M BilAE 22 EE Y] 12:2=97 (Dec. *20)118-173
DOI:10.6575/JILA.202012_(97).0004

RBERREALZT FE Youtube £
TRAZHAE  LBTCKEZ2EA5H

BEE MEST

[HE]

AT FER B B TS T4 Youtube # % 75 o 3 A 2 RALIE
FoH A MR FTAMIAA 2 Youtube e f B FREA ST AL
PREFALRREE - FTRZETRE R PR RN ART R
E2Z B IR F AL IPFIHE B EAE BEE LS
(LikertScale) T A B # A 5 4 424 F BRI P 224 > £ w g f* % 206 > o

BERER I AFAETEEY IMAL AY L EFEEEF TR 2
HFRafip AN TR HTRERITAFREL A FREY &
TAMPLRELREL S HWARAL - FTRRRIEC S FETAERE TR
PREZFEFPAFE -FLEETHIEYAF AP 2 F BAERE A3
el EN o 2 AT RAT BERNER

fof]

EEFR BEFTAFR BEFTAFRGFL PRI A R

OREBECREEEENERE LA
E-mail: foreverlovel201@gmail.com
O RTEBECAREREEENERBI R EAWC KBRS 2R 5 REEHR
R Fe g8 e v o B
ORCID 0000-0003-0560-2257
WENEE E-mail: lins1005@mail.fju.edu.tw

118



e
TS
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=
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R 2 Ayt » i TE) s 2 i s B R > 4
P A e ) {50 A1) (o BN B A e o ot 2 S {3 e S AR R L A
HYA ST RE 2 ~ ST T > A RE JTIE B CHYMERE - i b R
FEE R - RIS B R RS A (R B SR BB - BEED - 2R
Fesg (2015) R RERA ST (RERAY B ISR A AV - R EIE
BRIEFEER - aFEE e tT A SR AR A B LAY
FEE - BT EES Y EREE A R RFERa T HhER AR
TE A YRR - Deering B Harris (1996 ) f5H1 © Fradavi@H &:lEi5(E
e B (5 8 A\ B i ) B i 2 fRO5 I A 3 B B A R e i B 2 A
RERSRE RN o MR ERZARIREZ » B AT 0] 4 (5 A A A
ok Bl (REEERN ) > DU LAY e R > 2 2 i MR E el (R EE &
AR BEEE B AR 2 E A -

BB 4ais S fe o MR (R B B E R - A i i B eV E R A
N R EF AR A2 FIRE - MBS I - 2EAHEEN 2012 £
2016 £ — RNBIE R S8 HIVE LR R T 10.5% > &K [E E
WL E 4R 5 5 Y 1 =5 22 87% (B RS » 2016) - B S T FHVE S
ENE S UL E R ES - Hioh SLLL Youtube f% By R o fEES R R B
Youtube USRI TR EER 2T HH @S K o A FTEEN AR
RS Ry T BN SN BN AT AR > AR A ENENIT AAERMTE - £8
EewdBigEd o AMBEEE B AR EtrEE o e s [RRR L I E
CELFE © BRA1 ~ 1S ENATAE R R ) » 75 Lo R FE T A b Ay RE R Y & sl R oK
(EET5%% > 2015) -

RN EANEREEES > REEEHIWEN L EEE &R
FRIMEEE - REAEZPIREHREZGER » W&E F R ERNEHUE
HEER BB E R - BBER T PEEFE N FRERRT R
I N E R R 2 B2 8 - dpsiiadh)E - VM
¥ REKRBAIESPIFHEREMBMEREN i "ERME T BB
DAR T RREME | B BN B A R R EMNE E Z RE (P s - BREB -
falF % » 2011 5 S5 9% > 2006 ) o K2 A AR B2 G s AE B A ER A (RFE
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Mg Radl s RS FPEEEALNEENE - SKEFERTHE >
ENREAHE FEEE T LT R — - EEIRE EE R R
= o IREEBHKES  WNEHER T RRERECEMEErEaE ALK
BRRRENTE LEZERT R AETE KB4 ERNFTE KT RT
Ry o BB PHE H B H REVEREE - TR PR RS 2 5 BT &K
R TERERIRE - WNMERERZ SR IEE 2T - AT 7 Z48uk
HRIA R N AW AR R IR - MR 2 B S Y A #0 ( Fernandez-
Llatas, Traver, Borras-Morell, Martinez-Millana, & Karlsen, 2017 ) - B 4ERE&
& M - DURFERIGRE R S (R & RS 2 3 Rt A
FERF AR B AL AE Ry b FE IR RS » W SE4E SR 07 A SR AR A BR A B 52 5
ERFERRBHEH Y 2% « KIFFRUREELG]  FRETREBEEHE
RAgEE Y BB M EOREEENF R TR - AR Z
WFE T

1 RERA: S R & s R R AZ FE A e 2

2. REAE DL Youtube W B R & 2B A0(] ?

3. RELEMEH] Youtube fRRE n & s Z B A 2

4. REAE NG5 2R A 2 AR BE 1B 2 BP0 2

5. REAEM s H o V2 FEN 2 B EAE(T ?

6. REA(E I se & 70 S P2l B A e a2 R R 2

7. REAE RS 725 0 2 P 2R E R At Z g A ?

®. SRS
—. REAAER

fE R FRAE A MY AR TE A ] sidhey—38 > B2 8 R M e
ZE - RFEEAROA BLUSEE TR B R A B A TR S B
B S HY A4 DR R B R ORI RS S Y SR i B BB S ERE] (Sangl &
Wolf, 1996 ) - Horne (1999) f5H| — M8 & G 1w 2 (i & a0k & BN
SEEYITHRAHVE R » BOWIEIREL 2 ~ P IR RGN - AR S eEs B IhEE
HillFE - AR e E S L E N E B35 ZaHEEAT R 528 - AT gia
L6 T T B B SN AR > S TR E AR B RN SR AR T By > B
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“HEAEREFALE T L Youtube B F A2 A A EE L LG

PRI bR AR E SR AR 2 IR L E I EE - LA BEIERE -
Deering B2 Harris (1996 ) /K@ FE&EEN I K =35 + (1) DUE A (EEE & HAY E
T ol R ELFRIRGE S (Q LABSRIATE By H Y - HAE R B8 A sl i (e i i R
GVAA A R BHY - B By T REEBR S HE BN (R E T R MBS T8 A B
PRIBHIIEOE -

RIBE TR KRBT K 17 Ry AE BB R U7 i Z 5wl - Lewis ~ Martinez
Bl Carmel (2017) f5i @ BT EMFRKZE—EA HAVAVERE - 2 EA
TR DA — 118 20 26 (8 & SRR 2R3 S . ~ BHIERY RO ERY AR 75 Aot
AT E B RGO RR < BT T Ry Wi SR BT & > T E BB T Ry o
ZATE AN R FER ERVE AR K=K Y - $HEE g 4 & 1T 5 ol
ST Ry o 18 L6177 Fy (4 « #2803 2 ( passive attention )~ #7818 = ( passive
search) ~ F#Eff¥ = (activesearch) K FF&EH=: (ongoing search) ( Wilson,
1997,1999 ) - fEfEEEF &A= K /5 mE » Jacobs ~ Amuta B Jeon (2017) 54 :
{EAE A DUEBIER B MR E K (il - éﬁ%ﬁﬁﬁdﬂﬂﬁﬁkﬁﬁ%‘%ﬁ
YRR ) SZE MR T EE RS KIMESHENR - FE#HE
HOKEHE - (EHZEENEREFRK - Esr S KEEER &EI@J&—?
1% {5 R S ECH R G 1 B B R S B #E 7T = (Jacobs, Amuta, & Jeon,
2017 ) F &K T B P E A R EETT RHEORRAVEE K - flanel
BN RERE 26 - (F4EE - EYRI1E F SRR & 2 555K SR ALY
{78 (Kent, et al., 2020) - [fi{E 4B = J7 0 > (56 & DA B8 & =X
( passive consumption channels ) #&H1 K LS ~ BERE T BN - (S fE
AR BRI IR ZIE R E R A (EEN KR ERE & BE 8l
AR AL IR EEAEE (Dutta-Bergman, 2004 ) -

{REE & EE KRR HYE & - SR R N R RIS A 5 % T 2 U
BLERERIRTR o ATRE BB RS TB3 AR E R &R AR - s
BEEFEREAEEENEE DIEMHE AR A R T EREREZ I
NS R R S B RS (BT RISl Y 48 A2 » IR mT ke Ry k5 4L ( elaboration )
Bz 5 (integration) AYREHREAE o (F HE R RS &R 2 Bl BE
&R A 2 s A (cognitive schema ) 2 FEMESHYE RN - kS G S
(CEEEE - TRFHEUL 2 (5 & SR AR B A B A 2 SR A1 2847 (cognitive structure )
i ( Dutta, 2007 ) -
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=, BRREFAENEE

PEERHY S K > BEFEEE (e-health) HEAMES > B FEELAES T 1E
FEERFIHYEE 8 A SRR AT AU E A > 5 4 P A s B Lt A AR G 1 B
ORI SEOVIEF - 12 77 A B 75 3 40 e B R R i AH 4 N\ B (EBR IR B
g R B R - JHE S [ R (R A A 2 B T S Y
fREERSL (Ami & Laddha, 2017 ) - {E A f@EEMHRETT & (B ERET ) W
HRIERHL SR » DU LB TR IR B Rl - M A H# L& - [
(REEEE T BT BT E B MRS & > S > thgEs—
EEN FVERSGT A EEER - FEESEES TREA L
sRIVEIUE - FEDIBU N BV E SRR BN EE - i HESIOR iR
HWHEERFENZET R ERAEEN (FHE $HaE - B8R
2017) - EEBEAEEMAREYE > DB RIS PR DI ALTHH
R TSGR - REEEIITIENEERERZT » $HE
ey A e S BRI 822 (Sama, 2019; Yao, Wang, & Chen, 2017 ) -

RELAFENISEES THRA - IFENEEER CEs6e s -
F MR S - S4B RV ERE - IS M E R0 S F AU A2
H ORI KIS g mokse B AR 8 LUEEUE B CA B BV &R (b
M > 2010) - oHE - EEMREEEENEC > REEEEE
R EREN TR A E 1B o A AT R &S 2 IS Ry
IR H AR R E H B — AV B UCE R - E E A R R A D
BN R ZRHUS T iR & AR K B % 7T - BEF 220 ERB & 7T K
IR AN - A2BBEER - X - BEEEEREE T - el DIFIH
HENASAY ) 2R A B UL (5RB{~ > 2004 ) - Deering 2 Harris (1996 )
fah - — M A R D R 2 EHEUS AROR % TT BT A4S
IR A BRI Cintermediary ) » {51 4011 5 85 s E A ERE 1 - L H PB4
PEE R EFRIM: - R E AR il - AAMINVEE BiE L EES
AIDAFE S I B AT A -

WEEENRFEERMREN TR BB &L - frEr
(S P )z - Cline B Haynes (2001) fi5iH © kol 2508 2 #5178 i 48 s
RIESEFE R - BEHR T B RN ER R @SR B
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A EETARES TL Youtube @ *F FE B A I M- BFE A LB

