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ABSTRACT

The bursting of dot-com bubble in 2001 slows down the speedy trend of web. Until the
emergence of V\eb 2.0, the interet rolls on again. The concept of VWeb 2.0 emphasizes on interaction
among users and content sharing . It is a great challenge for VWeb 2.0 operator to convert the traffic to the
proft.

The main purpose of the study is to discover the suitable revenue model for Web 2.0, and its
key successful factors. There are three revenue models, (1) Advertising model (2) Subscription model
() Transaction model. The study categorizes web environment into four quadrants by “Interaction in-
tensity” and “Content source”, according to the VAeb 2.0 definition of user interaction and content shar-
ing. The matrix is named as “IC Matrix” (“I” indicates interaction and “C” indicates content). Quadrart |
indicates that the users interact each other closely and the content is created by user directly and crea-
tively in the welsite. The corresponding example is Social Networking Service (SNS) welsite.  Qua-
drant 11l indicates the site with value-added content. The corresponding example is Information Sharing
(IS) website.

The study interview the actual websites to investigate the revenue model for different quadrant
and its key factors, and a survey was to conduct to examine the impact of several factors on consumers’
willingness to pay for sulbscription-based service and transaction-based ore.

The revenue model of the welsite can be decided by the location of IC Meatrix, the more close
to the quadrant I, such as SNS, the more suitable to the user fees as a revenue model, the more close to
the quadrant 11, such as IS, the more suitable to advertising fee as a revenue model. There are two kinds
of user fees. One is sulbscription-base and the other is transaction-based. The most importart factor of
subscription-based fee is “differentiation” and the most important factor of transaction-based fee is “Es-
sentiality”. Managerial implications based on our findings are discussed.
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L 2] K| Ld( L) v 51 (%)
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+ 105 51
L o 87 42.2

WP R
A 4 119 57.8
20 k0T 54 26.2
21~30 & 91 442

EXY Y
31~40 & 54 26.2
41~50 # 7 3.4
20,000 ~ 1 111 53.9
20,001~40,000 ~ 39 18.9
40,001~60,000 =~ 38 18.4

A »1'( )N

60,001~80,000 ~ 11 5.3
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100,000 =~ 12 } 5 2.4
B v F%‘« 6 2.9
A 5 2.4

k3 BRE
<~ F(#1) 135 65.5
FA g 60 29.1
A 8 5 2.4
B%‘i?—;‘—.iiﬁuj ﬁﬁﬂzf,ﬁ?‘ﬁé'é 6 2.9
PHFRE 42 20.4
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P epEE 30 A 48~2 /| 51 24.8
2| gt 148 71.9
0 = 26 12.6
B b Fad b= 3= p 30 14.6
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2AFER AR RS QAP FOIET oA HR? 2.83 0.955 0.34
BARIL 5 RHTREERNFA G0 3.44 0.964 0.355
4R S TR BT AT 3.37 1.007 0.337
BAFER 5 b T B UAIRBET A A F 2 319 1013 0260
AT EF R R A LAY ? 2.73 1.027 0.299
TR A pinan (3 BLAR? 3.50 0.972 0.318
BARL b ok B T 255 A A 2 3.00 1.137 0.376
9T L bkt HU A T B A LAT ? 258 0948 0278
102553k ¢ R E57 i) L8 CRIBAHLAR 2 313 1.063 0-379
LLAFZEIRBARLE R ? 3.12 1.000 0.367
CV=tL# £ /Taig

BLERRRE 1-20 THEERSGREAT R LY FEINIF A "ARER G
BIRGEE T ) PR FAIRAAP R LR DT F L Teporr gt p o 4
T ¥aiE §.3.440 5 i —'F“f}bﬁ’ﬁ%" JoinFE B et B T30 §2730
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#f -3 @ RARL SRR

A f B
Pl 113 54.9%

TRACE <
S 71 34.5%

ER S

2 135 65.5%
7 kR 23 11.2%
AT P FER AR LR 70 34.0%
F 3 77 37.4%
EOL 8 2 30 14.6%

® #%%'T‘;T&@”li?f L B
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S A4 T3 FRL A fed et o) f 655% 0 JEF 2 B e et 6] b 34.5% o

