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Abstract

Due to Korean culture content industry produces huge amount of values, and
Korean drama is one of the most important culture products exported, so this study
would analyze the policy of culture content development in Korea in order to capture
some guides that we can learn how to improve Taiwan TV producing and marketing
from their experiences.

This study would focus on how to raise the amount and quality of Taiwan
self-produced television drama. The study-method used are literature-analyzing and
profound interview of Taiwan TV personnel.

We find that Korean dramas were produced in rational competition structure.
And Korean government have well-designed producing-marketing policy. So, not
only the competition structure but also the government protection policy, both lead
Korean drama develop well. Moreover, the genre of Korean drama has high cultural
correlation with other Asian countries, it is also the key success factor.

By profound interview of Taiwan TV personnel, this study finds that there are
many problems in producing and marketing our TV drama. Like limited producing
cost, the lack of original script, the lack of enough professional personnel, the lack of
program survey, etc.

In order to create cultural economics by TV drama, this study combines the
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analysis of Korean drama and profound interview of Taiwan TV personnel, and
advocates advises to reform Taiwan self-produced TV drama. These advices are
proposed below.

In raising the amount and quality of Taiwan self-produced TV drama: search
more gateways to increase producing expenses enlarge the script space and theme of
TV drama institute performing arts education establish related regulations by
government  further program survey quality control of program-producing
organization.

In pushing programs exported: capture the critical juncture of increasing needs of
Asian cultural goods and grasp the cultural proximity with other Asian countries
increase international media cooperation establish Taiwan drama brand and position,
etc.

The most important is that government industry academic community general
public should struggle together because the benefit created by TV drama would

spread all.



