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FEAEREGE (2T —~REAYASEFZF - (—)dmesk(SOMEX(Z)HEEE
FEEEMBFEEZ(DOPHEFTRECOBR ST H g - SN BAORLERR
AT RAFIZBAEAEKE SXFLERHURLERARERUZHANERAESE
B> REFTEEAREBATE -(3£8)

=~ 31 A XAk

SIA XA E > AREBFRI B ZREEHFE - FR RBO A TRES
AR XBREAREEBNBERAARAB EHOERBTIREBLRE - R TH
BRI BN dREFABERBXGEFT IR P TR - BF > #HIAHO R AL
FYFEMARERAFBREZI SR —EHRFHI ANEERS  RELBAEAS -
(9) HAEHIAXBEEL2HHREFIRBER  EHNHEHRABR TR
RBIARE A b F % - Institute for Scientific Information( 4% 1S1)A7 H Ak %) Journal
Citation Report(fj#% JCR) Br#R#EEAFI4E 3] A &9R¥ > AR AR E 5 F&R >
EMA2EMRAE IS] HipreyCitation Index - bFEF EHRFWER AR H LR LY
EoefEiRERF 2R EHN - (3210) 2% (K V. McCain) # 1981 % #4i8
citation data ZH % » UHIHIRSBA B EH R A5 A RAKE I FIERA RE
BELEMFERHBRBLHEL5 AL 2ATFMAERANA  FERRE R
ZIRR - ERAEMBREEEZ LR B LI EAH HARMR IR 0 EREIIA
BRERMBGBATLE HBETUBFEABHAIRZIFERE > BHUIAHFIR
BZEF HAEZE - FHRAEIHFGHEME - (3211)

W BERFFE .

WAERFTAT (22— BUACEEEIEERFE - AR IKARTH
BEXIEENRAFE  AECHARET HE2LYAREFREZHAFFEEFX
WEMFIEME - (R12) AKX FERABIERA LB AL AEIERZFE
—REEAEER - LCHBHUBBRRETEONERE  wREBIPE  TATERHER -
At EFEEBSIBARTEIRREZIBENAAERAS -

ERIMEARERN
MAATEERS - HBRE SVERRZELEER - (3E13) BAKXS %

2



FHEBES]  WEETARKREHFIE - Bt R3] - MEAFEXEMT A
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HEHAXTUHE G 2 BE  BEASREAZBIREL - FLELR
ZERMREFIE > A FKRE > TR BEERBKZH T FHERET -

12 ~HEE R0
— ~ fF1E 1A
AREULKBERL - MFMERA R - HELAIHFEEIARE R THEMR - 7
BEIWENGE LR E M, B EXCEL 7.0+ B > B E4FRBHIEER
HLAEE > bhok— ETAHRARERENLMBAR  EEFMRE 43T 300 4
EAFIP A E 12348 AR (45 35.196) -

- BREPRBIHLEE

& Tl & B | RE8| 518 e | SSCI | 5]
1{JOURNAL OF BROADCASTING & 24.16 3.06 22501 5.001 5.00, 59.72
ELECTRONIC MEDIA
2|JOURNAL OF COMMUNICATION 25.95 3.19 25.00] 0.00] 5.00| 59.14
3| BT 20.36 30.00 7500 0.00] 0.00] 57.86
4|COMMUNICATION RESEARCH 25.26 2.11 25.00] 0.00] 5.00, 57.38
5|PUBLIC OPINION QUARTERLY 23.68 1.99 25.00] 0.00| 5.00F 55.68
6|JOURNALISM AND MASS 241 0.77 25.00] 0.00| 5.00| 5547
COMMUNICATION QUARTERLY
7|NewsweEk 2081 30.00 025 0.00 000 5106
8|EUROPEAN JOURNAL OF 23.65 0.22 1475 5.00| 5.00| 48.61
COMMUNICATION
9|JOURNAL OF ADVERTISING RESEARCH 23.33 2.29 15.75| 0.00| 5.00] 46.38

10588 T 20.44 11.03 14.75| 0.00] 0.00] 46.22
11| ERsess : 1586 30.00 0.00] 000 0.00 45.86
12|8R 21.69 7.15 15,75 0.00] 0.00| 44.59
13|NEWSPAPER RESEARCH JOURNAL 20.20 1.07 1825 5.00] 0.00] 44.52
14| mesest 20.71 17.32 5.50[ 0.00] 0.00] 43.53
15|CRITICAL STUDIES IN MASS 25.71 1.28 11.00] 0.00| 5.00, 43.00
COMMUNICATION
16|JOURNAL OF ADVERTISING 24.00 2.32 9.50| 0.00| 5.00 40.82
17/ HUMAN COMMUNICATION RESEARCH 23.29 0.03 11.50] 0.00] 5.00] 39.83
18|GAZETTE 5 19.59 1.34 17.50| 0.00] 0.00] 38.43
19[HUMAN RELATIONS 17.18 0.06 6.00[ 10.00] 5.00] 38.24
20|mssees - 1817 1057 8.75] 000 0.00] 3749




21 |MONTHLY REVIEW 17.00 4.75 0.00] 10.00] 5.00 36.7;