HHOMEE R T AR SRR BB A T A A - NIt g B RN E ES
SKIEREE A - 4% Cline B Haynes (2001) FH&E T © 67%HHEE S
BB A 5 am H C A4S B R BN E R - IEHUS B A4 — P AV e - fRR
B RAERE Y R AL o SRS TR B Y A B m A ORI H BB S SR B & AR
FIR T {450 22 RIS _ERYRERE © fn e B A s R Rk ey iE » (8
AR B 22 1 1 H B (R R RS - R AR B 2 85 - i
FEE R GBI BT - NMEREIESR S IV E R AL AT ASCHE N -
SRR S i S A 2 - BB P o B B S AR #E 7T 8 ( Osei-Frimpong,
Wilson, & Lemke, 2018 ) - &2 2 A2 LAVEE S g (e 7 A B A > RS
HREIATM - HEERBEE RS 5 > T8 E ~ 5885 - TRUK
BEE AR E R B R - SRS EE AV ThRE IR HEER B BN
FEORAVSE M o AHE A 1 Z 8 - JR I 2 O EhRE HE R U M SR R G
HYRE i >t B8 S [5) 75 oK 5904 B 8 11 4a s 0 TH SR IE A1) B iy 5 A & SR T
2w A E) (Cline & Haynes, 2001 ) -

= BREZTEATE

TEdEps i B B ER b SRS H 228 H - glmkET
SRR AR A S (BITHEE) 7> 2019 F35R T 2018 L2 /B4R
e o DIRBLR R E AR IEE - 9 eIk LA DA 2 5
RNBERE T 188 > ST BRI FE o] DU 520 0 (15408 EAY
FEERE SR EENTHTREREFKMEEERE S HZ %
B oo (B iEPiE T ¢ s B IR R EH NS 88 S B RS 1 4
PEART - Bl e B EARWE > (RIS R R G AIRAE (Al
B0 2019 ) - e b S EAYAE S /iERE - B2 T Youtube ~ £ & 49
PPS 48i& e 15 ~ HiChannel ~ *NEEEFE - M4/ NIEZE 7= ~ Yam RZEET%
FEEE (CREW - 2011) -

BEEWES T TERN K BRhgERETZEZFENHGZEE
e EDENERTERES (BRY) EEGERMAEFAAM T 2015
LG EERUCERRR ST ) DU 2015 EAREITEIZRUCE R 5
M HA B K ¢ Youtube Sy M B EHWCETTE) R 47 b5 572 (i
W EE (MENEANERTERES (EHKE ) 2015a > 2015b) - Youtube
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A 2005 FRITI1% - RKREIBERENA T H—EEgxR ek - WEHEhY
T R AT RERVEFA o 25 & Youtube FME 3N AR HEE
R LT - W ERIFERHF LA RSt B EERe S - SFH
R oA RO B R R R 2B 82 7 E 4G 2 — (Cheng,
Dale, & Liu, 2007) - f#FR &5 (E Youtube -2 i 2 AIIFE & (E
OB o EOHEEAEBIERNT - AIERIEHUE - WAIHHE P ZEH (F
J5%% > 2015) - Youtube P2 IR LAV B &N TT - BRI AT
B R A M VR A A Wk E AT DUZ R AR Y 2 &
e~ BB E LS ERTEEENANS - 540 R PENRERELT
R TEA s dw A CERIERE 2 BRY - FriRfEEES (Fl : HER
B EEEMEERE) ZEmEEANE - ZEHEEENR
RALE AN Z A B E E - BB AR E ORI KT BRI 2 1T Ky R 2R
( Pleasant, et al., 2016 ) -

HATBI AT 22 2 - & KB EEAT - BUF AL Sieft @R EE
HRHERE & NN AR ER R S BRI e RS | - R AUMEE RS - BE - #
DUT it &t WA TR & 542 - B4 © Yahoo & EE(REEAHE S
B RL R ETHE (https://www.edh.tw/media/l ) ~ 4= (& HDEY B
fRFEFEE T HIE (https://www.hpa.gov.tw/Pages/List.aspx?nodeid =103 ) ~ ##
FabigEHE (http://www.cth.org.tw/?aid=78 ) ~ ZILEEE KT e B b
B HIE (https://www. tmuh.org.tw/news/film2 ) ~ tf 7] B2 & K B2 i 55 B& it
w2/ (https://www.cmuh.cmu.edu.tw/HealthEdus?type=2 ) - (72 L5312
H AR S LA s 26 e Y R 52 2 & AR S < bR T TR 4k BB TR B YRR
JE - AR Z BAULAE Youtube “EE T HHIE - WK - H45 2 Youtube - {5 H]
EEUE R R BIEEE - Youtube S22 HYHE MR &2 2 1 HIHI & B ShiE 22
WA 2 (RFEERGEHEE - (B EFNFESRENR - EHE
FHN R E R TR R EE R &N - BEMME e R 208 &F
EOHBEANENT K » BB SEREE RSB - TFERKEH
PESRIAR ~ B8~ HE L IR R R SR Web2.0 JE A AR B < i3 E -
Youtube 7172 Web 2.0 fg 5% 5l B B — ({51 - FEFHE% B (g S AH R e 3k
07 TED EE R Ek EHE 2 B E ( Kazi, et al., 2020; Madathil, Rivera-
Rodriguez, Greenstein, & Gramopadhye, 2015; Welbourne & Grant, 2016 ) -
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N BN

I

EEFAWES T L Youtube B * A2 A I N A EEL LB

Youtube 525 77 = 2R AR R &N AIME  HUS LSS fR B2E 2 E-
bR T @Ry FEEE S SR w4 NAEHES2H - HEE
B~ EHEODE - 72 > HEEERE - AN EEPETEIRE - R
Eilm KB GE S E R EFEHEE &R - USSE CIE BT R
EHRRSE - AMEREE LEHHESHE O 2 5E - tiEETE
A ERYERE - IR IR EAHR 2 BiE M (anecdotal ) FrEE AN IERL
HMERE (Madathil, et al., 2015) -

ENFHAR S FEETEEEENEP Ha S K - mERIEESE
AU LA NERG @R - e DEEEN EOE - AR AR o 18
WA T RE R S ZENLE (E/NE - SE - 2010) - £ FREFLS
NERGRAYEEE R - TNAEVE Ryl B SR 0 B T 1 S B A L A A B HER
M1 [E A BRI 14 - Mazzarol ~ Sweeney B2 Soutar (2007 ) $2 5| & &HUE DAE A
By~ BUE Hr sy oy N EZR R RS R R s TN BEE T EEH
HYERE K 1T By © Vaughan (1993) 5 H © #&EHENRRAY R & R 5 D & &
HY H SERE S NN ZE mfY EERUR « T—f e mtt @4 a8 E P U581
e T B (e A BRI R S BC & 78 Y B BF - B3 M B 8 R (8 e Y DD 3L Bt 4 »
2017) - BHfEHE EFEE T ENIEERFEENZ T E LEEH
HY 2 % 5 H MBS R AT BT o TGH R4 IR R A 2 B 4 Es &5l
fRFEEN - PIE B ERE T i RiES - HE) - SReBlE®E - %o
N B A EY) ~ MR DLRO L B EE SR R RE (Escoffery et al., 2005) -
M2 8 B L2l &S B A BInIhEE - (B &R B HIER Y 7 S Bl
R AR HERERSE EHNENIT R - BN REBEBER TR
RS AR A TSN —E 5 0 T EEIAIRE - DU A R B AR E
RN BB S #E—2F 04 (Zhang, 2012) -

2. WREE
AT BT R KB BB & T B B B AR R 17
B o WA I BB PR ER 2 PR T 0 © ARG T R AR A

il S FENERT R > TERAMGHEERM MR TE > WHhIE
% R Hh £ ( non-probability sampling ) o iy {8 £ i £ 7% ( convenience
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sampling ) #ETTHUEE o (FFIHETE I E E R0 T 55 & T ST Ay 3 J7 2K 4
BEARHYLEE - TS AR 2 e MR N AR B A ERNEE M
( homogeneous ) > ## & DL J5 Y 77 =X Fk & ( Etikan, Musa, & Alkassim,
2016 ) - Wf5T G2 DU (T R ER 2 KB E[ B2 A /E Ry HIEE A - Youtube 5§25 -F

ZE RIS - TH5E 7 A098GT B R EBEFE AR R - i
M B R H A MR - BB ITTEE - DUkE SR E 2 R AN
Ao MGHYEEDIAE MERE - #EERA R 2 (Line ~ Facebook -
Dcard) » d7 A EEE % QRcode A5 EGE REEE NEAEIHE - BRI SRR
A 202043 H15HE 202044 H 15 H -

WFZEAT{EE Y Youtube 5235 2 FH VUTEIL R ATAHRL > 47 5 By H B3R 28
B BHESEN - BEEER AR E B AE - FBEHERE
B B BT E RGBT A 7y 5 o AHRE 4 Ik B SRR I (e B AR Al
SEHITHY 8 > Youtube EEMEHEL TRERBUGEMEER R » HE
2670 DARRHL(E R (0 s 20 AP0 for 4455 (e B A B R 58 =2 & s (ft
FEEEN) > LUK DA (a5 2 e s e an fH A Gl (A ) » B in
HEZRH - @Jﬁﬂ$ﬁyéﬁﬁétﬁyﬁﬁ (2019) ALIHERERTHE » S ERIEf@E
MnhEA 128 GE (@ e EE - ) - ERE - (B ENEM -
fREFEREE E]&§ o B - R E R - (RS - BEETE
%F o FripiEn - BRZREL - fE 2R (2011) S ¥ K22 A R (BT A AR E AT -
FFER ~ HE - B - BRiRE B LEE - BIREMNEES TN AR
FEA AV HIE « AR T-8% (2006 ) A4 H K B2 4 i 22 (R 2 5 s 26 DAL B 2 )
B~ ER - REEEKFERERER TERETE - SRR
BB RN kS (R A R REmE R -

WL Y N 25 7 T8 B2 8 SR o B B R S {181 BT o Y B R DA FE
DRI (2% 1) - F—Er R REE T BAER - 55 873 2 H5e
EEEN T AR HE 7S 72 Youtube 525 2 UCE {a FEAH B & SHHY
B SINERUCERFEMEMY EERE 2T - U 2R ER T
BRI KRB — MM T 2 EREERF KT RZER - B1ES
oy By BREHE AR =80y 2 W SRR T AR F & UCE B A (@
FREMYEENZITE > BEELZEMEER - #E2R Youtube SFEHTH X
TEBRAFE L B S ~ PR ~ #EE S ~ BR CESEN S A& - bt
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I

FEEB T ZELEE - @RS VERGCERBENTR - L
FER D) TR AE N E FENAEREER AR - BRE S Bk EE
P2 B R A R A IR EE - LB Z EERA B T AR
MRS B P E R R E AR A RTRE - S5 E oy BLSS N B TR TR
REAWNE T FEZEFEZ S BRI B - MEOREHAIA
EAEITRUANE e AR 2 > R ETT IR SR - GBI 20bf 8k Fr
5 -

faf 2

%1
FE RS
BiEEE MRS BHP S R
BoE RBEZIER R B0 SR A
REBEIRT K DRI » CLIE(E AR 37 - 4
et FHERE 2 (ERFBIA - URS SIS - Bk
(2015) - {iEE (1997) HIBLIBRILMER
KOB G DLOBTHS  ASEREIMSEL AN - BER
Youtube Wi Youtube U HEFBIEREIARLI (M EET
RN REFNGTR 5 RS ERORD - EEsY
Z AR SEERF (2019)  ¥FA08 - BOEIAL » 17755 (2011)
BEHER (2002)  ZE5401 (2007) + FF4E (2006)
Z AR -
KB GE R RS ARSI (S, - BUER
Youtube [ HE Youtube U HERIMZES ST (HAMAHIL R
EEENIN RERREE 5 REHSEBEERLES RS SHE
BAORT 2 SEEZTE PR IR (2011 TR (2008) 2 A
SR
KEEMEBY B RS E AR ) T
HREMWA B Youube [RNFHAMAANIZN - FIA L RN IR
MZACHIE FREENAM - R - T SR - SR
B2 ACRBVE - PRSI - S B S e