® LG MRLIRIEF TR b
FEAH T-3T k& e T2 B R REIRIET 2 S R 52%
FRA TR, 2300 0 g FE 8% T F TIRL RRATVART BIRE e
B et et B engt BREAR > A b SR Y H g g o FIU R IR
ARG FI R H U RRIRINEZ A o Fl R R R R
X ERELIN I DTHE  AFTAPEE > FRF GBS 5T

EE (86%) -

MRGTRIC R E A e 0 FE A EN R P FRS LR ApHE > F
FEGTRCH AU DAEET UEE ERY HFEE St LEARFFLES

2 AT p sl e

Fo8 GRA

Kerlinger (1999):% % & R £dp - BHrE ch st Mt QR MrE 1 & (K
E)OPEAE - RESRITH - PIECARI AT LSBT R GRAZL R ZPITZ
Eié@":f{uxﬁ"lr/?%{*i‘ fam’a?{fiﬁl’miﬂ"'& #L%-«‘F\'l“"'lﬁ—

i 5 8-

AL BB R RAROREE O P BRI E AR ST AFY
Prgr  niE B A 477 3% G Cronbach’s o fic > Foltfik~ 072 T E3 3 LR -G RA S

Aok ¥ T 4977 > 0=0.828 0 BB R RV HEFRFT 2047 0

P4 T4 BRAFEE

Cronbach’s a Cronbach’s a Based on Standardized Items N of Items
0.828 0.828 11
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TR AT E A AT > kAR iTHRE (22 ,ﬂz) TR AR B A A cht u]
Bo B BHLITZ LB FEAMPFALEFH-FT AL FEORIAEFLHF > &5

Adr R Ee gk 0 A% B R BETEHE A o

BB RRRE T FRETRCH HEETRAT DFHAF A0 WS HE1LT
1% 0 FREMES R % WA 4 446 T 5 Box’s Test 2 Sig.=0.008 -
bo=00li T EHEFARR A L EHP L RBEEIE > 3B LT YA POBERS

Boodrd e T-60 Bu AT 72.3% 0 H 0k bl aHE R A o
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A 75 TRACE B A 17 HH

Box's Test 102.573 Sig. 0.008***
Discriminant Mean (Standard Deviation) Wilks' . -
ig.
Loadings | &3 RBicp | £E:7B4cF | Lambda
10.AFZ 2k ¢ A 357 1Y
3 LB VR ER A 0.871 2.71(1.015) 3.65(0.880) 0.806 |48.972( 0.000***
77
2R R AT/ RS
glagp e BT oom i 0.570 2.57(0.885) 3.15(0.943) 0.907 |20.934( 0.000***
%9
LAF L gt 3 F
_ R 0.499 2.60(0.959) 3.15(0.999) 0.927 |16.074 | 0.000***
FTRAAELAFR?
1L F) 5 A AR &0 B R
4o 0.490 2.88(1.028) 3.41(0.888) 0.930 |15.471( 0.000***
I~ F !
A NFRR S TR RRE
B 0.477 3.13(1.039) 3.66(0.891) 0.933 |14.683 | 0.000***
SFaa ity ?
AR L TR ES R
0.473 3.21(1.022) 3.71(0.815) 0.934 | 14.453 0.000***
mED AR ?
QAT L Azt B A3
0.451 2.37(0.858) 2.84(0.992) 0.940 |13.123( 0.000***
B a A H T ?
BLARER LR ERL
) 0.367 3.01(1.039) 3.42(0.936) 0.959 | 8.697 | 0.004***
SPRGEE A G § 2
6.ATF L YR X eta
R 0.306 2.58(0.962) 2.092(1.076) 0.971 | 6.051 | 0.015***
FEL AR 7
8RR & Tk e
0.160 2.90(1.118) 3.11(1.156) 0.992 | 1.662 0.199
hEk 2iwa HE 7
TRAFL AT Peen T
R -0.108 3.55(0.964) 3.42(0.982) 0.996 | 0.759 0.385
FERL AR 7
At I6 R RHAATEE
Predicted Group Membership
BAFLRE pbammByef ? Total
Fiak R
£ 80 33 113
A ﬁ';:
=3 24 69 93
Fiage:s 70.8 29.2 100.0
%
& 25.8 74.4 100.0

