive marketing, 21(2), 63-79.

71

DOI:10.6814/NCCU202100691



40.

41.

42.

43.

44,

45,

46.

47.

48.

49,

50.

51.

52.

Ellison, N. B., & Boyd, D. M. (2013). Sociality through social network sites The
Oxford handbook of internet studies.

Escalas, J. E., & Bettman, J. R. (2005). Self-construal, reference groups, and brand

meaning. Journal of consumer research, 32(3), 378-389.

Etzioni, A. E., Oren. (1999). Face-to-face and computer-mediated communities, a

comparative analysis. The information society, 15(4), 241-248.

Fiiller, J., Jawecki, G., & Miihlbacher, H. (2007). Innovation creation by online

basketball communities. Journal of Business Research, 60(1), 60-71.

Fortin, D. R., & Dholakia, R. R. (2005). Interactivity and vividness effects on
social presence and involvement with a web-based advertisement. Journal of
Business Research, 58(3), 387-396.

Fournier, S. (1998). Consumers and their brands: Developing relationship theory

in consumer research. Journal of consumer research, 24(4), 343-373.

Fournier, S., & Avery, J. (2011). The uninvited brand. Business horizons, 54(3),
193-207.

GAO, U. (1996). General Accounting Office, Content Analysis: A Methodology
for Structuring and Analyzing Written Material. Washington, DC: GAO/PEMD-
10.3, 1.

Gavin, M. B., & Hofmann, D. A. (2002). Using hierarchical linear modeling to
investigate the moderating influence of leadership climate. The Leadership
Quarterly, 13(1), 15-33.

Goldfarb, A., & Tucker, C. (2011). Advertising bans and the substitutability of
online and offline advertising. Journal of marketing research, 48(2), 207-227.

Goodrich, K. (2011). Anarchy of effects? Exploring attention to online advertising
and multiple outcomes. Psychology & marketing, 28(4), 417-440.

Graham, J., & Havlena, W. (2007). Finding the “missing link”: Advertising's
impact on word of mouth, web searches, and site visits. Journal of advertising
research, 47(4), 427-435.

Gupta, P., & Harris, J. (2010). How e-WOM recommendations influence product

consideration and quality of choice: A motivation to process information

72

DOI:10.6814/NCCU202100691



53.

54,

55.

56.

S7.

58.

59.

60.

61.

62.

63.

perspective. Journal of Business Research, 63(9-10), 1041-1049.
Hagel, 1., & Armstrong, A. G. (1997). Net gain. McKinsey Quarterly(1), 140-153.

Hennig-Thurau, T., Gwinner, K. P., Walsh, G., & Gremler, D. D. (2004). Electronic
word-of-mouth via consumer-opinion platforms: what motivates consumers to

articulate themselves on the internet? Journal of interactive marketing, 18(1), 38-
52.

Hsu, C. P, Chiang, Y. F., & Huang, H. C. (2012). How experience-driven
community identification generates trust and engagement. Online Information

Review.

Hu, X., & Ha, L. (2015). Which form of word-of-mouth is more important to
online shoppers? A comparative study of WOM use between general population

and college students. Journal of Communication and Media Research, 7(2), 15-35.

Hung, K. H., & Li, S. Y. (2007). The influence of eWOM on virtual consumer
communities: Social capital, consumer learning, and behavioral outcomes. Journal
of advertising research, 47(4), 485-495.

Jang, H., Olfman, L., Ko, 1., Koh, J., & Kim, K. (2008). The influence of on-line
brand community characteristics on community commitment and brand loyalty.

International journal of electronic commerce, 12(3), 57-80.

Jensen Schau, H., & Muiiiz Jr, A. M. (2006). A tale of tales: the Apple Newton
narratives. Journal of Strategic Marketing, 14(1), 19-33.

Kang, M. (2004). The research regarding the introduction and an activity of
community concept from marketing. Korea Society of Management Education
Research, 7(2), 77-98.