22|JOURNALISM AND MASS 21.53 5.21 0.00{ 10.00| 0.00| 36.74
COMMUNICATION ABSTRACTS

23| INTERNATIONAL JOURNAL OF 22.50 0.66 3.25/10.00] 0.00| 36.41
ADVERTISING

24| MR EE R ERME 17.77 4.60 875 5.00] 0.00| 36.12

25(TIME 21.33 10.73 400 0.00{ 0.00] 36.06

26| TELECOMMUNICATIONSPOLICY 21.20 1.33 350 5.00, 5.00] - 36.03

27|JOURNAL OF APPLIED SOCIAL 22.17 0.83 275! 5.00] 5.00f 35.75
PSYCHOLOGY

28/INTERNATIONAL JOURNAL OF PUBLIC 21.88 0.80( 2.50] 5.00/ 5.00] 35.19
OPINION RESEARCH '

29|VARIETY: THE INTERNATION-AL 20.63 4.14 0.00 10.00 0.00] 34.76
ENTERTAINMENT WEEKLY

30|MEDIA AND METHODS 19.50 0.38 14.00[ 0.00] 0.00] 33.88

31|THE AMERICAN BEHAVIORAL SCIENTIST | 20.81 0.32 7.75| 0.00] 5.00 33.8§

32|CONTINUUM: JOURNAL OF MEDIA AND 2371 0.00 0.00| 10.001 0.00| 33.77
CULTURAL STUDIES

33|THE JOURNAL OF CONSUMER AFFAIRS 18.21 0.00 0.50 10.00| 5.00] 33.71

34|DISCOURSE & SOCIETY 2211 0.31 0.50] 5.00| 5.00] 33.52

35|mmE AEaRBgE 20.18 1.07 12.00] 0.00] 0.00| 33.25

36/JOURNALISM AND MASS 23.12 0.61 4500 5.00; 0.007 33.23
COMMUNICATION MONOGRAPHS

3 REHEAT 20.25 1.46 6.50] 5.00, 0.00] 33.21

38|JOURNAL OF MEDIA ECONOMICS 21.94 1.17 0.00] 10.00] 0.00] 33.11

P amEl 17.14 5.82 0.00] 10.00] 0.00] 32.97)

40| THE JOURNAL OF COMMUNICATION 21.95 0.77 (0.25] 10.00; 0.001 3296
INQUIRY

41|28 PREEE 15.90 11.95 0.00] 5.00/ 0.00] 32.85

42 |HEAI TH COMMUNICATION 22.00 0.70 0.00[ 10.00| 0.00] 32.70

43|SOCIAL SCIENCES CITATION INDEX 22.69 0.00 0.00] 10.00| 0.00] 32.69

M| Ehs EEITIRAIEEE 21.86 7.81 3.00 0.00] 0.00] 32.67

45|CONVERGENCE: THE JOURNAL OF 22.62 0.00 0.00] 10.00| 0.00} 32.62
RESEARCH INTO NEW MEDIA
TECHNOLOGIES

46| X Tatet 2133 598 525 000 000 3256

47|BRITISH JOURNALISM REVIEW 2241 0.00 0.00] 10.00] 0.00| 3241



48|INTERNATIONAL JOURNAL OF 21.64 0.31 0.00| 10.00| 0.00] 31.95
CULTURAL STUDIES

L 23.14 8.73 0.00| 0.00[ 0.00| 31.88

50|COMMUNICATION THEORY 25.41 0.64 0.75/ 0.00] 5.00, 31.8]

51|THE JOURNAL OF INTERNATIONAL 21.20 0.31 0.00| 10.00| 0.00| 31.51
COMMUNICATION

52|POLITICAL COMMUNICATION 22.67 0.28 3.50| 5.000 0.00] 31.44

53|COMMUNICATION MONOGRAPHS 22.17 0.50 3.75] 0.00] 5.00/- 31.41

54 |HISTORICAL JOURNAL OF FILM, RADIO, 21.00 0.35 0.00] 10.00| 0.00| 31.35
AND TELEVISION

S5|CULTURE & PSYCHOLOGY 20.57 0.61 0.00| 10.00| 0.00] 31.18

S6/|ALTERNATIVE PRESS 19.50 1.53 0.00] 10.00] 0.00, 31.03

ST/JOURNAL OF TECHNICAL WRITING AND 15.23 0.00 0.75/ 10.00] 5.00] 30.98
COMMUNICATION

58|MARKETING HEALTH SERVICES 14.50 0.15 6.25| 10.00] 0.00] 30.90

59|UsA TODAY 20.81 0.00 0.00] 10.00] 0.00] 30.8!