72.3% of original grouped cases correctly classified.
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FoHR TERR G

FoRATFE O HEXL/IEZRS ’FC? PR H A o 2
Sig.=0.289 > AEAEFRAE > L L EHWN L HEHEPE > B L

S TR F L BT

PIP SNl

% f

W] % #c(Discriminant loadings) 4%~ » A 75t FIZ HEX/IEZ TR I

oo 3B R HEYTFFRERPEPA L
Ty Rk o fa=0.0150E 2T AF o 123

HooHIEE 2L T}

W G B A 2 o

57.7% =% 75 vb G B4k A A 2% o ¥

# ooy
iR

R

7 -7 > Box’s Test

£ &p

s T AR

# ¥+ 7

-'}55\:"3'1
Fel T o

J

7
“~

AR s el g Tl S

N

61.2% 1 74 1L Gtk A A

%% e ¥ F 63.0. %09 7

A 1T 25 e d %W A TR
Box's Test 7.497 Sig. 0.289
Discriminant Mean (Standard Deviation) Wilks'
F Sig.
Loadings | &3 RBicp | £E:7RB4cy | Lambda
SABR Z TR IEE L
0.796 3.61(0.838) 3.11(1.103) 0.940 | 12.958 | 0.000***
Fm ot EP" ?
2ARER B kTR T A
0.764 2.99(0.918) 2.52(0.954) 0.945 | 11.940 | 0.001***
BPEFIET LA rf%" 9
6.AFZE TR Lk ff
0.644 2.88(1.008) 2.45(1.011) 0.960 8.481 | 0.004***
LHRE?
1078 2EE RHATES
Predicted Group Membership
BAEL L P By ? Total
0 1
5 41 30 71
A ﬁ';:
F-X 50 85 135
F ik 57.7 42.3 100.0
%
k3 3 37.0 63.0 100.0
61.2% of original grouped cases correctly classified.
T AP FHIET S R L RN BRMESTRY N RX/ES RS
e hER T FSF o FP Ry pap o PAERMAFFEFS T TRE R
Db A E BTy a4 0 A ek E R R FREARY] -
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e d FELAHK

Flk A 472 3 & B RS

s
v

B O HS B TIE KRR - HiT G M G
GhrBEo AR NFRF RARIOT R LMD T REFA S Lo ot T
FIFEATS A PR FRG R c SEFFTE- HARL L) R L RET

A E DA BT E RBR R AR I o LA S st e 4T o

¥ GRS i

BB 71-9. o115 ¢ A 3 2 fF dhPearson correlation — _erip B 2w i G HF

B AP R T A o A N Tl F 2 BAPM LR he=001nix 2 T R P A F AR o B ¢

N

T REEER T L) Foa R o 0 E TR RT & TR

GURIEEF ) A MR AR A EE T FE

i I BEAP AR LML

1 2 3 4 5 6 7 8 9 10 | 11
1.2 gB~#F 1.00
2.5 @ AlE P F e BT 500,657 (1.00
3EBP 3 0.36710.40” |1.00
4R R 0.517 |0.56™ [0.53” [1.00
5.1 & PRI 0.497|0.52" [0.41™ (0.65 |1.00
(o A A S 3 0.43710.457 [0.22” 0.417 [0.48™ [1.00
7oL -0.2771-0.24™0.034 |-0.187-0.19" |-0.17" [1.00
8. 4% 24y 0.28710.357|0.21™ 10.41 |0.40™ |0.43™ [-0.01 |1.00
QAT L Ak tBrp L3 - - - - - - -
. 0.24™ 0.417 10.302" [0.34™ |0.40™ [0.45™ |0.02 [0.37" |1.00
Ll R
10 Z k’ g &—-’ ]1*2;&4 Kk Kk Kk *k *k K%k * K%k
B 0.257 [0.29™ |0.41™ [0.31™ |0.30™ [0.20™ [0.05 [0.15" [0.36™ [1.00
£ B L IRFE
11853 4% & 0.31710.38" |0.49™ 10.477 |0.40™ 0.30™ [0.03 [0.29™ [0.48™ [0.45™ [1.00

**_Correlation is significant at the 0.01 level (2-tailed).

*. Correlation is significant at the 0.05 level (2-tailed).
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%% 7 -10 KMO and Bartlett ip|z

