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摘要 

  

客戶在從事消費時，往往會有許多不一樣的行為產生。對組織而言，研究客

戶的消費行為能夠協助組織更了解客戶的資訊，進而支援其經營活動。以往與客

戶行為相關的資料挖掘研究，較著重於客戶的消費資料。而對於客戶在商店中做

了那些動作，及其動作會導致發生的事件並沒有較全盤及深入的討論。對實體業

者而言，要實際的去記錄使用者在商店內的行為，是不太可行的；但相對的說，

隨著網際網路與資料收集技術的發展，網站經營者應用 log留存技術，將比傳統

業者更容易且完整的收集到消費者行為記錄。本研究試圖在全球資訊網的環境中

建立一個能夠同時分析使用者的瀏覽網頁路徑及其動作過程的演算法；並且配合

該演算法建置一個雛形系統，以驗証其效能，最後並評估其日後實務操作的可行

性。 
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ABSTRACT 
  

Different kind of customer purchases with different behavior. Studying the 
customer’s purchase behavior can help organizations understand their client intentions 
to support their business activities. In the past, customer behavior data mining 
emphasized on their purchase items, i.e., what they buy. There was few studies 
discussing what path they took and what actions they made in an e-store. It is 
impossible for a physical store to record its customers’ all actions and passing paths. 
However, a website store can easily collect such data in an Internet log. This study 
proposes a data mining algorithm that can analyze both customers’ browsing pages 
and their actions path. The algorithm’s efficiency and feasibility were examined in our 
prototype. This study may contribute to help the website mangers to restructure their 
website layouts or advertisement position to catch the customer’s eyes. 
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