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Abstract

The research is about “third person effect” of political call-in program. The
“third-person effect” hypothesis states that mass media have geater effect on others
than on himself or herself. When “third person effect” occurs, people tend to protect
themselves or others from being influenced negatively by media, which lead them to
favor the restriction of media. Therefore, the purpose of the research is to analyze the
existence of “third- person effect” among general pereception and attitude toward
television political call-in program and whether “third preson effect” would lead
people to favor political call-in program.

In addition to the analysis of third person effect of political call-in program,
demographic variable, desirability of TV political call-in program, political attention
and external political self-efficacy are all adopted to predict the third person effect of
political call-in program. In the mean while, the result of third person effect is used to
predict whether people favor the restriction of political call-in program.

The data of research comes from Academia Sinica, project of the Taiwan Social
Change Survey, 2008 issue fifth, fourth time, section of mass communication. This
research includes 1980 valid samples. The result of data analysis indicates that TV
political call-in programs have effects on interviewees generally believe that TV
political program have greater negative effects on others than on themselves.

In addition, as to the desirability of TV political call-in program, interviewees
think that less desirability of TV political call-in program lead to greater gap of the
perception toward third person effect. As for the political attention, the result indicates
that the higher political attention of interviewee, the high tendency for people to think
greater third person effect on others and themselves. Mean while, interviewees think
that the greater negative influence of political call-in program, there is higher
tendency for them to favor the restriction of political call-in program. The influence of
political call-in program on oneself, the others and third-person perception, the three
significant variables are all favorable to the restriction of TV political call-in program.
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