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ABSTRACT

There has been a new type of narration based on blog. That is, sharing trivial or
thoughts of lives via interesting pictures with words, enriching content on the certain
blog through sharing activities on gossips or ideas. The created characters expose
through being used in certain instant message tool, which brought creator business.

Based on literature review, the study built up an aspect to discuss managing
on-line brand community, including blog marketing features, how much the
community join activities. And we included personal involvement and purchase
intention to discuss the relationships among these aspects. After processing
questionnaires by factor analysis for pilot testing, then we retrieved 364
questionnaires for canonical correlation analysis to discuss the relationships among
the aspects.

In the outcome, it’s found that the relevancy on the blog for members is the most
important one of the key success factors. Quantities’ data analysis indicated that the
relevancy on the blog for members is the basis of information richness and
interactivity. How much members join the activity is the key factor also, the way to
announce the activity should be via interesting and easy rules; meanwhile,
non-commercial determination activity takes major part. This kind of activity
supposedly focuses on enhancing sense of joining, identification, and trust among
members. By contrast, commercial determination activity should take minor part in
content on the blog for fear of being excluded by given members since this kind of
blog has been managed on the basis of non-commercially free downloading created
characters. blogger could enhance the involvement by means of blog marketing
features and how much members join the activity, then lift purchase intention of
members toward the brand products.

No effect has been made by gap of the awareness toward activity on personal
involvement and purchase intention. Through observing the blog, it indicates that the
activities held so far are relatively pure and easy, which means no complex and solid
hierarchy has been set up in the activities; furthermore, blogger scales down members’
expectation of activities by using interesting and self-sarcastic approaches.

Key words: brand community, blog marketing, personal involvement, purchase
intention
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