60|WOMEN' $ STUDIES IN 20.77 0.00 0.00| 10.00] 0.00[ 30.77
COMMUNICATION

61|LOOKBBR A 19.13 6.59 0.00] 5.00] 0.00] 3071

62|THE COMMUNICATION REVIEW 19.93 0.46 0.25) 10.00] 0.00] 30.64

63|JOURNAL OF MARKETING RESEARCH: 22.94 0.00 2.50] 5.00[ 0.00] 30.44
JMR

64|AMERICAN JOURNALISM 21.21 0.61 8.50| 0.00| 0.00] 30.33

65|HARVARD INTERNATIONAL JOURNAL OF | 20.31 0.00 0.00] 10.00] 0.00| 30.31
PRESS/POLITICS _

66| THE HOWARD JOURNAL OF 19.80 0.15 0.25] 10.00| 0.00| 30.20
COMMUNICATIONS

67| AEIMC NEWS 20.12 0.06 0.00| 10.00| 0.00] 30.18

68|RAYGUN: THE BIBLE OF MUSIC AND 13.50 6.59 0.00( 10.00| 0.00] 30.09
STYLE

69| AUSTRALIAN STUDIES IN JOURNALISM 19.60 0.46 0.00] 10.00] 0.00] 30.06

70| COMMUNICATION QUARTERLY 23.85 0.92 0.25| 5.00] 0.00[ 30.02

71{SOCIOLOGY 18.27 0.63 1.00[ 10.00] 0.00] 29.90

7T2|TOLLEY’ S COMMUNICATIONS LAW 18.00 1.84 0.00( 10.00[ 0.00] 29.84

73|BROADCAST & TECHNOLOGY 19.60 0.00 0.00[ 10.00] 0.00] 29.60

74| COMMUNICATOR 1800 153 0.00{ 10.00, 0.00| 29.53

75| JOURNAL OF CONSUMER PSYCHOLOGY 19.07 0.31 0.00] 10.00| 0.00 29@




76|THE QUARTERLY JOURNAL OF SPEECHT 18.25 0.07 1.00 5.00] 5.00 29.3]
77| AMERICAN JOURNALISM REVIEW: AJR 23.29 1.00 0.00 5@ 0.00 29.29/
78|1PI REPORT 18.38 0.15 0.75] 10.00] 0.00 29.28]
‘T9|RUNDFUNK UND FERNSEHEN 19.20 0.00 0.00/ 10.00] 0.00] 29.20
80| g 19.64 2.30 7.25] 0.001 0.00] 29.18
81{SOCIAL COGNITION 16.00 0.61 C 225! 5.00] 5.00] 28.86
82| THE PUBLIC BROADCASTING REPORT 18.86 0.00 0.00{ 10.00] 0.00| ?28.86
83|THE JOURNAL OF POPULAR FILM AND 18.82 0.02 0.00] 10.00] 0.00| - 28.84
TELEVISION: JPF & T
84|INDEX ON CENSORSHIP 18.60 0.15 0.00/ 10.00] 0.00| 28.75
85|STUDIES IN POLITICAL ECONOMY 17.40 1.23 0.00] 10.00] 0.00] 28.63
86|FILM & HISTORY 18.00 0.61 0.00[ 10.00] 0.00| 28.61
87|MEDIA PSYCHOLOGY 18.40 0.15 0.00] 10.00] 0.00 28.59
88|CAPITAL & CLASS 16.67 1.84 0.00| 10.00] 0.00] 28.51
89|CABLE T.V. AND NEW MEDIA LAW & 18.50 0.00 0.00] 10.00] 0.00| 2850
FINANCE
] .
90| EB BT 18.71 3.27 6.50| 0.00] 0.00| 28.47
91 BROADCASTER | 1843 0.00 0.00] 10.00] 0.00] 28.43
92 |COMMUNICATION RESEARCH TRENDS 22,74 0.31 0.25| 5.00] 000 28.29
93 |JOURNAL OF COMMUNITY & APPLIED 13.29 0.00 0.00] 10.00| 5.00, 28.29
SOCIAL PSYCHOLOGY
94 NEW LEFT REVIEW 19.80 3.29 0.00] 0.00] 5.00 28.@
95 | TELEVISION BROADCAST 17.75 0.31 0.00] 10.00] 0.00| 28.06
96/ JOURNAL OF EXPERIMENTAL SOCIAL 19.93 0.32 275 0.00| 5.00{ 27.99
PSYCHOLOGY _
97|MEDIA DEVELOPMENT 17.75 0.15 0.00 10.00] 0.00{ 27.90
908 | wr s AT ‘ 17.18 9.19 1.50/ 0.00] 0.00] 27.88
99|JOURNAL OF MASS MEDIA ETHICS: MME | 20.12 0.65 2.00] 5.00] 0.00] 27.77
100|CABLE AND SATELLITE EXPRESS 17.75 0.00 0.00| 10.00{ 0.00| 27.75
101|CONSUMERS'  RESEARCH MAGAZINE 16.80 0.16 0.75] 10.00] 0.00 27.ﬂ
102|POPULAR MUSIC 15.82 0.80 1.00] 10.00{ 0.00] 27.62
103|Tv GUIDE 16.36 1.23 0.00 10.00] 0.00| 27.59
104|MEDIA, CULTURE & SOCIETY 2407 115 225 000 000 2757
105{RESEAUX: THE FRENCH JOURNAL OF 17.25 0.31 0.00! 10.00| 0.00 27.?6
COMMUNICATION )
106|JOURNAL OF APPLIED 22350 020 0.00' 5.00 0.00] 27.55
COMMUNICATIONS RESEARCH




10.0&

0.0& 27.4;

