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c1 -5.048**   b1 -1.587  d1 -5.887** 

c2 -7.591**   b2 -2.714*  d2 -5.935** 

c3 -7.621**   b3 -4.617** d3 -6.549** 

c4 -5.967**   b4 -6.709** d4 -2.906**  

c5 -6.128**   b5 -4.131** d5 -5.023**  

c6 -7.832**   b6 -3.265**  d6 -6.348**  

c7 -5.015**   b7 -4.142**  d7 -4.232**  

c8 -3.577**   b8 -.065  d8 -3.588** 

c9 -3.407**   b9 -3.153**  d9 -1.889  

c10 -2.825*   b10 -5.181**  d10 -3.680**  

c11 -3.404**   b11 -5.997**    

c12 -2.562*   b12 -5.631**  

c13 -3.690**   b13 -4.385**  

c14 -3.391**   b14 -.317  

c15 -3.297**   b15 -2.899**  

   b16 -.698  
*p < .05; **p < .01 
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