EREAMNKE - HESZERET (2004) -
Deering & Harris (1996) ~ jj#E5E (2001 ) ~ fHRHSC
BRIDMER o

(ET&R)
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(FEER)

il Re=1Pa) RETAN LS5 SRR
RELEHNE BHET REA BHRWE T 0 SV 2R AR -
HoEFEf BEEREYE P ZEE R RN R ERE
REMNZER o VPEEFE K- EHSH5E (2006) - #T-3E (2006) ~ £2
AR fA] 2 ik A4 (2007) ~ AITHER (2019) - B2 4E (2015)

FAC - RED - MER(2011)~ SLEIEE (2011)
MIGE (2010) ZAHBESCRRIIEME -
RELEFEHE FHAET REREE IR oy 51 B B B (e B ST T
FEoEVEME BEZTOE WEREE - EHESEEEE (2006) « AT
MHEMNEE S PEMEREY (2006) ~ sEIEE ~ #al - ESIR (2017) 24
TR Ryl 2 fEREMN LM BEISURIICAMEN -
&
REEER HLEr REHE R R AR 2R - o T BU
REREE S BEZT W K TEZE ) WARREER T - EIES N
EVERFBEE (2009) ~ =EUEE ~ S s ~ FE B (2017)~ #HfY
A ZHHE B~ GRARES (2017) ~ ETEA] (2004) ZAHRE SO
Loy 2 JnPMEER °
CEUN:iS) RERA ST H RIS 5 0 P 2R RS
R R T B A e B -

B, MR%s

Wrgess R 2 B H Y IR IR I G EOR AR AUV E SRR T o s SR 230 - 1125
GRIAZ Y HL TR RATG 2 P EBREEAE R TSR 25 - i &
EAFR 2 NIEER > BRI ZHAAEIHIEH 225 (ANOVA 2y
IR thaE ) & PEAREE - DA ER T E - B ERAH
H o 8 ot S DA B E i 722 BAVEL 1 AR B - Her 2 ZAR
B H A T A R AT A SR I R g

—, ZREZELTER

FREZ[E[UHY 206 {7 & RO AR AUZCHE S N2 > Ky 129
NG S AELH 62.6% ) BVEIHE NS By 77 NG AR 37.4% ):
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I

I IE DL 22 RIS 0 B 62 A ({E4E A 30.1%) + HACK 21 5% + % 52
AR5\ B 25.29) « SRR Z 5T 0T » DIDDAE G AR » 3t
B 78 A (1 37.9% ) » EA(RF R =L (3 58 A+ (5 26.2%)  —4F
4 (3575 38 A {5 18.4%) - —E4L (75 28 A > & 13.6%) - TUZEH DL
E (3 8 A {5 3.9%) - IR —H5 SHE KB A US 5 IR
F3 AR BRI« = SRR T MIERRIE - H ¥ S B IR B
AR S TR R 2 -

% 2
ERFRTREM L L F
IEEH Py A
RN (JEE N EFE < >IEF ) 3.58 0.84
HEMEFRNBFEE GEEARIEC>IEERT) 3.52 0.69
ZREEVEZMEREE GEEARIEE>IERERT) 3.19 0.70

H & A S BRI AR AT CEFEARERCIIEERE)  3.37 1.04

—. £ Youtube W EREE R EATAEERER

BG5S 2-1 £ 2-8 BT RERE L[ A Youtube YA (R
FIENZEE - Hp L " RESEmMENHEE COREFMEMNER | &
HZrrelEEas (M=3.66>SD=1.06) (413 3) - #—F DUEIIEA L
T S A A [EI P 1 B T O BAE WS (R R ARIRR B A I 2 ST 2 2 = t A
AT EE R B BT S YR N E 2 A SRR LR E R IEE T HE
g - P& E IS EEMEME S - AR ZFE ) T RE RN
HECHREFARNEZRA T HRPRERERERLHEBZEZR TR
PG EECEESRESHE R " B g ZEUCE B BIHR &
R TP g EEE S B R R BRI R T IR B
BB R R AERIRYEZ R (p < 0.05) (BAEBEZIEEHMZER 4) - &
EBRIHE 2 EZRAHEE (p>0.05)-
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% 3
/2 * Youtube /& 7 2 £ # 7 F Al
REHHE (FEEE) Py AR

W BT 5 C B AR ERAHRE 3.66 1.06
P& E B ) (S AHRAR 3.17 1.14
HE MR - g LEe=EHER R - DA ZH 3.14 1.16
e PR & BT S AL HBRA TR 3.03 1.13
P & LB = B e R (R R Y52 2.89 1.14
HPIR & EBCE B BUHRA R 2.80 1.02
HePrRFErCE IR e o 2 %2 2.77 1.11
g TEnts BE B L AR AR 2.65 0.99

it 0 N =206 (B mEHE

3 4
FREE < FLEF Youtube kg BEF P EALEEFAF
THH MRl a8 EEEE t p
HEFEEs > gL 5 3.55 1.05
SEFEHBEZ A - SIS 4.07 0.000%**
(e B’y 2.89 1.15
REEEMEREECy B 3.99 0.80 .
R fHEREAH R 52 5oy 3.47 1.14 353 0.001
B GWEREESE B 3.10 0.91 oo
B 5 oy 2.57 1.18 3:39 0.001
RYSGEIUEBIE v 1o
L= 2.91 . *kk
SRR z 1.18 4.47 0.000
4 2.92 1.20
K IR ERESE H 3.08 0.89 ook
HUHRE R 5oy 2.63 1.05 3.14 0.002
FoPE g e madyy 5 3.32 0.94 -
Bl REAH RN 2 oy 2.64 1.17 4.39 0.000
Boxeigs EHEEE B 2.84 0.89 219 0.030%
PR R (i BEFERA 2 5oy 2.53 1.03 ' ’

F:N=206 *p<0.05 **p<0.01 ***p<0.001

130



ey

A EETARES TL Youtube @ *F FE B A I M- BFE A LB

I

IG5 a5 2-9 & 2-13 T RERE R UCE Youtube {2 AHEH
Hifig - FERETAIRERME T - HopDl T IREHEIET LT R 2EE
N, ZFaifms (M=4.17>8D=0.94) » HixsEREK 5 - E—FDUF
TLEEA AR E A A [E) 1R A S T 70 A WO (R AH R i R 1% e 2 7 =R TH
ZIRFEFER o t RE SRR B NI Fr SRR b A B
R IEME T BT REN T 2F LR FEE BRI ER AN 25

"HREEENEER BREEN T RGEE R REEETE- SN
B LAEARAER MR - T IR DR TA A ENE R LS - D H %
ZF 1 (p<0.05) (BAEZRZIAHAME 6 fn) - HERAH 2 2R A EE

(p>0.05)-

%5
/<7 Youtube &£ # 7 77 [ e d® = 5t
RIEEE ([FEREE) Sy fEAEE

REgEIEL e R B RFEEN 417 0.94
BITREMSE > SEWILRAREERLRREEANE =8 371 1.08
o DR RN R 4 > DIMEHBZE 3.61 1.04
TE R S 248 E 2.91 1.08
el | Rt E TP a8 > DERRIAERIIRE 2.71 1.15

it 0 N =206 M Z s

% 6
7L E < F e Youtube 28 F 7 E IS R IE G N E B F R
HEH (FEEE) MR PR e t p
EITIREWEE > 2L g 4.04 082
WA EE B AR ES 3.47 0.001**
WNEZ =R B8 351 1.17
REERNLERERE F 4.39 0.73 -
=y » 04 102 2.65 0.009
WEEP R REEETE 5 3.23 0.87
—SSE S > DR 5.38 0.000%**
RHEE @ 2.40 1.19
(ET=)

131



FRFesdes % 12%% 2% (2020 127 )

(¥ B3%)

HE (FEER) PRI HE REEE t p
ﬁﬁwf%ﬁaﬁ%ﬁﬁ mER P 3.83 0.82
WIS R HisE > DU E{{éz z 3.48 1.13 2.37 0.019*
# 2z 2.85 1.15

sF:N=206 *p<0.05 **p<0.01 ***p<0.001

M&E M5 2-14 2 2-23 M K241 Youtube UTE &5 &2
R&EMRERRE > bl THAIAZ S Z  FEmicE  ZFEEEREERE (M
=3.69 SD =0.93)» HarsFRF 7 - ATREAETL Youtube KE’E’JW%W&JWF

BimE > WE Youtube 2R 2R B NAEE A BIRFEERFE K » MEiFar
BRI 25 o WU oA BRI L B AR 55 R PE Ry R 0 il R 8 A fE R R 3K ~ %2
NI R AR o #E— DIBTIEA t i e s A A [BIPE R IE 77 BT WG
R EEREH Y B R - t meEdidn » BAEEER IR
R TENEE > SEEEREEIEREREEN T HIAZ SR FE
MUWE T EERER B HE T DUBHUEREMREN T KT FE2 i
o s EEMUCE "R ZAETRBER ERE  BEglE, " HE
e ERER R R EMEE - BN DUER R E Y [F RS
=R (p<0.05:p<0.01) (EAZRZIAHMZE 8 frr) - HerTHH
ZAERAEE (p>0.05)-

3.7
/2 # Youtube /<7 2 & # 7 F ik 7]
KIEHEE (FSEE) Py s
HRIAZ = > S mMICE 3.69 0.93
7 I AR O % 3.59 0.98
(EER S T DU B I E e 21 3.58 0.95
By TAF G R 2 3.53 1.02
{E L8 - SRR B B4 s R 3.37 1.06
R 2% > 5 [RERMEE 3.36 0.86
R Ry 2 iR T R e AR - BEEgUE 3.28 1.18
(ET%R)

132



AHEARETARS T A Youtube i@ * TR 2B h A EF L LD
(FEEHR)
RIEREE (FEEE) Sy EEE
AEHEr ety R - ENEE 3.25 0.94
R R\ B 3e A R AR R oK 3.24 0.98
R Ry NBAHR A 3.00 0.93

i1 N =206 {-FHEEM Z s &P

18
7t < F 4 Youtube kg AP AR FIE R FIFE
HEH (FERE) MR SR t p
&N EEpErR =y B 3.62 0.95 -
AR e e v 32 100 2% 0.008
mE s gaTinE 0 o M e oo
oo L 3.57 0.97 ' '
{*E—#*%%;%%E BER[LIE 5B 3.79 0.88 .
HUIEREfEREE £’y 3.46 0.97 2.48 0.014
%;%I—EZ?&% shiEx B 3.61 0.86 n
A 4 3: ogs % oood
NEzmsTREteiEE - B 3.58 1.03 506 0,003+
EESUE 578 3.09 1.22 ' '
NEHEETERETL 5 3.52 0.82 .
Bk o EmMERE 578 3.09 0.97 329 0.001

5F:N=206 *p<0.05 **p<0.01 ***p<0.001

=. £/ Youtube WERBEEREA DT

B =805 3-1 & 3-5 Bt REAAE(E A Youtube W& F 7
o B {E52 R BB - HP DL T BCPR IR B (S B E o 2 i E
BEH | EHZTTARERS (M=3.10>SD=1.16) - HfzERFE 9
— W DUBIIHEA IR ESSREUT > RRIMERIZ REBAS T H PR E
B S HES 2 EmE R , (t=271>p=0007) HEZFHEEZR

