
台灣微型創業者的機會與資源及新價值創造動態過程研究 

 - 127 -

參考文獻 

中文文獻 
1. 司徒達賢、林晉寬 (1998)，《台灣優勢廠商之資源管理模式》，管理學報，

第 15 卷第 2 期，頁 255-270。 

2. 伍文楚 (2004)，《弱勢族群微型創業之研究-以台北市脫貧專案小本創業為

例》，大業大學工業關係學系碩士論文。 

3. 江逸之 (2006)，《90 元買到網路「一頁」情》，遠見雜誌，238 期。 

4. 吳思華 (1998)，《策略九說》，台北：臉譜。 

5. 林哲群、王純貞 (2002)，《外國公部門及非營利組織有關婦女創業與微型企

業之輔導制度與作法之研究》，行政院青年輔導委員會九十一年度委託專題

計畫。 

6. 祝康偉 (2005)，《在虛擬世界尋找真愛》，career 雜誌，346 期。 

7. 高子羽 (2004)，《【風雲創業家】創業四人幫--為女性量身訂做愛情公寓》，

數位時代雙週，92 期。 

8. 陳小紅 (1984)，《開發中國家都市非正式部門之研究》，國立政治大學學報，

50 期，79-106。 

9. 陳振 (2000a)，《風起雲湧-台灣宅配 戰國元年 1》，物流技術與戰略，16 期，

頁 62-69。 

10. 陳振 (2000b)，《風起雲湧-台灣宅配 戰國元年 2》，物流技術與戰略，17 期，

頁 48-52。 

11. 陳慧玲 (2002)，《自營作業者就業行為與失業現象關聯性之研究》，國立中

正大學勞工研究所碩士論文。 

12. 黃秀媛 (2005)，《藍海策略－開創無人競爭的全新市場》，台北：天下文化。

（原書 W. Chan Kim and Renée Mauborgne. (2005), Blue Ocean Strategy: How 
to Create Uncontested Market Space and Make Competition Irrelevant.） 

13. 黃映慈 (2001)，《SOHO 族現況分析與特質探討》，國立中山大學人力資源

管理研究所碩士論文。 

14. 數位人編輯部 (2004)，《本月創業最熱》，eBoss 創富誌，2004 年 10 月號。 



參考文獻 
 

 - 128 -

15. 歐陽恬恬 (2000)，《宅配經營特性分析與郵局面對宅配之挑戰與因應》，國

立臺灣大學土木工程學研究所碩士論文。 

16. 賴杉桂 (1996)，《台灣地區商業物流發展課題與因應策略探討》，經濟情勢

暨評論季刊，第二卷第一期。 

17. 瞿欣怡 (2004)，《Designer as Boss 發現設計師老闆》，數位時代雙週，15 期。 

18. 蘋果日報財經中心編輯部 (2006)，《一盤小生意小本開店致富秘笈》，蘋果

日報財經中心。 

19. 顧淑馨 (2004)，《消費者王朝－與顧客共創價值》，台北：天下雜誌。（原書

Prahalad, C. K. and Ramaswamy. (2004), The Future of Competiton: 
Co-Creating Unique Value with Customers.） 

政府出版物 
1. 《2004 年文化創意產業年報》(2005)，行政院文化創意產業推動小組。 

2. 《中華民國九十三年經濟部中小企業白皮書》(2004)，經濟部中小企業處。 

3. 《中華民國九十三年國人旅遊狀況調查報告》(2004)，交通部觀光局。 

4. 《中華民國台灣地區人力資源統計月報》(2006)，行政院主計處。 

5. 《創業資源手冊》(2005)，臺北市就業服務中心。 

6. 《營業稅徵收統計》(2006)，財政部財稅資料中心。 

英文文獻 

1. Aldrich, H.E. and Martinez, M.A. (2001), Many are called, but few are chosen: 
an evolutionary perspective for the study of entrepreneurship. Entrepreneurship 
Theory and Practice 25(3): 41–56. 

2. Amit, R. and Zott, C. (2001), Value creation in e-business Strategic Management 
Journal. 22: 493-520. 

3. Bamy, J.B. (1991), Firm Resources and Sustained Competitive advantage. 
Journal of Management, 17: 99-120. 

4. Becker, B.E., Huselid, M. Pickus P., and Spratt M. (1997), HR as a source of 
shareholder value: Research and recommendation, Human resource management, 
36(1): 39-48. 

5. Belcourt, M., Sherman, A. W., Bohlander, G. W., and Snell, S. A. (1996), 



台灣微型創業者的機會與資源及新價值創造動態過程研究 

 - 129 -

Managing human resources: Canadian edition. Toronto: Nelson Canada. 