107|CABLE TV LAW REPORTER 17.45 0.00 0.00
108 |PUBLIC RELATIONS REVIEW 19.25 0.18 3.00] 0.00] 5.00] 27.43
109|PEmEE 16.38 0.00 1.00/ 10.00] 0.00] 27.38
1 10{INTERNATIONAL BROADCASTING 17.36 0.00 0.00! 10.00f 0.00| 27.36
111|MEDIA HISTORY '17.31 ~ 0.00 0.00] 10.00] .00 27.31
112 |BR K 19.50 1.99 575/ 0.00] 0.00] 27.24
113|JOURNALIST 1691 0.31 0.00 10.00] 0.00| 27.22
114|FILM CULTURE 17.18 0.00 0.00] 10.00] 0.00[ - 27.18
115|NEWMEDIA 16.20 0.61 0.25/ 10.00| 0.00| 27.06
116|AMERICAN PHOTO 13.67 3.37 0.00/ 10.00| 0.00] 27.04
117|CRITICAL PUBLIC HEALTH 17.00 0.00 0.00| 10.00] 0.00] 27.00
118|PACIFIC TELECOMMUNI-CATIONS 17.00 0.00 0.00] 10.00] 0.00f 27.00
REVIEW
119|BALKANMEDIA 16.71 0.00 0.00] 10.00] 0.00] 26.71
120[ISSUES IN APPLIED LINGUISTICS: IAL 16.67 0.00 0.00| 10.00] 0.00| 26.67
121|AUSTRALIAN JOURNAL OF 21.00 0.61 0.00] 5.00] 0.00] 26.61
COMMUNICATION
122| THE FINANCIAL MANAGER FOR THE 16.50 0.00 0.00| 10.00] 0.00 .26.50
MEDIA PROFESSIONAL
123{INFORMATION COMMUNICATION AND 16.50 0.00 0.00{ 10.00, 0.00] 26.50
SOCIETY
124)JOURNAL OF CONSUMER STUDIES AND 16.20 0.00 0.25] 10.00] 0.00| 2645
HOME ECONOMICS
125|SOCIAL SEMIOTICS 16.38 0.00 0.00] 10.00] 0.00 26.3;
126|ASIAN MASS COMMUNICATION 21.35 0.00 0.00] S5.00] 0.00] 26.35
BULLETIN
127|CABLE TV TECHNOLOGY 16.20 0.00 0.00] 10.00 0.00] 26.20
128 |CABLE COMMUNICATIONS MAGAZINE 16.15 0.00 0.00{ 10.00] 0.00] 26.15
129|MEDIA STUDIES JOURNAL 21.00 0.00 0.00] 5.00] 0.00] 26.00
f 130|IMAGE 15.38 0.31 0.25/ 10.00{ 0.00] 25.93
j 131 |mgtt R 14.18 6.74 0.00/ 5.00| 0.00| 2592
132|EDITOR & PUBLISHER 20.00 2.76 3.00[ 0.00] 0.00] 25.76
133|MULTIVARIATE BEHAVIORAL RESEARCH|  15.69 0.00 0.00] 5.00 5.00] 25.69
134|INDEPENDENT 15.60 0.00 0.00] 10.00] 0.00] 25.60
135|THE HOLLYWOOD REPORTER 1971]  o.88 0.00 5.00] 000, 25.60
136|U.S. NEWS & WORLD REPORT 18.23 0.61 1.75] 5.00] 0.00] 25.59
137|MILLENNIUM FILM JOURNAL 15.30 0.15 0.00] 10.00] 0.00] 25.45
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138| =t 15.43 0.00 0.00] 10.00] 0.00] 25.43
139 maiiE 1543 0.00 0.00] 10.00] 0.00] 25.43
40| B& 14.25 1_15L 0.00) 10.00] 0.00] 2540
{41 |FREEDOM REVIEW 14.25 0.31 0.75/10.00{ 0.00] 25.31
142|FILMS IN REVIEW 15.27 0.00 0.001 10.00] 0.00] 25.27|
143|THE READER" $ DIGEST 18.27 0.46 1.50] 5.00{ 0.00{ 25.23
144 | HBIRE 14.77 0.46 0.00 10.00{ 0.00; 25.23
145|COMMUNICARE 15.00 0.15 0.00] 10.00! 0.00| . 25.15
146| Rk 15.00 0.00 0.00] 10.00{ 0.00{ 25.00
147|DALLY VARIETY 15.00 0.00 0.00} 10.00] 0.00] 25.00
148|NEWSWEEK 22.11 1.07 1.750 0.00] 0.00] 24.93
149[SCIENCE AS CULTURE 14.73 0.15 0.00] 10.00} 0.00| 24.88"
150/ gpase 1463 0.00 0.25/10.00] 0.00 24.88
151|Tv WORLD 14.73 0.00 0.00{ 10.00] 0.00] 24.73
152 g JEER 14.40 0.31 0.00) 10.00{ 0.00 24.711
153|ADVERTISING AGE 20.44 1.00 3.25 0.00] 0.00 M
154 |ARGUMENTATION AND ADVOCACY 14.63 0.00 0.00] 10.00] 0.00] 24.63
155({ACCT: AMERICAN COUNCIL ON 14.63 0.00 0.00; 10.00{ 0.00; 24.63
CONSUMER INTERESTS i
156/PUBLIC RELATIONS QUARTERLY 22.62 0.00 2.00 0.00] 0.00] 24.62
157JOURNAL OF CURRENT ISSUES AND 18.23 0.77 0.50| 5.00{ 0.00] 24.50
RESEARCH IN ADVERTISING
158|SOCIAL TEXT 19.09 0.15 0.25] 5.00] 0.00{ 24.49
159|NEWSLETTER/ INTERNATIONAL MUSEUM|  14.40 0.00 0.00| 10.00{ 0.00] 24.40
OF PHOTOGRAPHY AT GEORGE
EASTMAN HOUSE !
160[ASIAN JOURNAL OF COMMUNICATION 23.29 1.07 0.00{ 0.00 0.001 24.36
161 [FUTURES 13.00 0.79 0.50| 5.00] 5.00| 24.29
162/ B SR 14.25 0.00 0.00] 10.00] 0.00] 2425
163 |INTERNATIONAL HERALD TRIBUNE 16.20 0.00 0.00] 5.00] 0.00] 2420
164|MILLIMETER 14.14 0.00 0.00] 10.00] 0.00] 24.14
165|PREMERE 158 332 0.00] 5.00] 0.00] 24.14
166|ILLUSTRATION 12.00 2.03 0.00] 10.00] 0.00] 24.03
167(JAVNOST 14.00 0.00 0.00] 10.00{ 0.00 24@
168|THE TIMES 18.21 0.00 0.75] 5.00] 0.00[ 23.96
169|AA WORLD NEWS _ 13.88)  0.00 0.00] 10.00] 0.00, 23.88
170{NEW THEATRE QUARTERLY 13.67 0.15 0.00{ 10.00] 0.00; 23.82
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171|EUROPEAN PHOTOGRAPHY 12.67 1.07 0.00/ 10.00 o.ool 23.74
