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Abstract

The research uses Roger’s diffusion of innovation theory to explore how
magazines adopt an alternative new payment method to sale magazines—using 7-11
chain stores barcode method. A total of 68 valid questionnaires were collected. The
results support our hypotheses that the relationships exist between technology
characteristics of the new payment method and the adoption; second, the
organizational size and types of the magazine affect the adoption. The research
suggests that future research consider using Christensen’s desruptive innovation
theory to examine innovative payment models, especially in the area of digital
contents and e- classified.
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