6. Bogenhold, D. and Staber, U. (1991), The decline and rise of self-employment. 
Employment and Society 5: 223-239. 

7. Brush, C.G., Greene, P.G., Hart, M.M. and Edelman, L.F. (1997), Resource 
Configurations over the Life Cycle of venture. Frontiers of Entrepreneurship 
Research, pp317. 

8. Bruyat, C. and Julien, P.A. (2001), Defining the field of research in 
entrepreneurship. Journal of Business Venturing, 16(2): 165-180. 

9. Bygrave, W.D. (1994), The Entrepreneurial Process. In The Portable MBA in 
Entrepreneurship. New York: John Wiley & Sons. 

10. Carrier, C. (1996), Intrapreneurship in small businesses: an exploratory study. 
Entrepreneurship Theory & Practice, 21(1): 5-20. 

11. Carr, D. (1996), Two Paths to Self-Employment? Women’s and Men’s 
Self-Empolyment in the United States. Work and Occupations, 23(1): 26-53. 

12. Christensen, P.S., Madsen, O.O., and Peterson, R. (1989), Opportunity 
identification: The contribution of entrepreneurship to strategic management. 
Denmark: Aarhus University Institute of Management. 

13. Collis, D.J. (1991), A Resources-based Analysis of Global Competition: The 
Case of the Bearing Industry. Strategic Management Journal, 12: 46-68. 

14. Covin, J.G. and Miles, M.P. (1999), Corporate entrepreneurship and the pursuit 
of competitive advantage. Entrepreneurship Theory & Practice, 23(4): 47-63. 

15. Coyne, K.P. (1986), Sustainable Competitive Advantage- What It Is, What It 
Isn’t. Business Horizons, 29(1): 54-61. 

16. Gartner, W.B. (1985), A conceptual framework for describing the phenomenon of 
new venture creation. Academy of Management Review, 10(4): 696-706. 

17. Gartner, W.B. (1989), “Who is an entrepreneur?” is the wrong question. 
Entrepreneurship Theory & Practice, 13(4): 47-68. 

18. Gartner, W.B. (1990), What are we talking when we talk about entrepreneurship? 
Journal of Business Venturing, 5(1): 15-28. 

19. Grant, R. (1991), The Resource-based Theory of Competitive Advantage: 
Implication for Strategy Formulation. California Management Review, 33(3): 



參考文獻 
 

 - 130 -

114-135. 

20. Guriqbal S.J. (2005), Director Small and Medium-Sized Enterprises (SMEs) 
Division of WIPO. 

21. Hall, B.J. (2002), Ownership Incentives and Societal Value Creation. Harvard 
Business School Draft Note. 

22. Hall, R. (1992), The strategic analysis of intangible resource. Strategic 
Management Journal, 13: 135-144. 

23. Hills, G. E. (1995), Opportunity recognition by successful entrepreneurs: A Pilot 
Study. Frontiers of Entrepreneurship Research. Wellesley, MA: Babson College, 
105-117. 

24. Hills, G. E., Lumpkin, G. T., and Singh, R. (1997), Opportunity recognition: 
Perceptions and behaviors of entrepreneurs. Frontiers of Entrepreneurship 
Research, 17: 168-182. 

25. Hofer, C.W. and Schendel D. (1978), Strategy Formulation: Analytical Concepts. 
West Publish Co. 

26. Holm, D.B. and Erkison, K. (1999), Creating value through mutual commitment 
to business network relationship Strategic Management Journal. 20(5): 467-486. 

27. Jones, G.R. and Butler, J.E. (1992), Managing internal corporate 
entrepreneurship. An agency theory perspective. Journal of Management, 18(4): 
733-749. 

28. Kanter, R. (1985), Supporting innovation and venture development in established 
companies. Journal of Business Venturing, 1(1): 47-60. 

29. Lado, A.A. and Wilson, M.C. (1994), Human Resource Systems and Sustained 
Competitive Advantage: A Competency-Based Perspective. Academy of 
Management 19: 699-727. 

30. Lee, Marlene A. (1996), Good Job, Bad Job: Employment Mobility and 
Self-employment Transitions, 1980-1990. Unpublished Ph. D. Dissertation of the 
University of Cornell. 

31. Leonard-Barton, D. (1992), Core capabilities and core rigidities: A paradox in 
managing new product development. Strategic Management Journal, 13: 
111-125. 