133



FRFesdes % 12%% 2% (2020 127 )

(p<0.01)> Bt "PRrEWEESEESHMERZEREEPZR | ZFF
alREsRat (BAERZHEENFR 10FR) -

%9

Ve ﬁ’ Youtube &2

RiErEH

SR
N
T
i,
iy
®
=
&

|
gl
i
S

Ty

PRV G B BB (e S A B S S (R 3.10 1.16
PO U B A R A S S 2.88 112
PRI U P (R AR o A T (R 2.70 L1
PG S B S e > A 2.67 1.08
PRI UL (R & SR e 2.66 1.08
50N =206 {(OTHE M 2 S EHET
% 10
7 M E <B4 # Youtube 72;7'5 ZEEASF @?gzﬁﬁiﬂﬁ?fiﬁ
EE (EERE) PR P e t p
e S0 s B S B S A > 338 0.9
B 7 e 3y 2.93 1.24 2.71 0.007
By 2.59 1.04

5 N =206 **p<0.01

G5 =85 3-6 £ 3-13 T REEA B UE Youtube {f# FEFHER
FEME AR - EENETAVRGEREE T - o&ER - DIHE TRE2FA
bR A EER M REELENANE 2R ZHEEERE (M=3.68>
SD = 1.04) > HersF % 11 - 0 DB t e s34 B MBI R e
EE - URIESREUR  AEMER 2 RBEERERHE T E BAEEE
SAVEHERE RS E Rt RHER &R (1=3.09 > p=0.002) »

" IRE A B AR At B sd Uy B rE N B %, (1=5.25 > p =0.000) -
" HREHEE AR R T E BEEL =R, (1=-231 p=
0.022) ZfiefefEmmiE 2% (BE DRI R p<0.05-p<0.01Likp<

134



AHEARETARS T A Youtube i@ * TR 2B h A EF L LD

7“+

0.001) - f£ "G EFEMNRMZAVHEREN , & " RE BB
Breg T A BLErE N B, £ BUMNEZFEERES L E "
GHLEE N\ BElam H T E M 2 RFEEMERER ) £ CWEREZFR
aREAlERBEE (BAEZRZHABFNER 12) -

11
/< 7 Youtube &£ 2 5 73 £ dZ A 7
FrEEE (FEEREE) Sy EEREE

FTESEWLEA FE BRI R ELE RS Z5R 3.68 1.04
WA GRS SN SRR ZE 3.40 1.04
RgEsE R EIHEB AR 3.29 0.95
GG 2 1% 1 E R AR~ B S 3.09 1.06
WG BB AL ek 7 B4 mE A BB 2.82 1.13
W HsE A\ Batims R FrE(E 2 (R A=K s 2.67 1.15
KA g 222 B e EBIAEE AR E S 2.55 1.10
TR B R 7 i RS AT R 2.07 0.94

it 1 N =206 {-FHEEM Z s &P

3 12
7R 4 g Youtube 28 2 & FAE Tt A B & FIE P
HE (HEEE) MR g EMEE t p
- s

kgt sERitEnE 3 3.55 0.74 200 0,002
RHERR 5oy 3.13 1.03
REEBEERE R B 3.32 0.83 .
TR EE s A B & 252 118 0.000
ES gt s YN EEnA 5 2.43 1.19
T {8 2 R I DA SK 231 0.022*
- 78 2.81 1.11

F:N=206 *p<0.05 **p<0.01 ***p<0.001

135



ByFreshsgs % 12%% 2% (2020 127 )

M. Youtube FEMSREENARFRREEE

G BT 56 4-1 2 4-10 T RERZE Y Youtube 88525 73 =F
AR RFEENAREEE 2 HERE - RS TEREBUR RSB LN S
wEES > LT EBE T R SRR R &l B RE (M
=3.65>SD=1.09)  HERsHERFE 13« #—F DUBILEA t i st [F:
BISEIA T HIFE Youtube V-2 (R B ERHACHELE S IH 2 RO EARE - t faiE
GERBUR Z<F]EEﬁJQZ?§§%T‘W<§U RE TR /KR T A B AR RSB
UM R R AR AR )~ T BB S IR - RS R
2R EER T BB R %%%X@hﬁmﬁﬂﬂ R R B
rﬁL&%%Eﬁ%E%HW%&%E Bl o BUEEME T REHRA

P 2IE AR R - R ﬁ%JrﬁH%% HRE S B A B S
EJFK%%EX%E@%JZELWQ@%W%w HZHEREES
PRt (p<0.05) (EAERZIHENFE 14 FTR)

% 13
Youtube T 4 @22 F iu B X R F
RiEEE (EEEE) gy R
&E;ﬂﬁﬁﬂ%ﬁﬁ%ﬁﬁﬁﬂh% Aab-til 3.65 1.09
s % (Yahoo ~ Google 55 ) fEHU#RI R & 3.64 1.15
7 B B AR R B S S T R R Hﬁ%ﬁ“"‘ 3.59 0.97
75 e BE 6l B ST S BUS(RERE 3.59 0.98
L RS ﬁﬁféff%jzélﬂﬁﬁﬂzﬁ;ﬁi@H%%L><§2H i 3.51 0.93
BB R R e 4 B A ISR R = &l 3.10 0.97
A E AR AN B 2 H &l 2.83 1.16
SRR - BRI REERRR R B 2.76 1.04
FEBE T K2 P 2 P2 IR EUSR R 2 F &l 2.75 0.99
;_f:%ﬂ“ EHFFHYIRAREEE T HESERY QR code HUFSEEE R 255 Lot

it T N =206 {FHEEM Z s P

136



AHEARETARS T A Youtube i@ * TR 2B h A EF L LD
% 14
7 pte < &4 Youtube T f ZBFAXREFFLREFFF
HE (FEER) MRl e R t p
ZEiaiE=s % (Yahoo ~ Google 5B 3.82 0.96
2.69 0.008**
%) JERUERETF 2T 4 345 095 ;
LU@E%*E%%E EEMSHEE 5 3.25 0.95 ok
FERZ A tHRHE 7 2.47 0.99 559 0.000
E}E1@)§§§E%%ﬁ%ﬂ%ﬂﬁﬁﬂ%§ ] 3.73 0.94 ) 63 0.000%
fRERZ F EER 7 3.38 0.90
BRSNEFHEEE - BE 5 3.25 0.95 .
TEENEHUREE R R AR gy 2.47 0.99 >>9 0.000
BB - ks B 3.77 0.92 .
SEREISRIEA SR % s 100 oot 0%

5F:N=206 *p<0.05 **p<0.01 ***p<0.001

T, BERBEEIETERRENACRE

MEBEAETE 5-1 £ 5-10 o RELTEHER 5T WV ERE
Youtube #p&s2 7 E 2R R EHANEISG Zfﬁﬁ%i G Faiin
SR RBEEEBEREERENEES T PEEMAFEEN

(M=4335SD=0.71) ERKFH f%gﬁ;wéwﬂﬁémvaﬁ@
(M=4.32>SD=0.74) T E T B EHESE | (M=4.20>SD=0.73)
"R EROBUEW > JTEEE S BEE/FEEK (M =419 8D =
0.64) T EEMNANEHFH , (M=410>SD=0.74) - raﬂ’%ﬁj\ SFELR A
EEE DL R, (M=3.97 » SD=0.72) - HERFERFE 15 « E—HDUEIT
BEAR e A& SRR - R EIME R 2 R KR r%ﬁ%%;¥
EREIHEE R — MR &I B EMEES ) (1=-0.78 » p=0.004)
THHZEEE SR (p<0.01) (HAEZRZIHENZER 16 fir) « LMEELES
PETEEEFE Youtube fEFFEAEF > BOFEEMESE S B —REFEHEK
EEENES -

137



ByFreshsgs % 12%% 2% (2020 127 )

# 15
£ 7 Youtube T f £ 2 & H T EE
F

RIEREE (FEEE) Ty EEEE
RN EEEEREEEN 433 0.71
RN EEEEITARNTEK 4.32 0.74
Hilz g fEaE 4.20 0.73
FE A BUEN - JIEEE B BEE SR 4.19 0.64
H AN 4.10 0.74
HE T EER T L S PR 3.97 0.72
FE T SRR R IR 3.93 0.72
TR B AR fR 3.84 0.74
HESEEERREE R KRR ERI SRR E S 3.76 0.83
HENEVEREERNEZEE 3.65 0.82

it T N =206 (M Z s i

% 16
A< B4 EHEYoutube T4 ZEE P FABERELREFIEF
HE (FEREE) PRI PEE R t p
TENEFEREWEER 5 3.55 0.77
= MR A SN B -0.78 0.004**
S b @ 3.89 0.73

sFN=206 **p<0.01

AN, £/ Youtube PEZEWERE H EAZRHE

FEENE DS 6-1 £ 6-9 B ITREAAEFEM Youtube HEULEFE &
ANERS - GEET MBE‘%F’HEJLE%IEEZE%EFE c B bl TEEERAE
KRB GERAE ) ZFEEE RS (M=4.32>SD=0.81)" /ﬁ—kﬁ'& : %f
A HEE - iEpGERE ; (M=4.15>SD=0.80) - HersERE 17 -

A LUBILEA t e s34 [B] 1R S0 2 S e 2 GRS AU E\Jﬁﬁﬁ%?
7 E T AR EE © A RGRE ) (1=2.08 0 p=0.039) K " &

138



“HEAEREFALE T L Youtube B F A2 A A EE L LG

7“+

sl £ K 2 HEMTEE - EELL 7%, (1=2.02> p=0.045) (p<0.05) - i5Lk
HET > BREFEEEEESNCE (BAERZHENFR 18 fR) -

% 17
7z Youtube 22 771 #r:f 14 4
RIE¥EE ([EERE) g EEEE
,‘%‘énﬂﬁqﬁ&ﬁ]xﬁl}_ﬁ/\%ﬁxa 4.32 0.81
HAARAHEE > iSRG 4.15 0.80
BB DR 3.91 0.72
EabR b R BA R 3.70 0.77
BB B AN UITE 3.68 0.84
HHEE 3.67 0.81
EEESR AR A 3.58 0.81
B K2 B HEATRE > DL T i 3.45 0.91
HR AT N B 3.44 0.83

i 1 N =206 {FHEEM Z s &P

% 18
7o E) < B4 jc g Youtube 8 Fat At G A B & F AP
HE (EEEE) MR g EEE t p
ot s o T8 2.08 0.039*
HERR T IRE AR, 4.06 0.80 ' '
=5 ‘\>:+4_ yﬁx,/iAQ‘ﬁ’ . 1 .
YRS AL EEE B 36 0.85 200 0 05+
DUT fi# 2 3.35 0.93

5 N=206 *p<0.05

t. BRET2HE

FEHTEIE 7-1 £ 7-14 B REEB R D F &L
FIEIEE > R T A EBUTHB RN E T R AR B EH
i EH FERE RS (M=453>SD=0.78) » HRKF & " #HEBUF
7FEE%$1IT’EE%T§E%?EBE@@%$BESZ%%‘%‘EHJ (M=439>SD=0.75)"

139



FRFesdes % 12%% 2% (2020 127 )