17; MOBILE PHONE NEWS 13.71 0.00 0.00[ 10.00 0.00L23E
173|COLUMBIA JOURNALISM REVEW 22.17 0.77 0.75 0.00| 0.00] 23.68
174|GRASSROOTS EDITOR ' 13.67 0.00 (0.00{ 10.00] 0.00! 23.67
175|INFORMATION DESIGN JOURNAL 13.04 0.00 0.00] 10.00/ 0.00 23.;\
1T6|CANADIAN JOURNAL OF 20.44 1.44 1.75) 0.00] 0.00! 23.63
COMMUNICATION |
17| #m&z 14.73 3.83 O.OOW 5.00 0.00] - 23—.5—6]
178 MANAGEMENT COMMUNICATION 17.75 0.55 0.25] 5.00] 0.00] 23.55
QUARTERLY |
179(%5+ DESIGN ES@stuage sy | 11.40[ 2,150 0.00] 10.00] 0.00 235]
180|COMMUNICATION ABSTRACTS | 288 14 0.25] 0.00] 0.00| 23.54
181|THE BIG REEL 13.50 0.00 0.00] 10.00] 0.00 23.50(
182|THE PUBLIC PERSPECTIVE 1350, 0.000 0.0/ 10.00] 0.00 2@
183|RESEARCH ALERT 13.5? 0.08 0.00/ 10.00] 0.00] 23.50
184|85: 7.20 6.28 0.00] 10.00| 0.00] 23.48
185|JOURNAL OF FILM AND VIDEO 11800 0.19 0.25| 5.00] 0.00 2&?
186| MR 2 AT 1 10.50 2.91 0.00/ 10.00] 0.00] 23.41
187] RN 1850 291 2000 0.00] 000 2341
188|ADMAP 13.20 0.15 0.00] 10.00] 0.00| 23.35
189| s 13.33 0.00 0.00] 10.00] 0.00] 23.33
190|5uMP CUT 18000 031 0.00| 5.00] 0.00f 23.31
191|BROADCASTING & CABLE 19.07r 4.21 0.00; 0.00] 0.00] 23.29
192|LITERATURE FILM QUARTERLY 16.50 0.00 1.75| 5.00[ 0.00{ 23.25
193 | samim 13.09 0.00 0.00] 10.00] 0.00] 23.09
194|SOCIAL SCIENCE COMPUTER REVIEW 12.43 0.02 0.50| 5.00] 5.00 22.9;,
195[POPULAR SCIENCE 12.60 0.34 0.00{ 10.00{ 0.00| 22.94’
196|858 245 12.60 0.31 0.00{ 10.00 0.00r 22.9:]
197 gREg 12.75 0.15 0.00{ 10.00] 0.00 22.90]
198| @z s 12.90 0.00 0.00] 10.00] 0.00 22.9&
199{ ) = -} ## THE RECORD 9.00 3.88 0.00} 10.00] 0.00] 22.88
GEDUTSU
200 =& - BRLHPSR 16.80 1.07 0.00] 5.00] 0.00 22.&
201 | TELEMATICS AND INFORMATICS 17.00 031 0.50] 5.00] 0.00 22.81(
200 4 CELIUTSU SHINCHO 125|153 0.00 10.00] 0.00] 2278
203|PHOTO TECHNIQUES 12000 077 0.00/ 10.00[ 0.00 22.77(
| 204me ) 5y 12500 0.00 0.25] 10.00] 0.00 22ﬂ
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205 |gansi 12.67 0.00 0.00{ 10.00] 0.00] 22.67
206 |4 Em e 12.30W 0.31 0.00{ 10.00] 0.00] 22.6]
07 |+ERE R 12.30 0.31 0.00 10.00] 0.00 22.&
208|nEwE 12.60 0.00 0.00/ 10.00/ 0.00 22.60]
209|CON SQUIRES COPY CORNER 11250 0.00 0,00 1000 0.00] 22.50
210[NCL BULLETIN 12@ 0.00 0.00] 10.00] 0.00 22.@
211|THE QUILL 17.00 0.00 0.50] 5.00] 0.00 22.50]
212| ms AT 19.20 2.76 0.50 0.0& 0.00] - 22.&
213|INTERMEDLA 115000 2.69 475 000 000, 2244
214|CINEF ANTASTIQUE 1050 1.84 000 1000 0.00] 234
215 KB m# 12.33L 0.00 0.00] 10.00, 0.00 22@
216|SATELLITE COMMUNICATIONS 17.14} 0.15 0.00] 5.00 0.00 22.30]
27|k BmE 12.00L 0.15 0.00{ 10.00] 0.00/ 22.19
218|SUMMARY OF WORLD BROADCAST 12.00L 0.15 0.00] 10.00 OE[ 22.15‘
219 meg st 11‘5(; 0.15 0.50 10.00@.0(; 22.1}
220{ASIAN WALL STREET JOURNAL 22.13 0.00 0.00] 0.00] 0.00 22.13!
221|BYTE 17100 0.02 0.00] 5.00] 0.00/ 22.12]
222 |FILM COMMENT 16.33 0.77 0.00] 5.00 90& 22.101
223 |SEMIOTICA 16.50 0.05 0.50{ 5.00] 0.00] 22.05
24| mem 12000 0.00 0.00 1000 000 2200
225|CABLECASTER 12.00 0.00 0.00] 10.00] 0.00 22@
226{JOURNAL OF BUSINESS AND TECHNICAL | 17.00 0.00 0.00] 5.00f 0.00] 22.00
COMMUNICATION: JBTC |
227|READERS _GUIDE ABSTRACTS 1200 0.00 0.00] 10.00| 0.00] 22.00|
228|VISUAL RESOURCES: VR | 12.00 0.00 0.00 10.00] 0.00] 22.00
220 | R itk T 12.00 0.00 0.00] 10.00] 0.00] 22.00
230 1t R34 16.15 0.77 0.00| 5.00] 0.00] 21.92
231|INTERNATIONAL CABLE 16.85 0.00 0.00] 5.00f 0.00] 21.85
232)JOURNALISM AND MASS 20.60 0.72 0.50| 0.00{ 0.00] 21.82
COMMUNICATION EDUCATOR '
233|meay & 11.70 0.00 0.00] 16.00] 0.00] 21.70
234|INFORMATION ECONOMICS AND POLICY | 16.62 0.06 0.00[ 5.00] 0.00 21@
235|JOURNAL OF POPULAR CULTURE 19.41 0.00 225 0.00[ 0.00] 21.66
236]JOURNAL OF EDUCATIONAL MEDIA 16.62 0.00 0.00| 500 0.00 21.62
237|COMMUNICATION STUDIES 20.63 0.46 0.50/ 0.00{ 0.00[ 21.58
238 e 11250 031 0.00 10.00] 0.00] 21.56
239|FORTUNE INTERNATIONAL 1567 061 O.25E0.00 5.00 215)
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TMO HERKT 11.50 0.00 0.00| 10.00[ 0.00| 21.50