32. Lumpkin, G.T., Hills G.E., and Shrader R.C. (2001), Opportunity Recognition. 



台灣微型創業者的機會與資源及新價值創造動態過程研究 

 - 131 -

Institute for Entrepreneurial Studies & Department of Managerial Studies 
University of Illinois at Chicago. 

33. Maes, J. (2003), The Search for Corporate Entrepreneurship: A Clarification of 
the Concept and Its Measures. Working Paper Steunpunt OOI, K.U.Leuven, 
VLGMS, Steunpunt beleidsrelevant onderzoek. 

34. Miller, D. (1983), The correlates of entrepreneurship in three types of firms. 
Management Science, 29(7): 770-791. 

35. Mosakowski, E. (1998), Entrepreneurial resources, organizational choices, and 
competitive outcomes. Organization Science 9(6): 625–643. 

36. Nahapiet, J. and Ghoshal, S. (1998), Social Capital, Intellectual Capital, and The 
Organization Advantage, Academy of Management Review, 23: 242-266. 

37. Porter, M.E. (1985), Competitive Advantage: Creating and Sustaining Superior 
Performance. New York: Free Press. 

38. Rayport, J.F. and Sviokla, J.J. (1995), Exploiting the Virtual Value Chain. 
Harvard Business Review, 73: 75-85. 

39. Reynolds, P., Camp, M., Bygrave, B., Autio, E. and Hay, M. (2001), Global 
Entrepreneurship Monitor 2001 Executive Report. Ewing Marion Kauffman 
Foundation, Kansas City. 

40. Schuler, R.S. (1986), Fostering and facilitating entrepreneurship in organizations: 
implications for organization structure and HRM practices. Human Resource 
Management, 25(4): 607-629. 

41. Schumpeter, J.A. (1934), The Theory of Economic Development, Cambridge: 
Harvard University Press. 

42. Shane, S. and Venkataraman, S. (2000), The promise of entrepreneurship as a 
field of research. Academy of Management Review, 25(1): 217-226. 

43. Spivey, M.F. and McMillan, J. (2002), Economic Value Added and Valuation of 
Small Business. Working Paper, Department of Finance, Clemson University, 
Clemson. 

44. Steinmetz, G. and Wright, E.O. (1989), The Fall and Rise of the Petty 
Bourgeoisie: Changing Patterns of Self-Employment in the Postwar United 
States. American Journal Sociology, 94: 873-1018. 

45. Stopford, J.M. and Baden-Fuller, C.W.F. (1994), Creating corporate 



參考文獻 
 

 - 132 -

entrepreneurship. Strategic Management Journal, 15(7): 521-536. 

46. Timmons, J.A., Muzyka, D.F., Stevenson, H.H., and Bygrave, W.D. (1987), 
Opportunity recognition: The core of entrepreneurship. In N. C. Churchill, et al., 
Frontiers of entrepreneurship research. Wellesley, MA: Babson College. 

47. Timmons, J.A. (1990), New business opportunities: Getting to the right place at 
the right time. Acton, MA: Brick House Publishing Co. 

48. Timmons, J.A. (1994), Opportunity recognition: The search for higher-potential 
ventures. In W. D. Bygrave, The Portable MBA in Entrepreneurship (pp. 26-54). 
New York: John Wiley & Sons. 

49. Timmons, J.A. (1999), New Venture Creation, 5 ed., Singapore: McGraw-Hill, 
37-40. 

50. Tsai, W. and Ghoshal, S. (1998), Social capital and value creation: The role of 
Intrafirm networks. Academy of Management Journal. 41(4) 464-476. 

51. Ucbasaran D., Westhead P., and Wright M. (2001), The Focus of Entrepreneurial 
Research: Contextual and Process Issues, Entrepreneurship Theory & Practice, 
26(2): 57-80. 

52. Verdin, P. J. and Williamson, P. J. (1992), Core Competence, Competitive 
Advantage and Industry Structure. Mimeo, INSEAD. 

53. Yin,R.K. (1994), Case study research: Design and methods. 2nd ed., Newbury 
Park, CA, Sage. 

54. Zahra, S.A. (1993), New product innovation in established companies: 
associations with industry and strategy variables. Entrepreneurship Theory & 
Practice, 18(2): 47-69. 

參考網站 

1. 老地方冰果室，http://www.frostyplace.com/index.php?story_id=1700 

2. 水越設計，http://www.aguadesign.com 

3. 印樂網，http://www.myif.net 

4. 地方特色網，http://otop.moeasmea.gov.tw 

5. 青輔會女性創業資訊網，http://womenbusiness.nyc.org.tw 

 