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. 0.874
Approx. Chi-Square 818.655

Bartlett's Test of Sphericity df 55
Sig. 0.000

KMO enig 4 308212 fF > g & & £ $% 4~ 4p & 13 (correlation) e # (diffusion) |25 -
VEARBTIEA A B APEEY c FINFEZ LA AL E LR B ET LB HTE o
Kaiser(1974)iE sk @ 53005 2 73| T+ | o 23 E 420052072 F & 7271

T4 T 078082 4725 T4, 08209475 T, 090 4725 &

i# | (Hutcheson and Sofroniou,1999) -
BlE S % ho=0.0lhiE 2 TEHE 5L

BT T E ATz Bk

=

g

+
42

L # 7-100 KMO=0.874> &>+ T it | - Bartlett

Bartlett = R %% 7 MEM A7

Foo0W FlERRR
2 I-11 R e
o Extraction Sums of Squared Rotation Sums of Squared
Initial Eigenvalues ) )
Loadings Loadings
Component
% of | Cumulative % of Va- | Cumulative % of Va- | Cumulative
Total Total
Total [Variance % riance % riance %

1 4.621 | 42.005 42.005 [4.621| 42.005 42,005  [2.547| 23.156 23.156
2 1.385 | 12.588 54,593 |1.385| 12.588 54,593 [2.296| 20.871 44.027
3 1.027 | 9.336 63.930 |1.027| 9.336 63.930 [2.189| 19.903 63.930
4 0.761 | 6.922 70.852
5 0.628 | 5.711 76.563
6 0.555 | 5.042 81.605
7 0.516 | 4.691 86.297
8 0.463 | 4.206 90.502
9 0.432 | 3.925 94.427
10 0.319 | 2.896 97.323
1 0.294 | 2.677 100.000
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o

+ 4 ¥ 7 -11> iEExtractionZ Rotationts » f&f# i 4 S5 chm = B R fkcx 2§

>R B #c(Variance) 63.930% -

28 112 FlEAERRSE

RY I8 Tk 1| Fl& 2| & 3 FH A s e %
. EERNE 0.780
” ) ZREEF L BT
10. £ 8 1 PRA% 0.752 RABT - LRPFRLRT
(¥73 A3 7 R 3)
11255 7% & 0.722
8. 247 ind 2% 0.801 g o
N X Ij —’——.:é. _% #']
6..5% % Kt 0.725 ?
(& Web20 4 % &
9.8 A 3 7 0.674
7.2 LA -0.760
1.2 i B~ F o.mx N .
- 7. 3 FRIEE RS
23 AN FH 2T S 0.619 F‘, .
(BE3T @ 52 Web1.0 & )
4% F R 0.529
5.1 2 eFPRGE & B 0.501
%% % ¥ T -12 i F)E % (Factor Rotation)#s » 11 R IE 4L A 45 5 = B 513 ¢

Flg- ¢ 71 FE3-10811- %l - ¢ 77 3689 FlEF =Rl 771-2~4-5~
7 g KT 42252 Communalitiesfif fic ik (S k> H i 3R A 22060 SR E KAty KRS R
VR e R e ﬂkfﬂi/va\wlﬁﬁfﬁwlfﬂ%@ﬁﬁv?’%Tﬂ%— R TRRBREEER
FEALL ) cFF- S TIEEZ2RA ) cFIE =L TEREFERDBS
(A

¥ & Logistic & g4 15

Binomial logistic regression®¥_* # /g %#c s - 42 > 7 p & : AL 2 235
E\ﬁ{%ﬂﬁiil Lode S AR E - B G AR AT o TR R S
i — B Logitd # » Sk B ;PFE'F/T} B ERBFEE M )]mﬁ; i = Logistici

§ 447 (B & 2w 3 A 47) -
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>

B4 1-13> § xiefiHosmerand Lemeshow # # > Sig.=0.214>0.05 % 7%
PR TR SRR eSS R ¥ £ B > 7 Nagelkerke RE_5 % # * ¢ pseudo R
Square - #-%] e Nagelkerke R?=0.285 > & V42 X 428 o 44 T AL B L prhenii
Yo 2 JEFIER O FARY ETRHR o WIERRFT IR T2 R DE R HRIR

