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Abstract

This study intends to inquire consumer’s decision making process of children’s
English learning program in a qualitative way. While there are many
guantitative studies about this process, few are conducted qualitatively.
Previous studies are all focused only on the first purchase, neglecting their
subsequent repeat purchase processes; and parents are assumed to be the
decision makers, ignoring the role of the children in the process. This study
thus purports to explore and provide a clearer depiction of the parent-child
interaction in the repeat purchase context.

After reviewing 27 prior studies, this researcher suggested research questions
in this study. Data were collected through several interviews with parents and
children respectively. Parent interviews were conducted through one-on-one
basis, while children interviews through focus groups. Interviews were taped,
transcribed, and analyzed qualitatively.

The results of this study can be concluded into seven parts as follows. First of
all, the essence of the first purchase decision in children’s English learning
program is close to the essence of the purchase decision of special goods, and
the consumers’ (parents) involvement is deep. Second, the risk conception of
the first purchase is high and consumers are lack of confidence in first
purchase in the decision making. Third, the process is a sequential decision
with trial repeat purchase process. Fourth, the influence of reverse
intergeneration is increasing in the process of trial repeat purchase process.
Fifth, the peer-influence exists remarkably in three ways : social support, social
identification and social conformity. Sixth, both decision and satisfying criteria
are distinct from parents and children. Finally, the seeker-initiated WOM is a
tremendous factor in the decision of children’s English learning program.

Keywords: Children’s English learning program, consumer decision behavior,
family decision, sequential decision, trial repeat purchase, regular repeat
purchase
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