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Abstract
Keywords: Service Science, Concept Design, Predication Market, Concept

Engineering, Service Design

In service exchange, both providers and customers are involved in shaping the
continuum of value co-production. Combining the concepts of prediction market and
concept engineering, service concept design engaged by providers and customers can
become much efficient and economical. The providers and customers in service
industry are changing all the time. In this industry, there are many uncertain factors to
consider and it is important for a design team to establish the relationship with their
customers and unfold a service concept design process which can meet consumers’
expectations and needs. This study proposes an IT-enabled process of new service
concept design grounded on the analytical model of precision market to achieve the
design goal while minimizing the concept development cost by collective customer
involvement. This IT-enabled service concept design process comprises four parts
(Collecting the voice of the customers, Requirement rater, Concept generator and
Concept selector) unfolding the customer-based design of new service concepts in
order to meet the customer needs and potentially improve customer satisfaction in

light of the uncertainty and the dynamics in what the customers want for services.
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