"7 S BUR AR B E B R R R R E AR B E A, (M =4.20 > SD =
0.76) ~ ' F EBUMAHRE B (L E R R 2 H &, (M = 4.19 > SD =
0.70) ~ " 7 EBUNAHRH SR AL S B &L 2 B AL N BRIt H &
JR o (M=4.17>SD=0.75) - " IS [E FEE (EBENECAENS) BB T E
ANEEEE - A E IR ) (M=4.17 > SD=0.87) ~ " i SEEUFAHRA SR AL 2 (i
B EENERANEZEE ; (M=4.08>SD=0.79) - " Wi [E FEE 2 I
RS S AHRA &R L (M=4.06 » SD=0.81) ~ " 7 S B AHRH LA S $ #
BB ERE R ERY TR ,(M=4.00>SD=0.72) - HeErsfRE 19-
20 DR e A A R BB (R 52 2 B e R T 2
ARGRER - AEMERET T EEE (ENSREN) REREEE
HEREHE > WE R ) (1=2.26 > p=0.025) EIHEME LR (p<0.05)-
Mg T > BUERERRE ST M > 50 R A e i 18 = aE e Y 2 dg ik
o BB EENRE - I HEEREERN (BAERZHEBENER
20 A7) ©

219
HURREEF FAY

EREEE (FERE) Ty g
SRR 8 5 B T e T T B B 453 0.8
F BRI B e B TR B e A 439 075
T SEEURAIBRLER S ST L R Y 420 076
BRI ST B 3R, 419 070

7 E BUF B SR @ &R al 2 B R AL N BiR @R E
IR
SR E AR (BN EEEn) SERFEE E TR WEMEY 417 0.87

4.17 0.75

HEBUFHR R AR R S E B AN EZEE 4.08 0.79

SO S B 2 B 25 T e e B 2 AL B A 4.06 0.81

i S BRI SR AL R R 52 5 B TRE R B 3 P TR 4.00 0.72

i S BURAH R B AL HE RS A B F AR 2 3.99 0.81

7y SEBURFAH A B HEER A B B B (R AN 2 52 8 N 3.92 0.77
(ET)

140



AHEARETARS T A Youtube i@ * TR 2B h A EF L LD
(FEEHR)
RIEFHE (FEREE) g R
S ] 2 B I S5 (R R A R A SR 2 SRR RS 3.76 0.79
EEWIiﬁﬁiﬁé\&%ﬁZ*%Eﬂ%ﬂ@%ﬁ-’i%ﬁ:ﬂﬂ}EﬁE‘%ﬂé? 3.65 0.81
R EFES B T EH e - HEY 357 0.85

i1 N =206 {-FHEEM Z s &P

% 20
AP < B ERRE FANFERFFEF
HE (FREEE) PRl SEEE EEEEE t p
MBS (BN 5 4.35 0.79
s B B AR 2.26 0.025*
EHAE g’y 4.07 0.90

5 :N=206 *p<0.05

PGS\ PR M R S - SR P R 2 KRB A N
Wb (BREBE Y N ER RARE R IR AKBURT - S2E & BB A 7
R STVAE R 2 2 S S ) E BUR A ~ SRt AT - SRR H BR HE RS
B LS o R G

(— ) BBFcBREREER

1 AR A 2 B % - BUR S T T R e A Y B A A ) ) B
HRGERI > SeRAR BEAHRRFE I - 0 E B g YA i AR - (3 fiLRER
Aie)

BB A E B @ IEHE: Youtube “P-2 EE AR S HIEH R
B AT S N A LR R (B A AR BURTE 5 5P 8 B AL 28 A% 1 A 258
A Youtube 5 f2 it 2 HilZ G IEHE - RE(EEAIER - (21
REAERRE)

2. PSR RAEFE B ENGRE © FERAE B BUBUR Je 2 ~ RAIL BRI P $1 4
fRp 55 2 (i [ g e ok B A R B2 o ML 34 RAE (BRI Pl ~ B ~ ]
R EREST o (1 ALREAELEH)

141



ByFreshsgs % 12%% 2% (2020 127 )

(=) HEEEES

1. (R EENZ AiE - e ENE T S AL & — i A ) A
ARG EEREE - BENE  REGEE LRI ER - R
SR FCEE B WA - &5y DA H&REE R IEGATHR 21k
B AN © (3L REAfRE)

2. IR R AN e | B FERR I — (E Ay = R
WOE > PlandE s ERRAIET 2 R R BN - AR £ ERIAVE
EA L QU ERE N3 B — {8 &7 A Y 22 R B AR _E AR - At — 2k
FIRER 5 4By ORI E - (2 i RE A iR )

et EEER R E SR O E AR R
MRS & SRR S E R A - (1AL RERESRH)

w

(=) BEREHREN
1. (R F 2 B8 N S B ey A nhat B B P R I B A B

Hillg g HE - WEHFEHAHERBAE - (1 CRSEAERED)

2. (EFEMNEZ 23 R RAE - (R F SIS - 156 - B
AT AR > W BB kY5 BIA0KEE - R i
FEE R S SR Bt 2 A » (1AL RERAERH)

f. et

RIBATIE ZREGER > ERELERREEEEHE L > SBHIRE
A B RAEREIRIL R I DR - ST E P (3.19<M <3.52)-
HEZREETRE (2015) 45U ¢ Ry THEAR » D0 H CHIMERE - sSUEIHE R
R H MR SR B O BLER Y #FERE M T-$E( 2006 ) 2 Escoffery,
et al. (2005) WFEsE& G « REAE ERAVEBEENEEE SRS
HE S E > AR AR A MME N E AT T T T s 2B
FeR2 F Sk £ 8 B {7 Ek BB B AR T IR e IR - R4
B R ER R B N EECE E - BRI H O A AEN - g6
saBEEM I B > e R R S B A E R A 5 - MR

142



w

“HEAEREFALE T L Youtube B F A2 A A EE L LG

GrTHBRER - RAREEREAHUCE Youtube (5 FHRH & N1 i B
EﬁZﬁé&Fﬁﬁﬁﬁ@@Mﬁ%LU&‘L%%%%H@&%%WJ
ZREiEEaE o MR ER &R 2 R B E Wﬁﬁﬁa
RyE ARVER - @%%%Eﬁwz SR 0 Bl A e I SRS B A
BHEE  BeRETEEGHREE -

AT ZE R REAFE[E A Youtube W (dFE AHRA & HE R 5 TE 2
EEEE » FELL THAIAZ3Z  F&MUBCE § fs o Still 81 Precup
(2012) s83A%FaAESY 5 (28 N B RIER B SRR ZR - #E 1T 2 AR B 5y
A8y o AT G RE - RERAEAE[E A Youtube W B (R AHRE &
AAEREDTE AR > ZHERTE - EMREZ K ER S -

FEE M Youtube WE (R AHRAE s & sl 2B I T - Ab5E 2 &4
R » REEAAE(ER Youtube WE R HHRHE sn & sl 2 FF S 121 - 122
LTI W B E B S HEE m EmE R L e 0 HERSTHZ
[ EfE B mi (2.66 <M <2.88)  FZHAER AL UE (R FEAH BA 2 fn & SR 2 1K
TG A EEE - ST ~ PRERRL ~ (5% (2011) BHSE4SRINEH @ &K
BN RO E T HEFR RS HEIFE R -

FEE R HE H i f - REENMEG BB S [ ERGERERE
E ﬁx@%&%%%%?@%%%ﬁ%ié REAME THSEEE
Ao EEEA R - SiE ECA B R I AR =R R & - TRA R A
ﬂ%ﬁﬁ%%%&ﬁﬁ%%ﬁ%&%%ﬁ AR T R B RS AR ] E
H SR 2 sUE. (Zhang, 2012) - $1¥f Youtube -2 {5 & SHACKH BLE
EITH - REAANHEREERNTE R  MESABEERNVESTL - A
W9E = 3 A 4 SR ks kgiur@Lﬁﬁﬁﬁﬁ¥ﬁW&% ANl
HUS R & s 2 BRI By~ (R SR A (SR M B L RS e KB A 1
&SR EEE (Obasola&Agunblade 2016 ) - Vader, Walters, Roudsari.,
& Nguyen (2011) JRfgHT * ¥R REAMS - @@Eﬁ&ﬁﬁmk%
HREEREHRENEE - GaE - RFR ﬁéﬁ%?
1T R B & S A A -

FIAIATTE 2 - RER A 12 845 Youtube HE8 25 7 P2 ERE
AR EEREY £ T E oS PEENEEEN ) EEETEE A K
B ERE 28 ZFE2ERFEHRNEKR M Elz g T8 ERE »

143



ByFreshsgs % 12%% 2% (2020 127 )

"R BEEMSEEN - HEEELSBEHEETERK T REERAS
TR ERERMMEEMYEER T e s S 2R R T
RKIUIGE | - IRIBRBIRAE L By G L 2N ESHEE Y RIEHES
HES (3.65<M<433)  FHEERERPREAEASIGHEEERSR -

U E (R &2 & 2 uE R B & S AT B R RE 7 - AT 2 38
EEERR M  REBAEFICERE S L2k R E a2
EEEE » T " EEERANERIIRERGERAANE | & o HEE
(ZE3Cf% ~ BB#%u0 » 2015 ; Escoffery, etal., 2005) f5iH © & (R {EEEY) K 7H
Prgeis 07 &N 0 B 2 & F F B R F i s B TR E A )T 1R
B B 5 7 b v 2 B AR o R A 25 T B M KRR e
BERE S WETLAT R AV B R B L A E % (Pleasant, etal., 2016 ) -
FREBUT RS - SR B SE AR v E R RS, SRR R
HEVFTHEZEFENREZE > U VU RENES > WEEESE
ZREE -

FHEAZE e B A B A V& B A = R 7 Gkl - Mamst ok
= BASR EEVEFTRIE (Lin & Wang, 2020 ) o AEHFEARIE R [F P HIK
BRI SEHEZ ZRONER  BEERERBEHEBEERLRICE
JRAFE T HE R g eSS EFEAERT R - UHEAREZE -
CECEE g TECEEE R B R o DR TEAES > SEENEE
VR E R ) 256 - AEEEEESNZE (EEESRE p <
0.01 BAK p < 0.001)  {REBEILLAE MG © AHEIN 201 - B mTREAE
HEE ST K » b EE RS MR T S B 7 P S 2 (@
EN R T8 - REIN AR 2 B4 - Fadt (2006) HYIFSTH
fat > ETEAERS B R E RO L AR B - (A EES RS A
sROTHE o M RELMONZS (2005) DURCT () - 55005  #F5iEk (2015)
EWI TS R BRI 2 2 i 9R 45 R0 - iB b gRiE Y A TEIUL
E 2 RIELL 2045 TR A s FH I 55 AR @i Fy W B 2 [ & (Kingery, 1990 )
i 2228 Rl ] mE LT (8 AR R 2% 1 2 i ey A s /D (RIRIAL > 2005 ) 0 (A
It B ER AR 2O 25 5 BRI BN 1T Fy - A e B E B (S AE R
B o WIS B R AR EEEHRE M E (2B ERHAEE
THE » 2019 ) HLEFH R L 4RE b HUAS (R R AH B & GH - 48R 2k T (A

144



=

w

EEFAWES T L Youtube B * A2 A I N A EEL LB

LA NGRS A R - B S A A B YRS R E A
AP REZE R - PR AR E RS @R & NE E )T Z 2= R
R BleEE AR TR  BEAS B RS S shaRE  T
FEEN B B0 s |, FEENGRRENRERE SR (EEET
ARy p<0.05 DUk p<0.01) - BSHEIE th a] ge /& N B A e e A iy S5 14
REEH P T ENRNERH g L HER -