Katz, E., & Lazarsfeld, P. F. (2017). Personal influence: The part played by people

in the flow of mass communications: Routledge.

Kim, C., & Yang, S.-U. (2017). Like, comment, and share on Facebook: How each
behavior differs from the other. Public Relations Review, 43(2), 441-449.

Kim, J. W., Choi, J., Qualls, W., & Han, K. (2008). It takes a marketplace
community to raise brand commitment: the role of online communities. Journal of
marketing management, 24(3-4), 409-431.

73

DOI:10.6814/NCCU202100691



64.

65.

66.

67.

68.

69.

70.

71.

72.

73.

74.

75.

Koh, J., Kim, Y.-G., & Kim, Y.-G. (2003). Sense of virtual community: A
conceptual framework and empirical validation. International journal of electronic
commerce, 8(2), 75-94.

Kozinets, R. V. (1999). E-tribalized marketing?: The strategic implications of
virtual communities of consumption. European management journal, 17(3), 252-
264.

Kozinets, R. V. (2002). The field behind the screen: Using netnography for
marketing research in online communities. Journal of marketing research, 39(1),
61-72.

Kozinets, R. V., De Valck, K., Wojnicki, A. C., & Wilner, S. J. (2010). Networked
narratives: Understanding word-of-mouth marketing in online communities.
Journal of marketing, 74(2), 71-89.

Krippendorft, K. (1980). Validity in content analysis.

Lee, F. S., Vogel, D., & Limayem, M. (2002). Virtual community informatics: what
we know and what we need to know. Paper presented at the Proceedings of the

35th Annual Hawaii International Conference on System Sciences.

Lee, M., & Youn, S. (2009). Electronic word of mouth (¢eWOM) How eWOM
platforms influence consumer product judgement. International Journal of
Advertising, 28(3), 473-499.

Lee, M. K., Shi, N., Cheung, C. M., Lim, K. H., & Sia, C. L. (2011). Consumer's
decision to shop online: The moderating role of positive informational social

influence. Information & management, 48(6), 185-191.

Lin, K.-Y., & Lu, H.-P. (2011). Why people use social networking sites: An
empirical study integrating network externalities and motivation theory.
Computers in Human Behavior, 27(3), 1152-1161.

Litvin, S. W., Goldsmith, R. E., & Pan, B. (2008). Electronic word-of-mouth in

hospitality and tourism management. Tourism Management, 29(3), 458-468.

Liu, Y., & Shrum, L. J. (2002). What is interactivity and is it always such a good
thing? Implications of definition, person, and situation for the influence of

interactivity on advertising effectiveness. Journal of advertising, 31(4), 53-64.

Mael, F., & Ashforth, B. E. (1992). Alumni and their alma mater: A partial test of

74

DOI:10.6814/NCCU202100691



76.

77.

78.

79.

80.

81.

82.

83.

84.

85.

86.

the reformulated model of organizational identification. Journal of organizational
Behavior, 13(2), 103-123.

Mangold, W. G., & Faulds, D. J. (2009). Social media: The new hybrid element of

the promotion mix. Business horizons, 52(4), 357-365.

McAlexander, J. H., Schouten, J. W., & Koenig, H. F. (2002). Building brand
community. Journal of marketing, 66(1), 38-54.

McQuail, D., & Van Cuilenburg, J. J. (1983). Diversity as a media policy goal: A
strategy for evaluative research and a Netherlands case study. Gazette (Leiden,
Netherlands), 31(3), 145-162.

McWilliam, G. (2000). Building stronger brands through online communities.
MIT Sloan Management Review, 41(3), 43.

Muniz, A. M., & O'guinn, T. C. (2001). Brand community. Journal of consumer
research, 27(4), 412-432.

Muntinga, D. G., Moorman, M., & Smit, E. G. (2011). Introducing COBRA:s:
Exploring motivations for brand-related social media use. International Journal of
Advertising, 30(1), 13-46.