241]RECORDING: THE MAGAZINE FOR THE 11.00 0.46 0.00| 10.00[ 0.00 )21.46
RECORDING MUSICIAN

F 242|THE NEWSLETTER ON NEWSLETTERS 11.14 0.00 0.25/10.00] 0.00] 21.39

243]JOURNAL OF PUBLIC RELATIONS 21.38 0.00 0.00/ 0.00] 0.00f 21.38
RESEARCH |
244|THE AMERICAN ENTERPRISE 11.14 0.15 0.00[ 10.00] 0.00] 21.30
245 | @ 12.00 4.29 0.00[ 5.00] 0.00|- 21.29
246|STEREO REVIEW 11.25 0.00 0.00] 10.00] 0.00 21.25
UTgba 9" y AL 11.00 0.15 0.00] 10.00] 0.00 21H
248 |mEHNTE 14.63 0.00 1.50 5.00/ 0.00] 21.13
249\ mrEE 10.80 0.31 0.00[ 10.00] 0.00] 21.11
250|hEmminE 11.10 0.00 - 0.00/ 10.00] 0.00 ZIH
251 |PSYCHOLOGY & MARKETING 15.55 0.09 0.25 ‘5..00 0.00] 20.88
252|THE INSTITUTE OF PUBLIC RELATIONS 15.55 0.00 0.00] 5.00] 0.00] 20.55
JOURNAL
253|RESEARCH ON LANGUAGE AND SOCIAL 15.23 0.31 0.00] 5.00 O.Q 20.54
INTERACTION
254|TCL: THE BUSINESS OF ENTER-TAINMENT | 10.50 0.00 0.00[ 10.00l 0.00| 20.50
TECHNOLOGY & DESIGN
255|VM & SD: VISUAL MERCHANDISING AND | 10.50 0.00 0.00| 10.00| 0.00{ 20.50
STORE -