IR B SRR R B s 2 2 R i T B - MR E R
P EESREIEEE - RERERNEEEEEES (p<0.01)-
PRIE 4 BIEE B (2019) F5H ¢+ 20 MEAH ¥ 5B M AR SR B (5 FH 48R g - 24
T A i Y R o 2 o 2 SR S A PSS -~ By [ S R R U
P Y (5 RO IR (RPN » 2011) > SfEZRER S AL 3 4k & A U5
REFE S AR EES R EE S FE2EEN S ARER(GEE
2013 ) - M — M R A RN EUE R R M R 2 SRR R B« (8 AR
TR (A AR B A AR 0 B AR R A B R (R R AR DUEE A
B ~ 755 K2 € F ( European Centre for Disease Prevention and Control, 2020 )-
Lee ~ Lee ~ 1 Kim (2015) 5t » oM i BEOE ORI FTE - S EHE
HIFIE B Ry B AR - AWHZE ZHFEaE R - FEWCE R s BTS2
MBI - SMAE ERUCE (= & & SRR A Tl E AT i
HYRRE » DURCE Rk E R 2 BETEE BRI AR DL 2 N B DU TR
Bt (p<0.05)-

fE, HRmEEE

AWtsrEEHEEREE - HERRAMEENE S FE Youtube (EH7T
Ry o W IE B MG RN 2 e R - M TR AR SR o A7 -
LR Wt o FEAiA T

—, REBAEZERRNRRPEEE

j(’ﬁ_&._ Q H—@%ﬂjﬁ/ﬁl DURCE A B B EE AR A Bl 2 & et A B S

145



ByFreshsgs % 12%% 2% (2020 127 )

=, REBIENREEZTES

REBERE A FR SR TSR SRR Y CHEN RS > &
FERFRE HY T R = Ry S R HL A E RERY B s F E AR BB P -

=, BEERMBEERMEBEEN

REAETES) ~ S - REESFETHERFHEK - KEHEHT
KSHE > MR L& IR -

M, HREREEZTEASKRITAST

FBEEEETOREN - EITRBENEFIT R - Sl BB
K53 FLARCFI Google ~ Yahoo S8 5| BE AU HUfEERR 55H, -

., BRAEZARERERM
DlgefH R H T oM K Z & Z 5P i »
AN, BRES, EARETHRE, ZREEAZBRE

HRNESERAERIAEAAE - EiARAEE - B ELHRE
FRR 2 REN EE R -

t. HHFEYREEXRRE

HREFEy T ENNEZHEE - EERESNERGRHERE
i S RE il 72 AH R AR 0L B A A bl

=

Grobtredh - REAFEEIMNENREEZ S EN - EENSKEE
%ot~ EREENE T PERFEN > DRWCERF SN ZME - ELE
Aol 10 T2 1 B BRI R 2O B (R B 52 G AT A R R Y SRS - AR B
Youtube {5 EEREHTT RHEVERFE » RIEMREATREEEEE
FAyER > WinHEELZEENA A FERRE o RAHTZE AT ST E A F 5]
AR A AT T R o 7 » AWTFE R —WIERZ 5T > B SE 7 AR

146



ey

AHEARETARS T A Youtube i@ * TR 2B h A EF L LD

I

st BN HERA - AR A A DACER R ] RE A HUBE AR MR IRE - DR
b 722 SRR RE - R AR ] DAL A (RISt e AR ERAN LAY o R AR A fe PR R BT
Ft H] LSHE A2 25 B R B AL BV (R R 2 5 BT I IE » Bt R
B EAT RINLL AT - SLBF ST R RV IER T - RSB HT
A BASH R B2 A B (R R i 2 AR AR SR R A 29T - T SE ey
JEERY ISR T D ARACN AT AR TE b ST AV B ] - 1T SR A S B2 Y B A Ik
(RS & A E T R T I EIIT I A R T SR 4825 00 DUER (A B i
EEEEaRLEN RS ENTE -

(% pd 12020£8* 19 p )

Eapd

F/NE - IR (2010) - B EESR TS 2 TEIES 2T 2 RUIRT
9 o TR RNEERENENETRE LG » BT 5 A I il EE R
BT Ean X EE (H 122-127) - AT : T KREERERE R ERE
% ° doi:10.30175/IWCAMT.201011.0122

Iz (2019) - A4EuL - # 8 https://lyahoo.everydayhealth.com.tw/

KB (2011) - FZE 7 ZHEHLEH LM EF G A CREIRZ ELwS) -
BT EMBHL R BB ERT £ B -

TLEES) - B0 - FFBIEL (2015) o REBA: PR 28 S RN R LB @ET R
ZRAGRIST o 3L BE A2 - 28(3) > 389-420 -
doi:10.30074/FIMH.201509_28(3).0002

SREE (2011) - SRS El 2 R85 FA CRIEBIRZ RS - B EZE
R A 22 B A s ge > 230 -

FHC - REH - MMERK (2011) - E S ZHEEHERER 2T - ZAEHE
#7 - 18(1) » 53-75 - doi:10.6382/JIM.201101.0053

fEtEF] (2004) o R SLEIF R AMEE 2 RFFEHIRT - L7 U EZREE
2 22(2) » 59-63 -

M8 (2006) © EGAAEHELEES B Z G N Z (NI — LU T AEE 501

147



ByFreshsgs % 12%% 2% (2020 127 )

(R B « RIT AR &G FREE £ - #rdh -

WaE (2010) - HBEEZEH 7 ZHLZ EHERZ TS (RERRZ L
) - BEINTEEATE AR EE ENEH I 0 =0 e

PR R~ MORZE (2005) o RERAEEIEE - BB FZERZ HEDR—
DGR & R4 R » A B 52207 EE 7Y > 94 » 406-415 -
doi:10.6695/AUES.200505_94.0039

BEERIR (2002) o & (1 Bl 75 R AR T 252 778 CRIBMRZ BB LEmS0) 3%
TR G R H R A& b -

Mageit (2009) - EhEEE S RRUREERN T « ZEEHETF] - 9(1) » 47-64 -
d0i:10.6295/TAMJ.2009.0901.03

EAfP R ~ SRABRT (2017) - fAEpTEl N hE E i SRR @R (E IR 2 TRaT - &
BB E RS - 54(3) 0 269-304 -
doi:10.6120/J0OEMLS.2017.543/0023.RS.AM

FRIMAL (2005) - HHEFEE ~ e OERERERELEEITRZZE o EEL L
EREEE - 24(4) > 325-334 ¢

TRmA— (2004) ° SEESEFEEN A E/FHF7E CRIEARZ RS0 - $hE R &S
BRITESEA =100 -

FFEE ~ PRZEJEL ~ fEZ (2011) o REREAERE A H AN R VPR —(ER &
BHVBIR - (B (EAEH LR > 350 1-22 -
doi:10.7022/JHPHE.201106.0001

BRtaan (2017) o &7 | AT LLEAE K - i E s o 11805 R EF BT
#9? % E https://yahoo-emarketing.tumblr.com/ post/164286240651/
yxeverydayhealth20171

BZEal - TEE (2019) - 4G RIREEL A\ OSSO IBY B 2 9% - ek
2475 41 > 53-76 -

Bt i (2015) o JEpEZ A FERREGEZAELE - i H
https://innoservice.org/6982/%E7%B6%B2%E8%B7%AF%E5%BD%B1%E9%9
F%B3%E5%B9%B3%E5%8F%B0%E 7%99%BC%ES5%B1%95%E4%BD%A0%
E6%87%89%E8%A9%B2%E 7%9F%A5%E9%81%93%E 7%9A%84%E4%BAY
8B/

BRECER ~ BHFERL (2015) - RERA: (@R - (EER0RI B BT RAERE R R Z 5t
DA ERPUR KRB Ry Bl - 4 of 524 » 76 » 111-122 -

148



ey

AHEARETARS T A Youtube i@ * TR 2B h A EF L LD

I

doi:10.6615/HAR.201509.76.08

BT FE TSI FE B R B IR A E] (2019) - 2018 EZEBHESH A - i E
https://www.ixresearch.com/news/news_01_11 19

WEE (2001) -« A5 (e B aflHY (L B e — TS TN FF 2 B
(R w0 - BITLH IR KRB ERBTHT T sk -

TE L (2006) -« EEALLL PSR E (RERZ w0 - Bz
LRER BB B H ST AT - Sl -

R - HEE BRI (2017) o EEEEYINILNE SRR B SRR Z AT -
EF R EEOTEARSE 0 14(1&2) » 14-34 o

BiER (2013) - EEMFE RN NEREBNSEEDINT - B EVIZ
25 > 23-46 - d0i:10.29843/JCCIS.201307_(25).0002

TETEE (2015) - REBAEBIES LpahH ZBRIKEIETT R - HE g5
EANFEE 5 41(2) - 106-126 - doi:10.6245/JL1S.2015.412/659

MEVENER TEREGEEFRATERT (2015a) - (7T8ZIED A7)
B RN EEENETEIZ L XL - kg E
https://mic.iii.org.tw/IndustryObservations_PressRelease02.aspx?sqno=399

M ELE N LR G B E It (2015b) - (B LFZHIRES L HT)
T AONYCE R L5255 2-3 2 - K E
https://mic.iii.org.tw/IndustryObservations_PressRelease02.aspx?sqno=398

EEEENEERE (2019) - FEH - L4 EEHELE? - 88
http://www.crctaiwan.nctu.edu.tw/epaper/%E7%AC%AC82%E6%9C%9F201902
19.htm

Z53E40 (2007) o BEES 7 & 77 AL L Z O E/EZ 78 (CRERRZEEERS) -
B T BB AR R [ SRR ER £ 2R -

Befters (2016) © 2016 7 & /7755802 - Bk B2 5 R4 - 188
http://yahoo-emarketing.tumblr.com/post/149692242936/yahootv302

HESLfT ~ BRgt0 (2015) - MERREREE S NE DI - HEEr 4 EZESE -
52(1) » 3-31 - d0i:10.6120/JOEMLS.2015.521/0647.RS.BM

FREEE (1997) o REA G IRAEFRFE B FHIEIH Z Bilth - XG5 > 34 > 29-
37 - doi:10.6162/SRR.1997.34.09

Arni, P., & Laddha, S. (2017). Adoption of digital marketing in health industry. SIES
Journal of Management, 13(1), 38-53.

149



BMEL2ga $12%% 2% (2020 # 127 )

Cheng, X., Dale, C., & Liu, J. (2007). Understanding the characteristics of internet short
video sharing: YouTube as a case study. Retrieved from
http://aps.arxiv.org/PS_cache/arxiv/pdf/0707/0707.3670v1.pdf

Cline, R. J. W., & Haynes, K. M. (2001). Consumer health information seeking on the
Internet: The state of the art. Health Education Research, 16(6), 671-692.
doi:10.1093/her/16.6.671

Deering, M. J., & Harris, J. (1996). Consumer health information demand and delivery:
Implications for libraries. Bulletin of the Medical Library Association, 84(2),
209-216.

