# &

AFLLRSP DLNHETMELPEEFHBA LR LT H
BRI AR RO o FATEgEG 25 4 & KA

&
BRed 294 3203 F5%  X@F A upsmId Egiiad & a

§ Lok (bl4et PP RAE NI AR g L)
FLEEETEME AR v R f P A RI A ERER Y B

AL B R F AR ROT AR B R 0 B EOTR G RITT MR R R
SRR BRI R A M o BARIARI B REFRY DFAER

%
H AR B g F R MR R AR B R b oo e
A

RS
%iﬁ%&iﬁ@ﬁW@*@&igﬁﬁ’ﬁ%ﬁﬁi@ﬁﬁwﬁﬁ’

B m B AL

pa

AHIAMISPRREET AL B TRATH L E B

.
ol

S 3
FoAaE L T RS A AL B R 0 B R E R
AL AL o FlA A e RO T e R 0 F A g L e

e s AR Pl p e AR R R A A dEhp 259 o

Matd (AR ER-AAS B TP FEHIPER APPSR



Abstract

The purpose of the present study was to utilizectleng paradigm to
investigate the attentional bias of emotional stinmuhigh socially anxious
individuals. Performance on a cueing task was asslas high socially
anxious (n=25) and non-anxious (n=29) individuRlsrticipants were assigned
social anxious or no threat context, and were pitesewith seven word types
(including neutral, general positive and threatialty positive and threat, and
physical positive and threat words) as cues insojuare of the screen.
Participants were asked to judge the target isTE'FO in valid cue (target and
cue presented in the same place) and invalid @ls {target and cue presented

in the opposite place).

The results show that in the social threatedntvhen cue was socially
positive word, high socially anxious individualstrmmly took less reaction
time of target than non-anxious individuals in thnalid cue trials, but also
paid less attention toward socially positive watftsn non-anxious individuals.
However, there was no strong evidence supporthiigatsocially individuals
would have attentional bias toward socially anxiethated words, especially
socially threat words. These findings suggest hirgit socially anxious
individuals may lack of the prospective positivadyitherefore in the social
threat context, they easily ignore socially positinformation, and then were
easily lack of positive experiences and positifeaion. They used to avoid
negative evaluation or suppress their socially @amiemotion in order to

maintain a good self-image.

Key words: social anxiety, attentional bias, specificity hypotheses of
cognitive content of, social threat context.
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