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ABSTRACT

Heterogeneity and interoperability are the main issues in B2B integration. We
have to consider the integration of different exchange protocols, trading partners,
business processes, and business documents. A B2B standard usually specifies those
integration dimensions. However, B2B standards are syntactic rather than semantic.
B2B integration should conciliate the semantic conflicts between business messages,
vocabularies, and data dictionary.

Ontology is the key technology enables Semantic Web. Ontology can reason
easier and represent the semantic of a domain. We believe that using ontology
technology can solve the B2B integration issues. We propose an ontology-based
approach to analyze and develop B2B integration model. By using the B2B ontologies,
we hope to reuse and understand the domain knowledge.

Keyword : B2B Integration, Business Process, Ontology, Semantic Web