Dutta-Bergman, M. J. (2004). Primary sources of health information: Comparisons in the
domain of health attitudes, health cognitions, and health behaviors. Health
Communication, 16(3), 273-288. d0i:10.1207/S15327027HC1603_1

Dutta, M. J. (2007). Health information processing from television: The role of health
orientation. Health Communication, 21(1), 1-9. doi:10.1080/10410230701283256

Escoffery, C., Miner, K. R., Adame, D. D., Butler, S., McCormick, L., & Mendell, E.
(2005). Internet use for health information among college students. Journal of
American College Health, 53(4), 183-188. d0i:10.3200/JACH.53.4.183-188

Etikan, 1., Musa, S. A., & Alkassim, R. S. (2016). Comparison of convenience sampling
and purposive sampling. American Journal of Theoretical and Applied Statistics,
5(1), 1-4. doi:10.11648/j.ajtas.20160501.11

European centre for disease prevention and control (2020). Health iteracy. Retrieved
from https://www.ecdc.europa.eu/en/health-communication/facts/health-literacy.

Fernandez-Llatas, C., Traver, V., Borras-Morell, J. E., Martinez-Millana, A., & Karlsen,
R. (2017). Are health videos from hospitals, health organizations, and active users
available to health consumers? An analysis of diabetes health video ranking in
YouTube. Computational and Mathematical Methods in Medicine, 2017.
d0i:10.1155/2017/8194940

Horne, D. C. (1999). A medical library for the public: Starting and running a consumer
health library. North Carolina Libraries, 57(3), 110-113.

Jacobs, W., Amuta, A. O., & Jeon, K. C. (2017). Health information seeking in the
digital age: An analysis of health information seeking behavior among US adults,
Cogent Social Sciences, 3(1). doi:10.1080/23311886.2017.1302785

150



“HEAEREFALE T L Youtube B F A2 A A EE L LG

Kazi, M. R., Rumana, N., Al Mamun, M., Abedin, T., Lasker, M. A., Ahmed, S. W., &
Turin, T. C. (2020). YouTube as a source of educational information about CPAP
use for sleep apnea. Journal of Communication in Healthcare, 13.
doi:10.1080/17538068.2020.1794764

Kent, E. E., Arora, N. K., Rowland, J. H., Bellizzi, K. M., Forsythe, L. P., Hamilton, A.
S., ... Aziz, N. M. (2012). Health information needs and health-related quality of
life in a diverse population of long-term cancer survivors. Patient Education and
Counseling, 89(2), 345-352. doi:10.1016/j.pec.2012.08.014

Kingery, P. M. (1990). Self-efficacy and the self-monitoring of selected exercise and
eating behaviors of college students. Health Education, 21(1), 26-29.
d0i:10.1080/00970050.1990.10616167

Lee, H. Y., Lee, J.,, & Kim, N. K. (2015). Gender differences in health literacy among
Korean adults: Do women have a higher level of health literacy than men?.
American Journal of Men’s Health, 9(5), 370-379.
d0i:10.1080/19312458.2017.1326021

Lewis, N., Martinez, L. S., & Carmel, O. (2017). Measures of information seeking: A
validation study in the context of nonmedical drug use behaviors. Communication
Methods and Measures, 11(4), 266-288. doi:10.1177/1557988314545485

Lin, X., & Wang, X. (2020). Examining gender differences in people’s information-
sharing decisions on social networking sites. International Journal of Information
Management, 50, 45-56. doi:10.1016/j.ijinfomgt.2019.05.004

Madathil, K. C., Rivera-Rodriguez, A. J., Greenstein, J. S., & Gramopadhye, A. K.
(2015). Healthcare information on YouTube: A systematic review. Health
Informatics Journal, 21(3), 173-194. doi:10.1177/1460458213512220

Mazzarol, T., Sweeney, J. C., & Soutar, G. N. (2007). Conceptualizing word-of-mouth
activity, triggers and conditions: An exploratory study. European Journal of
Marketing, 41(11/12), 1475-1494. doi:10.1108/03090560710821260

Obasola, O. I., & Agunbiade, O. M. (2016). Online health information seeking pattern
among undergraduates in a Nigerian university. SAGE Open, 6(1), 1-9.
doi:10.1177/2158244016635255

Osei-Frimpong, K., Wilson, A., & Lemke, F. (2018). Patient co-creation activities in
healthcare service delivery at the micro level: The influence of online access to

151



BMEL2ga $12%% 2% (2020 # 127 )

healthcare information. Technological Forecasting and Social Change, 126, 14-
27. doi:10.1016/j.techfore.2016.04.009
Pleasant, A., Rudd, R. E., O'Leary, C., Paasche-Orlow, M. K., Allen, M. P., Alvarado-
Little, W., ... Rosen, S. (2016). Considerations for a new definition of health
literacy. Washington, DC: National Academy of Medicine.
Sama, R. (2019). Impact of media advertisements on consumer behaviour. Journal of
Creative Communications, 14(1), 54-68. doi:10.1177/0973258618822624
Sangl, J. A., & Wolf, L. F. (1996). Role of consumer information in today's health care
system. Health Care Financing Review, 18(1), 1-8.
Still, S., & Precup, D. (2012). An information-theoretic approach to curiosity-driven
reinforcement learning. Theory in Biosciences, 131(3), 139-148.
d0i:10.1007/s12064-011-0142-z
Vader, A. M., Walters, S. T., Roudsari, B., & Nguyen, N. (2011). Where do college
students get health information? Believability and use of health information
sources. Health Promotion Practice, 12(5), 713-722.
d0i:10.1177/1524839910369995
Vaughan, T., (1993). Multimedia: Making it work. New York: McGraw-Hill
Welbourne, D. J., & Grant, W. J. (2016). Science communication on Youtube:
Factors that affect channel and video popularity. Public Understanding of
Science, 25(6), 706-718. doi:10.1177/0963662515572068

Wilson, T. D. (1997). Information behavior: An interdisciplinary perspective.
Information Processing & Management, 33(4), 551-572.
doi:10.1016/S0306-4573(97)00028-9

Wilson, T. D. (1999). Models in information behaviour research. Journal of

Documentation, 55(3), 249-270.

Yao, S., Wang, W., & Chen, Y. (2017). TV channel search and commercial breaks.
Journal of Marketing Research, 54(5), 671-686. doi:10.1509/jmr.15.0121

Zhang, Y. (2012). College students’ uses and perceptions of social networking sites for
health and wellness information. Information Research: An International
Electronic Journal, 17(3), Retrieved September 1, 2020, from
http://informationr.net/ir/17-3/paper523.html#.X5t4KVgzapo

152



AHEARETARS T A Youtube i@ * TR 2B h A EF L LD
e
~ B4 EEFTAREF T4 Youtube @ * (75 AR ¥

uH = @@nﬂ%ﬁ(—??@lﬁ‘é[ﬂ%

—HRGr ~ EAER

1#R 0% O X
1-2 FIEFH 77
1-3 8 [—F4 =& =54 Dggk DUFEgRslE
1-4 E25eHl] -

[k [#rEhy EFER [[BE2ER RSk

(TR [WhEERE RASEE D%ﬁuuﬁ}iﬁifj’r}t

[EEER [rtaReEk EHESR EES1SE
1-5 HEHEERIRM -

CHEE AR A /@E [gE LR JREEE
1-6 BERBRWAE-E > meHkmAgEmar? g L6
1-7 EH B BRI B & SR BERR A0 e

[PEEARE [ARE [EE CRE [PIRERE
1-8 $ =g EE Vi ZBERE A

[PEEARE [ARDE [(E%aE R [IEBRERDE
1-9 P H A2 S Bl R E 1

CHERAME AAE [%E R LIRERE

FHH5r ~ (EH Youtube WE B AH B & ER 2 7
(—) Youtube Y& EFEFAHR & 2B
SAIRIE LT /2 5L Youtube W7 (2 FEAH bR & aR B BT Ky 228 1-5
N EEATE ) £ T IRERNE ) ZIRE -

Youtube ICEEFIAHRIEER (5F57) 1123|415
2-1 | HHE RS - P& Lo EFEHRR R > 2L
HARZ &
(ET%R)

153



ByFreshsgs % 12%% 2% (2020 127 )

(F#EER)
Youtube YrE EFFHBAER (5¥53) 11231415
2-2 | WHEEEINZFHEEE C SRR

2-3 | PP GUCE R B A HRE 2 %2

2-4 | PoVi g EECEES S AR

2-5 | PoVHG G EHCEE S AR

2-6 | FPHF g LECE B EEAER R

2-7 | PV g T B B o P e (R A BRA TR

2-8 | WG EH T BIE BRI AT A SRR AT

=5
5

i Youtube ERFHHBAZN% 2 B st GE5Y)

2-9 | EfTRENES > 2B RN FEEER L EE
AN B2 ZH

2-10 | FREEIEAPLLR F BRI EN

2-11 | WEHZ R R TE P EH) > DI

HHEAE
2-12 | WELMEEFEFA ARV A 8 DifiH
‘R

2-13 | WERZ A BT Z8INKE

(=) {#EH] Youtube W fi FEAH R & &R 2 SR A
BB UT 72 A Youtube W7 {2 AH B
Nk TIEEAEE ) £ TIFEEE ZEE -

BRI 2 B IH 4] 8 1-5

{5/ Youtube WA fEEEARBA AN 2 RN (5¥53)

2-14 | WA fE AN S B AR R RE K

2-15 | N R NS A0

2-16 | N TAF8GRERE

2-17 | {5 A\ - SEIEENT B RO s (R

2-18 | I A2 S dFarimidfcE

2-19 | Fi SRR IR FIa

2-20 | {SEFFER B AR o] DUEHIE T (R B T

2-21 | N B PEZ R - SFEEmNRE

2-22 | ARy Aivs ] BT B - [EE &R

2-23 | AR s @RISR IS A o s

154



AHEARETARS T A Youtube i@ * TR 2B h A EF L LD

7“%

=405y ~ fEH Youtube UL (R BEAHRRZE & S Z 1B P
SEICHE LU A2 7L Youtube U B {5 2 i sHEL BR B AT Ry ) 2 T IR
Erfe, 2 TEEFE ) ZEE -
Youtube WA R mEEN (5F53) 112 ]3]4]5
3-1 | BPHFEE frfd B imHRA < e i B
3-2 | BOVH G UCE B S AR R A 2 A S EL

A
3-3 | TP UCE T S A AH A e i Z B i B
A

34| ROPHECR RSO R R E
35 | RV G PR A A 2 P
BH

Youtube RIS F R it G [ 1 |2 [ 3[4 |5
36 | G SRR A IR RS
B

37| REAHIRRGHAVHBTR

38 | ST G A A

39| FErRPl (T R ot S
310 | SRS B A E B
341 | SRR e 1T S A S
312 | PR N AR R H L DL
R

313 | EME A S AR 1

FUER Sy ~ WERE T o S P 2R E AR B E
oA fCHB LU 72 77 R 5 (i B i e AR I B 2 BRI 2 28 T AR
Ed) r?F#ﬁﬁE%" IR -
WE T P EREER Zﬂ%x)ﬁéﬁiéz_ (&F53) 1123|415
4-1 ﬁz_¥ﬁﬁﬁﬁ¥7iﬁ+5éﬁl1k &i
4-2 ﬂ@?i‘ﬁf’%*&_éﬁﬁi%@@? kil G
4-3 | EESNNEFEHBEHEL  RE S ENEN R
Hif

ik, E\Tya F:T%

(ETH)

155



ByFreshsgs % 12%% 2% (2020 127 )