i 256 NEWS PHOTOGRAPHER 14.70 0.77 0.00] 5.00, 0.00, 20.47
257|NARRATIVE INQUIRY 15.46 0.00 0.00| 5.00 0.00[ 20.46
258 |z 15.00 4.60 0.75] 0.00] 0.00] 20.35
259 | mmm R 13.71 1.38 025 5.00] 0.00 20.34
26082 R 15.90 2.91 1.50 0.00] 0.00] 20.31
261 |SHAKESPEARE BULLETIN 10.29 0.00 0.00/ 10.00) 0.00] 20.29
262 | m 10.29 0.00 0.00{ 10.00/ 0.00, 20.29
263 | BN 14.57 0.15 0.50] 5.00] 0.00] 20.22
264 | WHICH? 10.20 0.00 0.00| 10.00] 0.00] 20.20
265|CINEASTE 10.00 0.19 0.00 10.00] 0.00 20.ﬂ
266 TR T 17.79 1.99 0.25] 0.00] 0.00] 20.03
267 Ry REIG 17.08 0.92 2.00] 0.00] 0.00] 20.00
268[7 ¥ 4 0B -~ < 9.67 031 0.00[ 10.00/ 0.00] 19.97
269|TELEVISION QUARTERLY 18.92 0.04 1.00] 0.00] 0.00] 19.96
270|377 1 > NIPPON CAMERA 8.67 1.07 0.00| 10.00|] 0.00| 19.74
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4 271{JOURNALISM HISTORY 19.71 0,00] 0.0a 0.00] 0.00 19.7—1]
272|gpax 14.18 2.50 3.00] 0.00] 0.00 19.6§)
273|TEXTUAL PRACTICE 14.67 0.00 0.00] 5.00] 0.00 19.5
274|7 A N VISUAL BIWEEKLY MAGAZINE | 9.67 0.00 0.00( 10.00 o.ooL19.a
275|AFTERIMAGE 13.88 0.77 0.00, 5.00 0.00 ]9.;]
276|B-STATS 9.60 0.00 0.00] 10.00[ 0.00 19.5
277|GaLAC 9.60 0.00 0.00] 10.00[ 0.00] 19.60
278|WORLD PRESS REVIEW N 19.50 0.00 0.00{ 0.00] 0.00|- 19.5
29| RBE 15.25 4.14 0.00{ 0.00; 0.00/ 19.39
280|MASS COMM REVIEW 19.31 0.00 0.00] 0.00[ 0.00] 19.31
28] |REER 15.38 2.60 1.25/ 0.00 0.00] 19.23
282]mm 1020 3.98 0.00 500 000] 19.18
283| @ T 6,60 2.53 0.00{ 10.00 0.00L19.13/
284 |FILM QUARTERLY 17.73 1.39 0.00] 0.00] 0.00 19.12(
W5 AEEE 9.00 0.00 0.00] 10.00 0.00L19.ﬂ
286|THE ABSOLUTE SOUND 9.00 0.00 0.00/ 10.00] 0.00 19.@
287|HUMAN RESOURCES ABSTRACTS 14.00 0.00 0.00[ 5.00{ 0.00 19.00/
288 |PUBLIZISTIK 14.00 0.00 0.00] 5.00 0.00] 19.00
200 |memes 1 74 7 B 900, 0.00 0.00] 1000, 0.00] 19.00
290 ZEEH 12.00 1.99 0.00 5.00 0.00 18.99
291 | FumE s 16.80 2.15 0.00| 0.00 0.00] 18.95
292 | DIFFERENCES 13.88 0.00 0.00] 500/ 0.00] 18.88
293|mm - B X2 13.67 0.15 0.00] 500 000 188
294 | BT 6.50 2.30 0.00{ 10.00| 0.00{ 18.80
205 |5 17.57 0.77 0.25| 0.00] 0.00] 18.59
296|WIDE ANGLE 13.50 0.04 0.00] 5.00] 0.00] 1854
297 mE3TH 16.20 1.53 0.75] 0.00] 0.00] 18.48
298 | s BT 16.80 0.92 0.75 0.00] 0.00 ISH
299|SCREEN 7 17.08 0.46 0.75] 0.00] 0.00] 18.29
300|gxwrs 5.50 2.60 0.00( 10.00[ 0.00 18.10}
301 |58 12.75 0.31 0.00] 5.00] 0.00 18&]
302 xEER 9.33 2.91 0.75| 5.00] 0.00 17.99/
3033EMA T 16.36 1.53 0.00, 0.00] 0.00 17;]
304 | muiak 10.80 1.84 0.25| 5.00] 0.00] 17.89
305|ATELIER MAGAZINE OF INTERNATIONAL 7.80 0.00 0.00! 10.00! 0.00] 17.80

