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The Study of Financial Channel Credibility
ABSTRACT

This study aims to build evaluation criteria of financial news channel
credibility. In comparison of news channels, there are comprehensive approaches to
evaluate their credibility, but those approaches may not fit precisely with the feature
of the financial news channel. Based on literature review and pilot study, a framework
of credibility specific to financial news channels is built within this study. The scale
of credibility evaluation is conducted by two rounds of questionnaires and in-depth
interviews with professionals through Delphi method.

Through a total of 38 questions, this study categorizes financial channel
credibility into five dimensions of trustworthiness, professionalism, accuracy,
diversity, and social responsibility. It consists of 9 questions regarding
trustworthiness, 9 questions on professionalism, 8 questions related to accuracy, 4
questions on diversity, and 8 questions on social responsibility.

In the social responsibility part, two issues of “no insider trading conducted by
personnel in the business” and “managers make considerations based on public
benefits” are the most important on the scale for financial channel credibility. To
compare with the uncertainties on news media credibility in past domestic studies of
social responsibility, this study reveals that social responsibility is one of most
important dimensions of financial channel credibility. In the trustworthiness
dimension, “balanced reporting and description of multiple sources” is incorporated in
response to the features of financial channels, and is the most important issue in this
aspect. In comparison with other media credibility studies, “trustworthiness” and
“social responsibility” belong to general media credibility dimensions, while the three
dimensions of professionalism, accuracy, and diversity are more unique to financial
channel credibility. This study discovers that the credibility of financial channels
indeed shows differences from issues on the credibility scales of general television;
the two should be separated in theory and in practice.

The report suggests that financial channels should keep a neutral attitude to
describe diverse sources and make balanced reports; elevate the ethical requirements
and professional training for personnel in the business; strengthen the ability in
selecting, treating, and tracking issues, and have adequate control in organizational
change. Not only content diversity is necessary, but also the information source
should be given and confirmed. Finally, perception of social responsibility and
production of quality programming is a direction financial channels should develop in
the future. It is expected the results of this study can provide a framework for
financial channel business in operation and management, and also an evaluative
indicator for members in public who choose to watch financial channels.
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