
9

placement marketing

product placement

2000 2003

2006



10

2002

American Marketing Association

1.

2.

3. idea

4. sponsor

Balasubramanian 1994

brand placement

Karrh(1998

2003

text Balasubramanian 1994



11

Balasubramanian,1994 2004

Karrh 1998

unobtrusive

Steortz (1987

Balasubramanian 1994

Baker and Crawofrd 

Karrh 1998

2-1
Steortz 1987  

Balasubramanian 1994 

Clark 1990  

Fuller 1997  

Jacobson 1996  stealth

2005



12

1. 

2. ( )

Balasubramanian 1994

hybrid message

3. 

2004



13

Balasubramanian, 1994: 31

2008: 51

( )

Procter & Gamble

1920

Schudson,1984;Sally,2003

1951

2005 1960

1970

80 Hershey

ET

ET



14

65 Russell,2005 !

007

OMEGA BMW

2006

20th Century Fox PRADA The Devil 

Wears Prada

LOGO

1980

1990 SOP standard 

operation procedure Wenner, 2004

Harrison, 1999

Sex & City

Tiffany

2 FIN



15

FIN 2008

2004

2005

Sapolsky and Kinney(1994) 25

18 Marshall 1998



16



17

( )

Gupta  Lord 1998

1.

2.

3.

Gupta Lord 1998

Gupta & Gould 1998 the level of prominence

2005 71 2005 131

1. prominent

2. subtle



18

Russell 1998 /

1. screen placement

Gupta and Gould

creative placement

on-set

placement

2. script placement

Gupta and Gould

3. plot placement

Gupta & Lord

D’Asous and S’equin 1999

1. implicit PPL

formally



19

2. integrated explicit PPL

formally

IN HOUSE

3. non-integrated explicit PPL



20

( )

2004

--

--

…

2004

1992

2008: 56



21

Cameron Ju-Pak

2000

American Society of 

Magazine Editors ASME
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