Murad, A., Lederman, R., Bosua, R., Chang, S., Pirotta, M., & Wark, J. D. (2017).
Health practitioner perceptions of using a health virtual community of practice for

their continuing professional development. PACIS 2017 Proceedings.

Naylor, R. W., Lamberton, C. P., & West, P. M. (2012). Beyond the “like” button:
The impact of mere virtual presence on brand evaluations and purchase intentions

in social media settings. Journal of marketing, 76(6), 105-120.

Nieto, J., Hernandez-Maestro, R. M., & Muiioz-Gallego, P. A. (2014). Marketing
decisions, customer reviews, and business performance: The use of the Toprural
website by Spanish rural lodging establishments. Tourism Management, 45, 115-
123.

Oh, Y., & Kim, S. (2004). Strategy of brand marketing using on-line community.
Journal of Information Society, 16(12), 20-37.

Park, N., Kee, K. F., & Valenzuela, S. (2009). Being immersed in social
networking environment: Facebook groups, uses and gratifications, and social
outcomes. CyberPsychology & Behavior, 12(6), 729-733.

75

DOI:10.6814/NCCU202100691



87.

88.

89.

90.

91.

92.

93.

94.

95.

96.

97.

98.

99.

Parks, M. R., & Floyd, K. (1996). Making friends in cyberspace. Journal of

computer-mediated communication, 1(4), JCMC144.

Porter, C. E., & Donthu, N. (2008). Cultivating trust and harvesting value in virtual

communities. Management Science, 54(1), 113-128.

Porter, C. E., Donthu, N., MacElroy, W. H., & Wydra, D. (2011). How to foster
and sustain engagement in virtual communities. California management review,
53(4), 80-110.

Rheingold, H. (1993). The virtual community: Finding commection in a

computerized world: Addison-Wesley Longman Publishing Co., Inc.

Rui, J., & Stefanone, M. A. (2013). Strategic self-presentation online: A cross-
cultural study. Computers in Human Behavior, 29(1), 110-118.

Sawhney, M., Verona, G., & Prandelli, E. (2005). Collaborating to create: The
Internet as a platform for customer engagement in product innovation. Journal of

interactive marketing, 19(4), 4-17.

Schau, H. J., Muiiz Jr, A. M., & Arnould, E. J. (2009). How brand community

practices create value. Journal of marketing, 73(5), 30-51.

Schiffman, L. G., & Kanuk, L. L. (2000). Consumer behavior, 7th. NY: Prentice
Hall, 15-36.

Shankar, V., Smith, A. K., & Rangaswamy, A. (2003). Customer satisfaction and
loyalty in online and offline environments. International Journal of research in
Marketing, 20(2), 153-175.

Shaw, M. E. (1981). Group dynamics: The psychology of small group behavior:
McGraw-Hill College.

Sanchez-Garcia, 1., & Curras-Pérez, R. (2011). Effects of dissatisfaction in tourist

services: The role of anger and regret. Tourism Management, 32(6), 1397-1406.

Sohn, D. (2014). Coping with information in social media: The effects of network
structure and knowledge on perception of information value. Computers in Human
Behavior, 32, 145-151.

Sotiriadis, M. D., & Van Zyl, C. (2013). Electronic word-of-mouth and online

reviews in tourism services: the use of twitter by tourists. Electronic Commerce

76

DOI:10.6814/NCCU202100691



Research, 13(1), 103-124.

100. Steuer, J. (1992). Defining virtual reality: Dimensions determining telepresence.

Journal of communication, 42(4), 73-93.

101. Sun, T., Youn, S., Wu, G., & Kuntaraporn, M. (2006). Online word-of-mouth (or
mouse): An exploration of its antecedents and consequences. Journal of computer-
mediated communication, 11(4), 1104-1127.

102. Swanson, S. R., & Hsu, M. K. (2009). Critical incidents in tourism: Failure,
recovery, customer switching, and word-of-mouth behaviors. Journal of Travel &
Tourism Marketing, 26(2), 180-194.