(FELFE)
HErEs B - EREENRRREE (FF57) 4 |5
4-4 | B EEAETE - HE A S A R AR R TR
E/H =t
4-5 | FEiEEEEET H S A ISR R A
4-6 | FEE{EE=5 (% (Yahoo - Google 55 ) fEHRV{EEEE 2
H*"‘ﬂ
4-7 ﬂ“ﬁﬁ_ﬁyﬁéﬁﬁz&dz@%“&: HY QR
code HSU?{U??T:M
4-8 u_@*K%&%?ﬁﬁZFﬂ%?ﬁ&f%Hﬂ%ﬁ>\ Zab-t
4-9 | FEiEEEE(EE SR A R aﬁ
4-10 @ﬂ&ﬁ&%&ﬁé&ﬁﬁiﬁiﬁ&% H
%ﬂﬁﬁﬁ - BRI R E  E 2 R A AR e
AL T ZE AL BB S 7 S P EREE N B
B TIEEAER ) 2 TIEEEE ) JEE -
BRI By S E SR EE () 4 | 5

5-1 | Bl g8 EaE

5-2 | IR S E A Rt

5-3 | E AN

5-4 | B EVERRERRIEZEE

5-5 | R EEMEENW - HEEEHSBHEENS

oK

5-6 | EE L EIR IR TR ERINEE

5-7 | BN EVFEAERTEGRIERK

5-8 | B P E R EEREL S HEE A

5-9 | BEEPEEREEERE
5-10 | B 57 SRR IHEHIE HIl R — MR E IR EL

ERENES

156



FERC

7“%

BFAFS T4 Youtube # * 75 2% & ¢

D IR

FAEY ~ WERERE OZ VFEMIR R ENTES S

AR LA N T WAL (R 2 5 1y S P 2R F AT S

MEEHAE "EEARERE, & TEERE, ZEE -
WEE B P2 EsfamgaiE | 1 | 2 | 3 | 4 | b
(FF53)

6-1 | EElAEARHEE - 1ERGERE

6-2 | BEEMNA RIS RN E
6-3 | ElES » LB

6-4 | EEfR At E R BARERE

6-5 | &l EE

6-6 | Al A2 EE N B

6-7 :kaﬂiu%it%iﬁ’rﬁ%  EEDUT R
6-8 | ARNER A S

6-9 | Hillyr %EZ%%#D%EB;@

FEEY - HN R EEN IR

£ IFEEE, ZEE -

5B AR DU 22 ML 0 (R 82 el S R BRI 2 28 T IR A A

YRR EERZRE GFr)

7-1 | HEBUGHBA R IR B AR E R E
ZEHE

7-2 | FEBUGHE A B A 8 BtR R (R R R A
TEiE

7-3 | HMEBUNFEBEA SN B R AN R
FH

7-4 | FEBUNHERH A SRS R B R B AL A
BB EER

7-5 | FEBUNHERER %Tﬁﬁf%ﬂtﬁi%g“é BN
Hor PRI

7-6 | AMEBUNHEA B A R R (R B
BHEH

77 | T BUAHRE A R B R e E A

il

157

(ET%)



ByFreshsgs % 12%% 2% (2020 127 )

(F#EER)

BN S ER IR (BF5) 11213
7-8 | A EBURFAHRA B BB TR B SRR R

AL Gl

79 | WEBUFHR B e R S &

7-10 | ISEIE E AR 2 DE R (R R S A B AR

7-11 | SUISE I AR b s A B A AR RS

7-12 | IR EE AR & SE 2 REFIHE R A

HMAH#E
7-13 | WIEEEE S B EEE T A - S
=

7-14 | WIEIE E A (B ) S B R S E A E
& > AESHE R

F/NE I ~ BARCME
gt AT EIE PR LT H AT R BV 2 IR AR
8-1 BN BUR AT E AV IR IE -

8-2 BN EIFEEAS THVE R

8-3 B B R H B AL AR -

158



Journal of InfoLib and Archive 12:2=97 (Dec. ’20) 118-173
DOI:10.6575/J1LA.202012_(97).0004
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[ Abstract]

The main purpose of this study was to investigate college students'
acquisition of health information by using the Youtube video platform. The
following issues were explored: students’ level of attention to their own health,
access to health and health product information on Youtube, use of health
resources, and criteria for using the information, problems encountered, and
their expectations on future services of health information. The study employed
the survey method to collect research data from undergraduate students at Fu-
Jen Catholic University with a 5-point Likert scale to elicit students’ reactions
toward the response items. A total of 206 valid online data were obtained.

Research findings include students moderately concerned their health; they
most frequently obtained information by accident; most of them often viewed health
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product information based on their needs; they had diverse health video information
searching behaviors; the criterion the most students used was to meet healthcare-
associated criteria; the students felt troubled most with the advertisement, unreliable
resources, and misleading information; they expected to have review mechanism
for health information. The results of the study also revealed gender differences in
many response items (p < 0.05), and provided several suggestions.

Keywords
Health information, Health information needs, Health information
seeking behaviors, Video sharing website

[Summary]
Summary of the study

The advancement of science and technology has great impact on the
research and development effort in medical industry and public access of health
and medical information. The availability of health related movie clips on
YouTube also makes health knowledge and information be conveyed anytime
and anywhere. For this reason, dissemination of health information through
technology is highly attended in recent years. In this study, college students’ use
of health related video information on YouTube was assessed. Subjects for the
study were undergraduate students at Fu Jen Catholic University.

The study aimed to explore college students' use of health information from
the YouTube video platform. The following issues were explored, including
students’ attention to their own health, access to health and health product
information, use of health resources, and criteria for using information,
problems encountered, and their expectations for future services of health
information. The study employed a survey method to collect research data from
undergraduate students at Fu-Jen Catholic University. A 5-point Likert scale
was used for obtaining students’ response to online questionnaires.
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The survey data gathered from questionnaires were analyzed using
descriptive statistics. Each questionnaire item was explained by the average and
standard deviation. In response to the analyses for the comparison among
diverse demographic variables, almost all were insignificant (ANOVA analysis
of variance or t- test) except gender. As a result, only gender differences were
reported.

There were 206 students responded to the online questionnaire. Part I of
the questionnaire covered basic background information about respondents.
Among these respondents, 129 were female (62.6%), and 77 were male (37.4%).
Most of them (62) were 22 years old (30.1%), and 53 were 21 years old (25.2%).
Regarding their grade levels, 78 (37.9%) were seniors, 54 were sophomores
(26.2%), 38 were juniors (18.4%), and 28 (13.6%) were freshmen. Mean ratings
for students’ health condition and health concern were 3.58 (SD = 0.84) and
3.52 (SD = 0.69), respectively. Mean ratings for healthy sleep habits and
nutrient balance were 3.37 (SD = 1.04) and 3.19 (SD = 0.70), respectively.

Part Il of the questionnaire items investigated diverse behaviors for
watching health-related information on YouTube. Among these items, “I often
discovered videos related to my health by accident” was rated the highest (M =
3.66, SD = 1.06). Gender differences for watching behaviors were tested using
t tests. These analyses indicated that men were more positive than women in
responding to the following items. “In my leisure time, | actively searched for
health-related videos for later use.” (p = 0.000). “I used to find videos related
to my health unintentionally” (p = 0.001). “I used to watch videos related to
healthy food intake” (p = 0.001). “I used to watch videos for sports and fitness”
(p = 0.000). “I used to watch education videos about medical and health” (p =
0.000). “I used to search videos about Chinese and western medicine” (p =
0.000). “I used to search and watch health videos needed by my relatives or
friends” (p = 0.03).

From the items to investigate the follow-up activities after watching health-
related videos on YouTube, “Filtering the health-related video information that
I needed” was rated the highest (M =4.17, SD = 0.94). Gender comparison from
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t-test analyses indicated that men were more positive than women among the
following items. “Conducting follow-up searches to review health-related
information provided by different channels” (p = 0.001) “Filtering the health-
related video information that | needed” (p = 0.009). “Interacting with the video
providers for further information” (p = 0.000), “Saving useful video links for
future use” (p = 0.019).

From the questionnaire items for investigating the reasons for watching
health-related videos on YouTube, “Curiosity about the video clips shared by
others” was rated the highest (M = 3.69, SD = 0.93). Gender comparison from
t-test analyses indicated that men were more positive than women among the
following items. “Personal interest in keeping up with update health information”
(p = 0.008). “Curiosity about the video clips shared by others” (p = 0.015).
“Trust of specific video channels to access appropriate health information” (p =
0.014). “Interest drawn by the push broadcast” (p = 0.001). “Prior subscriptions
from specific video channels” (p = 0.003). “Recommendations of videos in
related subjects” (p = 0.001).

Part Il of the questionnaire items investigated diverse behaviors for
watching commercial health products on YouTube. Among these items, “I used
to watch videos related to fitness health products” showed the highest rating (M
=3.66, SD = 1.06). Further t test analysis indicated that men were more positive
than women in responding to the item of “I used to watch videos related to
fitness health products” than women (p = 0.007). The rest of the comparison
was insignificant.

From the questionnaire items for investigating the follow-up activities after
watching YouTube videos about commercial health products, “Review and
comparison of the products from different channels” was rated the highest (M
= 3.68, SD = 1.04). The t-test analyses indicated that men were more positive
than women in the following items of “Search of background information about
the video providers” (p = 0.002) and “Further contact with the video providers”
(p = 0.000). However, women were more positive than men in the item of
“Further contact with health professionals for recommendations about the
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commercial health products” (p = 0.022).

Part IV of the questionnaire items investigated the resources for accessing
health YouTube video information. Among these items, “Friends and relatives”
was rated the highest (M = 3.65, SD = 1.09). The t-test analyses indicated that
men were more positive than women in the following items of “Search engines
(such as Yahoo and Google)” (p = 0.008), “Health channels” (p = 0.009),
“Health program or news websites” (p = 0.009), and “Social websites, blogs, or
online discussion forums” (p = 0.042).

Part V of the questionnaire items investigated the criteria for the selection
of health-related YouTube video information. Among these items, “Compliance
with health professional standard” was rated the highest (M = 4.33, SD = 0.71).
The t-test analyses indicated that women had higher criteria than men in the
item of “Differentiation between general health information and commercial
advertisement” (p = 0.004).

Part VI of the questionnaire items investigated the problems for the use of
health-related YouTube video information. Among these items, “Exaggeration
of commercial advertisement” was rated the highest (M = 4.32, SD = 0.81). The
t-test analyses indicated that men were more positive than women in the
following items of “Misleading caused by uncertainty of information resources”
(p = 0.039) and “Incomprehension due to too many jargons and terms” (p =
0.045).

Part VII of the questionnaire items investigated the future expectations for
the use of health-related YouTube video information. Among these items,
“Supervisions from the government for monitoring health-related video
information” was rated the highest (M = 4.53, SD = 0.78). The t-test analyses
indicated that men were more positive than women in the item of “Expectation
from the library to organize health video resources and update of the physical
or virtual resources accordingly” (p = 0.039).

Summarized from the research findings, students concerned their health
moderately. They most frequently obtained needed videos by accident and
access the information based on their needs. Students had diverse use behaviors
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for health-related videos. They rated highly for the compliance with health
professional standard and expectations for supervision from the government.
From our study, gender differences were found among various items regarding
watching health-related videos, follow-up actions, problems encountered, and
expectations for health video resources (p < 0.05). These differences reflected
different styles of life and activity between men and women. Future information
services might focus on the development of health-related video resources for
different genders. It is hoped that the research findings might contribute to the
need of health-related video information among young population. However,
this research is preliminary and has its limitation in scopes and the use of
approach for collecting data. Future research might extend to the use of different
research approaches among diverse student populations for providing more
valuable references that can be applied to provide needed health-related video
information for audience.
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