Drucker

Kumar, 2004 p.26

Kotler 2003

Kumar 2004
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1990

2002 151
Peppers & Rogers, 1993, Schneider, 1995, p.108
(paradigm) Kuhn 1962
Kuhn, 1962, p.261 1996, p.21

2003 p.35

Peppers Rogers 1993



Peppers Rogers

Kermally, 2004, p.32-35

(the commodity school of thought) 1920
Adam Smith
(the managerial school of thought) 1950
4P
(the buying behavior school of thought) 1960
(the social exchange school of thought) 1970

(the service excellence school of thought) 1990



Frederick Webster 1992

Frederick & Webster, 1992

Sheth &

Parvatiyar, 1995, p.256

Berry(1983)



2002

32

Sheth & Parvatiyar,

1995

Sheth Parvatiyar 1995

10



11



Simoes Dibb 2001

2-1
2-1
American 1960 (name) (term) (sign)
Marketing (symbol) (design)
Association
Chernatory | 19g9 | °
& McWilleam .
Doyle 1990
Keegan 1991
(symbol system)
(beliefs) (values) (personalities)
Aaker 1991
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Leventhal 1996
Koch 1996
Oglivy 1997
Chuck & 1997
Pettis
Al Ries 1998
Kotler 1999
1999

2003
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70




Larry 1993

Pearson 1996

Pearson, 1996,

p.6 Simoes & Dibb, 2001, p.218

Aaker

2-1

14



2-1

2-1

David A. Aaker 2000 Brand Leadership.p.65

Aaker
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Simoes Dibb 2001

Datta

Datta 2003

Elliot Wattanasuwan 1998
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fixed
entity
Dittmar, 1992; Giddens, 1993; Gabriel & Lang, 1995; Solomon,

1996, Elliot & Wattanasuwan, 1998, p.132

Dittmar 1992

Elliot & Wattanasuwan, 1998,

p.133

Ritson, Elliott & Eccles, 1996,

Elliot & Wattanasuwan, 1998, p.134

Ligas 2000
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Hugo Boss

Ligas 2000

Elliott 1997

Thompson 1990

Elliot & Wattanasuwan, 1998, p.134

Elliot & Wattanasuwan, 1998, p.135

18



Elliot & Wattanasuwan, 1998
Chrome hearts

Chrome hearts
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p.47

Larry

(brand equity)

Brandt 1998

(product features)
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Larry 1993

(emotional personality)

Brandt, 1998,



Kaltcheva Weitz 1999

(association)

Keller 2001
brand equity CBBE)

Keller

21

(awareness)

Blackston 2000

(customer-based

(brand resonance)



Chrome hearts

Chrome hearts

Fournier 1997

(discovery-oriented) Wells, 1993

Fournier, 1997, p.470
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Chrome hearts

Chrome hearts
Chrome hearts

Chrome hearts

Fournier

Fournier(1998)
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Jean
59 Karen 39

Vicki 23

grounded theory
(Idiographic Analysis)

(Cross-Case Analysis) 112

Fournier 112

Fournier,

1998, p.361 2-2
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(Arragneed marriages)

(Casual friends/buddies)

(Marriages of Convenience)

(Commitment partnerships)

(Best friends)

(Compartmentalized friends)

(Kinships)

(Rebounds/avoidance-driven

relationship)

(Children friendships)

(Courtships)
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(Dependencies)

(Flings)

(Enmities)

(Secret affairs)

(Enslavements)

Fournier, S. (1998). Consumers and Their Brands:

Developing Relationship Theory in Consumer

Research, Journal of Consumer Research, 24(4),

p.362.

Fournier

1998 Brand Relationship

Quality, BRQ
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2-2

Fournier
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2-2

Fournier, S. (1998). Consumers and Their

Brands: Developing Relationship Theory in Consumer

Research, Journal of Consumer Research, 24(4),

p.366

28



Fournier 1997, 1998

Fournier, 1998, p.366

Fournier

Chrome hearts

BRQ

BRQ

Chrome hearts
hearts

Fournier

29

ego significance

Fournier

Chrome



Kaltcheva Weitz 1999

mediation reciprocity

Kates 2000

Kates

Fournier

political allies political enemies
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Mindy 2002

Mindy
9 13

Fournier

Fournier
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(First love)

(Secret admirer)

(Fun buddy)

(Old buddy)

(Acquaintance)

cohort
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1998

2000



2003

2002

2003

2004

2004

2003
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2004

Escalas



Bettman 2003

(self-brand connections)

Escalas 2004

(narrative)

Fournier 1998

Mindy 2002
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2000

Chrome hearts

Chrome hearts

Chrome hearts
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Chrome hearts

Chrome

hearts
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