103. Tajfel, H. (1974). Social identity and intergroup behaviour. Social science
information, 13(2), 65-93.

104. Taylor, D. G., Lewin, J. E., & Strutton, D. (2011). Friends, fans, and followers: do
ads work on social networks?: how gender and age shape receptivity. Journal of
advertising research, 51(1), 258-275.

105. Tonteri, L., Kosonen, M., Ellonen, H.-K., & Tarkiainen, A. (2011). Antecedents of
an experienced sense of virtual community. Computers in Human Behavior, 27(6),
2215-2223.

106. Valente, T. W., & Davis, R. L. (1999). Accelerating the diffusion of innovations
using opinion leaders. The Annals of the American Academy of Political and
Social Science, 566(1), 55-67.

107. Van Dijck, J. (2013). The culture of connectivity: A critical history of social media:
Oxford University Press.

108. Wallace, D., Walker, J., Lopez, T., & Jones, M. (2009). Do word of mouth and
advertising messages on social networks influence the purchasing behavior of
college students? Journal of Applied Business Research (JABR), 25(1).

109. Walther, J. B. (1996). Computer-mediated communication: Impersonal,
interpersonal, and hyperpersonal interaction. Communication research, 23(1), 3-
43.

110. Weber, R. P. (1990). Basic content analysis: Sage.
111. Wirtz, J., Den Ambtman, A., Bloemer, J., Horvath, C., Ramaseshan, B., Van De

77

DOI:10.6814/NCCU202100691



Klundert, J., Canli, Z. G., Kandampully, J. (2013). Managing brands and customer

engagement in online brand communities. Journal of service Management.

S i

1. MBI A SR Tar o (2019)0 2019 £ S Ritfrs o¥% p e
2021 # 6 * 6 P » B~p https:// www.twnic.tw/doc/twrp/201912¢.pdf

2. MEE A SBRERETC S (2020)0 2020 £ S FERERFE ¥ E DB
2021 # 6 * 6 P » B~p https:// www.twnic.tw/doc/twrp/202012e.pdf

3. Facebook, Inc. (2021, January 27). Facebook Reports Fourth Quarter and Full
Year 2020 Results. Retrieved June 6, 2021, from https://investor.fb.com/investor-
news/press-release-details/202 1/Facebook-Reports-Fourth-Quarter-and-Full-
Year-2020-Results/default.aspx

4. Facebook, Inc. (2021, April 28). Facebook Reports First Quarter 2021 Results.
Retrieved June 6, 2021, from https.//investor.fb.com/investor-news/press-release-
details/2021/Facebook-Reports-First-Quarter-202 1-Results/default.aspx

5. Napoleon(2021, May). Facebook users in Taiwan. Retrieved June 6, 2021, from

https://napoleoncat.com/stats/facebook-users-in-taiwan/2021/05

78

DOI:10.6814/NCCU202100691


https://www.twnic.tw/doc/twrp/201912e.pdf
https://www.twnic.tw/doc/twrp/202012e.pdf
https://investor.fb.com/investor-news/press-release-details/2021/Facebook-Reports-Fourth-Quarter-and-Full-Year-2020-Results/default.aspx
https://investor.fb.com/investor-news/press-release-details/2021/Facebook-Reports-Fourth-Quarter-and-Full-Year-2020-Results/default.aspx
https://investor.fb.com/investor-news/press-release-details/2021/Facebook-Reports-Fourth-Quarter-and-Full-Year-2020-Results/default.aspx
https://investor.fb.com/investor-news/press-release-details/2021/Facebook-Reports-First-Quarter-2021-Results/default.aspx
https://investor.fb.com/investor-news/press-release-details/2021/Facebook-Reports-First-Quarter-2021-Results/default.aspx
https://napoleoncat.com/stats/facebook-users-in-taiwan/2021/05

