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The Study of Day Spain Taiwan: Female Consumers

Store Image and Repurchase Intention.

Abstract

Lifeis not merely being alive, but being well. Spaisthe industry that relaxes
your body and mind and makes the happy feeling at the same time. Through
affiliations of the special scenery, the exquisite music, the fragrant essential oil, and
the specialist's massage technique, Spa enables people to precipitate the mind, and to
reach the equilibrium of the body, the heart, and the spirit.

Day Spaisthe main Spain Taiwan, which located in metropolis, provides people
anon- pressure space. It won’t take you much time ( no morethan oneday ) to enjoy
all kinds of servicein day Spa. Thisresearch wasto find out the relationship between
female consumers' store image and repurchase intention about day Spa. According to
the study outcomes, some concrete suggestions were made as references for day Spa
business to improve female consumers’ repurchase intention. The major resultsin this
research are summarized as follows :

1. The store image of day Spain Taiwan included three important dimensions : goods,
service, and space.

2. The variables of customers’ population statistics showed significant differencein
the customers’ store image, consumer behavior, and repurchase willing.

3. The variables of female consumers' store image showed significant correlation in
the repurchase willing.

4. The variable of consumer behavior showed significant cluster in store image.

5. The variable of consumer behavior showed significant correlation in the repurchase
willing.

Key words : day Spa, store image, repurchase intention.