FE5A9% - F it ¥ WAl R R Bk TR TRl 4 5 50.8% 0 4B

STR AR ARl 4 5 TLAY% o SLIERE 4 R 4 2 66.2% 0 SLIERIA 4 B4 911% 0 %

TRRF® fiﬁ"% #2355 Y1 = 1.175X; +0.318X; + 0.489X; - 0.296

X1~ Xa tea=0.0574 i+ ¥ B F » Xo om0, 160 & T B F > 54 b i A 45 0 s i

FNF T L Nl ﬁ*%'f % 13E3 TR ’]’t v—;nJ » H ;E.;E,J;\; 74 j? % 66.2% o

3f 113 7R AcH A

Hosmer and Lemeshow Sig. 0.214 Nagelkerke R? 0.285
Predicted
Observed RAFLES pEan By
Percentage Correct
ES ==
12 FF R 42 % g2k o) B2 113 0 100.0
Step 0 TRATE ? B 93 0 0.0

Overall Percentage 54.9

12 R 5 ki) B 80 32 71.4

Step 1 TR ? =X 37 55 59.8
Overall Percentage 66.2

AR T -14 TRATE AR

B S.E. Wald df Sig. Exp(B)

X1 1.175 0.217 29.375 1 0.000 3.240
X, 0.318 0.174 3.356 1 0.067 1.374
X3 0.489 0.171 8.228 1 0.004 1.631
Constant -0.296 0.162 3.344 1 0.067 0.744
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B 4% 1-13> F 4it{7Hosmer and Lemeshow # & - Sig.=0.797 >0.05> # 7

PR SRR R R E S B F LR > 2 H03] <0 Nagelkerke R°=0.126 > i ¥ 45 % 42

B iRl 4 5 91.9% 0 dEH 2 B Je g iRl 4 5 25.4% > SRR 4 RIH 4 X
68.9% > #f 4 X%t FE Y o SR AR I-161F 07T Flie fF o et
23R @ A2 50 Y, = 0.511X, +0.473X; + 0.118X5 + 0.699

X~ Xoteo=0.05:708 2 TAEF » X AERFAR o FE P HEBH LT 0 ¢ 7R

el s PR BB AR ORI R RS AR X 2L A g 2 PRI

% I-15 5 cq AT

Hosmer and Lemeshow Sig. 0.797 Nagelkerke R? 0.127
Predicted
Observed RAFLEL e b ?
Percentage Correct
P B
123 R 42 k| £ 0 71 0.0
Step 0 AR ? B 0 135 100.0
Overall Percentage 65.5
12 AR R4 ke B8 18 53 25.4
Step 1 TR AR ? B 11 124 91.9
Overall Percentage 68.9

ff T-16 23 fcf i fEs st

B S.E. Wald df Sig. Exp(B)
X1 0.511 0.162 10.018 1 0.002 1.667
X, 0.473 0.166 8.138 1 0.004 1.605
X3 0.118 0.154 0.587 1 0.444 1.126
Constant 0.699 0.156 20.149 1 0.000 2.013
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X FE T RBE S EERFELRL S MFEHY S EENE BT
R L RV JRARE R F 0 B £ Webl 047 g = (19 soe 2k) &8 -5 Web2. 045 5 =F > ip 4t £8
TEART I TR S RF o PR FR O BER A G AR S RETR
Tef AR -

AR E S B XeF A AR RS R RO RS AR R ES (4
Fihl B0 AE AR 0 B & 3 8 § 49 Webl 0 e 5k > kit S

CEE S ER LS ER R FE 50 X3 N 2

4
3
3
=
A5
E
s
P
5
O
N
o
__):
;{'
C

XpF1 % T3 $o20% 2484 ) 53 3 o enT S
WA g o Web20u B I B2 A% 4 FILR* FI SR A3 5 LGP o AR
PEEN L TR 2002 R R R EAL o B R SR Web2. 047 g 2 i
PHEXLTRE R e RR eI % 12T FRLe
PR R A8 -
SRR 3

FUAATEHN R RS o RN F R E R RA L TERPF, T

FaIgN Fen1 BT 5~ Tiag@® Sk, > FpRn 4 261.2% -

53 TR Ak A AT 0 %0 AR G ORI L e f el ko TR
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