|arT
306 mER 7.50 0.00 0.00 10.00[ 0.00 175]
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307|CLASSIC IMAGES 12.50 0.00 o.ooboo 0.00 17.50]
308|AMERICAN CINEMATOGRAPHER 16.09 1.38 0.00] 0.00! 0.00 17;’
309jspN 9.33 2.91 0.00 5.0(; 0.00 17;)
310|THE VELVET LIGHT TRAP 7.20 0.00 0.00] 10.00] 0.00| 17.20
31 HART(F - BT RENBTIRE 12.00 0.00 0.00; 5.00{ 0.00 17001
32|wEme st 17.00 0.00 0.00] 0.00] 0.00 17&’
3 |gmR 13.50 3.37 0.00{ 0.00_ 0.00 16H
314|CINEMA JOURNAL 16.50 0.37 0.00{ 0.00] 0.00]- 16.87‘
315/SIGHT AND SOUND 15.75L 1.11 0.00{ 0.00; 0.00 16.82
316{FILM CRITICISM | 1650 0.3 0.00] 0.00] 0.00] 16.81
317 Ema 1470|184 025 0.00 000 1679
38| FHe EREMTARE 15.55 1.23 0.00] 0.00] 0.00] 16.77
319|STYLE AT HOME | 600 0.77 0.00/ 10.00; 0.00] 16.77
320|{CAMERA OBSCURA ] 16.71 0.00 0.00] 0.00] 0.00 1@
321|CABLE VISION L 11.50 0.15 0.00, 5.00{ 0.00 16.?
32| BHRE L11.63 0.00 0.00] 5.00] 0.00] 16.63
323\ BHZ 16.13 0.00 0.50] 0.00] 0.00| 16.63
34|t &T 6.60 0.00 0.00] 10.00] 0.00] 16.60
325 i 1500 1.53 0.00] 0.00| 000/ 1653
326 | 16.36 0.15 0.00] 0.00] 0.00] 16.52
327 TELEVISION DIGEST 1625 0.00 0.00 0.00 16.@
328@:@% 13.OOT 3.22 0.00] 0.00] 0.00] 16.22
329 | xmiwr 10.71 0.46 0.00{ 5.00] 0.00] 16.17
330 11.14 0.00 0.00] 5.00] 0.00] 16.14
331|VIDEO SYSTEMS 10.71 0.31 0.00 5.00I 0.00] 16.02
332|tEmsttt 57 10.67 0.00 0.00) 5.00] 0.00] 15.67
333|TECHNICAL BRIEF 5.40 0.00 0.00[ 10.00] 0.00] 15.40
334|HB AT 14.00 1.23 0.00] 0.00] 0.00] 1523
335|STEP-BY-STEP ELECTRONIC DESIGN 8.50 1.69 0.00] 5.00[ 0.00| 15.19
336|mEFS 13.64 1.33 0.00; 0.00] 0.00] 14.96
337 |4 tEak 12.00 1.53 0.00, 0.00{ 0.00f 13.53
338 | gt 12.75 0.77 0.00] 0.00; 0.00] 13.52
339(STUDIO SOUND 7.80 0.61 0.00] 5.00] 0.00] 1341
340 | murEismg Bt 12.00 1.38 0.00] 0.00] 0.00, 13.38
341|POPULAR PHOTOGRAPHY 12.75 0.61 0.00] 0.00] 0.00] 13.36
342)eopiesstigst 1110 215 000l 0.00{ 000 1325
343 eEx 12.00, 1.23 0.00] 0.00] 0.00] 13.23
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344 |\ BB A 12.75 0.00 0.00 0.00] 0.00J 12.75
345|STEP-BY-STEP GRAPHICS 6.86 0.61 0.00] 5.00 0.00[ 12.47
346/PRINT 10.33 1.69 0.00] 0.00] 0.00] 12.02
3477%:%3‘&#15 10.50 1.38 0.00] 0.00] 0.00] 11.88
348 g - AEEHFIE 1145 0.00 0.00] 0.00] 0.00 n%ﬂ
349\ bmEB 4.00 0.92 0.00 5.00( 0.00 9.@
350]pAMIg 1538 9.50 0.00 0.00 O.WD.OO 9‘501

=~ MBI R E R
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r
k- GBS AEEFERBEELE
F - BT (25

g R 55k BRESH BHEESLE
LT 1 -3 3 3
80 1 ©3 3 6
21.00 1 -3 3 9
220.00 1 3 3 1.1
-17.00 i 3 3 1.4
-14.00 1 3 3 1.7
-12.00 | 3 3 20
1100 | 3 3 2.3
10,00 1 3 3 26

9.00 1 3 3 29 i}
-6.00 1 3 3 3.1
-5.00 2 6 6 3.7
-4.00 5 14 14 5.1
3.00 3 9 9 6.0
22,00 8 2.3 23 8.3
-1.00 10 29 29 111
) 0 133 38.0 38.0 49.1
1.00 2 74 74 56.6
2.00 27 -1 7.7 64.3
3.00 1 3.1 31 67.4
400 13 3.7 3.7 71.1
5.00 12 34 34 74.6
6.00 5 1.4 14 76.0
7.00 9 26 26 786
8.00 9 2.6 2.6 81.1
9.00 3 9 9 82.0
10.00 6 17 1.7 83.7
11.00 2 6 6 84.3

12.00 7 20 2.0 86.3 -
13.00 3 9 9 87.1
14.00 2 6 6 87.7
15.00 3 9 9 88.6
17.00 3 9 9 89.4
18.00 2 6 6 90.0
19.00 7 2.0 20 920
21.00 1 3 3 92.3
22.00 2 6 6 929
23.00 1 3 3 93.1
25.00 1 3 3 93.4
26.00 1 3 3 93.7
27.00 3 9 9 94.6
28.00 ] 3 3 94.9
30.00 1 3 3 95.1
3100 1 3 3 95.4
38.00 1 3 3 95.7
39.00 1 3 3 96.0
41.00 2 6 6 9.6
. 4300 2 6 6 97.1
44.00 1 3 3 974
51.00 1 3 3 97.7
57.00 1 3 3 98.0
60.00 1 3 3 98.3
69.00 1 3 3 98.6
70.00 1 3 3 98.9
72.00 1 3 3 9.1
138.00 1 3 3 99.4
286.00 1 3 3 99.7
679.00 1 3 3 100.0
Bl 350 | 1000 100.0
HEREBR LA PEKERITHBINN  MAERAEAEF(SITR)NERA
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